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8. Students Centric Innovative Best Practices at Ness
Wadia College of Commerce, Pune: An Overview

Dr. Manohar Kacharu Sanap
Associate Professor & Research Guide in Commerce, Ness Wadia College of Commerce, Pune.

Introduction

Ness Wadia Colleée of Commerce established in 1969, is onc of the prominent / premier
Commerce Colleges in India. The College is affiliated to the Savitribai Phule Pune University,
Pune and has around 5000 students including foreign students from about 22 countries on its
rolls. The College is managed by the Modern Education Society which was established in 1932,
The College offers various grantable and self-finance courses such as B. Com., BBA, BBAIB,
BBACA, M.Com, B.Voc. (BankKing, Finance and Insurance with Actuarial Studies), Post
Graduate Diploma in Banking & Finance, Post Graduate Diploma in International Business and
Diploma in Taxation Laws. The College 1s also a Resecarch Centre approved by the Savitribai
Phule Pune University, Pune for M.Phil. and Ph.D. studeuts. The students of the college receive
all round development inputs from competent and dedicated faculty members. India Today in its
recent Nation-Wide Survey, ranked the College "Topmost" among the City Commerce Colleges
and one among the top 25 Commerce Colleges in the Country. I ‘otwithstanding this, the college
has been ranked one among the top 10 Business Schools in the Country for the Bachelor of
Business Administration Course.
Objectives of the Paper

To explore the students centric innovative best practices of Ness Wadia College of -
Commerce.
Research Methodology

The study is descriptive in nature. Researcher has collected dara for this study, it includes
College Miscellany, Annual Reports of the various Depariments and Associations, College
Website, Prospects etc.
Best Practices

The students have a wide option of participating in z lzrze number of curricular, co-
curricular and extra-curricular activities undertaken by warizus students’ associations /

departments in the college. A student’s participation in the z ctiviziz< o7 these associations is very
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mportant for the overall dev clopment of ilsvher persouality. This is easily clear from a glimpse
at the objectives of these associations.

The students” associations at the college are responsible for the college curricular, co-
~urricular and extra-curricular activities. Students have choice Lo participate in any of the activity
o7 any association. The list of the associations and the nature of their work is given below:

1) Samata Mandal (Equal Opportunity Centre)

Samata Mandal underlines the importance of the ideal of human equality, social,
=conomnic, political and cultural diversity of the nation in the development of the country. It
crganises activities that bring out the importance of equal opportunity to everyone and that
~enefit students belonging to the weaker sections. The Samata Mandal conducts special coaching
i English language as well as other subjects.

2) Drama and Film Association

Drama and Film Association takes efforts to tap students’ having potential in performing
sr1s-acting, vocal and instrumental music, dance etc., and with this objective n mind helps them
-a stage various items before the audience. It also enables students to appreciate performing arts
i its various forms.

3) Harmony Club

Being a cosmopolitan culture of the College, this club undertakes various activities that
sromote ideal of moral cducation to create social harmony in the minds of students. It stresses
e ideal of national integration through communal and cultural harmony and imparts knowledge
-a the students with regard to the teachings of different religions and cultures that have benefited
he mankind as a whole. It thus helps students to develop a regard and respect for all religions
communities and cultures.

4) Mountaineering and Nature Club

It helps students develop a love for nalure and to enhance their knowledge about the
ature around. It also develops awareness among the students about the environmental issues
faced by the country and to enhance their knowledge about these issues among the students.
With these objectives in mind it undertakes treks, nature trips, and academic activities.

3) Vidyarthini Manch (Forum for women students)

This Manch undertakes activitics for the girls® students of the college to promote a sense

of empowerment among them. It organizes seminars and workshops on women’s issues and

~ffers advice to the women students in the college as regards (o health and other personal
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matters. It organizes znlz semsiuzation programs, Nirbhaya Kamva Abhnvan. Sell Delence
Training, Personality Develonment zad Skill enhancement prograniies ele,

6) Book Lovers' Group

Book Lovers” Group organizes various activitics especially in the form of book
discussions to promote the love for books and to develop reading habits among the students.
These discussions are often chaired by the renowned authors of the book themselves.

7) Debating Union

Debating Union organises debates and other events to promote debating skill among
students. It sends them to various intercollegiate debating competitions and other events aiming
at developing this skill among students.

8) Entrepreneurship Development Cell (EDC)

EDC undertakes activities that make students aware of their entrepreneurial qualities and
encourage them to start their own business. With this objective in mind, it invites successful
entrepreneurs td address to the students and thus facilities students’ interaction with them.

9) Foreign Students’ Association (FOSTA)

FOSTA helps foreign students in the college to adapt to the local environment and
integrate themselves with the Indian student community. It also organises activities that help the
foreign students in their academic studics in the college particularly with regard to the practical.
10) Induction Programme

The college conducts an Induction Programme for the first vear students. It consists of a
workshop on success skills for the corporate and a business etiquette programme. A large
number of subjects which go a long way in helping students develop their social skills for the
emerging corporate culture in the world are discussed in this programme. These include
Confidence Building and Positive Attitude, Career Planning and Goal Setting, Group
Discussions, Interviews, Non-Verbal Communication and general Tips for Success in Interviews
and GDs. Senior students arrange various activities during this programme to give a brief

introduction about college environment, intercollegizie competizions etc. Some leading

e gt
Chd 5.

and sessions to motivate

s

management companies also conduct various managemens

(0a

students.
11) INFINITY

The college encourages students to host intercolizzizz comnentions on a large scale by

Lm)

the name “INFINITY™, one of the most popular intzr-oolizziziz f=xmvals among the Pune
Colleges since 2010. The Annual Social INFINITY 15 z mzz: =went for stage performers and
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artists. The three-day event olfers fuil ~cope for the hidden talents of the students from vartous

colleges in Pune City.
12) Academic and Personal Counseling Cell (APCC)

The college has developed a unique scheme of academic and personal counseling for
every one of its 2000 students. Under the scheme, a student remains counselor who plays the role
of a friend, guide and philosopher to the student. It is an altempt to revive the ancient Indian
tradition of Guru-Shishya in a new form, one that withstands the pressures of modern times on
the teacher-student relationship.

13) Placement & Career Guidance Cell

/ The Placement & Carcer Guidance Cell of the College is flooded the year round with
requests {rom prominent national and international f{irms to hold seminars, workshops and
presentations for recruitment into their varied cadres of employment. It organises a Career Fest at
the end of the year Ness Wadians into assorted industries. The college promises 100% placement
assistance to every studént. The College Placement Cell covers job opportunities in the field of
Banking, Marketing, Finance, IT, Hospitality, Insurance ctc.

Placement Cell also arranges for training in Group Discussions, Interview Techniques,
Resume Writing, Public Speaking etc. The Placement & Counseling Cell carries out Internship
Drives to help groom students L0 face the changing business environment. Our students have
interned at Amazon, among others, HSBC, VNB International, SQR among others.

14) ENWA Association (Alumni Association)

. The purpose of an ENWA Association is to foster a spirit of loyalty and to promote the
! zeneral welfare of your organization. Alumni associations exist to support the parent
- ocganization's goals, and to strengthen the ties between alumni, the community, and the parent
ogganization.

. 15) Arts & Heritage Association

The Arts Association of the College aims at encouraging students to discover their artistic

MRt

.

1:«.{{ smilities and creative side. Being a Commerce College, this association serves as a platform
"i_ ;5ere artistic and creative entreprencurs share their ideas and vision with the students. Seminars,
15 sorkshops and lecture series are just some events which are conducted to enable students to
e;»{ ==rn the art of doing business.

% 16) Competitive Examination Centre (CEC)

Ness Wadia College of Commerce has always been in the forefront to provide various

—vices Lo students. Considering the need of the students to prepare and compete in the civil and

- —
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other services, the collzzz zaz wien & decision and so cestablishes Competitive Examination

Centre. The centre has ﬂ":':iig pre-examination coaching program for Civil Service

2 11th Plans. Since 2012 the centre has been running Civil

aspirants supported bv UGC ©

Service programs suppariad by thz College.

The objectives of the Competitive Examination Centre are:
o To create awareness and cncourage the youth of Maharashtra for UPSC/MPSC Civil
Service, Bank Probationary Officer and other Competitive Examinations.
° To cultivate interest and provide specific training required for such Examinations.
o To build confidence among the students through continuous counselling, and provide
necessary exposure to competitive environment.
. To provide adequate infrastructure.,
17) External Students’ Guidance Centre
The College has started External Students’ Guidance Centre 10 years back. The main
purpose of this centre is to provide regular coaching to students who are registered for
Commerce Course externally with the External Cell of Savitribai Phule Pune University at the
nominal charges as a part of institutional social responsibility.
18) International Business Association
IBS is the student gateway at Ness Wadia College of Commerce for International
Opportunities, professional and personal development. IBA fosters dialogue between students
and faculty who recognize the importance of globalization, emerging economies and their
underlying developmental challenges. The mission of IBA is to promote an international
business agenda at the college, engaging the college community in global business trends,
creating interest in potential career channels around the globe. The aim of IBA is to serve as the
core communication network for disseminating information and promoting international
exchange in the field of international business.
19) English Association
English Association is the oldest Association in Ness Wadia College of Commerce. This
club has since its inception, gone on to uplift the English literary standards within the student
population of the College. The vision of this Association is to instill. uphold and enhance the
English literary skills within the student population of the College and give the necessary skills
and confidence needed to use English as an effective tool in conveving ones ideas.

The objectives of the Association’s are
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° To develop skills required tw facilitate the advancement and progress of English
literature and the language proficiency as a whole.
) To inculcate the skills among the students to advance in their chosen field through the
proper use and knowledge of the English language.
. To bring about a generation of eloquent speakers with the confidence to speak in
public.
e  To showcase the interesting aspects that is available through the sphere of literature.
20) Hindi Association
Hindi Association working in the college. Under this students are oiven opportunity to
express their views in Hindi Language. The association conducts and hosts various activities
<uch as Hindi Elocution Competition on different topics, Poem Recitation Competition, Essay
Writing Competition etc. The association is also celebrating Hindi Din every year. Students are
zlso participating in the various activities and competitions throughout the year conducted by the
stherinstitutions.
21) Marathi Literary Association
The aim of Marathi Literary Association is to encourage students for developing their
communication skills and creativity. Marathi Literary Association popularly known as “Marathi
Vangmay Mandal” conducts various kinds of programs, activities and competitions throughout
the year in the college based on Marathi literature (o inculcate and develop liking towards
regional language of Maharashtra. These programs include Elocution Competition, Essay
) riting Competition, Guest Lectures on Literary work, Shabdotsav, celebration of Jagtik
‘Mfarathi Bhasha Din and Vachan Prerana Din, Interaction with the Authors, Kavyapuppets etc.
22) Users Orientation Programme
The Department of Library of the College is organizing this program every year for
newly admitted students in the college. The main aim of this program is to make students aware
zhout the knowledge resources available in the Library.
23) Ness Wadia Investors Association
The aim of this organisation is to invite the experts from the investment sector for
discussing the recent and contemporary issues in the field of investments, economy and finance.
‘This association conducts continuous lecture series of the experts for imparting and updating the

knowledge of students in this regard.
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professional courses opportunities. The Cell provides students with the resources and skills
necessary to pursue thelr professional carcer goals. The Cell is responsible for establishing
contact with various professionals such as Chartered Accountants, Company Sceretary, Cost &
Management Accountant. Chartered and Financial Analysis, ACCA clc. and arranging their
guest lectures for the students of the college. It also takes care of Industrial Visits and Summer
Training. The Cell functions under the guidance of Placement Officers.

31) Alumni Association Lecture Series

The Alumni Association Lecture Series of Ness Wadia College of Commerce,
commenced from the Academic Year 2016-17. The purpose of this initiative is to give successful
alumni of the college a platform to impart the knowledge and experience to the outgoing students
so that they are equipped with a wide range of tools to forge bright futures as they step out nto
the business world. This association 1s constantly organizing the Alumni Association Leg ):
Series throughout the academic year.

32) Alandi Association

The Alandi Association is the oldest organisation in the College. The main aim of this
association is to develop the spiritual values among the students fraternity and inculcate the
progreséive, cultural, ethical, and social values for the among, the youngsters. This association
33) National Cadet Corps (NCC)

The College has the Infantry Unil of National Cadet Corps for imbibing the values of
“Unity & Discipline” among the youth and also creates an environment for making entry into the
Defence Field as an Officer for the more ambitious students. The College is providing the huge
support in the form of monetary and non-monetary form to the NCC Cadets.

34) National Service Scheme (NSS)

The College has 250 Volunteers NSS Unit. National Service Scheme aims at pro{g‘un\ing
students participation in social work. The NSS Unit is organizing various social and extension
activities such as village adoption, blood donation, police mitra. foot polish on social issues like
organ donation, save girl child, road safety, anti-drugs, street play on social issues elc. The
College is spending huge amount on such activities.

Conclusion

Through this study, it is obscrved that the college has sought to make learning
environment of the students further richer by supplying them additional inputs with respect t
overall personal and social development. It is also ohserved that the activities conducted by thes

students centric associations of the college on the campus works 10 ease the transition of student
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w2 mew stage in (heir career. JUis also observed that the students got bencfitted through various

w-rxshops, seminars, exhibitions, lalks. placement drives, gender sensitization, career guidance,
s .

4.+ based programs, induction programs etc. IL is also observed that being wide options
i =+-lable of various association, student has choice to opt for any activity of their interest and

- -#1 at the high level. It helps them to explore their hidden talent by participating in the activity

- & —=ir interest and choice. Finally, it can be concluded that students’ centric innovative best

=

% ——=:zices help them in their overall development.
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16. A Study of Performance of Credit Guarantee
Scheme for Micro and Small Enterprises (MSE)

Dr. Manohar K. Sanap
Associate Prolessor & Head, Dept, of Accounlancy. Ness Wadia College of Commerce
Savitribai Phule Pune Universitv. 19, Lale Prin. V K Joag Path. Pune, (Maharashira)

Abstract

Micro. Small and Medium enterprises (MSME’s) play a pivolal role in overall growth
and development of the nalion’s economy, MSME’s [osters economic growth. social stability
and contributes to the development of the Countrv. 1ndia is home to a large number of MSMEs
and starup companies Even the Governmenl has realised the importance and the huge potential
of the MSME Sector and hence the recent Budgels lays emphasis on MSME’s apart from
agricullure, The Government recognises the fact that 1t js the Enterprises 1n the MSME Sector
which will drive growth and progress into our rural areas

One of the major challenges laced by the MSMEs. paruicularly during the stan-up phase
1s access (o imely and adequale credit. One ol the significanl reasons for the lack of adequale
credit has been the high risk perception of the Banks towards this sector and consequent
insistence for collateral security in financing the umits in the MSME seclor Realizing the
importance as also the lack ol adequate flow of credil to the MSME sector, the Government has
undertaken a number of schemes/programmes one of which is Credit Guarantiee Trust Fund for
Micro and Small Enterprises (CGTMSE). The CGTMSE scheme was set up by the Government
of India (GOI). Small Industrial development Bank of India (SIDBI) and Ministry of Micro
Small and Medium Enterptises in the year 2000-2001 with the aim (o provide collateral [ree
credit to the micro and small enterptises (MSE) sector, The Corpus of the Scheme is contributed
by Government of India and SIDBI in the ratio of 4:1 The Scheme presently covers collateral-
{ree and third parfy guaraniee-[rze loans up to Rs,200 Lakhs lo the units in the MSME seclor
provided bv banks and financial insututions. The study aims to assess and evaluate the overall
performance of the CGTMSE Scheme in India

Key words: CGTMSE, MSE, CGS
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Introduction
The Micro. Small and Medium enlerprises (MSME’s) commonly referred io as "SME’s
play a pivotal role in overall growth and development of any country s economy 10 which India
is also nol an exception
SME (small-to-medium enterprise) is a convement term {or segmenting businesses and
other organizations that are somewhere between the "small office-home office” (SOHO) s:7¢ and
the larger enterprises. The European Union has defined SME as a legally independent company
wilh no more than 500 employees
In the Indian context, SME Segment basically consists of the [ollowing:
. Micro Enterprises
. Small Enterprises
. Medium Enterprises
The economic and banking importance of the Micro. Small and Medium enterpnses
(SME Sector) 1s well recognized 1n academic and policy literature. It 1s also acknowledged that
these sectors in Lhe economy may be under-served. especially in lerms of (inance
The term "MSME" is widely used lo describe small businesses in the private secto:
According o the World Bank data. all round the globe Small and Medium enterpnses 1SME3
sector account for more than 90% of the total formal firms thereby representing the backbone of
any economy’ As per the Organisation for Economic Co-operation and Development OECDI
Report SME’s account for around 90% of the total manufacturing enterpnses and even a higher
share in the services enterprises in the OECD countries. The contribution of the Micro. Smail
and Medium Enterprises” (MSME) in the development ol world econony has been signilicant in
terms of emplovment generation as also in terms of ils contribution (o the GDP Many swdies
have shown that there is a positive co-relation between the size of the MSME sector and Lhe
economic development of a counlry. Even in some of the high income economies the
contribution of MSME seclor has been in excess of 50% of the GDP on an average MSMEs
have been globally considered as an engine of economic growth and as key instrumenis n
promoting balanced development
India is alsc not an exception to the global scenario. The MSME scclor occunies a
position of stralegic importance in the Indian economy. In India. the MSME Seclor is the bigges:

employvment provider next to agriculture. The SME sector plays a major role in creating jobs and
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generating 1ncome for Lthe low income group SME foslers economic growth, social stabilily and
contributes to the development of the dynamic private sector

India 15 home to a large number of MSMEs and startup compantes With an estimated
around S1 million MSMEs in India. they account for about 31% of our Nation’s GDP. provide
employvment to over 117 million people. also creating close to | million new jobs annually.
contributing about 33% of the manufacturing output and account for around 45% of exports from
our country '

i i{ecognising the importance and huge potential of the MSME sector the Government of
India enacted a separate legislation Micro. Small and Medium Enterprises Development Act.
2006 The MSMED Acl. 2006 made a paradigm shifl in terms of wide coverage Irom industry to
enlerprise and has redefined (he manufacturing and service enterprises depending on the
investments in olant & machinery and equipment respectively Earlier this sector was known as
small scale industries (SSI)

The growth rale of the MSME sector during recent past has been very impressive. The
number of MSME enterprises has increased {from an estimated 26 million units in the vear 2000-
01 to over 5| million in the year 2016-17 2

MSME Sector’s Contribution to Indian Econonty

Condrbation B )
to indian
Ecenomy

Source: SIDBI Annual Report 2016-17
There 15 a radical change that is taking place within India as the ‘Startup’ markel is

booming. Over the past 4-5 vears a considerably large number of enterprises have been setup in

MSME Annual Report 2016-17; SIDBI Report 2016-17
2 SIDOY Annual Report 2016-17
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the MSME Sector. There 1s an increasing trend among the entrepreneurs to be diversified and
nnovative

One wav to assess the prowth of the MSME sector in terms of its market share and
business generation is (o ascerlain the degree of funding that this sector has received in lasi 4-3
vears. Based on an industry report by NASSCOM in the year 20135, (he funding was received by
the MSME Sector was estimated at Rs. 32.558 Crores which is estimated to be around 125%
growth as compared to the vear 2014. India is said (o be the third largest Startup market in the
world afler USA and UK

During the recent vears. the Goverrunetit of India has taken a number of initiatives with
the aim of providing impetus to inclusive and suslainable economic growth of the Indian
economy. more particularly the MSME sector’. With the Prime Mimster Mr Narendra Modi s
latest initiatives on “Make in India” and the support for slart-up and small businesses. there is
expected to be a tremendous growth potential in this sector
Statement of the Problem

Access 1o [inancial setvices is vital in developing a vibrant SME sector in any economs
In manv emerging markets. however, access to financial services for SMEs remains severely
constrained: 1o which India is also not an exception

Even though contribution of the MSME’s to the Indian economy has been glorious. the
enterprises in the MSME Sector are constantly under the burden of insufficient access tc funds
The majority of these MSMEs do not have access to proper and appropriate Credit fac:lities
Most of the Banks and financial Institutions prefer the old traditional school collateral based
lending and assess the borrower based on previous profilability with at least three vears of
sustained growth Many a times unrealistic expectations such as high cash flows. stead:
growth/performance coupled with adequate collateral backed lending norms renders man: of the
Enterprises in the SME seclor as ineligible for adequale Credit facililies. The main reasor why
most small and medium enterprises lag behind in terms of growth and development. or ever have
1o be shut down in some cases. is that thev don’t receive (inancial assistance at the need % hour
and they won’t have working capital or any funds to acquire/buy planis ang machiner at the

appropriale poini of lime.

+ Chairman’s Working Group Speech in S1DBI Annual Report 2016-17
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To highlighl the picture of the plight of the enterprises in the SME Seclor in a betler way.
we need to look at the percentage (%) of these MSMEs who are able to access institutional
finance Based on the MSME census report of 2007. the percentage of enterprises that did not
have access lo finance stood al 92.8%. While only 3 2% of these industries were funded through
institutional sources and 2 1% through non-institulional sources. In simpler terms, for every 100
MSME Enterprises. about 93 of them have to meet the credit requirements of the business on
their own and it is only S ihat are funded through banks while the others rely on other individual
lenders or non-bank sources These factors broadly provide a basis to understand the enormity of
the need f{or capital among the SMEs
Review of Literature

In General. access to credit has always been a challenge for the units in MSME sector
Over Ihe past decade several research and studies have been conducted including those on the
govemment front. with a view to address the financtal constratnts faced by units in the MSME
seclor Some of the sludies and research are as follows

According 1o the Reporl of working group on rehabililation of sick MSMEs constituted
by RBL about 97% of the enterprises in the MSME sector are partnership firms and
proprielorship concerns and around 95% of the enterprises in the sector do not have access to any
kind of formai institutional or bark credit *

MSEs primarily rely on dank finance for a variety of purposes including purchase of
land. building. plant and machinety as also for working capital etc Ensuring timelv and adequate
Mow of credit to MSMEs has been an overriding public policy objective, and as a result, over the
vears lhere has been a significani increase in credil exiended to this sector by banks. However.
there have been widespread complaints from the MSME sector that. entrepreneurs find
themselves handicapped in accessing credit from the banking svstem primarily for want of
secondary collateral and/ or third party guarantee,®

The overarching concerns of the MSME sector remain that of access to adequate credit
The four key issues with regards to MSME Finance and Credit Policies include (a) high cost of
credit to MSME seclor in comparison o their larger counterparts, (b) Deficiency of domain

knowledge (of sectors or products) among branch managers which enhance their risk perception

* Report of on rehabititntion of sick MSMEs, Reserve Bunk of India, 2007
* Report of the Warking Group to review Credit Guarantee Scheme of the Credit Guarantee Fund Trust for Micro and Small
Enterprises consttisted hy Reserve Bank of indin in 2009- 10 under Chairmanship of Mr. V. K. Sharma.
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(¢) Lack of transparency (in fixing charges. credit rating process. disposal of loan applications
elc.} and (d) poor quality of service.®

Of the overall finance demand of INR 325 trilhon ($650 billion). 78% or INR 253
trillion ($510 billion) s either self-financed or Irom informal sources. Formal sources cater i¢
only 22% or TNR 7 trillion ($140 billion) of he total MSME debt financing and banks accouni
for nearly 85% of debt supply to the MSME sector. Despite the increase in financing to MSMEs
in recent vears, there 1s still a considerable institutional finance gap of INR 20 9 trillion (5418
billion) 7

One of the major challenges faced by the MSMEs. particularly during the start-ur phase
is access 10 timely and adeguate credit. Some of the reasons for lack ol adequate credit from
formal channels include high customer risk perceived by banks. lack of appropriate credit
assessment methods and lower suilability of producl [eatures as per ianed customer
requirements.”

MSMEs pnmarily rely on bank [inance for therr operations and access Lo umelv and
adequale [inance is a priority Commercial banks are reluctant lo service MSMEs as they are
regarded as high-risk borrowers because of insufficient assets to offer as collateral and low
capitalization”

Need for the Study

Availability of finance is a kev enabler for economic activity and the gronth cof
entrepreneurship. One of the major challenges faced by the MSMEs. particularly during the start-
up phase is access to timely and adequale credit. One of the significant reasons for the lack of
adequale credit has been the high risk perception of lhe Banks towards this sector and
consequent insistence for collateral security in financing the units in the MSME sector. Realizing
the importance as also the lack of adequate low ol credil to the MSME sector, the Govemment
has underiaken a number of schemes/programmes one ol which is Credit Guarantee Trust Fund

for Micro and Small Enterprises (CGTMSE) The CGTMSE scheme was set up oy the

4 ‘MSME Finunce und Credit Policies, Input from the Ground', ET India MSME Summit Dossier on The Econumic Tires [ridio
MSME Summit held on 13th February 2009 ac New Defhi.

7 Report on Research study by International Finance Corporation (IFC-World Bank Group) vn Micro Smai! and Meaium
Enterprises Finance in India (Nov 2012}

4 Report on Feosihility Study - MSML Credit Card Stmall Industries Development Bank of India (SIDBI). Policv Pape- Series
2011;

Strengthening SMEs Copabilities for Global Competitiveness - Address by Dr. K € Chakrabuarty, Deputy Governor, Reserive
Bank of India at the interactive session on i Octoher 2012 at Mumbai, published in Analvtique journal of The Bambay
Chamber of Commerce & Industry, Jul-Sep-12, Vol. VIt No.3
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Government of [ndia (GOI). Smal! Indusinal development Bank of India (SIDBI) and Ministry
of Micro Small and Medium Enterprises in August. 2000 with the aim to provide collateral free
credit to the Micro and Small Enterprises (MSE) sector The Corpus of the Scheme which was
initially Rs 2500 crores and enhanced to Rs 7500 crores in 2016. is contributed by Government
of India and SIDBI in the ratio of 41 The Scheme presently covers collateral-free and third
party guarantee-free loans upto Rs.200 Lakhs to the wnits in the MSME sector provided by
Member lending Institutions (MLI's) comprising of banks and financial institutions, The scheme
encourages MLI's to apprasse the credit proposals of entrepreneurs in MSME sector focussing on
viability of the projects rather than on availabilily of collateral security with the unit
Objectives

The objective of the research study is to analvse and review the overall performance of
the Credit Guarantee (CGTMSE) Scheme for MSE sector
Research Methodology

The studs is analytical and descriptive on the basis of secondary data since beginning of
the scheme in the vear 2000 1o March 2017 collected from CGTMSE Annual Reports, MSME
Annual Reports. SIDBL Annual Reports. Reports of Reserve Bank of India, relevant sources and
websiles and aims 1o demonstrale the overall performance and present stalus of the CGTMSE
Scheme
Analysis of the Study

The CGTMSE Trust operates the Credit Guarantee Scheme (CGS) through its Member
Lending Institutions (MLIs) All the commercial banks included in the Second Schedule (o the
RBI Act. 1934 besides other financial institutions notified by Central Government are eligible to
be MLIs As on 31" March. 2017. there were total 106 MLIs registered with CGTMSE which
comprised of 21 Public Sector Banks. 20 Private Sector Banks, 5 foreign banks. 51 Regional
Rural Banks and 6 financial lending institutions. All units in the Micro and Smali Enterprises
(MSE) sector enjoving credit facilities from the MLI"s without offering collateral securty or

third party guaraniee’s. are eligible for being covered under the CGTMSE Scheme
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Table-1: Operational Highlights of Performance of CGTMSE scheme in India

Year | Ma.of No. of Credit | Amount of | Cumulative Guarantass
Active | Facilities Approved Guarantees | Approved (Rs. Crore)
MLIs Approved
| {Rs. Crote)
FY 9 951 606 [6.06
2000-01 i |
FY 16 12,296 2932 3558
2001-02 '
FY 22 4.953 58 67 | 94.25
2002-03 | -
FY 29 | 6.603 117.60 211 85
2003-04 | |
FY 32 | 8.451 267.46 |s38.62
2004-05 | !
FY 36 | 16,284 46191 1.000.53
2005-06 | |
EY 40 27.457 704 53 1.705 06
2006-07 | |
FY 47 30,285 1.05584 | 270159
2007-08 ‘
FY 57 | 53,708 219940 [ 4824 34
2008-09 | ;
FY 85 ‘ 151,387 GR7511  § 1L359.61
2009-10
FY 106 2.54,000 12,589 22 | 23.846.01
2010-11
FY |19 %3’3.981 1378398 3713931
2011-12 o . : -
FY 117 | 2.88.337 1606248  52,600.07
2012-13 |
FY 117 13.48.475 18.188 12 70.026.28
2013-14
FY 119 | 4.03.422 2127482 9044390
2014-15 | |
FY 119 [5.13978 19.949 38 1.08.990 85
2015-16 |
FY 106 452127 1993149 12878724
2016-17
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Sowrce: CCIAMSE Gamual Report 2016-17

From the above table-i, it 15 evident that. the number MSME units enjoving credit
‘aciliues and covered under the scheme 1n the inilial years were quite low The accounts/credit
2roposais cotvered under the scheme was below 10.000 in the first five years i.e from 2000-01 (o
Zu04-07 The pace of coverage under the scheme saw a considerable increase in F'Y 2009-10
ana sice inen there has been a steady growth in the number of credit proposals being covered
ander the schieme The chans below demonstrale the growth in number ol accounts covered /
guaranlees .ssued and the corresponding amounts covered under the scheme during the three

vear period from FY 2014-2017 as against those during the immediately preceding three vear

oenod from FY 20]1-i4
figgg{c 13,69,527 70000, 61,155
! A 60000 .
1200006 50000 48,035 o
100000C 8.80.333 20000 4 T 2
sonoce o)k ]
P - e 20000 :
+0000¢ ] 10000 ) g
20000¢ 0'1 | :
. A e N e
O e P 2011-14 201417 x
GUAFANTEES APPROVED (Numbers) GUARANTEES AMOUNT (In Crores)

Source: Achievements 2014-17 published by the Ministry of MSME, Governmeni of
Inawa retrieved from hrp: myme gov in

Table-2: State wise performance of the CGTMSE scheme in India

[StatesUTs | During the year 2016-17 | Cumulative from the year
2000-01 to 2016-17
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| Propasals | Approved | Praposals | Approved
| (Naos.) Amount | (Nos.) Amount
| (Rs. Lakhs) | {Rs. Lakhs)
Maharashlrs [52.623 28349490 | 223486 15,04,427.29
_'una_' Pradesh [ 48.954 1,68.528 05 3,08.88+ 1279152 28
46229 227.843508 247,189 | 12.31.156 84
. I ETX 1.85.82362 | 2.77.079 | 10.70.326 12
| Guara N 15085 1,15.04656 | 1.07.699 | %.75.598 70
West Bengul 14803 | 8238072 155246 | 725.57952
Jharkhand | 15.106 92,006 12 | 1.07.617 | 6,30,149.82
Kerala (38,194 [97313.01 234679 | 6.17.547.67
_ O INC Ten i ed x{?/(‘u el eniel UG Listed JournalNo. 40776 106

Bihar [16397 67,168 32 135396 | 57119940 |
Odisha (18950 [7950854 [ 1,29239 [531322853 |
Madhya Pradesh (20479 1,03,899.70 | 1.00.196 | 5,1829337 |
Rajasthan (13401 [5298425  [894m2 13599957
Delhi [8.680 76396306 | 35421 3,41,04092
Punjab e 42.757 49 61,864 3,24.26789
Assam 1 10,934 42,725 43 92,720 3,14.219.44 |
Telangana 13.692 63,220 21 57,294 29959626
Haryana 7.108 4479316 [37107  [2,65.74764 |
'Himachal Pradesh 6.684 2628655 | 48651 25395893 |
Andhra Pradesh 13911 3855077 88945 | 22406243 |
Chhallisgarh 6,716 23,573 37 38,577 119002228 |
Uttarakhand 6.000 26,726 4% 36.087 [1.77.305.78
Jammu and Kashmir 5,557 15.733 11 64318 | 1.39.990.68
[Goa 2,036 11.G603 38 16838 | 10212090
| Chandigark 1,307 6,533.43 6,311 [3832188 |
[ Meghalaya 1,068 4277 82 7.982 13545226
Tripura 366 3,043 61 10,299 3512601 |
| Arupachal Pradesh 824 3.633.56 6.761 31.181.62 |
Nagaland 1.432 4.786.24 6.638 2236885 |
"Manipur 878 3,338.81 16314 20,18460 |
| Pondicherry 979 2,354.18 4.747 1566076
[Mizoram 545 2725 9 3.900 1523400
[Andaman and Nicobar | 393 2288 63 2215 137999 |
| Islands
[ Dadra and Nagar Haveli | 67 [A1464 487 11,161 58
Daman and Diu 0 1,025 71 220 9.916 59
Sikkim 292 146719 2.088 8.823.15
Lakshadweep 62 107.52 358 910.95

Source: CGTMSE Annual Report 2016-17

Table 2 above shows the state-wise distribution of the guaranlees issued (ie credil
proposals covered) under the scheme during F Y 2016-17 and the cumulative position as on 31*
March, 2017 It is seen that during the F Y 2016-17 Maharashira was (he top mosl slate wilh
52,623 credit [facilities amounting 10 Rs 2%3.494 90 Lakhs being covered under the scheme
Considering the performance of the scheme during F Y 2016-17 and the cumulative performance
since inceplion it is observed that the banks and financial institutions operating in six stales viz .

Unar Pradesh. Maharashrra. Karnataka. Tamilnadu. Gujarat and Kerala have been leading In
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obliining coveraye under the scheme Almost 51% by amount and 55% bs numbers of the total
guaraniees .ssued under the scheme upto 31" March, 2017 belong to these six states. The
corerage of scheme 1n the Nonh eastern states appears 1o be very low The Norh Eastern States
acceunied for just 1 531% by amount and 1 39% by numbers of the total guarantees 1ssued under
the scheme up 10 31™ March. 2017

Table-3: Performance of Top five Member Lending Institutions (MLI) of CGTMSE

scheme in [ndia

Sr. | MLI During (he year 2016-17 | Cumulative from the year [ % of
No, 2000-01 to 2016-17 Approved
= Proposals | Approved Proposals | Approved Amount to
(Nos.) Amount (Nos.) Amount Total
(Rs. Lakhs) (Rs. Lakhs) | Guarantee
Approved
Amount
SBI 38.81¢ 227,675.34 408.105 19,99.410.97 | 16%
> | BankolIndia 42.867 26988058 | 311867 | 18,34.875.65 | 14%
3 Canara Bank 79370 244,604.04 | 403918 12.49,741.02 | 10%
i [ PNB 70.276 180,070.99 256,582 996,899 29 8%
= [uBl 42,791 116,589.05 | 150.828 440,548.28 3%

Source: CGTMSE Annual Report 2016-17

Table & aboie shows that, Stale Bank of India is leading in implementation of the
ZGTMSE scheme accounung for around 16% of the total amount guaranteed with about 408,105
2redin proposals. up to 317 March. 2017. followed by Canara Bank with about 403,918 credit
proposals accounting for around 10% of the total amount guaranteed. Bank of India accounted
tor around 10% of the total amount guaranteed with about 311,867 credil proposals. up to 31
March. 2017 follewed by Punjab National Bank and Union Bank of India with around 8% and

3ol the tota) amount guaranteed respectively

v of Amouur Guaranteed under the CGTMSE Scheme

(STYTPR Py
=i ot 108 1%
Fauk s
= Bank @] iacke
Y
Puniiel Natigiul

lndke rask
L8 L
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It is observed that the above S banks [out of the (otal 106 Member Lending Institutions
(MLIs) of the scheme| accounted for about 51% of the total amounr guaranteed under the
scheme up to 31" March, 2017, which demonstrates that the benefits under the scheme is widely
being used by the borrowers of the said Banks vis-a-vis the borrowers of other Member Lending
Institutions (MLIs)

Table-4: Credit Slab-wise performance of the CGTMSE scheme in India

Runge of credit | During the year Cumulative from the vear 2000-01 |
(Rs.) 2016-17 1o 2016-17 |
No. of Approved Nu, of e bl Approved 1
Proposals Amount Praposals Total Amouynt
{Rs. Lakhs) Pruposals (Rs Eakby)
-1 00,000 1.75,554 95.259.43 1031319 37.19% | 5,16.503.17
100,001 to T.83.665 490,496 74 11,80,587 4238% 30,21, 164 02
300,600 |
JOH) NN o SR.03 | 43297143 2,95491 10 66% 22,57,5250%
FE,00.000 |
[,00,0G] 10 23.726 414,524 35 187,399 6.77% 3241063 88
2500000 | 1 0
25,00,001 1o [ 8.006 13.03,03982 54,776 1 98% 20,79,679 68
3000001 . == B
50,00,001 10 2,990 [22380274 22871 | 081% | 174681426
1030, 001,000 b
100,090,000 1o 81 13.103.40 101 0.0036% 1397140
200,800,000
Tutal 432,127 1 19,93,148.91 27,72,744 100.00% 1,28,78,723.48

Source: .fnu;?im’ Vishwas. March. 2017 by Natianal Credit Guaraniee Trustee Co. it
(NCGTC) & CGTMSE Annual Report 2016-17

From the above Table 4. il can be seen that around 37% of the total credil proposals
covered under the scheme are below Rs 1 Lakh and around 42% are between Rs.] Lakh to Rs §
Lakhs

No of Credit Proposals approved under the CGTMSE Scheme

wlptel Zakh

wiLath e & Lakay

% Lakhs to 19 Lakis

w10 Lakhi o 2% Lakhe
8 w £0 Lakhs

450 Lakh: 1o 300 Laah:

4100 Lakhs to 300 Lakis
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From the above Table 4. it can further be seen that around 45% of the total amount
approved under the scheme 1s in respect of credit proposals up to Rs. 10 Lakhs and further 25%
is 1n respect of credit proposals ranging {rom Rs 10 to Rs 25 Lakhs. Credit proposals ranging
from Rs 25 Lakhs to Rs 30 Lakhs account for around 16% of the Total Amount guaranteed and
lhat ranging [rom Rs, 50 Lakhs 1o Rs. 100 Lakhs account for around 14% of the Total Amount
guaranteed. The proportion of credit proposals ranging between Rs 100 Lakhs to Rs, 200 Lakhs
1s meager 0,0036%

Amount of Credit Proposals approved under the Scheme
(Rs. Lakhs)

#Upto 10 Lakh

@10 Lakhs to 25 Lakhs
425 Lakhs to 50 Lakhs
350 Lakhs to 100 Lakhs
u 100 Lakhs to 200 Lakhs

The data demonstrates that credit proposals up to Rs. 25 Lakhs account for around 70%
of the total amount guaranteed/approved under the CGTMSE Scheme. As a corollary.
considering the criteria for classification of enterprises into micro. small and medium enterpnses
as per the MSMED Act. 2006, it can be safely inferred that majority of the credil facililies
covered under the scheme are of micro enterprises and those of the small and medium enterprises
are mimimal There needs to be concentrated efforts for penetration of the scheme in respect of
credit proposals from stnall and medium enterprises
Conclusion

From the research study. a conclusion can be drawn that the CGTMSE scheme for micro
and small enterprises is working stoothly and has been instrumental in facilitating the credit

Mow to the MSME sector, particularly post 2011 However. still there exists much scope for
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expanding the coverage of the scheme particularly in the light of announcement by the Centra;
Governmenl (o increase the commilted contribution to the CGTMSE Trust [rem earfier Rs 2300
crores to Rs. 7500 crores and the consequent increase in the eligible coverage credit imit under
the scheme from Rs. 100 lakhs to Rs, 200 lakhs per borrower from Januar. 2017

Going forward. there needs lo be concenlrated efTorts or penelration and widespread
awareness of the scheme in respect of credit proposals from small and medium enterprises The
coverage of the CGTMSE scheme needs to be aligned with definition of small and medium
enlerprises in the MSMED Act. 2006 so as 1o facilitate flow of credit to the bigger units among
small enterprises and medium enterprises.

As seen hereinabove that the maximum number ol guarantees (around 51%) have been

issued through only five banks, a need is felt thal (he other Member Lending Institutions (MLi’s)

of the Scheme should be aclively encouraged to canvass the scheme and extend (he benefiis of

the same to the maximum number of MSME"s enjoving credit facilities / ha Ing accounts with
them,

The data in Table 4, depicts that the around 70% of the tolal amount guaraniced/approted
under the CGTMSE Schenme is in respect of credit proposals up to Rs. 25 Lakhs of which around
45% 1s in respect of credit facilities up lo Rs 10 Lakhs The Central Government has April. 2016
launched an another similar scheme MUDRA specifically for MSE enlerpnses whick has
features similar to that with the CGTMSE Scheme and which covers credi facilities having
limits up to Rs 10 Lakhs, Considering the fact that credit facilities up to Rs 1)) Lakhs can be
covered under MUDRA scheme, the Banks ought 1o be encouraged to extend cover maximum
proposals of limi(s up to Rs. 10 Lakhs under MUDRA scheme so that the comparatvely tigger
credit proposals viz, credit facilities exceeding Rs. 10 Lakhs can be covered under the CGTMSE
scheme 50 as to have better synchronisation in the both the said schemes rather than has ing them
overlapping or competing each other The data available (Table-d) itself suggests that 11 credit
proposals up to Rs, 10 Lakhs are shifted or covered under MUDRA scheme. it can free up
guarantee covers aggregating to around Rs. 57.952/- crores for the small and medium enterprises
requiring credit facililies in excess of Rs. 10 Lakhs apart from bringing belter svnchronisation in
operation of both the said schemes

Further, as seen in Table 1 credit proposals aggregating to more than 5!% by amount and

around 55% by numbers are from the top 6 states thereby evidencing low penelration cf the
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Flow of Credit to MSME Scctor : Impact of Demonetisation & GST
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Abstract:

Micro. Small and Medium enterprises (MSMIE’s) play a pivotal role in overall groveth
and development of the nation’s economy. India is also not an exceplion (o the global scenario
and is a home to a large number of MSMEs and start-up companics. With an impressive growth
rate from around 26 million units in the vear 2000-01 1o over 51 million units in the year 2016-
17 the MSME sector constitutes the huckbone of Indian Economy. Despite of the glorious
contribution of the MSME sector (o the Indian cconomy. by and large access to timely credit has
always been a challenge for the MSML scector in India. In this backdrop. the MSME sector in
the country witnessed 0wvo major shocks, viz., demonctisation in November, 2016 and
introduction of Goods and Services Tax (GST) w.c.f I July, 2017, 4 considerable portion of the
MSME enterprises in India operate in the informal sector and largely comprises of micro
enterprises which particularly those located in the smaller districts felt a greater shock during
Demonetisation. However, of late the sector is showing signs of improvement in the recent
trends. The paper aims to examine the impact of demonelisation and GST on the flow of credit to
the MSME sector and attemplts (o analyse how the credil to the MSMIz sector have fared in the
wake of the recent shocks. While Demonctisation led 1o a further decline in the already
decelerating credit growth of the MSMI sector GST implementation does not seem to have had
a significant impact on overall credit 1o MSMEs. On a positive side, the implementation of GST
has led (o a large scale formalisation of the MSMIE cnterprises which in turn will lead the
enterprises (o have increased access to formal credit in the near future and o some extent

address the challenges faced by the sector in terms of access 10 capital.
Key words: MSME, GST, Demonctisation, Credit Flow 1o MSME:

Introduction:

The MSME scctor play a pivotal role in overall growth and development ol any countrv’s
cconomy to which India is also not an exception. The term "MSMUE™ is widely used 1o deseribe
small businesses in the private sector. According to the World Bank dati, all round the globe
Small and Medium enterprises (SME) seetor account for more than 90% ol the total formal firms
thereby representing the backbone ol any cconomy. As pel the Oreanisation for Eeconomic Co-
operation and Development [OTCD] Report: SMT s account for aromnd 90% ol the total
manufacturing enterprises and cven a higher shie - the services enterprises o the ORCD

countrics. The contribution of the NMicro. Small and Medium Foterprises™ (MSMIE) o the

Woebsite - swawsyresearchjourney.net (il - researchjourney20idemail.com
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development of world cconomy has been significant in terms of cmployment gencration as also
in terms of its contribution to the GDP. Many studics have shown that there is a positive co-
relation between the size of the MSMIE sector and the cconomic development of a country. Even
in some of the high income cconomics the contribution of MSMI: sector has been in excess of
50% of the GDP on an average. MSMIis have been globally considered as an engine of
cconomic growth and as key instruments in promoting balanced development

India 1s also not an cxception to the global scenarto. The MSME scctor occupies a
position of strategic importance n the Indian economy. India is home to a large number of
MSMEs and startup companics. With an cstimated around 51 million MSMEs in India, they
account for about 31% of our Nation’s GDP. provide cmploviment to over |17 million people.
also crealing closc to | million new jobs annually, contributing about 33% ol the manufacturing
output and account for around 45% of exports from our country.' The contribution of the MSME
scetor in the socio-cconomic development of India has been quite significant. The scector

constituies the backbone of Indian Economy.

MSME Sector’s Contribution to Indian FEconomy

MSME
Secltor’s
Coniribution

to indion
Economy

Source: SIDBI Annual Report 2016-17

The growth rate of the MSMI: scctor during recent past has been very impressive. The
number of MSME cnterprises has increased from an estimated 26 million units in the year 2000-
01 to over ST million in the year 2016-17."

A large number of MSME cnterprises in India solely de
revenue from the businesses and to some extent on the Banking sector for their needs in terms of

send on the owner’s capital and

formal credit. Several policics, regulatory & mstitutional inttiatives have been taken to promote
availability of finance to MSMEs. These iclude, among others, credit support mechanisms
admimstered by government institutions including Public sector banks. The Banking system in
India consists of about 27 public sector banks (PSBs). 21 private sector banks. 49 foreign banks.
56 Regional Rural Banks (RRBs). about 1562 Urban Co-operative Banks (UCB™s) and around
94,384 Rural Cooperative Banks, in additon 1o several cooperative credit societies set-up and
functioning under the vartous state laws ;

L MSME Annual Report 2016-17 - SIDBT Repoye 201617

S SIDBI Annual Report 2006-17
' S Dara as of June, il
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Indian banking scctor: Key Factors
sTnerense inwotking population and growing disposable

Ny BRI income will raize the demand ot banking and refated seroees
Roral banfiing s adso epected To marease in future

D ebile Bankine infanel Pankime and various extension of
tacilitics will improve overall effucrenty of the Banking Sectos

cHealthy Business Fundamentals con be reflected throngh hizh
imlerest nianaing and slronger Balancesheels

«The Panking Tndustiy: hax healils resulilony oversight
bt ia e il : alemewith credible monetary pakicy by the Reserve Bonk of
Trwha (RI3D)

Source: Concepl from jnm.v.'//n'\_m-'.Nn;-/._f;_:':i.r'.fng,.{'_:r.ﬁ'l/'\a{r‘_'?r-'n"\flz,u:f-_'fit";\.'-_f"f?I.f-“""“”

During the recent years, the Government off India has taken a number of initiatives with
the aim of providing impctus to inclusive and sustainable cconomic growth of the Indian
cconomy, more particularly the MSMI: sector’. Tlowever, the NISMT sector in India witnessed
two major shocks. viz., demonetisation in November. 2016 and introduction of Goods and
Services Tax (GST) w.e.f 1" July, 2017. Demonetisation led to further decline in the already
decelerating credit growth of the MSMI: sector, while (x%l implementation does not scem fo

have had a significant impact on overall credit to MSMEs.

Review of Literature:

Despite of having recognised the significance ol the MSME scctor i the Indian
economy, the sector has traditionally been under-served i terms of its (inancial needs. Several
research and studies conducted over the past decade, including  those conducted by the
Government and Reserve Bank of India have demonstrated the inadequate aceess of the sector to
formal credit and bave highlighted the need to address the financial constraints faced by
enterprises i the MSMIE sector.

According to the Report of working group on rchabilitation of sick MSMEs constituied
by RBI, about 97% ot thc enterprises i the MSMIE scctor arc partnership firms and
proprictorship concerns and around 95% of the enterprises i the sector do not have acceess to any
kind of formal institutional or bank credit. The Report identifies that Tack of adequate credit and

o &

capital was onc of the greatest challenges faced by the enterprises in the MSME which is one of
(he crucial reason for industrial sickness noticed in the sector apart from being a constraint on the
overall growth and development of the sector.”

MSEs primarily rely on bank finance for a variely ol business purposes. Though,
ensuring timely and adequate flow of credit to MSMLs has been an overriding public pohcy
objective there have been widespreid complaints from the NSMIE sector that, entreprencurs lid

L Chairmans Working Growp Specchy in SIDBL Annal Report 2016-1 2

o heve MSME Scetor Crodit and Expores Fared? < Harendra Belera cond Coorrimiar Wi Assistant Aedviser and
Rescarch Oficer, Monctary Policy Depi. Reserve Bunk of India aic saed o (KL 200N

wvew i org indSeriptse MSM Mint

" Report of on rehahilitaion of sick MSV s Reserve Bank of fndia, 1007

VWebsite —swwawvresearchjourney,nel il - researchijowrney2 Bfomnl.com
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themselves handicapped in accessing credit from the banking system primarily for want of
sceondary collateral and/ or third party gu;lr:mlcc.7

The challenges taced by MSMEs in accessing finance are (o a large extent attributable to
lack of comprchensive tormal documentation relating to therr busmesses as a result of which,
loans arc provided to the MSMTIs mainly through appraisal of the collaterals available rather
than assessing their truc business potentials™ Further, banks do not trust start-ups. view such
loans as risky and thus do not prefer extending finance to MSMIiy”

One of the major challenges faced by the MSMEs, particularly during the start up phasc
15 access to tmely and adequate credit. Some of the reasons lor lack of adequate credit from
formal channels include high customer risk perceived by banks. lack ol appropriate credit
asscssment methods and lower suilability of’ product fecatures as per varied customer
requirements. '

The Economic Survey 2017-2018 Taid before the Parlinment i January 2018 highlights-
that the micro, small and medium enterprises (MSMES) continues to face major problems in
availing credit and be underserved in erms of formal msututional credit by the traditional
financial scetor. The sector received only 17.40% of the total eredit outstanding. !

As per the Intemational Finance Corporation (IFC) estimates, the potential demand for MSME
finance tn India is about USS 370 billion as against the current credit supply of USS 139 billion,
which results in a finance gap of about USS 230 billion (i.c. equivalent to 11 per cent of GDP). '

The contnbution of the MSMIE scctor to India™s GDP 1s far below than that of other large
nations for instance about 10% lower than the contnibution of SN s to the GDP in United States
and around 23% lower than the contribution of SMiEs to GDP in China. One ol the primary
reasons attributable for the gap in contribution of the MSMI: scetor in India s the lack access to
formal credit, which forces nearly 40% of MSMEs 1n Tndia to borrow {rom informal sources and
have to pay interest rates on an average 2.5 times higher than the rates charged by the formal
banking scctor. '

MSMEs in India often do not have aceess to formal

ending channels and have to rely on
the imformal sector with interest rates as high as 30%. The smaller businesses have himited
financial istory. lack of adequate documentation which is a major hurdle in loan disbursement

. 14
to this sector.

" Report of the Working Group 1o review Credit Guaraniee Scheme of the Credin Guaramtee FFund Trust for Micro
and Small Enterpriscs constituted by Reserve Bank of India in 200010 under Clhairmanship of Mr VR Sharma
Colvadi, Roand Gadi, S, (20013). “dlecess by MSMEs 1o Finance in the Sonthern and Fasiern Mediterrancan: Whai
Role for Credic Guaranicee Schemes? " MEDPRO Technical Report Noo 3372 0prd

! Biswas, A, (2014), “Financing Constraints for MSME Sector™, Intcrnanional Jowrnal of lnicrdisciplinam and
Multdisciplinary Studies, 1(3), pp. 60-08

" Report on Feasibility Study - MSME Credit Card Small Industrics Development Bank of India (SIDB1), Polic
Puper Scries, 2011,

" Einancial Express dated 29" Jan, 2018 rewvieved fiom hitps: 2va financialexpress com hudact/ceonomic-
sirvev-2018-msme-scctor-faces-najor-problem-in-availing-credit 10319997

" Report on Rescarel stidv by International Finance Corporation (1F°C-World Bonk Groupd o XISV Finanee
Gapr - Assessment of the Shordalls and Opportmities in Financing Meeros Soodland Medinom Enterprises in

Ewmcroing Markets, 2017

" Report on Studv titled " Credin Dis apted - Dieitad VSV Fendine e dndiee i Ciddvar Nenwork and Boston
Consulting  Group (BCG) Novenher, 2018

Y Repors by Yes Bank on Compreliensive nalvsis of India’s Finiecl fordseape- bidia Fintech Opportunizies Revien
/\'L‘/HMI (IFQOR) 207N
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Need for the Study:
A considerable portion of the MSME cnterprises in Tndia operate in the informal sector

and largely comprises of micro cnterprises. Many of the smaller distriets in [ndia, which were

then witnessing a good and positive growth. lelt a greater shock during Demonelisation as
compared to the relatively larger districts.” Manufacturing and construction scctors were the
most affected sectors firstly by demonctisation and by implementation o GST. However, of late
both of thesc scctors arc showing signs ol improvement in the recent trends (World Bank.
2018)."¢

The total Bank credit outstanding to MSMIE scctor as of March 2018 stood at only about
17.40% ol the total outstanding bank credit, Availability of finance is a key enabler for cconomic
activity and the growth of entreprencurship. One ol the major challenges faced by the MSMi:s,
patticularly during the start-up phase is access Lo timely and adequate credit. According to a
Rescarch Report published by Deloitte in July. 2017, MSML= enterprises having annual Revenucs
(turnover) up Lo Rs 3 crores had a potential credit requirement ol around Rs. 8 lakh crores. The
supply of credit by banks to MSME enterprises having annual Revenues (turnover) up (o Rs. >
crores was just around 36% of the their total eredit requirements. The Report further states that
on an average about 60% of the total credit demand ol the MSMI= units having turnover between
Rs. 3 crores to Rs. 18 crores is unmet.'”’

Though, the structural reforms might have disrupted the performance of MSMEs in the
short run, on a positive side, the cconomic change brought about by demonetisation and by
introduction of Goods and Scrvices Tax (GST) have definitely led o the digitization of
transactions, business processes resulling into creation of digital footprints of the business
enterprises. Demonetisation and GST are expected to be positive i the long run with growth n
digitisation, enhanced case of doing business and creation of database of transactions which
would facilitate better access o finance and improve the medimm- and long-term - growth

- 18
prospects of the sector,

Objectives:

The present study endeavours to empirically examine the impact of demonctisation and
Goods and Services Tax (GST) on the flow ol credit to the MSMIE sector and attempts to analyse
how the credit to the MSME sector have lared in the wake of the recent shocks.

Research Mcethodology:

The study is analytical and descriptive on the basis of sceondary data since 2015
collected from MSME Annual Reports, SIDBT Annual Reports, Reports of Reserve Bank of
India, Report on Research Studics conducted by various organisations, relevant sources and
websites and aims to demonstrate the fTow of credit to the MSMIE sector in the wake of historical
cconomic reforms of Demonctisation and GST.

Analysis of Study:
A) Overall Credit growth in the MSMIE scgment in the vecent quarters:
Table-1: Credit Exposure to MSMIL Segmients

(Rs. in Lakh Crores)

AISME Pulse Report by STDRE & Trans Union CHET L Varcl, MO

/'f India Development Updeate: Indi's CGroverlr Stos v, IWostd Bank Groge, Novw Dellb, X, 2008

i tech in India - Readv for breakons” Researcl Report published Dy Delove Touche Tolimaisi India 107 July,
e

g iow have MSME Sector Credit and Fxpores Pared? = Tarcudrg Beliera cned Garima Walie Axsistanr Adviser and
Research (fice Monetan Policy Depr Roserve  Bank of hedic acvessed o O 1T 20N
v e ore i Scripes MSM Ming
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Qtr. Less Rs. 10 to | Rs. 50 | Rs. I | Rs. 5| Rs. 10| Total Up |
Than Rs. | 50 Lakhs | Lakhs to | Crore  to | Crores to | Crores to | to Rs. 25 |
10 Lakhs Rs. | | Rs. 5 | Rs. 10 Rs. 25| Crores |
L | Crores [ Crore L Crores | Crores | :
Mar-16 | 0.53 1.32 0.87 2.79 167 2.49 9.69 |
Tun-16 | 0.56 11.39 0.93 2.98 176 2.59 10.21
Sep-16 | 058 [ 146 097 13.06 ‘ 79 1264|1050
Dec-16 056|142 1095 3.06 | .81 12,07 1047
(Mar-17 | 0.58 1.49 1.01 13,22 | 1.87 | 2.75 10.92
Jun-17 | 0.04 | 157 | 1.06 556 103 1280|1136
Sep-17 | 0.67 1.60 | 1.07 338 |12 EXE T
' Dee-17 [ 0.77 1175 116 371 2.07 500 1246
Mar-18  [0.79 180 [117  [376 2.08 13.00 | 12.60
Yoy || [ [ |
Credit |
growth | 34.9% 21.2% 16.3% 16.9% ke 9.0% 15.4%
(Mar’17-
Mar’18) P

Source: MSME Pulse Quarter l» /\c/)oz/ June 30/8 b SIDBI & Trans Union CIBIL

The above data reveals that, during the period Mar, 2017 1o Mar, 2018 the overall growth
in commerceral credit exposurcs up to Rs. 25 Crores has been around 15 40%,. The micro scegment
1.e. sub-Rs. 10 Lakhs category has shown an impressive credit growth of around 34.9% followed
by the category between Rs. 10 to 50 Lakhs which has shown an average growth rate of around
21.20% and category between Rs. 50 Lakhs to Rs. 1 crores around 16.3%.

The average credit growth rate in the loans to small businesses m the sub-Rs 10 lakhs
scgment around 34.9% demonstrates that the segment 1s getting unprecedented credit post
demonetisation which pushed the small businesses towards more cashless transactions and post
GST which virtually forced the businesses to formally report all the sales."” £)

Scctoral Credit growth:
Chart-1: Sectoral Credit Growth:

AL secroral € pedit Grawth (v o V)

|
| =
| =4
,j .
I
N
b
o
o
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Source: vww.rhi.org in/Scripts/NMSM Mint retrieved on 04 122008

The sectoral credit data published by RBT reveals that the year-on-year arowth m the

bank credit flowing to the MSME sector showed a gradually declining trend during the year
2015-16 and touching a low of around 1.60% in April. 2016, The data shows some sight of
recovery in the growth rate during the period May 2016 to October, 2016 It is pertinent to note
that the declining trend in the growth rate during the years 2014 10 2016 was to some extent
Allributable to the overall slowdown in cconomy, rising levels ol non-performing asscts (NPAs)
apart from the change in the priority sector guidelines by RI3Ein April, 2013 reclassilying the
food and agro processing units from MSMI= category (o Agrcultural sector.

From the data, it can be scen that the credit growth fell down significantly post
demonctisation on 8" November, 2016, The credit growth in fact timed negative during the
period November 2016 to February. 2017, Thus, it can be safely concluded that the falling

growth ratc in MSME credit was lurther Tuelled h\' th dunomu\.lllon lcading to a ncgative
s MSMIE credit growth rate has

growth for some time thercalter. However,
consistently been showing an increasing trend \/Lm,h_ 7( 17 and has reached an about 8.4%
during January to March 2018.

In contrast, the implementation of GST w.c.f. ™ July, 2017 is not seen to have had any
significant negative impact on the [Tow of credit. Infact. the credit growth has displayed an
increasing trend post GST implementation. The Tncremental credit to MSE's up 5 times to Rs

. ~ o 20
.23 lukh crore post GST.

Tmpact of GST on formalisation of the MSME sector:

A considerable portion of the MSME enterprises in [ndia have (raditionally bemg
operating in the informal sector particularly the micro enterprises. Lack of comprehensive Tormal
documentation relating to businesses has been one of the Hor IC'ISOﬂb for lack ol access 1o
adequate and timely credit for the enterprises in the MSMIz sector. ' The smaller busincsses
have limited Nnancial hlbtk)ly lack of adequate documentation which is a major hurdle in loan
dishursement to this sector.”> The implementation of GST has Ted 1o a Targe scale form: llmmon
of the MSME enterprises and has accelerated the mainstrean MM integration i a big way.”

Chart-2: Formal MSMEs [> Rs. 3Lakhs Annual Turnover|

[ Pre GST formal @ Post GST formal

98%  99%

= E

- SR R |

) %] E

Overall MSME MSMEs Annual MSMEs Annual MSMEs Annual

Sector Turnover < Rs.10 Turnover >Rs.10 Turnover > Rs.1
Lakhs Lakhs < Rs.1 Crore Crore

Y SBi Feovrap Report November, 200N publiched I SBEResCared teans reivieved from
on 161200
Pvadio B and Gadis S 20030 elecess I MSMEN qo Pinanec o idie Sonizcrn aond Posiern Vediiervancan i
Rode for Credit Guaranicee Schemes” " MEDPRO T insical Repori No Syl
b Kepons by Yes Bank on Comprehensive ualvsis of Didia s Frvec lndscape dadioc insech Opportuniies Kevien
Report (1FOR), 20017-18
S e FIBAC Productivin: Report, 2007 I F1CCH Dndvan Banks dssoctaizon (B and Bosion ( onsiliing

Crrong
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Notes: Formalisation = Existence of «a formal record  throweh registration with any one
Government Authority like GST, PF, Factories Act, EST eic.
Sonrce: FIBAC Conference August, 2018 Presentation- "SME Finance: A Generation Shifi” by
Boston Consulting Group

From the graphical analysis above, it is cvident that the implementation of GST in the
country has led to a growth n the formal registration of the small businesses, which witnessed
around 14% growth in the MSML-s having turnover between Rs 10 Lakhs to Rs. 1 crore annually

and 3% in the scgment having annual turnover between Rs.3 Lacs to Rs 10 Lakhs. The growth in

wave mncercasced access to formal

formalisation ol the scctor can delimtely lead the enterprises Lo
credit in the near future. STDBI expects that formalization will Tacilitate addition of at least one

B . : - )
million New-to-Credit MSMIE borrowers annually. i

Chart: 3 Impact of Demonetisation and GST on MSNEg

adit Exposure Dec’léscaled tal

Cr

Cec iD Mor'le San'ls Sanln Dzc 1 sl v Sl ez 1T [ [ARFEE

710-7S0 Lok el Loohs - %1 e T Do 15220 Crones

Sowrce: MSME Pulse Quarterly Report, June 2018 by SIDBT & Trans Union CIBIL

The chart above demonstrates the impact that demonctisation and GST had on the credit
Mow o the MSME scctor taking Dec, 2015 as the base. The chint depicts the shocks faced by the
sector i terms of credit during demonctsation e, i Dee 2016 quarter. The maximum set back
was [aced in the lower categories 1.e. enterprises having credit exposures up to Rs.50 Lakhs. The
overall ceredit exposure was agamn lowered in the period post GST mplementation (Jul (o Sep

2017 Qer.) which 1s however seen o have steadily recovered by NMar 2018,

Conclusions:
The present study endeavoured o bricly assess the reeent trends m flow of bank credit to
the NSMIE scector post Demonctisation and GS1T implementation. The key lindings based on the

" press Release dated 20,06.2018 on MSMIE Pulse Quarterly Report duee 2005 by SIDBLE FransUnion CIBI
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present study can be summarised in nutshell as under (a) Credit growth in the MSMI sector
though showing a declining trend  cven  before demonctisation  turned  negative  post
demonetisation. The small loans catcgory (1., the micro segiment) was worst hit duc to
demonctisation, (b) In contrast, the implementation of GST wel Iuly. 2017 does not seem to have
had any signiticant ncgative impact on the flow of credit, (¢) MSME credit on a overall basis
particularly in the micro credit scgment shows a healihy arowtl rate in the recent quarters. The
growth rate in the bank credit to the overall MSMIE sector during lan o Mar 2018 averaged to
about 8.4% mirroring the level ol growth during Apr 1o Jun 2005 Qtr, with credit to micro and
small enterpriscs growing at an healthicr rate

Considering the growth rate still being in or around that in the Apr-lun 2015, there still
appears to be large gap in the funding of enterprises in the MSMIE sector. The plight of the sector
can be inferred from this fact itsell that. there are about STmillion micro. small and medium
enterprises in India, of which nearly 40 million units are said o have current accounts. however
the number of borrowers in the scetor is only about 3 mitlion. The fact highlights the funding gap
in the sector. The gap between the number of current accounts sind number ol borrowers shows

the still untapped Banking business potential in the MSME sector. ™
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Abstract:

Mutual funds todayv form a major part of investment vehicles of majority of investors.
They are comparativelv a new mode of investments and people are getting slowlh acquainted
with the structure and framework of mutual funds. This is an attempt 1o congregate the profile of
variois mutual fund houses operational in India so that information about the same is easily
available and accessible. The brief history and working of the fund houses will help investors
choose the best and most suited. from amongst the plethora of fund houses which will help them

meet their investment targets and achieve their investment goals.
Key Words: Sponsors, Asset Management Company, Custodian, Trustee. Registrar & Transfer

Agents.

Introduction:
Mutual funds operate in a very systematic structure which is closely momitored by the

mutual fund regulator SEBL. When a new investor intends to invest in a mutual fund, 1t 1s
necessary that he understands the partics involved in a mutual fund transuction, how his money
{Tows, who is the nodal safety agency for complaint redressal, how to track his fund performance
etc. An investor should define his purpose of investing the money, holding capacity,

reinvestment benefits, market risks etc.

Objectives:

a) To understand the structure of mutual funds i India.

b) To study the flow of funds m mutual fund investments.

¢) Tounderstand the various partics and their role in mutual fund operations.

d) To analyse the need, purposc and recason for mutual fund mvestment by the mvestors before
mvesting,

Rescarch Methodology:

The rescarcher has studied data based his paper on sccondary data available on various
websiles and publications by SEBRI, AMEL India ete. Also mterviews with direct sale agents and
fund managers helped the rescarcher gather relevant data for the paper. The researcher has also
interviewed imvestors to understand their priorities in mvesting, the mformauon that they seck 1o
make a good informed imvestment

(9 Website — www.rescarchjourney.net ICmail - researchjourneyv2014email.com
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Profile of mutual funds in India:
1) UTL

Unit Trust of India is the first and oldest mutual funds in India. I started in 1963 with the
inttiative of Reserve Bank of India and Government of India. The lirst scheme launched by UTI
was US-64. The aim to start UTT was (0 atlract small investors and introduce them Lo market
ivestments. Currently UTI has {loated 1384 different schemes and has AUM (Assels under
management) ot Rs. 1,65.946.83 crores.

2) SBI Mutual Fund:

State bank of India mutual fund was established in 1987 10 was the first non UTT public
scetor mutual fund to be set up in the country. The fund has Moated over 468 schemes and has
AUM of Rs 25387828 crores.

3) Kothari Pioneer Mutual Fund:

In 1993, when permission was granted to the entry of private scctor mutual fund:
Kothari Pioneer was the {irst private sector fund to be sct up in the country in 1993 It has now
merged mto Franklin Templeton Mutual Fund.

4) Aditya Birla Sunlife Mutual Fund:

Launched in 1994, the mutual fund is cosponsorcd by Aditva Birla Capital Limited and
Sunlife AMC. The fund has around 786 various schemes and asset under management of Ry, 2.
54.223.32 crores.

5) Reliance Mutual Fund:

Formed in 1995, it was created under the sponsorship of Reliance Capital Ltd. Tt is onc of
the biggest mutual funds in the country. With nearly 1022 schemes it has assel under
management of Rs. 244843.18 crores.

6) ICICI Prudential Mutual Fund:

ICICI Prudential was founded in 1998. It was sponsored by ICICT Bank and Prudential
PLC. Currently it has around 1336 schemes and an AUM of Rs. 3101378 crores,

7) HDFC Mutual Fund:

HDFC mutual fund was launched in 2000. The sponsors of HDIEC Mutual Fund are
HDFC Limited and Standard Life Investments Limited. The fund has 786 schemes and assct
under management of Rs. 306360.14 crores.

8) DSP Blackrock Mutual Fund:

DS Adiko holdings Pvt. Limited and DSP HMK holdings Pvt. Limited arc joint
sponsors for this mutual fund. Tt was founded by onc of the oldest and most respected tinancial
services firm in India. It has 420 schemes with an AUM of Rs. 95434.93 crores,

9) Franklin Templeton Mutual Fund:

It was set up in 1996 in India. With presence m over 23 countries, this is a truly global
fund in India. Total 303 schemes with Assets under management ol Rs. 110319 .95 crores
10) Axis Mutual Fund-

Founded m 2009, Axis mutual fund is a late cntrant in the mataal fund market. With 269
schemes 1t has assets under management of Rs, 87.630.59 crores

These are profiles ot the top 10 mutual find houses in dia. These Jointly hold asscts

under management of nearly Ry 10 lakhs crores,
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While investing in mutual funds, it is very important that the following regulatory changes
undertaken by SEBT to attract small investors should be taken into consideration:
a) SEBI has cut the fees charged by mutual funds to investors to manage their funds.
b) In case of ecconomic offenders, SEBI will not allow consent mcchamsm settlement if the
impact of economic offence is market wide and will affcct investor sentiments.
¢) Reducing the time to list the funds in T+3 days as against the previous T+6 days.
d) Bond market borrowing (o mect 1/4" of (heir financial needs by large business houses.
These steps taken by SEBI will help in making investments in mutual {unds cheaper and

protect the interest of the mvestors.

Findings:

Mutual funds are safe but not a salc way of investing. They come with an underlying
declaration that they are subject to market risks. So investors can losc their money by investing
in mutual funds. But the risk involved depends upon the type and duration of funds on invests in.
There is absolutely no possibility of investors investing in a fund and their money getting
disappeared or siphoned off.

This is because of the stringent norms and structure laid down by the regulatory authority
SEBI in India. Along with SEBI, mutual funds are regulated by RBI. Companies Act, Stock
exchange, Indian Trust Act and Ministry of Finance. RBI acts as a regulator of Sponsors of bank-
sponsored mutual funds, especially in case of funds olfering guarantced returns. In order to
provide a guaranteed returns scheme, mutual fund needs to fake approval from RBI. The
Ministry of Finance acts as supervisor of RBI and SEBI and appcllate authority under SI:BI
regulations. Mutual funds can appeal to Ministry of finance on the SEBI rulings.

The image below tells in a very simple manner how mutual funds are managed and

operated.

Structure of Mutual Funds in India
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At the top of 1hc table is SEBI. SEBI (Securitics and exchange board of India) is the
governing body for sccuritics market in India. 1tis a regulator ot mutual funds as well.

Spensers arc the promoters of the mutual funds. They make the application tor
registration of the mutual fund. They set up a mutual tund trust and create an AMC (Assct
Management Company). They bring in minimum 40% of the funds of the AMC.

The trustees arc appointed by the sponsors atter approval tfrom SEBI The foremost
responsibility of the trustees is to sateguard the interests of the unit holders. The trustecs appoint
a custodian (o closcly monilor the operations of the AMC and compliance of regulatory
guidelines. Every fund house should have a minimum lour rustces

AMC (Asset Management Company) is a key player in mutual lund operations. The
responsibility of investing investor’s money lics on the assct management company. They lake
investment decisions after proper study ot the financial markets and companics according to the
various mutual fund schemes. Various administrative functions are also undertaken by the AMC
They charge management fee for the same. The AMC floats various mutual fund schemes such
as cquity funds, debt funds, balanced funds ctc.

RTA is the Registrar and Transfer agent. They maintain all records and updates of
imvestors. A detailed record of transactions of investors for the convenience of mutual fund
houses is also maintained by the RTA. Most banks work as Registrar and transfer agents of

mutual funds.

Conclusion:

The above compilation will help investors in getting an overview about the way mutual
funds are managed. The process of flow of funds when invested in a mutual fund will also be
understood.

It will also help the investors in getting a fair idea about the top mutual fund houses in

India which will help them decide the best investment option for them.
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Abstract:

Micro, Small and Medium enterprises (MSME's) play a pivotal role in overall growth
and development of the nation’s economy. India is also not an exception o the global scenario
and is a home to a large number of MSMEs and start-up companies. With an impressive growth
rate firom around 26 million units in the vear 2000-01 to over S1million units in the year 2016-
17, the MSME secctor constitutes the backbone of Indian Economy. Despite of the glorious
contribution of the MSME sector (o the Indian economy, by and large access to timely credit has
always been a challenge for the MSME sector in India. With the advent of Digitisation a new
class of companies known ‘FinTech' companies have come into being which are seen as being
instrumental in promoting paperless lending and have given a new path to the banking and
financial sector in India after USA and China. Digital lending presents a huge potential
opportunity in the Indian context. Digital lending is set (o become a $1 trillion (approx Rs.68
trillion) opportunity in India over the next five years. Given the rapid revolution in the Digital
lending segment, it seems o be inevitable for the traditional Indian Bunks and [inancial
institutions to further expand their already existing online banking businesses to the lending
segment. The Governments initiatives focussed towards cashless and digital economy have
already laid a strong foundation for Digital lending in India pariicularly for the MSML sccior
Digital Lending is sel for massive growth and to redefine the complete formal MSME lending in
India, which in twrn will facilitate the overall growih and development of MSMEs in India

resulting into their enhanced contribution to the country’s GDP in the near future.,

Key words: Digital Lending, MSME, e-lending
Introduction:

The MSME scctor play a pivotal role in overall growth and development ofany country’s
ceonomy to which India is also not an exception. The term “MSMET is widely used to desceribe
small businesses in the private scctor. According to the World Bunk data. all round the globe
Small and Medium enterprises (SME) scetor account for more than 90% ol the total formal firms
thereby representing the backbone of any cconomy. As per the Organisation for Economic Co-
opment [OECD| Report SME’s account for around 90% of" the totul

operation and Deve
manulacturing enterprises and even a higher share in the services enterprises inthe ORECH
countrics. The contribution ol the Micro. Small and Neditan Enterprises™ (MSMED) e the
development ol world cconomy has been significant i terms of cmiployment generation as also
in terms ol its contribution o the GO Ny studies hive shown that there Is i positive co-

relation between the size of the NSMI sector and the ceonomie development ol country. Fven
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in some of the Inﬂh income cconomics the contribution of MSMIE sector has been in excess of
50% of the GDP on an average. MSMEs have been globally considered as an engine of
economic growth and as key instruments in promoting balanced development.

India is also not an exception to the global scenario. The MSMIE scector occupics a
position of strategic importance in the Indian economy. India is home to a large number of
MSMEs and start-up companics. With an cstimated around 51 million MSMEs in India, they
account for aboul 31% ot our Nation's GDP, provide employment to over |17 million people,
also creating close to | million new jobs annually, contributing about 33% of the manulacturing
output and account for around 45% ol exports [rom our country. The contribution of the MSMI:
sccelor in the socio-cconomic development ol India has been quite signilicant. The scctor
constitutes the backbone ol Indian [Economy.

Recognising the importance and huge potential of the MSME scector the Government of
India enacted a separatc legislation Micro, Small and Medium Enterprises Development Act,
2006. The MSMED Act. 2006 made a paradigm shift in terms of wide coverage from industry o
enterprise and has redefined the manufacturing and service enterprises depending on the
investments in plant & machinery and cquipments respectively. Earlier this scctor was known as
small scale industries (SS1).

The growth rate of the MSMI scctor during recent past has been very impressive. The
number of MSME centerpriscs has incrcased from an estimated 26 million units in the year 2000-

01 to over 51 militon in the year 2016-17."

MSME Scetor’s Contribution to Indian Economy

PMEME
Sec]or s
Cortributicn
fes Livehicen
Economy

Source: SIDBI Annual Report 2016-17

Given the potential of the micro, small and mediun enterprises (MSMESs) sector in
India (around 31 million units contribute 8 percent of GDP-ES per cent ol manufacturing output,
40 per cent ol exports. and eonploviment Tor 120 mitlion persons)
H:

y seen the glorious contribution of the MSMIE sector o the Indian cconomy, 1t s
also an established and well aceepted fact that by and Taroe the NESNIE sector i Indiahas had an

EoONMSME Annaal Report 2006-17 0 S5TDEReport 2016 |
20 SIDBE Annual Report 2016-17
REBT Report on Trends and Progres ol Banlinge w fodi 2ot o1
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history of inadequate access to capital and aceess to timely crediv has always been a challenge for
the MSME scctor in Indra.

It has been a common expericnce since the very beginning of modern banking in India
involving

that the entire process to apply Tor a loan has been too cumbersome and
considerable consumption of time, energy and resources, usually Tollowed up with lots of stress.
With the advent of Digitisation a new class ol companics known “FinTech™ companics
have come into being which arc seen as being instrumental in promoting paperless lending and
have given a new path to the banking and linancial scctor in India alter USA and China. Digital
‘¢ss wherem a

lending aims and facilitates de-cluttering ol the traditional persisti
lol of time, energy and resources arce spent on collecting and piling ap the requisite documents.
Digital lending presents a huge potential opportunity in the Indian context. Digital Iundmg Is sel
to become a $1 trillion (approx Rs.70 trillion) opportunity in India over the next five years.”

Even globally, the digital Tending market is no longer centred on the new age FinTech
and c-commerce Companics but has attracted the attention of” vaditional banks and linancial
institutions with stronger balance sheets. For instance, globally renowned financial institution
Goldman Sachs (United States) has launched “Marcus’ o digital lending platform and
experiencing the rapid growth in the digital lending scgment is said to be planning its
international expansion starting with United Kingdom. Similarly, BNP Paribas has launched its
Digital platform ‘Hello Bank™ in France and Germany. Given the rapid revolution that is taking
up in the Digital lending segment, it scems to be inevitable tor the traditional Indian Banks and
financial institutions to further expand their alrcady existing online banking businesses to the

lending segment.

Review of Literature:

Despite of having recognised the significance ol the MSML sector in the Indian
cconomy, the sector has traditionally been under-served in terms ol its lnancial needs. Several
research and studies conducted over the past decade, including those conducted by the
Government and Reserve Bank of Tndia have demonstrated the inadequate access of the sector Lo
formal credit and have highlighted the need to address the financial constraints faced by
cnterprises in the MSMIE sector,

According 1o the Report of working group on rehabilitation of sick MSMEs constituted
by RBI, about 97% of the enterprises in the MSMIE sector are partnership  firms  and
proprictorship concerns and around 95% of the enterprises in the scetor do not have access to any
Kkind of formal institutional or bank credit. The Report identifics that fack ol adequate credit and
capital was one of the greatest challenges faced by the cnterprises in the MSME which is one of
the crucial reason For industrial sickness noticed in the seetor apart from being o constraint on the
overall growth and development ol the seetor W

MSEs primarily rely on bank finance for a virety ol business purposes. Though,
cnsiring timely and adequate ow ol credit to MSMUEs has beeian overriding public policy

objective there have been widespread complaints from the MSME sectol that. entreprenceurs find

cital lending m Tndia by Omndvar Henwork and Boston Consulting

o Researe
Group (BCG) Juty, 20 |H
S Report ol on rehabifitiion ol sk NSNS Reserv Prank ot India, 200y
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themselves handicapped in accessing credit from the banking system primarily for want of
sccondary collateral and/ or third party guarantee.”

The challenges faced by MSMFEs in accessing finance are to a large extent attributable to
fack ot comprehensive tormal documentation relating to their businesses as a result of which,
loans are provided to the MSMFEs mainly (hrough appraisal ol the collatcrals available rather
than asscssing their true busincss poLcntials’/.Furthcr, banks do not (rust start-ups, view such
loans as risky and thus do not preler extending finance to MSMI:s

One ol the major challenges faced by the MSMI:s, particularly during the slart up phase
is aceess to timely and adequate credit. Some of the reasons Tor lack ol adequale credit from
formal channels include high customer risk perceived by banks. fack of appropriate credit
assessment methods and  lower suitability of product features as per varied customer
requirements.”’

The Economic Survey 2017-2018 laid before the Parliament in January 2018
highlights that the micro, small and medium enterprises (MSMEs) continues Lo face major
problems in availing credit and be underserved in terms of formal institutional credit by the
traditional financial sector. The sector received only 17.40% ol the total credit outstanding. '’

As per the International Finance Corporation (IFC) estimates. the potential demand for
MSME finance in India is about US$ 370 billion as against the current credit supply of US$ 139
billion, which results in a finance gap of about USS$ 230 billion (i.c cquivalent o T per cent of
GDP)."!

The contribution of the MSMU: scctor (o India’s GDP is far below than that of other large
nations for instance about 10% lower than the contribution of SMs (o the GDP i United States
and around 23% lower than the contribution of SMEs to GDP i China. One ol the primary
reason attributable for the gap in contribution of the MSMIE seetor in India is the Jack access to
formal credit, which forees nearly 40% of MSMEs in India to borrow from informal sources and
have to pay interest rates on an average 2.5 times higher than the raies charged by the {ormal

. I
banking scctor.

6. Report of the Working Group o review Credit Guarantee Scheme of the Credit
Guarantee Fund Trust for Micro and Small Enterprises constituted by Reserve Bank ol
India in 2009-10 under Chairmanship ol Mr. V. K. Sharma.

7. Ayadi, R.and Gadi, S. (2013). “Access by MSMEs (o Finance in the Southern and
Eastern Mediterrancan: What Role for Credit Guarantee Schemes?” MEDPRO Technical
Report No. 35/April.

8. Biswas, A. (2014). “Financing Constraints for MSME Scctor™, International Journal of
[nterdisciplinary and Multidisciplinary Studics, 13). pp. 60-08.

0. Report on Feasibility Study - MSMI Credit Card Small Indnstries Development Bank ot
India (SIDBI), Policy Paper Scries, 2011

10 Financial Express dated 29™ Jan, 2018 retrieved from
hetps: /A www financialexpress.com/budget/cconomic-strvey-20 1 X-msme-seetor-faces-
major-problem-in-availing credit' 1031999,

1 Report on Researeh study by International Finanee Corporation (1FC-World Bank Group)
on MSMI FFinance Gap - Assessient ol the Shortfdls and Opportumities in Finimeing,
Nicto, Small and Medinm Enterprises i Emergimge Markews 2017/

12, Report on Study titled “Credit Disvupted = Digitat MSNIE#ending i India™ by Omidyar

%

Network and Boston Consulting Giroup (BCG) November 018
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history ol inadequate access o capital and aceess to timely credin his always beena challenge for
the MSMI sector iy India

It has been a common experience since the very beginning ol modern bankimg in India
that the cntire process to apply for a loan has been oo cumbersome und lengthy involving
considerable consumption of time, energy and resources, usnally Tollowed up with lots of stress

With the advent of Digitisation a new class of companics known “IFinTech” companics
have come into being which are seen as being instrumental i promoting paperless lending and
have given a new path (o the banking and financial scctor iy India after USA and China. Digital
lending aims and facilitates de-cluttering ol the traditional persisting lending process wherein a
lot of time, energy and resources arc spent on collecting and piling up the requisite documents.
Digital Iending presents a huge potential opportunity in the Indian context. Digital lending s sct
to become a $1 trillion (approx Rs.70 trillion) opportunity in India over the next live years !

Even globally, the digital Tending market is no longer centred on the new age FinTech
and c-commerce Companices but has attracted the attention of traditional banks and financiaul
institutions with stronger balance sheets. For instance. globally renowned financial institution
Goldman Sachs (United States) has launched “Marcus® o digital lending platform  and
experiencing the rapid growth in the digital lending seament is said to be planning its
international expansion starting with United Kingdom. Stmilarly, BNP Paribas has faunched 11s
Digital platform ‘Hello Bank’ in France and Germany. Given the rapid revolution that is taking
up in the Digital lending scgment, it seems to be nevitable for the traditional Indian Banks and
financial mstitutions to further expand their alrcady existing online bankmg businesses to the

lending segment.

Review of Literature:

Despite of having recognised the significance ol the MSMIE scctor in the Indian
cconomy, the sector has traditionally been under-served in terms of its inancial needs. Several
rescarch and studies conducted over the past decade, including those conducted by the
Government and Reserve Bank of Tndia have demonstrated the inadequate access ol the sector (o
formal credit and have highlighted the need to address the financial constraints faced by
cnterprises in the MSMI: sector.

According 1o the Report of working group on rehabilitation of sick MSMEs constituted
by RBI, about 97% of the cnterprises in the MSMIE scctor are partnership firms and
proprictorship concerns and around 95% of the enterprises in the sector do nothave access (0 any
kind of formal institutional or bank credit. The Report identifies that lack ol adequate credit and
capital was one of the greatest challenges faced by the enterprises in the MSME which 1s one of
the crucial reason for industrial sickness noticed in the sector apart from being a constraint on the
overall growth and development of the seelor,

MSIEs primarily rely on bank finance for a varicty of’ business purposes. Though,
ensuring timely and adequate flow of credit to MSMLIEs has been an overriding public policy

objective there have been widespread complaints from the MSML sector that, entreprencurs find

4. Rescarch Report on Digital lending in India by Omidyar Network and Boston Consulting:
Group (BCG) July, 2018
1. Rmel of on rehabilitation of sick MSMT:s, Reserve Bank ol India, 2007
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(hemselves handicapped in accessing eredit from the bankimg cvstem promanly for want of
sceondary collateral and/ or third party auarantee.”

The challenges faced by MSMIEs i aceessing Tnance anre toa lrge extent atributable (o
lack ol comprehensive formal documentation relating to their bustaesses as o result of which,
loans are provided to the MSMI=s mainly through apprasal of the collaterals available rather
than assessing their truc business potcnliuIs"'.li'urlhcr. banks do not trust start-ups, view such
loans as risky and thus do not prefer extending finance 1o MSMEs

One ol the major challenges faced by the MSM s, particularly during the start up phase
is access to timely and adequate credit. Some of the reasons Tor lack ol adequate credit from
formal channels include high customer risk perceived by banks. fack ol appropriate credit
assessment methods  and  lower suttability ol product features as per varied  customer
requirements.”

The Economic Survey 2017-2018 laid belore the Parliament i January 2018
highlights that the micro, small and medium enterprises (MSMIs) continues Lo lace major
problems in availing credit and be underserved in terms o Tormal stitutional credit by the
traditional financial sector. The scctor received only 17.40% ol the total credit outstanding. '

As per the International Finance Corporation (1FC) estimates, the potential demand for
MSME finance in India is about US$ 370 billion as against the current credit supply of USS 139
billion, which results in a {inance gap of about USS 230 billion (i.c. cquivalent o 11 per cent of
Ghpy. !

The contribution of the MSMI: sector to India’s GDP s far below than thar of other large
nations lor instance about 10% lower than the contribution of SMIs to the GDP in United States
and around 23% lower than the contribution of SMlis to GDP i Chinae One ol the primary
reason attributable for the gap in contribution of the MSMI= scetor in India is (he Tack access to
formal credit, which forces nearly 40% of MSMEs in India to borrow from informal sources and
have to pay inlerest rates on an average 2.5 times higher than the rates charged by the formal

: 12
banking scctor.

0. Report of the Working Group (o review Credit Guarantee Scheme of” the Credu
Guarantee Fund Trust for Micro and Small LEnterprises constituted by Reserve Bank ol
India in 2009-10 under Chairmanship of M VoK Sharma.

7. Avyadi, R.and Gadi, S. (2013). “Access by MSMLs (o Finance in the Southern and
Eastern Mediterrancan: What Role for Credit Guarantee Schemes?” MEDPRO Technical
Report No. 35/April.

8. Biswas, A. (2014). “Financing Constraints for MSMIZ Sector”, International Journal of
Interdisciplinary and Multidisciplinary Studics. 1(3), pp. 60-068.

9. Report on Feasibility Study - MSMIE Credit Card Small Indusuries Development Bank of
India (SIDBI), Policy Paper Series, 2011,

10. Financial Express dated 20" Jan, 2018 retrieved [rom
https://www.financialexpress.com/budget/cconomic-survev-2018-msme-sector-laces-
major-problem-in-availing-credit/1034999/

I'1. Report on Rescarch study by International Finance Corporation (1FC-World Bank Group)
on MSMI: Finance Gap - Assessment of the Shorttalls and Opportunities in Financing
Micro, Small and Mcdium Enterprises in Emerging Markets. 2017

12. Report on Study titled “Credit Disrupted : Digital MSMI Lending i India™ by Omidyar
Network dind Boston Consulting  Group (BCG) November, 2018
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MSMEs in India often do not have aceess to formal lending channels and have to rely on
the informal sector with intercst rates as high as 30%. The smaller businesses have limited
financial history, lack of adequate documentation which is a major hurdle in Toan disbursement
to this scctor. An unmet MSMI credit demand of around Rs. 26.5 trillion presents a huge

. S - . . .o
opportunity tor FinTech companies in Indlia.

Need for the Study:

The revolution in the digital technology has transtormed the businesses all round
the globe and across all the scctors, to which the financial and banking scctor is also not an
exception. The evolution and growth of the Digital Lending market m India has so far been very
impressive, Over a couple of last years. the linancial technology ceosystem is seen as emerging
as one of the hottest and most sought after sectors in Digital India. NASSCOM cexpects the
Indian Digital Lending market in India to grow al aboul 22% over the next five years. A study
conducted by NASSCOM and KPMG India states that the transaction value for the Indian
FinTech sector was estimated to be about USS33 billion (prl'()‘( Rs. 2.30 Lakh (“rorei) in 20106
and is expected to reach around US$73 billion (approx. Rs. 5.10 Lakh crores) by 2020."

The total Bank credit outstanding to MSMIZ scetor as of March 2018 stood at only
about 17.40% of the total outstanding bank credit. According to a Rescarch Report published by
Deloitte in July, 2017, MSME cnterprises having annual Revenues (lurnover) up to Rs 3 crores
had a potential credit requirement ol around Rs. 8 lakh crores. The supply of credit by banks 1o
MSME enterprises having annual Revenues (turnover) up to Rs. 5 crores was just around 36% ol
the their total credit requirements. The Report further states that on an average about 60% ol the
otal credit demand of the MSME units having turnover between Rs. 3 crores to Rs. I8 crores is
unmet."”

Availability of finance is a key cnabler for cconomic activity and the growth ol
entreprencurship. One of the major challenges faced by the MSMEs. particularly during the start
up phase is access to fimely and adequate credit. Digital lendmg has the potential to penctrate
deep into MSME sector, beyond the traditional banks and fin: mu(ll institutions'®. 1Uis felt thut
FinTech or Digital lending companies could provide ‘m alternative source of [inance and fill the
large funding gap faced by small businesses in India.'” Altermative lending is said to be one of
the lastest uo\vmo scgments in India which has seen (he considerable forcign investment in
recent yuub Dluldl lending to micro, small and medium enterprises (MSME) in India s
expected to grow up (o Rs. 7 lukh crores by the year 2023, a 15 times ncrease - annual

13. Report by Yes Bank on Comprehensive Analysis of India’s Fintech landscape-Indra
Fintech Opportunitics Review Report (IFOR), 2017-18

L4 Finteeh in India — A Global Growth Story™ JToint publication by KPMG in India and
NASSCOM June, 20106

IS "Fin'le i - Ready Tor breakout” Rescarch Report published by Deloitte Fouche
Tohmartsu India 1EP July, 201

Lo, https:/awww . moneyeontrol.conrnews husiness digital-lendimyg penetrates-deep-into-sie-

7
/

‘;cclolk\\hclc—b'n1|<‘;—lel|’c—1m ~o0-271 708 L hamt retrieved on 03122018

17 A Report by Deloitte “FinTech in India: Ready for Breakont™ relcised e Julv 2007
cstimates the credit gap i India’s MSE scoment awith annual revenue up o 30 mithon)
al s 38 willion

6 PricewaterhotseCoopers (PwC) Global Fintech Reporte 2017
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disbursements.'” Given the huge potential in the digital lending scgment i India, the existing
overall gap in the availability o funds o the MSMI sector and the government’s recent
initiatives focussing on increasing the credit flow to the MSNMIL sceetor, has put Digital MSMI
lending in a sweel spot.
Objectives:

The objective of this study is to briclly review and highlight on the functional scenario of
Digital lending to micro, small and medium enterprises in India, to focus on the huge growth
potential and opportunitics available for development of banks and financial institutions in this

scgment which in turn can lead o overall growth and development ol the MSMI= sector in Tndia.

Rescearch Methodology:

The study is anatytical and descriptive on the basis ol sccondary data since 2015
collected Irom MSME Annual Reports, SIDBE Annual Reports, Reports of Reserve Bank ol
India, Report on Rescarch Studies conducted by various organisations, relevant sources and
websites and aims to demonstrate the growth potential in the Digital lending space specifically
for the MSME sector.

Analysis of Study:
A) Seenario of Overall Digital Banking Transactions in recent years:

With the technological and digital revolution in all the scctors. the customer prelerences
and behavioural patterns in the banking scctor are also changing rapidly in the reeent years. The
increasing bank customer preference and comfort towards online or digital banking can be
gauged from the increase in the overall online or digital bank transactions over the recent years.

Chart: Growth in Overall Digital Banking Transactions in recent years
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Sources: FIBAC Productivity Survey. 20180 RBI dataz 1IBA dat: Boston Consulting Group
Report on Digital Tendig, Jul 2018

The chart above reveals the overall growing trend e customer preference for Digital
banking as compared to physical bunking vansactions al bunk branches 1 the reeent vears.

Considering the alvcady active competitive forees in the banking scetor further fuctled by

1O, https:eeh ceononictmes inditimescon amp e s ioterct digital=tendime=teind -
sel-Lo=grow=to- [O0h-Dhy=202 3 -report 66733853
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3 The Government has launched a “e-Marketplace (GeM)™ a dedicated online portal for
procurcment of goods and services by all the Public Scctor undertakings, Central
Government departments and Government Organisations. More than 100,000 vendors
and suppliers have already been registered on the portal and facilitate procurement of
over 300,000 different products.

4. The Hon’ble Prime Minister as a part of MSMIE outreach initiative has recently on 25t
September, launched an online portal www.psbloansind9minutes.com lor in-principle
sanction of MSME loans in just 39 minutes which is expected to be a game changer in
the MSME lending segment. The key leatures ol the said scheme include:

»  Advanced Digital platform for MSMI financing with Bank-Branch level integration

= In principle approval for MSME Loans up to | crore within 59 minutes through online
portal without submission ol any physical docunents

»  The platform integrates GST Nenwvork, Tncome tax network and Ministry ol Corporate
Altairs (MCA) network, CIBIL and fraud check duta basces and uses sophisticated
algorithms to analyse data points from various linancial datu sourees.

»  Real lime analysis and credit assessment based on turnover on the GST portal using
Adhar based c-authentication.

s Platform integrated with Credit Guarantee Trust for Micro & Small Fnlerprises
(CGTMSE) lor providing loans collateral free Toans up to 2 crores.

s Loans granted through SIDBLand 5 public sector banks

» Interest rebate of 2% on loans sanctioned under the scheme.

»  Loan to be disbursed by respective banks within 7-8 days post in-principle sanction.

Other key factors enabling end-to-end Digital MSME Lending:

The Government's has already initiated an ambitious project “Indin Stack” which is an
open architecture consent platform enabling online data sharing and authentication. India Stack
is a sl of Application Program Interfaces (APT) which cnables instant online communication and
data sharing. India Stack being a Government initiative shall be another critical factor n the
India’s digital evolution and further push towards cashless cconomy. The APIs imfrastructure
fucilitates collating of data from various sources viz., entity level data (ke ministry ol corporate
aftairs, udyog aadhar, Factories Act, shop and cstablishments Act, ST, P data ete), financial

and tax data (like income tax, GST, Tax Deducted at souree (TDS), Tmport Export, customs data

cle), ulility data (like, cleetricity, water, telephone, internet. vehicle registration, msurance cle),
credit burcau data (like CIBIL, credit rating data cte) social and mobite data (like email
authentication, mobile, geo-tageing, Google verification,  LinkedIn  verification, Industry
association dala ete), promoter specific individual dat (like KYC, PAN, Aadhar, Passport,
Driving license data cte). In nut shell. India Stack and its additional APTs would serve @ rich
source of private and public data thereby cnabling minute and eramdar veritication and analysis
ol business of the MSME enterprises. which will in tn be used Tor then credit assessnient and
would facilitate end-to-end digital fending to MSMIs deross the vountry.

The technological revoluton coupled witli the vimous Government mitiatves discussed
above will inevitably play a crucial role e enabling e eflicieut and seeure digital lendimg

ey ronment for MSMEs m the commnty Phe already active competinve forees i the bankimg
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sector further fuclled by changing customer preferences ure expected o inevitably result ina

digital lending boom in the MSML; scctor in India in the near future

Conclusions:

From the study. a conclusion can be drawn that the Digital revolution shall be
mstrumental m Lacihitaung the mcercased credit ow of credit to the NSNS sector in near [uture.
The Governments initiatives focussed towards cashless and digital cconomy have certainly
helped in laying a strong Toundation for Digital lending m India particularly for the MSMI
scctor. Digitisation of various business databases and records and the Government's ambitious
project “Tndia Stack™ and APIs infrastructure, will further fucilitate multi-told increase - the
availability ol relevant eredible data thereby tacilitating enhanced use ol Data analytics i the
formal lending chain.

Alternative lending is said to be one of the fastest growmy segments i India which has
scen considerable [orcign investment in recent years, In the days to come, it is certain that the
Digital lending shall occupy a prominent place in the financial and banking space in Indra and
the FinTech Companics besides expanding their divect lending portiolios, will explore the
avenucs for co-lending, partnering with the Traditionally Strong Bankers and Financial
Institutions as a way to make a bigger dent in the MSMIE lending segment.

With presently almost 60% of MSMEs in India borrowing fron informal sources, MSME
lending is all set for massive growth in formalization and digitization. Fasier and cheaper credit
facilitated by digital lending platform has the potential wo cater the tormal eredit access o 85%0 ol
MSMEs by the year 20237

Digital Lending is set to redefine the complete formal MSME Tending i India with
traditional bank and linancial institutions scaling ap cither thew wechnotogical capabilities or

partnering with the new age c-commerce companies, credit burcaus. FinTech Companies and
third party processors cle. and even venuning into co-fending tie. lTender-lender tic-up or
colluborations) to expand the scope of credit to the MSMIE sector which i turn will factlitate the
overall growlh
the country’™s GDP.
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The Study of Sanjay Gandhi Niradhar Anudan Yojana:
Administrative and Implementation Perspective with Special Reference

to Punc District

Dr. Manohar K. Sanap :
Associate Professor, Ness Wadia College of Commerce, Pune
Email ID: prof.imksanapeemail.com

Ms. Anuja Gawade :
Regearch Scholar, Ness Wadia College o Commerce, Pune
Email 1D: anujavgawadeta:gmail.com

Introduction:
In next some years from now Indin will be the most populated country in the world.

Growing population of India has alrcady created many social and environmental problems
including unemployment. There are million people unemployed in [ndia which has increased in

8 pltoy Peoj ploy
the destitute and helpless people. A Government of Maharashtra, Department of Social Justice
and Special Assistant runs many special assistance schemes for the betterment of pcople. Sanjay
Gandhi Niradhar Yojana is onc and important ol them.

I
This scheme was implemented on 2™ October 1980 in all over Maharashtra. This scheme
!

=

is applicable to destitute persons ol age below 65 years. orphan children, all types of

handicapped, person sulfering from critical illness like T. B. cancer, ATDS and leprosy. destitute
windows including those of farmers who committed suicide, destitnie divorced women and
women in process of divorce, women freed (rom prostitution and outraged women.

On 2™ October 2015, Sanjay Gandhi Niradhar Yojana has successfully completed its 35
years. In long journey of 35 years this scheme has faced many difficultics in its implementation.
In (he meantime government has arranged and provided sulficient fund for the proper
implementation of Sanjay Gandhi Niradhar Yojana, Scholar has studied this scheme form the
administrative context and its implementation.

s essential to understand and evaluate the impact of this scheme on the people residing
in rural and urban arcas. Including this it's necessary to look at the administrative structure
implementation of this scheme. Is it implemented properly? Is the question . And that’s why the

study from the administrative context is required for this Sanjay Gandhi Niradhar Anudan

deta
Yojana. The entire scheme run by central government funds are transfer to districts through
corresponding states. Most of the times the funds are crunched at admmistrative level resulting
beneficiarics nol getting benefits. ven in schemes in which funds are direetly transferred to
district administration  from center gets delaved  and scheme lost its - significance  and
developmental work get halted or delayed . the best example of this the MNREGA.

Success of any of the scheme depends on the financial provisions made for the parucular
scheme because very scheme has its own cffect. Apart from this implementation of the scheme is
zocs [rom different echelons, e from contral Government to the state government and further o
district administration to the Grampanchayar, 1€s also necessary to understand how at different

administrative Tevels the funds Tor the scheme are invested  and o what way productive
icves that all this needs o be studied and validated.

(inancial preparation are done. Scholar be
apart rom this the scheme has political admiistiative wd coonone importanee and henee the

henee scholar has chosen the topic.

Webygite = www.oresearchjourey net Fomail - researchjourney 20 f4omail.com
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Scholar believes that illations under this study will help (o provide solutions o the short
comings and demerits of the scheme. Recommendations made my scholar regarding the effective
implementations  of the scheme will benefit - Administrative  persons,  center and  State
governments. most importantly the beneliciaries tor whom the scheme is for. With this present
study will assist scholars, politicians nonprofit organizations. and social workers how are
working in this scheme. Effective provisions have to be made to solve the problems ot the poor
class, which will show them the hope to survive. Sanjay Gandhi Niradhar Yojana is one of the
hopes for the needy people. Sanjay Gandhi Niradhar Yojuna was started in the yecar 1980 on
October 2™ It’s well known that it’s the Birth An niversary ol the Tather of the Nation Mahatma
cvelopment. For the study

Gandhi. His vision was o go back to the villages and make «
Geographical boundarics were fixed and Punc district was chosen for the study. Pune district has
4 (chsils and 13 Panchayat Samaitis. Present study will investigate nature. scope. administrative
sct up. expenditure and benelits to the people lTike disables. widows. divorced women, blind cte.
living in rural and urban regions.
Objective of the Study:

1. To study administrative structurc and the implementation of the Sanjay Gandhi Niradhar

AnudanYojana.

2. To study the difficultics while implementing the Sanjay  Gandhi Niradhar Anudan
Yojana.
3. To suggest the recommendations for the cffective implementations of the Sanjay Gundhi

Niradhar Anudan Yojana.

Statement of Hypothesis:
I. Sanjay Ghandi Niradhar Yojana scheme 1s governed and implemented very effectively
government and administration.

2. Proper basic essential needs are made available due to this scheme.

Limitations ef the Study:
Present study would face the following limitations: (__/
. For the present study only Pune district was taken in to consideration,

~J

No study i1s been done before and so no major finding are available on this study.
Investigations are donce on the basis of information s collected from Government

servants and beneficiaries.
3. Present study 1s done on the last decade 1.e. 20006- 2007 to 2016-2017

Period of the Study:

The scheme has started from 2™ October, 1980 and has successtully completed 35 years.
That’s why the rescarcher has taken the study of the scheme from the perspective of
ementation. The rescarcher has selected the period from 2006 to 2016 for

administration and 1mp
her research study.
Classes of respondents:

. Al benehiciaries under this scheme.

2. Government servants and administrators,

Universe and Samples:

Present study s based on primary data. Pune disteict has T ichsils meluding 13 Panchyal

Samitics. For the preset stndy 5 Thestls were > choserr from Pune District . .Namely 1) Pune City,

iy Velha ooan) Parandar, vy Ambegaon. V) Shirur Sclection of Tehsils was done by using
Website  wwawarescarchjouruev.net Poaadl - ceseavcchjournev20domail.com
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random cluster sampling Beneliciaries are selected by using strathied random sampling method
from cach Tchsil. Total 470 beneticiaries were selected by the above sampling technique

Table No .1 Total no respondents from respective tehsils.

Tolll 9402 1470 100 Y

NMethodology:
FFor the present study data is collected through questioners. personal nterviews, and obscrvations
of respondent’s With these sccondary sources were also used Tor data collection, The collected
datawas analysis by using classification. tabulation. pereentage are used.
Sources of Data Collection: ,

Primary Source: For the present study the rescarcher will collect data by filling up the
stundard questioner prepared by scholar and personal terviews of respondent’s. The same

information will be utilized and analyzed for the rescarch.

Secondary Source: As lar the sccondary source 1s concerned the information would be collected
[rom different Government and Semi Government records. different journals, Reference books.
rescarch articles, news -papers and Internct.

Techniques ol data collection: For the analysis ol the primary data differs techniques
were used. Techniques like table, percentage, overall percentaze. mean mode and median are
used for the analysis.

Usc of Statistical Tools: Anova test was used for the statistical analysis. Including Bar graph,
lincar graph and pic diagrams arc preparcd for the presentations of results.
Aim of Sanjay Gandhi Niradhar Yojana:

To provide financial assistance o destitute persons, blind, disabled. orphan clildren,
persons suffering from major illnesses, divorced women, abandoned women, women freed {from
prostitution, outraged women, transgendcer, cle.

Categories of Beneficiaries:
1. The following types of persons who are mhabitants of State of Maharashtra since 15
yeurs.

2. Who are not resident of any Gove, FFinancial Institate or Authority Arded Institnte or
home are chigible for benefits of the Scheme,

2. Tt s beneficiaries to people who are helpless, mentally retarded Blind, physically
[Handicapped, Patient sutfering from T3, /7 Paralvsiss Brian Tlemorrhage/ Cancer/Axrds

Cthe aee of 63 vears who are not able (o carn livelihood

persons (men & women) be

(hemselves

lrconomicatly destitute widows

I

Sr.No. | Taluka Total Total CPereentage !
Beneficiary | Respondents |
P _Am_l-)c_q_non 1866 93 ! 108 %
2 Punc City [43s8  [217 deo
3 | Purandar | 1614 |3 172 %
_4 The a )§{ Miible bhu\zg%_o ()_fb__L“,D'Lﬁifﬁlll'iCS under $:H]_j](ﬁf'""(}zlmlh_i__Nimdhzn‘ Yojana in
R \’clhu Q11 -+ N. 7%

Website  awww.researchjourney.nef inall o rescarchjouwrnev2lfemail.coin
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5. Orphan c¢hild unable to carn.

Financial Assistanee:
I. Each Beneticiary will get Rs.600/- pcr month and lamily with more than onc beneticiary
will get Rs.900/- per month

]

Benetit will be given to beneficiary tll his/her children become 23 years old or he /she
gets employed. whichever occurs first. If beneticiary has only daughters, the benefit will
be continued cven they become 25 years old or married.

Administration of Sanjay Gandhi Yojana:

These Schemes are sponsored by Government ol India as well as Government
of Maharashtra. Out of these schemes some schemes have implemented by State Governiment
and some by Central Government. Some schemes have implemented by both state and central
Government combined. This Branch is responsible for successiul implementation of’ Weltare

\

Schemes.

Implementing Programme:

At district level collector is a conwrolling officer ol the scheme and at Taluka level
scheme is implemented by Tahsildars. A committee ol’ 7 members for cach sclected thesil is
formed. Main cxecutive officer/officers off Mahanagarpalikas  palikas or concerned Block
Development Officers. one lady members of this committee. Tahasildar / Nayab Tahsildar work
as sceretaries. This committee also had 5 non official members. Mectings of these committees

were arranged atfter every three month.

Analysis and interpretation:
Analysis and interpretation of the collected data has been done under the following heading.

Table No 2. Table showing the regularity of Grant to benelictaries

Sr.No. | Tehsil | Béﬁ@tlthlr" | ves No | Total
{ Ambegaon Benef'u(uy s ‘)._-_-_-__T_Q} =
total % 179% | 19% | 198%
] Pun_c_(Tt\ chcﬂcizu'y — Tise 31 ‘ 207
i total % 39.6%% 6.6%% l 16.2%
Purandhar Bcncfumy 6Y L2 | 81
: total % 147% [2.0% €'17.2"°Z,"
| Shirur chcﬂciury | 35 3 ll 38
! total % TV7As T [ew T 18T%
\ "5' T IVelha | Beneficiary | 34 7 :4|
i l' total %% 7,24 | LA | S
Total TBencliciary 408 470
| Total TIRosv, AN, 100.0%
Website - www.rescarchjomnrnev,net Fimait - vesearchijourney20l4omail.com
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Figure 1 regularity of Grant to beneficiaries

Table and figure

80.6 %

of beneliciaries

arc saushied with the

transler

and

reaularity of

2 revels about regularity ol devolvement of Tunds to the beneliciaries.

grants. 13.2 %

benehiciaries are not satisfied with the regularity of funds. Beneliciaries from Pune city have

high satisfaction aboult the transfer of grant followed by Ambege

7.4 % benefliciaries from Velhe and Shirur respe

Table No. 3

Sr. Tehsil Beneficiary Excellent | Good Better
No. | l
0 | /Tn_lb-c(’."um B Bencfici_ury 32 _3 3 | 20
| otal % 0.8% [ 8.1% | 43%
2. | Pune City Benefliciary | 100 o | 78 2w
o ol % 122.6% ] 16.6% | +9%
3. | Purandhar | Beneliciary | 31 | 34 | 12
IR I TR X R R
P4, Shirur Benelciary |12 S0 (Y
| otal % D6%% | 3.4% | 19%
% Velha Bcncﬂciar_y _ _2]___ __J_lz - J ”w
| _ total %% 4.5% { 3.6% | 6
| Total Beneficiary | 202 183 o7
} | Totl % [ 43.0%  [38.9% @ 14.3%
Website — www.researchjonrnev.nef Foonatl -

DR

von and Purandar,

were 7.2 and

cetively are s lllsliul by the transfer of grants.

: Administrative Implementation satisfaction of Sanjay Gandhi Niradhar Yojana
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Figure 2 Administrative Implementation satisfaction of Sanjay Gandhi Niradhar Yojana

Table No. 3 shows in details about the administrative implementation satisfaction ol this
scheme. around 43 % of beneficiaries says that the they are very much satisfied  with the
administrative implementation of Sanjay Gandhi Niradhar Yojana. People giving poor rating to
administrative implementation of this scheme are only 1.9 % rest all have excellent, good and
better opinion,

Table No. 4: Regularity of Grant Reccived

' Sr. Tehsil liuuﬁ_uuT [Yes [ Ves, Somce! Yes.  not | Not At | Total
No. Always Times | every time | all
1. Anihcga(;]_."Béncﬁciary 33 137 23 0 93 _
T el [70% [ 79% 14.9% 0.0% 19.8%
2 Pune City | Beneficiary | 140 55 20 2 W7
total % 20.8% [ 117% T4 A% 46.2%
3. | Purandar Bcncﬁcim;y a8 (29 g = 2 [®
T total % 102% | 6.2% A% 1% [172%
4, Shirur | Beneficiary |24 |7 17 |0 38
total % 5.1% 5% | 1.5%  [0.0% 8.1%
!_’5—.“-_- Velha | Ban Bcnd’umy T 6 i3 T2 T4
T Jwwt%  edm 13 6%, L4 [R7%
TFotal | Beneficiary '.:r?.?ﬂ 134 53 6 470
| Lotal [SRAY, [28a% LT 1A% 1000%
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Table No. 4 revels about the regularity of Tunds to the beneliciaries. LLookimg at the table it can

be sard that, administration s very specific and regufar ubout the fund transfer. Rencticiaries arc

satished the way admimistration work (or this scheme.

Table No. 5: Does the full grant amount is deposited in your bank Account,

Tahashil

| Beneficiaries
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Punc Cily'_
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Y

Total
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Figure 3 Does the full grant amount is deposited in your bank Accouni

Table Neo. 5 revels that the {ull amount sanctioned under this scheme o the beneliciaries are

credited to their bank account on regularly. Around 90.2 % respondents say that the full amount

is credited in their respective bank account.

Findings:

I, As far as the reseurch study is concerned 77.9% helpless women were benefited.so this
scheme is helpful and hopeful forwomen.

2. For the better implementation of the scheme 77.9% administrative officers and beneliciaries
suggested that government should find the helpless and needy people to take the more and
more advantage of the scheme.

3. According to 73.6% respondent suggested that the terms und conditions regarding the
documents should be exible.

4. 95% employee of the government department always help fullillment of the proposal.

5. 80% employec said that government has given implementation of the scheme.

6. Administrative process of the scheme is good, 86.8% beneliciaries opined that they recerve
the grant of the scheme regularly.

7. 57.7% beneficiaries said that the scheme is particularly nseful for the fulfillment of the
minimum basic needs.32.6% opined that the scheme s more usclul. Only 4% benctliciarics
said that the scheme is not very uscful. From this, it shows that the scheme s useful to fulfill
the basic needs of the needy people.

8. 90.2% beneficiaries said that total monthly grant credited to regularly in their accounts.

9. 94.74%, employce opined that no interfere of political Teaders.

Recommendation:

I, For the better implementation of the scheme, government should search really helpless and
needy people

2 Grant should be inereased according to mflation

3. FFor the better implementation coordination should be among the central government. state
covernment, and focal bodies. Feedback should be taken time to e

4 Scheme should be apdated time to time

o

Website - wwwoaescarchjouruey.nel Fail - rescarchjourney20ldomail.com
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5. NGO should be involved for the implementation.
6. Tncome limit should be changed from 21000 to 50000

Shorteomings of Sanjay Gandhi Niradhar Yojana:

A. The amount under this scheme is very less and needs to be Increase.

B. More Helpless individuals should be tind and bring under this scheme

C. Thalatics and Gramsevaks should change their approach and should help the illiterate

persons.

T

D. Insufficient staff is another problem while implementing this scheme. Most of the posts of

government scrvants are vacant, and the recruitments are still pending.

E. Tribal are very much away from the benelits of the scheme,

Benefits of Sanjay Gandhi Niradhar Yojana:
. Widow women and their children have got much benetit from this scheme.
9 “I'his Scheme has covered most of the disables and had helped them in their day to day Tiving.

Yojana has helped the people Lo Tullill their basic need.

Conclusion:
Sanjay Gandhi Niradhar Yojana is onc of thc most important scheme for those who are destitute
persons of age below 65 years, orphan children. all types ol handicapped. person suffering from
critical illness like T. B. cancer, AIDS and leprosy. destitute windows including those of farmers
who committed suicide, destitute divorced women and women in process ol divorce, women
freed from prostitution and outraged women. Administrative implementation of this scheme 1s
very good but should work on various parameters of development [Auike the mcrease of funds,
number of beneliciaries should be mcrease.
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Abstract:

The present article aims at assessing the Problems of Bencficiaries of the Indira
Gandhi Old Age Pension Scheme (IGOAPS) in Shrivampur Tahasil with samples of 50 old
age beneficiaries. The results showed that marital status, age, education, gender, religion
cte. Multi-stage sampling method was used to select a sample of 30 vld age pensioners from
05 villages chosen randomly from Shrirampur Tahasil of the Ahmednagar district.
Bencficiary's various health problems are likely to increase with age, it has been taken as

stratification variable. The elderly of both the sexes have been covered in the shidy.
Key Words: Old Age Pension Scheme, Problems, benclits.

Introduction:

Ol1d age is the last stage of human life span, accompanicd with decreasing energy and
body resources. Socially, these stages were considered as the sum total of one’s lived
experiences. Old age provided a ‘golden age’ concept Lo this stage, old age. But the present
society’s people do not perceive old age with such golden age conception. There 1s much
measure that determines the social conceptions of old age. The change in conception of old age
is the theme of the present study. Tt is in this context that a study was planned to assess the
problems and counseling needs of the elderly

The National Social Assistance Programme (NSAP) then comprised of Indira Gandhi Old
Age Pension Scheme (NOAPS). National Family Bencelit Scheme (NFBS) and Natonal
Maternity Benefit Scheme (NMBS). The National Social Assistance Programme (NSAP)
introduced by the Government of India on 15 August 1995 with a view to support mminum
needs of the poor destitute having little or no regular income from their own source or through
financial support from their family members. One of the components is National Old Agc
Pension scheme. The scheme provided pensions only to destitute belongmg to Below Poverty
ess than Rs.21,000 per annum. Indira Gandhi National Old Age

Line (BPL) households, carning
Pension Scheme is implemented in the state by Revenue Departiment with the support of Social
and Justice Department. In the state there is 400 share from the state i addition to the center

sharc. So the benceficiaries got Rs.200/- as old age pension in every month.

Concept of Aging:

A person is elderly if hesshe 1s 60 years of age or older. Becomimg clderly 15 0 process ol
change which starts to ocewr alter physical matunity has been reached in one’s Tife. This process
ts called Scenescence. T means (o say that an clderly one is a person who complewed physicald

matirity and started the process ol degeneration
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1. The study to understand concept of Aging.
2. The study the Problems ot Beneticiaries.

Scope of the Study:

1. The research arc taken only Shrirampur Tahasil

2. The rescarcher taken sample only Beneficiaries of Shrirvampur Tahasil

3. Sample size is Limited.

Research Methodology:-
Sample Method:

The rescarcher used convenicnt Sampling (Non Probability Sampling Technique) method. The

respondents which are easily available have been sefected for the study.

Sample Size:

A total 50 questionnaires were distributed Lo the respondents Tiving in Shrirampur Tahasil

in the Month of Deccember 2018. The Sample sizes of the study are 50 respondents. The

following Table shows the total Sample ol the respondents.
Table No.1: Sample Size

Sr. No. | Village | Fahsil
I Belapur Bk Shrrampur
2 Belapur Bk __l Shrirampur
-3 | Shirasgaon | Shrirampur
4 |Ukkalgaon | Shrirampur
5 | Takahbhan | Shrirampur

Sample Size
10
10
10
10

Total

Data collection:

Primary Data to collect the information on socio-cconomic as well as problems such as

gender, marital Stalus, category, problems of the aged. Sccondary data was collected from

journal, articles etc. Primary data collected through Beneficiary for data analysis.

Data Analysis, Presentation and Discussion:
1. Demographic Characteristics of Beneficiaries:

The information Collected from the present study is throngh  questionnaire.

Ihis

information is collected from the vespondents about Gender. Age. and Marital Status and Caste 1s

given in the following table.

Table No. 2: Demographic Charaeteristics of Beneficiaries

Sr. N().__L - Type ‘ Total [ Percentage

- Gender (N=30)

1 [ Male iE X B

|2 || Female - 38 76 B

[ Total 50 | 100

I  Age (NS50)

L 6569 A 74 |
2. |70 75 8 16 '

‘ 3 76 - 80 3 10

|

d | Above 80

i
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Total | 50 | 100
_ _ Category(N=30) .
I. | Open . ?‘E_. _ ) ()t»
2. | Schedule Cast 8 16
| 3. | Schedule Tribe 3 B 6
4. | VI/DTNT 4 L 4
5. | Other Backward 3 6
Class (OBC) | — N )
3 . Tetal| 50 | - 100
- __M_fn_ntal Status (N=30))
1. | Married 50 1. 10
2. | Unmarried 0 o ]
Total - 50 - 100

(Source: Prlmary Data)
Graph No.1: I)cmowaph:c Characteristics of Beneficiaries

7333

26.67 | ' NG s

Female

63 - 69 70-75 76 - X0 Above 80

Catergory

1SoNES? TR r‘-."::“:li?%’éj
60
50
40
30
20
10

10 [ Caste
[P B

Open Sehedule Cast - Sehedule VHITNT Other
Trile Backward
Class (OBC)
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" Marital Status

The Demographic charactcristics ol the bencliciaries are given in above table. Table No.
2. Show that 76 % of them werc Females, while 24 % were males. 74 % beneliciaries were
10%
beneficiaries were between 76 -80 years of age. and no any beneficiaries were above 80 years,

between 65-69 years of age. 16 % benceliciaries were between 70-75 years of age.
&

The majority of the respondents were Open Category 68 Y. lollowed by Schedule Caste
16%, Schedule Tribe 6%, VIDTNT 4% and Other Backward Caste 4%. Majority of the
respondents were married 100%. The females who married were comparatively more as
compared to males.

2. Data Analysis of Problems of Beneficiarics.
Fable No. 3: Problems of Beneficiasies.

' Sr. Ne. Problems Frequency : Preference
1| Visual 33 L 4
2. Locomotive 1T 26 ‘ 6
3. Hearing 29 ' 5
4 Speech 4 ‘ EER
5. Memory - e _g l
6. | Deaf ) 37 t 2
{Source: Field Survey) o - -

Graph Ne. 2: Problems of Beneficiaries.

Problems of Beneficiaries

-~

=\ rsoal

37 335
o Locomotive
46 Hemg
43 _ cosperach
29 Neanory
<M D=l

Out of the 50 surveved beneficiaries 42 are reported to have Memory Problem of Frst
Preference, 37 arc reported that they have Deat Problem of Sccond Preference, 34 have Specch
Problem Third Preference, 33 has Visual Problem of Fourth Preference, and 29 beneficiaries
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have Hearing Problem of Fitth Preference and Bencliciaries given TFifth Preference  for

[.ocomotive 6.

Conclusion:

The morc beneliciaries feel that physical and psychological problems of the old age
people. There is an immediate need for social work intervention to help the aged to overcome
general problems. The aged arc respect{ully called senior citizens. Only by calling them as senior

citizens the honors does not come. it should come actually by providing a proper treatment to the

old. TTence. the potential and the experience of old men should be used for the development of

the society.
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ABSTRACT :

. ./ Economic

Recently, many conferences and seminars are being |
organized on the theme ‘Empowering Students of Bharat with | Growth and f,»
English for Career Development. The term ‘Bharat’ has | Developiment R ¥
different connotations for different people in our country, ‘ . :
whereas concept notes of the conferences and seminars restrict | mﬁe——
the meaning of the term to rural areas. In fact, even in Indiaq, | !
i.e. urban areas, we can see many Bharats. There is a fuzzy ‘ - e
boundary between ‘India’ and ‘Bharat’. In our pluralistic ’.;--—_';-éf_- ;’},;i:;;'" /
society, social and economic disparities prevail to such an “~__ ~ - D

extent that in the same city, in the same locality, in the same

school or college, we may find India and Bharat residing together. Therefore, for the sake of convenience,
instead of saying English for Bharat, it would be better to say English for socially and economically
disadvantaged sections of the society. The present paper focuses on aspects like cultural hegemony, language
and the current scenario of English learning in modern India. It also accentuates English as a tool of social and
economic development with reference to a great social reformer and educationist Savitribai Phule’s two poems,
namely ‘Mother English’ and ‘Learn English’ Moreover, the paper also suggests certain ways of teaching the
English language to Bharat i.e. socially and economically disadvantaged sections. The suggestions are based on
a case study which has been carried out for the last 17 years.

KEYWORDS : Bharat, cultural hegemony, disadvantaged sections, Savitribai Phule.

INTRODUCTION:

Indian society is a multicultural society. It is full of social and economic disparities. In order to
maintain cultural hegemony, an elite group in any society uses different tools to control and manipulate the
masses. One of the powerful tools of showing supremacy is a language. For instance, in ancient India,
Sanskrit was the language of knowledge and its learning was restricted to a handful people. The Shudras
were not allowed to take education, and consequently, they lost their social and economic status in the
society. Mahatma Jotirao Phule aptly describes the root cause of the plight of the Shudras in his book titled
Shetkaryacha Asud (The Farmer’s Whipcord). He says ‘Without education, wisdom was lost; without wisdom,
morals were lost; without morals, development was lost; without development, wealth was lost; without
wealth, the Shudras were ruined; so much has happened through lack of education’. (Phule: 1883)

English Learning in Modern India

After independence, the Indian Constitution assures equal rights to education to all the citizens.
However, the issue of quality education has been at the forefront. The situation of government schools is
disheartening. The students of these schools fail to acquire even the basic English language skills. They
mainly belong to socially and economically disadvantaged sections of the society. They cannot afford to pay
huge donations and fees for private English medium schools. In this context, Sabur Ali says 'A majority of the
Dalit’'s economic status is very low, and they mostly reside in the villages and slums. For them, private
institutions are a distant dream.’ (Uma, et al. 2017:12) As a result, a linguistic divide has been created in the
society. In the today’s world, English is considered as the language of knowledge and a gateway to the world
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of opportunities. It has become the medium of instruction in almost all institutes of higher education. In
India, like Sanskrit, its learning has been restricted to an elite group in the society and a large population of
the nation has been deprived of its social and economic development. The neo-hierarchy has emerged from
both the medium of language (English) and the access to quality education. In the movie ‘Hindi Medium’, the
film star Saba Qamar says ‘ In India, English is not merely a language, but a class.” With a noble intention, the
Government of India has introduced the Right to Education Act, 2009. As per the Act, 25% seats are reserved
in private schools for children belonging to socially and economically disadvantaged groups. However, the
available statistical data shows that the 25% seats are not filled completely by the English medium schools.
On one pretext or another, the schools deny admissions to the weaker section students. In short, English has
not reached everyone. It has remained a privileged language of the elite. It has not reached the socially and
economically disadvantaged sections residing in slums and villages, and has not become an instrument for
their development.

English as a Tool of Social and Economic Development

In the 215t century, English is the lingua franca of the global world. If we are dreaming of becoming a
global power, then we cannot afford to keep a large section of the society away from learning the English
language. For the socially marginalized groups, it is a tool of social and economic upward mobility. It is said
that ‘English is the milk of a tigress and whoever drinks it, will certainly roar.” Savitribai Phule, the
legendary 19t century educationist and social reformer, recognized English as an instrument of social
emancipation. Ina poem titled ‘Learn English’, Savitribai says:

Make self-reliance your occupation,

Exert yourself to gather the wealth of knowledge,
Without knowledge animals remained dumb,
Don't rest! Strive to educate yourself.

The opportunity is here,

For the Shudras and AtiShudras,

To learn English

To dispel all woes.

Throw away the authority

Of the Brahmin and his teachings,

Break the shackles of caste,

By learning English. (Translation by S. Sardar & V. Paul)

In this poem, Savitribai Phule urges the Shudras and Ati-Shudras to learn English. She wants them to
be self-reliant and independent. For their emancipation, she advises them to strive hard to gather the
wealth of knowledge which is available in English. Further, she says education. will make the downtrodden
people aware of their existence and basic human rights like liberty, equality and social dignity. Without
knowledge animals remained dumb, therefore, the poetess earnestly tells the subjugated sections of the
society to struggle hard to educate themselves. As per the Manusmriti, the Shudras were not allowed to take
education, but during the British Raj, there was the opportunity to learn the English language. Therefore,
she appeals these people to learn English as it would equip them to dispel all their owes. 1t would empower
them so that they can throw away the authority of the Brahminical tenets and the social and economic
restrictions imposed by the Manusmirti. 1t would lead them towards breaking the shackles of the caste
system by learning English.

In her another poem related to the same theme titled ‘Mother English’, Savitribai Phule shows her
reverence for the language by calling it Mother English:

Mother English, a powerful English voice,

Emancipates the Shudras earnestly.

Mother English is not the kakistocracy of Mughals or Peshwas,

Mother English provides enlightenment and life for the Shudras kindly,

Mother English feeds milk to the Shudras and nurtures them,

Mother English breaks beastly life and provides human life for the Shudras. (My translation)

According to Savitribai Phule, the English language plays the role of mother for the Shudras. As
mother works hard in many ways to make a child independent, English also performs the same role for the
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Shudras. It provides them a powerful voice to raise their issues. It helps them to emancipate themselves
from the clutches of social and economic shackles imposed by the Chaturvarna system. Indirectly, the
language provides life for the Shudras benevolently. As a mother feeds milk to a child to make it stronger, in
the same way, Mother English empowers and nurtures the downtrodden people socially and economically.
Alison Barret says, ‘English is a way of accessing socio-economic advancement. English, in this country,
means a language of power, and if you don’t give them English, they cannot access power structures and
effect changes in socio-economic policies.” (Powell & Gunashekar 2013:7)

Therefore, for the socially and economically disadvantaged sections of the society, it is not only a
powerful tool of economic empowerment but also a tool of social emancipation.

Ways to teach the English language to Bharat, viz socially and economically disadvantaged sections

While teaching English to Bharat, undoubtedly, an eclectic approach needs to be followed. The
modern technology must be integrated with the language teaching. In short, all the modern approaches and
methods need to be incorporated in the language teaching . However, prior to that certain basic things to be
kept in mind and followed, otherwise, even effective teaching tools would fail while teaching English to
students from Bharat.

The significant points can be summarized as follows:

1. A teacher needs to understand the socio-economic background of the students coming from Bharat.

2. The learners need a motherly treatment from a teacher. Like mother, the teacher needs to accept them

as they are. When they take admissions in colleges, due to poor scheol education, they lack basic

language proficiency. Therefore, the teacher may feel frustrated while teaching the English language
skills. At this point, the teacher needs a lot of patience and must teach at the learner’s pace.

The language deficiency takes away the learners’ confidence in the learning process.

4. The language phobia creates a mental block that the learners are not going to learn the language,
however hard they may try.

5. The learners should be encouraged to use the language at ease and should not be penalized or insulted if
they make errors.

6. They need constant support, love and encouragement from a teacher. Initially, they need the language
for their language learning survival. They should be taught minimal responses to indicate understanding,
agreement and doubts etc. (e.g. Yes/ That's true. /Absolutely/ Exactly/ Really? /Sorry/ Pardon me./ |
didn’t get your question./ Please simplify your question. etc.)

7. Usually, in the language classroom, there is a stressful environment, therefore, to lessen the stress, the
teacher needs to have a sense of humour. He needs a lot of creativity to make the teaching and learning
process a fun.

8. These learners need to kriow when they are doing a good job. Therefore, a teacher needs to know how to
reinforce their responses.

9. In such classes, creating interest and sustaining the learners’ interest in the learning process is a big
challenge.

10. Teaching English to Bharat needs an open-mind, a lot of commitment and flexibility.

w

A Case Study: Development of the CEFL

The present case study is based on the long term English language teaching project carried out in the
Ness Wadia College of Commerce, Pune. The project has been carried out for the last 17 years. In 2000, the
project was initiated with a view of improving conversational skills of the SC/ST students. The College had
received a grant of Rs. 20,000/- from the UGC to conduct a Remedial Course in English for the SC/ST
students. In the very first batch of the course around 30 students registered for the course. The course
mainly focused on the basic applied grammar and conversational skills. The use of a motherly treatment in
teaching provided good results. The course enhanced the confidence level of students and the students who
could not utter a single word started delivering speeches in English confidently at the end of the course. The
same course was run for the next 10 years successfully. In 2010, a full-fledged language centre named Centre
for English and Foreign Languages (CEFL) was set up with a digital language lab of 25 computers. For the
basic infrastructure of the lab, the UGC had provided funds under the 11t year plan for the socially and
economically disadvantaged students. '
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Since 2010, a Certificate Course in Spoken English has been provided at 4 levels,i.e. Basic, Pre-intermediate,
Intermediate and Advanced. The duration of each level is 3 months and the course components are revised
from time to time. The digital language lab helps to teach the language with the help of multimedia,
improving students’ listening skills, conversational skills and pronunciation skills etc.

Along with the Certificate Course in Spoken English, other courses such as Certificate Course in
Business English and Foreign Languages are offered at the CEFL. The CEFL is a recognized training centre
for the Cambridge Business English Certificate exams. The students of English medium take admission to the
Business English courses. Now, all the courses are self-financed and the college management has taken a
policy decision to give 50% discount in fees to the socially and economically disadvantaged students.
Around 400 students avail the benefits of the different courses offered at the CEFL. As all the courses are
open to even outsiders, the College gets substantial revenue every year. Indirectly, the Centre helps both
Bharat and India to grow together.

CONCLUSION

In short, in the present scenario characterized by globalization and privatization, the socially and
economically disadvantaged sections of the society crave for English in order to mingle with the mainstream
society, for their economic empowerment and social emancipation. They strongly wish for a change in the
present unfair education system and flawed educational policies. Now, the question is not which medium of
instruction, but how to teach English effectively to them. Indirectly, a huge responsibility lies on the
shoulders of English language trainers and teachers. They will need to devise pedagogical tools and methods
which would be compatible with the language needs of Bharat. It would be interesting and befitting to
conclude this research paper with Sharmila Rege’s views on the Phule-Ambedkarite Feminist Pedagogical
practice:

The challenge is to develop a method of reflexive analysis, employing self questioning as an
analytical and political process-to see how experiences are socially constructed. To review how a
‘normal/good’ teacher, student and classroom are socially and politically constructed and thereby
interrogate our different and contradictory locations within the social relations of teaching and learning.
Thus, understanding and transforming the social relations of learning is a struggle that is both personal and
political. What we do not have as a resource for such an exercise and need to put together is a sustained
project to collect, document and analyse the diverse life stories and everyday experiences of teachers in
different contexts. This will allow ‘biographising’ of the social structures and processes of education and
‘structuralising’ of biographies of those engaged in teaching (2009:25).

REFERENCES:

Anand, S. ‘Sanskrit, English and Dalits’, Economic and Political Weekly, 34 (30) July 1999.

Barret, Alison. Introduction in P. Powell & P. Gumashekar(eds), English Language Teacher Education in a
Diverse Environment, British Council,Hyderabad, India, 2013.

Deshpande, G. P. (ed.). Selected Writings of Jotirao Phule, New Delhi: Left Word Books, 2002.

Devraj, Ranjit. ‘Dalits Turn to the Goddess of English’, SNS: Street News Service, 2010.

Mukherjee, Alok. This Gift of English, Hyderabad: Orient Balackswan, 2009.

Phule, Jotirao. ‘Shetkaryacha Asud’, in Y.D. Phadke (ed.), Mahatma Phule: Samgra Wangmay, Mumbai:
Maharaja Sahitya Sanskriti Mandal, 1991.

Rege, Sharmila. ‘Education as Tritya Ratna Towards Phule-Ambedkarite Feminist Pedagogical Practice’,
Journal of Indian Education, XXXV (2), 2009.

Sarangi, Asha (ed.), Language and Politics in India, New Delhi: Oxford University Press, 2009,

Soundandkar, Sarnath. Ed. Savitribai Phule Samagra Wangmay, Parbhani: Sarnath Prakashan, 2013.

Uma, Alladi et al. English in the Dalit Context, Orient BlackSwan, 2017

H Dr. Ravindra Mhasade
'.l:. Head & Associate Professor of English, Ness Wadia College of Commerce, Pune.

" -

Journal for all Subjects : www.lbp.world



DY- ﬁ/l.&cjrl%-‘?- M!\a& e

Impact Factor - 6.261 ISSN 23487143 % 8-19)

INTERNATIONAL RESEARCH FELLOWS ASSOCIATION

RESEARCH JOURNEY

INTERNATIONAL E-RESEARCH JOURNAL

PEER REFREED & INDEXED JOURNAL
February - 2019 SPECIAL ISSUE- 150 (B)

Sustainability : Aspects, Challenges &
Prospects in the Global Perspective

Guest Editor : Executive Editor of the issue :

Dr. Anand Lele Dr. B.S. Vhankate
Offg. Principal, Dr. Ketaki Modak
Principal of MES Garware College of Commerce CA.S.D. Ghongate Patil
Karve Road, Pune, Dist. Pune [M.S.] INDIA Dr. Rohini Gote

Dr. Smita Wadaskar
Chief Editor :
Dr. Dhanraj T. Dhangar

Yeola, Dist. Nashik (MS) India.

xed in 3




ISBN: 978-81-929081-1-7

RESEARCH ABSTRACTS
OF
INTERDISCIPLINARY INTERNATIONAL
RESEARCH CONFERENCE
on |
Sustainability : Aspects, Challenges &

Prospects in the Global Perspective

Organised by ‘
. S ML
i Maharashtra Education Society's _g}_aa:’g_
Y - -y £ mA e
¢ Garware College of Commerce 7%G57
Karve Road, Pune 411 004, India ‘41‘ T Q'.',‘-‘: I
b Empowering generations since 1967...

NAAC Re-accredited (3rd Cycle) - A Grade - [CGPA - 3.45] Best College Award by Savitribai Phule Pune University

~ JAMESCOOK | UNIVERSITY ||
S UNIVERSITY | OFHULL |

SINGAPORE

L

| ®
I

_ : 4

KSONS

SOLUTIONS

I'J P.N. GADGIL. . ;;}JSBL




Interdisciplinary International Conference SIS iSBN: 978-81- 929081-1-7

9. Pune Metro : A Sustainable Public Transport Option for Punz City

\/ Dr. Pradnyd PRANKQIE vvorsesrsivseomstomsrie imes s AR sy e 42
10. A Study of Various Innovation Activities and its effect on the Performance of
Hotels in Pune
Dr. Sunil Zagade. D Al PaE ot 5
Sub-theme VI : O optlon e

1. A Study of Logistics Integration in Sustainable Food Supply: A Case of ‘Samvad
Social Technologies'
Sushmita Nande, L R — L e 46

Sub-theme VII : Human Resource Management for SUSEAERADITLY v 47

1. Sustainable HR Practices in Small Manufacturing Companies
Mridul Kanti e e 48

1. The Challenge of Women Employment and Sustainable Development Goals (SDG) 8

Dr: Marcelle I R 48
3. Human Resource Management for Sustainability
Al i Rl 49

4. Role of Human Resource Management Function in Driving Sustainability
R M bl s s S TTTTRUURHRRPIes 49

5. Human Resource Management for Sustainability
HUTB RS e 50

6. Sustainable Development, Gender Equality and Women Empowerment: A
Challenge Ahead
e 50

7. Work Life Integration and Career Pathing of Mid-Career Women and its Relevance
to Sustainable HRM in India
Nirupamd L T 51

3. New Challenges in Retail Human Resource Management
Dr. Ashok Girl, Kajal T 51

9. Role of HRM in Sustainable Development
o 52

10. HRM for Sustainability - Need of the Hour
M ot ¢ Nt 52

11. To Study and identify the Need of a Sustainable Multisensory Model to Fulfill
the Learning Needs of Hard of Hearing Students
Swati Sadakaleﬂ

15 January 17 & 18, 2019 | M.E.S. Garware College of Commerce, Pune, Maharashtra, India

e




| ISSN:2394-2770 VOL. 5 ISSUE 3 (1)
| Impact Factor : 4.878 SEPTEMBER 2018

Journal of Management
. Research and Analysis

. wwwijmraonline.com | jmraeditor@gmail.com

- iy, e.'?“'

o -.




Dr. Mrs. Pradnya B. Vhankate et .. al Journal of Management Research and Analysis (JMRA)
Available online at http://jmraonline.com
ISSN: 2394-2770, Impact Factor: 4.878, Volume 05 Issue 3(1),

September 2018, Pages:263-276

Study of Entrepreneurial Characteristics of women entirepreneurs in and around
Pune city
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Abstract:

Entrepreneurship plays an imperative role in the growth of any society. The success of any
business depends upon a variety of complex and dynamic factors within or outside the business
environment such as mission, goals, labour, and entreprencurs’ ability so on and so forth,
Raising these resources and managing them efficiently is the major task that has to be
performed by an entreprencur. Women entrepreneurship is the process where women organize
all the factors of production, undertake risks and provide employment to others.
Entrepreneurial characteristics can be looked at lo determine a set of skills useful for an
entrepreneur to possess such as creativity and opportunity evaluation, teamwork, comfort with
changes and chaos, so on and so forth,

The contribution of women entrepreneurs is quite significant in developed countries. India’s
GDP currently is 18% and India’s woman labour force is 25%.If the women entrepreneurs
contribution increase there would be substantial growth in the GDP.

This paper is mainly going deal with challenges faced by women entrepreneurs and personality
traits of women entrepreneurs in and around Pune city in particular.

Keywords: women entrepreneur, GDP, characteristics, innovation, motivation, leadership.

Introduction: Entrepreneurship is the process of creating something new with value by
devoting the necessary time and effort. assuming the accompanying financial, psychic, and
social risks, and receiving the resulting rewards of monev and personal of monetary and
personal satisfaction and independence.

There is variety of factors contributing to entrepreneurial growth such as Industry Structure,
New technologies, deregulation and privatization formation of new business communities.
increasing demand for variety service sector. government incentives and subsidies, increasing
flow of information, easier access to resources, entrepreneurial education, return.on innovation,
entrepreneur as a hero, high regards for self-employment, rising dissatisfaction at job so on and
so forth,

The findings of a nationwide survey indicate the characteristics of women entrepreneurs, their
degree of management and other business skills, and the problems they encounter in starting
and operating a business. Prescriptions for success set forth include establishing a track record,
continuing education, previous experience, ability to set priorities in personal responsibilities,
development of a support system, and determination.'

Starting a business is rarely a dignified affair. The article discusses what really makes an
entrepreneur; what characteristics set successful entrepreneurs apart, enabling them to-start
ventures against ali odds and keep them alive even in the worst times; and finally, whether, if
you don’t have those characteristics, they can be developed.?
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This study analyzes the relationship between individual factors and business
performance of 220 Israeli women entrepreneurs, The applicability of five theoretical
perspectives —motivation and goals, social learning, network affiliation, human capital, and
environmental factors is examined in terms of business performance Findings indicate that
network affiliation, human capital and motivation theories have greater explanatory power than
social learning or environmental perspective.?

This article explores several factors that may have an effect on business start- ups, focusing on
possible gender differences .It conceptualizes social capital as inherent in people’s relations
with others and examines the association between men’s and women’s social capital and their
likelihood of starting abusiness.*

Some of the entrepreneurial characteristics and skills can be enumerated such as

commitment and determination, leadership, opportunity obsession, tolerance of risk, ambiguity
and uncertainty, self-reliance and ability to adapt, motivation to excel, creativity and
opportunity evaluation, real-time strategy and decision making, comfort with change and
chaos, teamwork, selling, negotiation and motivation through influence and persuasion, oral
and written communication, basics of start-up finance, accounting, and law.

Objectives:-

1. To study concept and characteristics of women entrepreneurs.
2. To study the problems or challenges faced by an entrepreneurs in and around Pune city.
3. To take input from women entrepreneurs and commenting on the same after analysis.

Literature review:

1.Sunil Gupta(2005) Throughout the evolution of entrepreneurship theory, different scholars
have pointed different characteristics that they believe are common among most entrepreneurs.

2.Venkateshwara Rao and Prayag Mehta (2009) have identified 49 personality
characteristics of entrepreneurs. Such as creative, dynamic, risk taking, opportunity seeker,
positive attitude and so on.

3. Dr. Robert D Hisrich, Michael P Peters, Dean A Shepherd (2007) 1.Although no
conclusive causal relationships have been dctermined, risk taking is indeed one aspect of being
an entrepreneur.2.In one study five consensus characteristics found across consumers and
teadership groups include superior product quality, quality service to customers; flexibility, or
the ability to adapt to changes in the market place; high-caliber management; and honesty and
ethics in the business practices.

4.Rajeev Roy(2008) These so-called entrepreneurial characteristics can be looked at to
determine a set of skills useful for an entrepreneur to possess such as creativity and opportunity
evaluation, teamwork, comfort with changes and chaos, etc.

5. Kalpana R. Ambepitiya(2016) Significance of an a success entrepreneurs ought to be
technically sound, ingenious, initiative, top judgment, intelligence, leadership traits, self-worth,
electricity, right attitude, creativeness, fairness, honesty, tactfulness and emotional stability,
cooperative, high tolerant and risk bearing ability.

6.The Irish economist Richard Cantillion (1680-1734) defines as Entrepreneur as ‘someone
who takes risk of running an enterprise by paying a certain price for securing and using
resources to make a product and reselling the product for an uncertain price.” Perhaps one of
the most important definition of an entrepreneur was given by the Austrian economist
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7 Joseph Schumpeter (1883 1050) in hlS work The Theory of Econom:c
Development.

The Schumpeterian view of an entrepreneur is that of ‘an innovator playing role of a dynamic
businessman adding material growth to economic development.’

Research Methodology:-

Primary data for the current research study data collected through structured questionnaire
from 100 women entrepreneurs selected in and around Pune city carrving out different
businesses..

Secondary data in order to create theoretical background different reference books were
reviewed. Research articles and related literature was reterred to identify research gaps and for
relevance of the study. Along with this, data published on different websites were referred for
the research article purpose..

Analysis and Interpretation of the Data collected:
Entrepreneurial Traits:

The woman entrepreneur in and around Pune city shows following personality traits which help
her combating the challenges / Problems faced in the conduct of business.

1.

Sr. | Creative / Innovation Strongly | Agree | Disagree | Strongly | Can't

No. Agree | Disagree | say

1 I want to do something creative and | 75 24 0 0 |
better

1 want to do something creative and better

i Strongly Agree
= Agree
Disagree
Strongly Cisagree
@ Can't say

Around 75% women entrepreneurs responded strongly agree and 24%; agree that they want to
do something creative and better whereas only 195 women enirepreneurs responded can'’t say.

As significant number of women entrepreneurs respond positively far the statement hence, it
can be said women like to do creative / innovative work. They possess the quality of creativity
/ innovation.
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2.
Sr. Management Skills Strongly | Agrec | Disagree Strongly | Can’t
No. Agree Disagree | say
| I think T can get the work done from | §1 19 0 0 0
others
2 When [ am in problem, I try to make | 50 45 1 0 4

efforts to come out of it

3 Motivation , Self Belief

a I think I am responsible for my financial | 20 50 25 1 4 N
and social status

4 Optimistic / Positive

a I like to catch opportunity and convert | 42 53 2 0 3
Into success

S N

A

Time Management

a I care for time and prefer to work with | 21 78 0 0 1
the time limits

6 Punctual
a I always like to be punctual and respect | 30 69 0 0 1
time

7 Leadership

a I get along with people 49 30 15 0 6

~ I get along W|th people -

w ! always like to be punctual and respect time

n | care for time and prefer to work with the time... |

= I|ke to catch opportunity and convert into success

- __._.___.._,__..___\_,____\______,,_

oy When Jamin problem, | try to make efforts to...

— I think I can get the work done from others |

0O 10 20 30 40 50 60 70 BO 90
s Can't say Strongly Disagree i Disagree  « Agree = Strongly Agree
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Management skills

2.1- 81% and 50% women entrepreneurs have responded respectively that they can get the
work done from others and make efforts to overcome problems, if any.

22- 19% and 45% women entrepreneurs responded that they agree only 1% women
entrepreneurs disagree and 4% can’t say.

2.3-Motivation and self belief:-

20% women entrepreneurs strongly agree and agree that they are responsible for their financial
and social statues. 25% women entrepreneurs disagreed and 1% strongly disagreed with their
relation with financial and social status whereas 4% responded can’t say.

2.4- Optimistic/ Positive:-
42% and 53% women entrepreneurs respectively strongly agree and agree that they catch the
opportunities and convert into success. whereas 2% disagreed and 3% responded can't say .

The significant number of women entrepreneurs show the positivity to convert opportunity into
success.

2.5- Time Management:-

21% women entrepreneurs strongly agree and 78% responded agree on the question time
management as they care for time and prefer to work with in time limits.Only 1% responded
can’t say.

2.6- Punctual:-

30% and 69% women entrepreneurs responded agree and strongly agree respectively on the
question Punctuality only 1% responded can’t say.

2.7- Leadership:-

Significant number of women entrepreneurs have responded that is 49% strongly agree and
30% agree that they have leadership qualities 15% responded disagree and 6% responded can’t
say.

As majority women entrepreneurs responded in favour of the question hence it can be inferred
that women entrepreneurs are good managers. As they possess eclectic qualities like getting
work done from others, motivaticn, self belief. positivity, time management. punctuality.
leadership.

WA | [

Sr. | Recognition/Status

Strongly | Agree | Disagre | Strongly ;C-.'m’t
Agree l e Disagree | say

1 1 am financially independent | 80 20 0 0 [0
which gives me better recognition
in my family and society
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|11 am financially independent which gives me better recognition in my family
' and society

s = P ,,-/' |
———— i S i) R LT L |
Strongly Agree Disagree  Strongly Can’t say
! Agree Disagree

3.1 Recognition / Status:-

Significant number of women entrepreneurs state their responses as 80% and 20% strongly
agree and agree respectively. They feel financial independence gives them better family and
social recognition.

As majority women respond in favour of the statement .Hence they feel motivated due to family
and social recognition.

4.
Sr. Communication Strongly | Agree Disagree | Strongly [ Can't
No. Agree Disagree | say
1 People understand my | 30 65 0 0 5
comimunication
2 Confidence
|" a I face the challenges and day to dav | 85 15 0 0 0
| targets confidently !
.3 | Freedom + Own Boss Lamomysa b B el =
A | I want to be my own boss | 63 30 Rl eaEE 1V |
b | I want Freedom from 9 to 3 job s - ‘ 24 0 0 J !

& 1 People understand my
communication ]

@ a | face the challenges and
B day to day targets
confidently

#a | want to be my own boss

— e e

Strongly Agree Disagree Strongly Can’t say
Agree Disagree b1 want Freedom from 9 to
5 job
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Communication :-
30% and 65 and women entreprencurs strongly agree and agree respectively. They fecl that
they carry good communication skill 5% responded can’t say.

4.1 Confidence :-

85% and 15% women entrepreneurs respond strongly agree and agree on the question of
confidence. Significant number women entreprencurs fecls that they face the challenges and
achieve targets confidently.

4.2 Freedom:-

Majority women entrepreneurs took entrepreneurship becausc they want to be their own boss
further they want freedom from traditional 1 to 5 job. 65% and 75% resporded strongly agree
30% and 24% agree only 2% responded disagree 3% and 1% can’t say.

As significant number of women entrepreneurs are in favour of the question it can be said that
women entrepreneurs carry good communication qualities and skills.

Sr. Busy/ Active Strongly | Agree | Disagree Strongly I. Can't

No. Agree Disagree | say |

1 1 am busy doing some or the other | 80 20 | 0 0 | 0 |
work | l l

l 1 I am busy doing some or the other work

m Strongly Agree
u Agree
Disagree
Strongly Disagra=
®m Can't say

5.1 Busy/ Active:

80% and 20% women entrepreneurs responded strongly agree and 2117 agree respectively that
they want to remain busy in some or the other activity. '

As majority of women entrepreneurs positively responded to the statement it is clearly
understood that they possess the quality of remaining busy / active.

6
N, Risk Bearing Strongly | Agree | Disagree Stfo?éﬁ Can’t |
No. Agree = Disagree | say
1 I like to take risk to achieve success 92 6 0 0 2
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11like to take risk to achieve success I

100 SR ¥
80 Ty
60 i ,
a0 = ——
20 1 - e
0 -+ iy T e PR e T, i S s R o
. Strongly Agree Disagree Strongly Can’t say
| Agree Disagree

92% respondents strongly agree that they carry risk bearing quality to achieve success in their
business 6% responded agree and 2% can’t say.

A significant respondents are in favour of this statement. It can be inferred that women
entrepreneurs possess risk bearing quality.

.
Sr. Sense of Social Responsibility, Social Strongly | Agree | Disagree Strongly | Can’t
No. Agree Disagree | say
1 I resolve the conflicts and believe in | 45 50 1 0 4

maintaining co-ordinal relation
2 If I find anybody in problem I run and | 43 55 1 0 1
help

id
Can't say f;llﬂ

Strongly Disagree I

# 21f I find anybody is in problem |

run and help
Disagree |
| ® 11 resolve the conflicts and i
Agiee believe in maintaining co-ordinal
J relation
Strongly Agree

T

0 20 40 60

7.1 Social Responsibility:

45% respondents strongly agree and 50% responded agree that they live in this society so they
kave to fulfill their responsibility towards society like offering employment to other woman,
serve members of society with reasonable prices of products and services. Solving each other's

problem may be financial or family. Only]% respondents disagree and 4% responded as can’t
say.
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As ma|0rlty women responded in favour of the statement It can be said that women
entrepreneurs carry good sense of social responsibility may be in resolving conflicts and

helping others.
8
Sr. Patience and Perseverance Strongly | Agree | Disagree | Strongly | Can’t
No. Agree Disagree | say
1 If things are not going well as per | 30 50 20 0 0
my wish I am upset
2 1 have ample of patience 20 70 7 2 1
80
| 70 1 9
| gg 1 / 4 _ 7 «—+—1lfthings are not going
.' ITE= V% S R well as per my wish [ am
| gg | /\\ upset
J ”
" 20 1| ;-,/ \1\ ;. 2 i have ampie of patience
| 10 +——
ES e e
Strongly Agree Disagreétrongly Can't say
Agree Disagree

8.1 Patience and perseverance:

20% and 70% respondents respectively strongly agree and agree that they have ample of
patience and this quality is very important , whereas 7% disagree 2% strongly disagree and 1%
can’t say.

A significant number of women entrepreneurs are in favour of the statement. Hence it can be
said that women carry ample of patience and preservance.

9.

Sr. Healthy Strongly | Agree l Disagree Strongl;[éa‘ﬁ’t
No. Agree Disagree | say

1 [ feel strong, fit and healthy 45 35 3= 1_£ ) 0 o

o 0 11 feel strong, fit and healthy

# Strongly Agree

200

8 Agree

® Disagree

= Strongly Disagree
u Cant say

9.1 Healthy:

45% and 35% women entrepreneurs strongiy agree and agree respectively in favour of strong
and fit health. Whereas 20% disagree as they fcel that the targets completion and other
challenges affect their health adversely.
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10. -
Sr. I Ready / Prepared initiative Strongly Agree Disagree Strongly [ Can’

No. Agree Disagree tspy

I | Ifany role or task is given to ma , 40 i 55 1 0 4

I complete it

L1If any role or task is given to me [ complete jt |

100 - (
A D5 J

W - 40

50

[ . " ———t e g R — !
0 ot el e e et~ e — |
Strongly Agree Disagree Strongly Can't say |
Agree Disagree |

1 ifany role or task is givern to...

10.1 Prepared / Initiative / accept new Technology.

40% woman entrepreneur responded strongly agree 55% Woman agree that they understand
the business environment factors and take an altempt to legality and different measures 1o
improve products and services & adopt to new advancements and technology. Around 1% and
4% woman entrepreneurs responded disagree and can’t say respectively.

40% and 50% women entrepreneurs respectively strongly agree and agree, 1% disagree and
4% responded can't say.

From the majority responses it can be said that women entrepreneurs are quite prepared for the
task. They are ready to complete the Jobor role.

11. :
Sr. Ambition Disagree Strongly | Can’t
No. Disagree
— Il—.__”-“——————____,________ o —
I like to chase my dreams and bring | 66 . ‘ 0
it into reality |

I like to chase my dreams and bring it into reality

0

0

W Strongly Agree r
W Agree [
 Disagree II

Strongly Disagree ‘

B Can’t say

11.1 Ambition:
A significant number of women entrepreneurs that is 66% and 25% strong by agree and
disagree respectively that they would like to their dreams and bring it into reality.
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Thus a significant number of women entrepreneurs positively respond to the statement.

Hence it can be said that they like to chase their dreams and bring it into reality.

12.

Sr. | Ready to accept new Technology | Strongly | Agree | Disagree | Strongly Can’t
No. | /Be dynamic Agree | Disagree | say
1 I understand the Business |52 20 16 ' 0 12
Environment factors and try f g
myself or my business adapt to | 3
it

10 0

2 [ take information about the | 30 58 2
legal and changing taste the
preferences into consideration |
for improvement and betterment | :
in my product and services . , = |
3 I collect knowledge of recent | 10 80 8 0 2
advancement | B
80 ‘T & 1 t understand the Business
70 r Environment factors and try
60 myself or my business adapt
to it
50
40
30 ¢ = 2 | take information about the
20 + PRI R T T legal and changing taste the
| - preferences into
10 e . .
| il consideration for
Qo ' ' gt improvement and betterness
Strongly Agree  Disagréérongly Can'i say of my product and services

Agree Disagree

Readiness to accept new technology / dynamic —

12.1. 52% and 20% respondent strongly agree and agree that they try to make an effort to
understand business environment and adapt to it. !6% disagree as they think they can take
expert advice 12% responded can’t say.

12.2. 30% and 58% respondent strongly agree and agree respectively on obtaining teciuiicai
information and product improvement. Whereas 10% disagree and 2% can’t say.

Training facilities awareness of new technology, easy availability of funds, technical assistance
smooth, simple and fast system for getting approvals may help woman entrepreneur grow and
develop business faster.

Family and peer support can give them more encouragement. Social status and unbiased
attitude from members of society help them flourish better. After all their development and
success will contribute not only to the economic wealth creation but also a better prosperous
socicty.

peel LSS - - - e ]
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From the positive responses given by majority of women entrepreneurs it can be inferred
that women make attempt to understand business environmental factors. They also are willing
to adapt to the changes as per preferences of customers in the product and services.

Problems / Challenges faced by Women Entrepreneur

In general entrepreneurs face different problems such as production, marketing , finance
-competition. adapting to innovation and new technology, Workforce requirement, competitive
edge, skills, knowledge gap of theory and practical, balancing the economic and social
objectives so on and so forth, Some of ihe problems faced by the women entrepreneur in and
around Pune are as follows.

of the labour is not satisfactory. Therefore the labour require continuous supervision, The
severe growth puts tremendous pressure of gkilled and semi skilled labourers’. Further there
is large gap between academic and job market / industry, The training facilities and
institutions are not enough for training purpose. The manufacturing sector is facing dearth
of fitters, welders, drafisman and machine operators.

The availability of exact skilled workers might not be fulfilled at the time of requirement

entrepreneur. Further the trade unions are in a position to dictate the weakness (o put

pressure on the management in return strikes or layoffs adversely affect the moral of the

workforce and labours. Further they may face financial difficulties which in turn may create
unrest in the society, Finally lot of unemployment leads to youth and related problems.

Raising capital: It is one of the crucial decision as per revenue generated is not very huge.

This limited revenue is further reinvested in the business as capital so the entrepreneurs

have very little income for the burpose of developmental and diversification activities

3. Government schemes: The schemes relating to entrepreneur offered by different banks or
government. Machineries may not always reach to those who really require it. The
awareness about such schemes are not widespread and simple. The transmission media or
usage of correct channels is not sufficient. Hence the needy is deprived of really good
schemes offered by several institutions. Further the econamical formalities are not simple,

+. Transport issue: A lot of congestion due to narrow roads and large volume of vehicles on
roads of the Pune city. This is causing delays for delivery of goods from one place 1o
another, even though the distance is not very far off, Increasing fuel prices causing increase
in the total cost of products.

5. Social Capital: People like to do business with people they know. This becomes advantages
but then for new entrepreneur it requires some time to build relations and establish their
business. But during this struggle period competitors can overtake their business.

6. Lack of sufficient Infrastructural facilities: Even though Pune receives the most livable city
status. There is dearth of basic amenitics like cheap housing facilities, electricity, clean air,
Waler , transport facilities. That makes the cily entrepreneur’s struggle more difficult and
the goods and services costly. The increasing population puts a lot of pressure on the
nfrastructural facilities.

tJ

Production issues: Due to IT companies and Industrial belts like MIDC’s. There is a
iremendous scope for business in and around Pune city. The demand is ever increasing as
peaple coming from diverse backgrounds creating more market/ demands for variety of
gouds and services Though there is increasing demand but good quality raw materials arc
not easiiv available or costly. Therefore the production cost increases. The new
sophisticated technology is not only costly but also not easily available. Further research
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and development activities require huge amount of fixed expenditure. Women
entrepreneurs operating on small scale can’t afford costly machinery or equipments.

8. Marketing and Advertising: Marketing and advertising challenge is also critical for them
.As most of them operate on limited market basis the social capital is used for business
purpose. The expenditure on marketing and advertising expenditure increase their financial
burden.

9. Balancing economic and social objectives: It is another challenge faced by women
entrepreneurs. Every business is primarily carried out for the purpose of achieving
economic goals. But these days social responsibilities have become an integral part of
business. Women entrepreneurs are also not an exceptions to fulfillment of social
responsibilities. They are also social change element in the society. But most of them feel
that balancing economic and social objectives is difficult.

10. Miscellaneous factors: There are some factors such as changing tasies and preferences of
customers at international markets influence the local markets. This requires Women
entrepreneurs to keep themselves updated and adaptable with the changes taking place in
the pattern of choices and preference of consumers..

Conclusion:

Entrepreneurs come from variety of educational backgrounds, family situations and work
experiences. They face variety of problems prevailing in the so-called business environment.
It can be an influence of men dominant society, social structures, gender bias, economic
pressures ,cultural issues, demographic patterns so on and so forth.

Several research studies carried out at different times have shown that the personality traits
determine the potential to be an entrepreneur such as ris< taking, leadership, motivation,
creativity and so on. Hence the current research study undertaken to find the relationship
between the personality factors and combating the challenges. According to majority positive
responses it can be clearly identified that women carry these personality traits to become an
entrepreneur. These factors not only help them to deal with the challenges they face during
conduct of business but also in achieving success. It is not necessary that all the traits are
present in the personality of an entrepreneur. Sometimes knowing ones personality and
enhancing those traits can be useful to create new and better entrepreneurs.
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Abstract:

Agriculture was:included in the GATT multzlateral trade agreement for the first time in the Uruguay Round
and now has become an-integral part of the WIO. The AO4 is one of the successes of the Uruguay round. It
is administered by the WTO and thus brings T rade in agriculture completely under GATT. The paper gives
an overview of the AOA and critically evaluates its efficacy in reducing trade distortions cause by export
subsidies, domestic support and market Access. The paper also briefly discusses the recent changes in.
agriculture negotiations at the WITO. The paper concludes that though AOA was a well-intentioned step
towards promoting free trade in agricultural sector but, it has leaned more towards developed countries to
the detriment of developing and third world countries..

Keywords:
GATT, WTIO, Uruguay Round, AOA Export Subsidies, Domestic Support, Market Access

Introduction: .

The General Agreement on Trade and Tariffs (GATT) signed in October 1947 by 23 trading natiens and
effective from January 1948 was a legal trade agreement between the signatory nations and its main purpose
was to reduce trade barriers like tariffs and quotas. The GATT 1948 was born as a témporary solution for the
failed International Trade Organization (ITO) which was to be initiated along with the International Monetary
Fund (IMF) and International Bank for Reconstruction and Development (IBRD) now known as the World
Bank. The GATT oversaw eight round of trade negotiations (Geneva Round 1947 to Uruguay Round 1986)
culminating in the Uraguay Routid (1986-1993) that created the WTO: The WTO as an organisation came
into existence on 1 January 1995 with the signing of the Marrakesh Agreement by 124 countries and currently
has 164-member countries. The main purpose of GATT and its various rounds was reduction in tariffs, in
which it was fairly successful. In 1947 the average tariff rates were around 23% which came down to around
5% by 1999. The table below shows the reduction in tariffs amongst the three major trading partners US, EU
and J‘apan

GATT avverage tarﬂ:F rates fcrr US EL.I and Japan, ./
: Geneva tarr'nff negohations zl

o ,Y .‘ Torquay A SR : .\ S:TA'R"I‘;"S-; . :
} rGeneva e g i ARl . |
1 Geneva R

—

'.:lﬁmwned.v: S i A

T ' L t..l.(. -l__.I._l.-!_l
; :1.947 60 ' '
lSouurce: Chad P Bown and'}joouglas

Economist.com

Source: https://www.economist.com/briefing/2018/07/1 9/the-world—tradtng—system-zs—under-attack
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ANALYTICAL AND COMPARATIVE STUDY

OF SAVINGS BANK ACCOUNT AND LIQUID

MUTUAL FUNDS FROM THE PERSPECTIVE

OF INCOME TAX TREATMENT AND RATE
OF RETURN

Ms. Jasmin K. Shikalgar
Assistant Professor, Ness Wadia College of Commerce, Pune

Abstract:

Saving bank account is a one of way to keep your saving aside and earn some amount of interest on the money
deposited. Debit card, credit card, Paytm, internet banking such kind of services are availed by account
holder through his saving account. Liquid funds mutual funds are the mutual funds which invest their money
in debt instrument and money market securities. Both the options offer liquidity in short term with a no lock-
in-period as a common feature. The Income Tax treatment is different for the gains from both the investment
options available in short term and long term. This research paper is to compare and analyse saving bank
accounts and liquid mutual fund from the perspective of income tax treatment and rate of return.

Keywords:

Liguid mutual fund, savings bank account, lock in period, short-term, debt securities, redemption, withdrawal.

Introduction:

Saving bank account is one of type of accounts offered by all the banks. The other types of bank accounts are
Fixed Deposit Account, Recurring Deposit Accounts, Current Accounts etc. Each type of bank account has
its own unique features and advantages so that various classes of people can be attracted. Bank gives interest
to saving account holder on the balance they have in their saving account. ‘On the other hand, liquid mutual
fund is a category of mutual fund which invest primarily in money market instruments like certificate of
deposits, treasury bills, commercial papers and term deposits.

The liquid mutual funds are basically debt fund investing fund money in debt instruments."These mutual
funds have no lock-in-period. Any amount invested by an investor in fund gets units of mutual fund to his
credit at current unit price. The price of units keeps on increasing as the fund investment is in a short-term
debt securities which earns fix amount of interest besides assure safety of principal amount. Whenever
investor wants his money back, he gives request for the redemption and his units gets converted to money
back at current unit price which is obviously more than the price at which he entered in the fund and credited
1o his bank account. This increased price of unit is gain for investor. Hence both saving account as well as
liquid fund are the options to invest in short term.

Research Methodology:

This research paper is particularly based on secondary data source. The data is obtained from the articles
available in relevant journals, research papers, internet websites etc.

1. Savings account can be started with a very little amount. The minimum balance requirement to continue.
the account is also very low. So, it’s easy to open and operate at very low balance.
2. Saving account can be opened jointly by adding joint account holder name.
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3. Withdrawal of money can be done from any branches of bank or ATM of any bank.

4. The services like cheque book, debit card, credit card, internet banking are offered by banks to customer.

5. Operating cost of saving accounts is low as service charge per year and per transaction is very less.

6. Banks gives interest on balance of saving accounts generally bank directly credit the interest amount to
respective accounts on quarterly basis.

7. The objective of saving bank accounts is to encourage saving habits among people and to facilitate
accountholder to withdraw as per their needs and emergencies.

8. '"Routine payments can be done automatically by giving standing instructions to bank.

9. “The facilities like nomination and power of attorney is available on savings bank.

Features of Liquid Mutual Funds:

1.

Liquid Mutual Funds have no lock in period. The fund holder can redeem units purchased of liquid fund
at any time.

The withdrawals are processed within 24 hours of working days. The cut of time on withdrawal is
generally 2p.m. on working days. That means if you place a redemption request by 2p.m. on a working
day, then the fund will be credited to your bank account on the next working day.

Liquid Mutual funds have the lowest interest rate risk among debt funds as they primarily invest in fixed
income securities with short term maturity like certificate of deposits, treasury bills, commercial papers
and term deposits.

Liquid Mutual Funds have no entry charge or exit loads. That means entry and exit in liquid mutual fund
is free.

YThe objective of Liquid Mutual Fund is to preserve capital and provide income through creating liquidity
for the money invested by investors.

Literature Review:

1. YIn the research paper “A Study of Performances of Selected Liquid Mutual Funds”, by Dr.V.
Ratnamani, he has studied annual returns of selected liquid mutual funds. The objectives for his study
are to study performance of selected liquid funds, to convince investor for attractive option of liquid
mutual in short term which could give them better returns compared to other short-term options
available in the market. And to study the risk involved from investment point of view.

2. In the article named “Special Report” in “Dalal Street: Investment Journal”, the author has explained
all the features in detail about savings bank account and liquid fund. The author compared both the
option from the point of view of tax treatment and rate of return.

3. VIn the Economlc Times “Wealth Mutual Funds “, “Analysis: Use liquid funds to earn more than
savings account «, dated on 2 August 2018 written by Prashant Mahesh he explained about the concept
liquid mutual fund and the securities in which these funds invest. Then he advised the readers in criteria
in which can suit to investment in these funds. Further he has written about the time taken for
redemption request. He has also thrown light on the risks involved in the liquid funds.

Objectives of the study:

1.

The main objective of study is to compare the saving bank account and liquid mutual fund on the aspect
of income tax treatment and analyse rate of return on both the options.

Study is to help investor in searching best suitable option amongst saving bank account and liquid mutual
fund for the investment in short term according to their need and priorities.

This study shows various other aspects like liquidity, withdrawal procedure, facilities offered of both the
savings bank account as well as liquid mutual fund.
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Scope of study:
This study takes into consideration the two short term investment options viz Liquid mutual fund and saving

bank account. For comparison researcher has taken into account Income Tax treatment and Annual Rate of
Return as parameters.

Statement of the Study:

RBI deregulated interest rates on saving bank accounts from last two years. Most of the banks are offering
saving account interest slightly more or less around 4%. Some banks do offer more interest rate up to 6% but
they ask for minimum balance to keep and restrict on number of withdrawals from account. During the last

ten years liquid mutual fund has given more returns compared to not only savings bank account but with fixed
deposit also.

Comparison on basis Income Tax treatment:

e Both are taxed in similar manner as far as Short-Term Capital Gain tax consider the interest received from
the saving bank account and gain from liquid mutual fund are added to your income and taxed as per
individual income tax slabs.

o Interest on Saving Bank Account is eligible for deduction allowed under section 80TTA of Income Tax
Act up to 10,000%.No such exemption is available for gains from Liquid Mutual Fund.

¢ For the Long-Term Capital Gain Tax gains from Liquid Mutual Fund enjoy the indexation benefit. That
means if investment in liquid mutual fund is held for more than three years the gains from it will enjoy
the indexation benefit. This particular benefit cannot be availed by Saving Bank Accounts because the
interest received on these accounts automatically credited by banks on respective accounts each year.

Comparison on basis Rate of Return:

iNow a days banks are offering interest rate as low as 4% per annum on account balance maintained up to 1
lakh throughout the year. And those who maintain balance above 1 lakh are offered differential interest rate
which is more than 4%. But for small investor it is difficult to avail such opportunity. where as for Liquid
Mutual Funds for any small amount invested one can get similar returns compare those who invest a large
amount. Following chart is to explain the rate of return of the Liquid Mutual Funds on yearly basis.

Year average rate of return
2008 8
2009 4.8
2010 5
2011 8.5
2012 9
2013 8.8
2014 8.6
2015 7.9
2016 6.9
2017 6.5

Source: “Dalal Street investment journal” ISSN 0971-7579, Special report, “Can Liguid funds replace your
SB Account”. vol.34 No, 01

By observing above chart, we can easily find that almost each year liquid mutual fund has given more than or
equal to 5% annual return except in the year 2009.For four years returns are more than or equal to 8%. The
average rate of return for ten years is 7.4%.
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XSince October 2011 most of the banks in India offering interest rate of 4% on savings account. However, on
31 July 2017 State Bank of India reduced interest rate on saving bank account by 50 basis point and make it
3.50%. Subsequently, eleven more banks have reduced their interest rate on saving bank account.

Discussion and Findings:

1. Saving account offers safety and liquidity of the money deposited as bank allow the account holder to
withdraw the money at any time through ATM. whereas there is safety of capital in liquid mutual funds
but withdrawal request takes 24 hours. In emergency saving account proves more convenient than liquid
fund.

2. Saving account now a days are offering various services like debit card, credit card, internet banking,
mobile banking etc. In addition to this accountholder can transfer funds from bank account or can avail
services like Electronics clearance, can issue cheques or deposit the cheques. These advantages are not
available with the liquid mutual fund.

3. For the tax calculation both the options are having certain common treatment like gain from both are added
in the income of the year in which earned and taxed according to tax slabs. But indexation benefit is
available with the liquid fund in the long-term capital gain. As the gain can be in cashed only when investor
redeem the units of fund. So, if units are redeemed after three years investor can avail indexation benefit.
Whereas interest earned on saving account in each year is eligible for deduction up to the maximum limit
of 10,000% under section 80TTA of Income Tax Act.

4. The rate of return on liquid funds is more as compared to savings account. Liquid fund is an investment
option which offers investor liquidity, capital safety and good returns. It is a good option as compared to
saving account as one can kKeep his extra earnings in terms of bonus or increment which he does not require
immediately in near future and earn the return on these savings.

Limitation of study:

This study does not take into consider the long-term investment options available in the market for example
bank fixed deposit, equity mutual fund, shares, debentures etc. The other parameters like popularity amongst
public, reliability of investment are not considered in the research paper for comparison.

Conclusion:

By comparing and analysing the features and benefits of both the options we find that both the saving bank
account and liquid mutual fund are having with them their own set of advantages and disadvantages. The main
purpose of saving account is to safeguard the money saved whereas of liquid fund it is to park the excess
money for short term. Both are the different products available in the market to meet different requirement of
investors. Both cannot replace each other.

I https://www.ndtv.com/business/why-liquid-funds-are-attractive-alternative-to-savings-deposits-385512

1 hitps://www.ndtv.com/business/why-liquid-funds-are-attractive-alternative-to-savings-deposits-385512

I https://www.tmb.in/savings_basic/find_the features of our operative_savings_account.html

Y https://www.tmb.in/savings_basic/find_the features of our operative savings account.html

v https://cleartax.in/s/liquid-funds-vs-savings-account

V<A Study of The Performance of Selected Liquid Mutual Fund”,Dr.V. Rathnamani,e-ISSN:2278-487X,p-
ISSN: 2319-7668. Volume 20, {ssue 9.Ver.ll (September . 2018),pp 25-29 , www.iostjournals.org

Vil https://economictimes.indiatimes.com/mf/analysis/use-liquid-funds-to-earn-more-than-savings-
account/articleshow/65238204.cms

Vil https://cleartax.in/s/liquid-funds-vs-savings-account
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% https://economictimes.indiatimes.com/wealth/save/banks-are-cutting-interest-rate-on-savings-account-
what-to-do-now/articleshow/60114814.cms

“Dalal Street investment journal” ISSN 0971-7579, Special report, “Can Liquid funds replace your SB ™~
Account”. vol.34 No, 01

https://www.finder.com/advantages-disadvantages-savings-accounts
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Abstract:
This paper intends to focus on the growth of e-commerce due to digitalization, as global economy has grown
drastically over the years. Economy is shifting from brick and mortur system to e-commerce, where a network
connection smoothen the business transactions. The digital wave led the E-commerce industries to grab the
opportunities lying in the business in econonty. This paper is based on the information collected from various
articles, literatures available in various journals, books, manuscripts and websites. It also concentrates on
the opportunities and challenges ahead of e-commerce in the competitive economy. E-cominerce enables the
pconomy to intercennect with digital payment system which will result in the econoniy of transaction thai the
traditional store system. E-commerce provides a platform wiiich offers a multitude of products under one

roof. Success Of the e-commerce depends on the capacity of the business to compete and survive in the:

economy where innovations and technology is upgrading on a daily basis.

Key words:

! :
E-commerce., Digitalization, digital wave, brick and mortar system, Global Economy, Innovations and
technology

1. Introduction:
Globalization provides exposure to the world economy. The fast growing economy has opened new
avenues for the businessmen to grow their business. Due to the increased penetration of less expensive
mobile devices, the number of people with access (o internet has increased tremendously. The trend of
online shopping has also gone up in the last few years. As the standard of living is increasing with the
development of the economy in the urban and rural areas, most of the community groups now have the
easy accese to the internet facilities. People have all kinds of shopping and banking apps at their fingertips
now. Whether it is booking a cab or a flight, the use of net-banking or debit/credit cards payment options
is increasing each day. E-commerce businesses have gained popularity over the years despite of having
sUIT competitions amongst the businesses. They are coming up with new strategies. Stagtups getting the

market shares help them to compete with the global giants of e-commerce businesses.

(3]

Objectives:

1. To understand the concept of e-commerce,

ii. Te understand the growth of e-commerce due to digitalization.

i, To understand the different means of digital payment system and how it contributes towaids the
growth of e-commerce

iv. To shed light on the opportunities and challenges ahead of e-commerce

3. Hypothesis:

Digitalization has contributed towards the growth of e-commerce sector in India
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4.

Literature Review:

i Mobile devices are those devices that are not stationary or confined to a place. Current wireless devices
include wireless phones: wireless-enadled handheld computers - pocket, palmtop and tablet; laptop
computers; vehicle-mounted technologies [ Tarasewich, Peter; Nickerson, Robert C.; and Warkentin,
Merrill (2002)]

ii. India is the home for 1.3 billion people. Many leading retailers across the world are serving in India,
smart phone adaptation, increasing usage of 3G/4G services, are key triggers for booming e-commerce
industry [Patidar & Roy (2017)]

iii. The E-Commerce is growing fast to meet the demands of different sectors of economy [Deepak
Hajoary(2015)]

Research Methodology:

This paper is based on the previous available literature ‘n various journals, research papers, manuscripts,
books, online content, etc. The secondary data and reports are used from different sources mentioned in
the references later.

Conceptual Overview:

6.1 E — commerce:

E-commerce is the process of buying and selling of various types of products by electronic means such as
by mobile applications and the Internet. It has gained enormous popularity in the last decade, and in ways,
it is.replacing traditional stores. Firms engage in electronic money transactions to reach more number of
customers, Better management of commercial transactions and transaction generated information
increases the business efficiency. The use of technology provides an interface between the customers and
a wide range of products.

Classification:
1. Merchant based distinction :
a. Physical stores selling goods:
There are many businesses which are focused on selling the consumer products e.g. Pepperfry,
Reliance Digital, Bata, Flipkart, Amazon, Big Basket, etc.
Service based e-retailers like Urban Clap, Swiggy, Zomato, Uber, etc
c. Digital products like McAfec Antivirus, Netflix, Amazon Prime, Udemy, Cousera, Swayain, etc

2. Distinction based on the basis of parties involved :
a. Business to Business (B2B): This model involves selling and buying products or services from
one business to another. e.g. Microsolt, KPMG, etc
b. Business to Consumer (B2C): This is a retail model where a business sells te the mdividual
online. e.g. Amazon, Biba, Ajio, FirstCry, etc.
c. Consumer to Consumer (C2C): When the online transactions. buying and sdlmg, are made
between two people, then it is called consumer to consumer model. ¢.g. OLX, Quikr, eBay, etc
d. Consumer to Business (C2B): This is an e-commerce model where the consumers offer products
or services to the companies in return of payment. e.g. paid spaces for adverlisement on a webpage
and social networking websites, elc.
Government to Consumer (G2C): This model comes in play when there are transaction between

@

government and consumers, where government provides services to the consumers. e.g. payment
of taxes online, PAN card registration, VISA services, etc.
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6.2 Digitalization:

Digitalization is the process of converting written logs or information into digital form. Utilization of the
innovation improves operational efficiency. As technology is updating on a daily basis it’s a critical task
for the businesses to keep up with it. Digitalization also helps in maintainimg the susiainability of Gaoines.,.

The following graph shows the increase of internet penetration in India from 2007 to 2017 [16]

20907 2008 2009 2010 - 2011 2012 Q12 2014 2015  201& 2017

6.3 Electronic Payment System in e-commerce:

E-commerce has risen to a greater height by the inclusion of digital forms of payments. Due to the
increased use of mobile devices like smart phones, tablets, palmtops, etc, the people (target population)
can access and make purchases online — product or services, from wherever they are,

There are different popular payment systems, viz., credit card, debit cards, mobile wallets like Amazon
pay, PAYTM, Mobikwik, PayPal; UPI, BHIM, ATM, Online Banking etc.

As per a report by www statista.com, the following graph shows the percentage wise distribution for the
preferred payment methods in 2015 and the expected changes by 2020. [11]

Cash an gelivery Debit card Credit card Online banking M-wallet

@ 2015 @ 2020*
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7. Growth on e-commerce due to digitalization:
' According to a report by India Brand Equity organization, e-commerce has brought a major transformation
in the Indian wavs of busin=ss. In addition to this, Indian e-commerce market was worth USD 38.5 billion
and it is increasing everyday with the increased use ol internet and smart phones. It may touch the hgure
of USD 200 billion in 2026. The ongoing digital transformation in the country is expected to increase
India’s total internet user base to 829 million by 2021 from 560.01 million as of September 2018. India’s
internet economy is expected to grow up to USD 250 billion by 2020. India has the highest annual giowth
rate in the world for the e-commerce revenue, viz., 51%.

The report further points out that the e-commerce sector will bring more employment opportunities, more
tax collection and revenues from export will increase, which in turn will provide better services to the
customers. Digital payments are the major reason behind this. The government projects like Digital India,
Make in India, Start-up India, Skill India and Innovation Fund have also contributed a lot towards building
a stronger e-commerce market. Propelled by rising smart phone penetration, the launch of 4G networks
and increasing consumer wealth, the online retail sales in India are expected to grow even further.

Since 2016 till 2018, electronics had been the biggest contributor to online refail sales in India; followed
by apparel, homc furnishings etc.

The following statistic shows the average retail e-commerce revenue per user in India frem 2017 to 2023.
[22]

sidug
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8. Opportunities for e-commerce business:

i.  Home grown digital payment network: The home grown card network RuPay wh

a

ich 1s owned by
10 local and foreign banks should be included as a payment option for all online transactions to make
Indian e-commerce market stronger. This will enable RuPay to compete with global payment [irms
like Visa and MasterCard.

ii. FDI investment authority: No FDI is allowed in the inventory based model, however, 100% is
allowed 1n e-commerce marketplaces via automatic route.

iii. Improved Standard of living: Growth of e-commerce is driven by aggressive discount-driven online
marketplaces, better delivery infrastructure and majorly by the increased use of smart phones. We can
get a plethora of procucts, such as, food, health, apparel, electronics, sports, education, at various e-

commerce marketplaces.
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iv. Internet penetration and increased number of smart phone usage: As per a report by Internet
and Mobile Association of India, the internet penetration has increased from 60.60 in 2016 to
64.84 in 2017 in the urban areas. By another report, there are 530 million smart phone users in
Indta, wihtch snows the potlential 1or DUSINESS O ZIOW dy d Pt of é-cormmerce, asthewench of
the business will be expanded.

v. E-commerce Start-ups: Many opportunities are coming up nowadays for young entrepreneurs due
to various government initiatives such as Make in India, Skill India, Startup India, etc. This has led to
the rise of retail eco-systems in the country. Few renowned startups arc Flipkart, Ola, Make My Trip
India Private Ltd, Yatra.com, and Acres.com efc.

vi. Merger and Acquisition: To enhance the business and grab the market share, the companies in the
same line of business moves towards mergers or acquisitions. For example, Flipkart is acquired by
Walmart for USD16 billion. Now Flipkart is expected to launch more offline retail stores in India to
promote private labels in fashion and electronics. Flipkart had acquired Myntra and Jabong. This made
Flipkart-Myntra-Jabong Indi’s largest.online fashion retailers with a market share of 70%

Challenges ahead of E-Commerce:

i, FDI : In order to increase the participation of foreign players in the e-commerce field, the Indian
Government hiked the limit of foreign direct investinent (FDI) in the E-commerce marketplace model
for up to 100 per cent (in B2B models).An entity having equity participation by e-commerce
markelplace entity or Iis group companies, or having control on its inventory by e-commerce
marketplace entity or its group companies, will not be permitted to sell its products on the platform
run by such marketplace entity. The aim behind this is to curb the unethical practices by the Online
Businesses.

ii. India’s retail market: The heavy discounts offered by the E-commerce businesses create an unfair
marketplace that allows them to sell some products at very low prices. It can become a threat to Indian
retail market and domestic Industries.

iii. Trust of the customers: It is very difficult to gain trust of the consumers. Only good services and
quality product can do that.

iv. Awareness: People in rural areas are not much aware about the technology and hence the online
shopping. A big part of population which could contribute towards the growth of e-commerce is lost.

v. Network access: Well advanced internet network is the baseline of the e-commerce model. The smart
phones will not contribute towards its growth until they are equipped with fast internet networks.
Network with good bandwidths must be installed and running to achieve the goal.

vi. Stiff competition: The phrase ‘survival of the fittest” is apt for the e-commerce industries. Many start-
ups come up with good business ideas, but not all survive the prevailing competition. As per Porter’s
Five Forces Analysis, a business faces five types of competitions — Industry rivalry, Bargaining powers
of suppliers, Bargaining powers of buyers, New entrants, Availability of substitutes.

Well advanced infrastrueture: This is a prime necessity of digitalization. To facilitate the

—

vi
development ol every sector it is important o have a strong infrastructure, which is lacking in India.

If the e-commerce companies ry to overcome the above challenges, then they may sustain and contribute
= 3

towards the growth ol the country’s economy.
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10.Findings:
i. Cash on delivery was the most popular digital payment method in India in 2015, which accounted for
N7% of the fotal online navmen( methods. with debit card 15%. credit card 11%, internet banking 9%
and mobile wallets 8% of the total online (ransactions.

ii. The trend may reverse by 2020, making cash on delivery the least popular method of digital payments.

ili. The use of internet has increased from 4% to 35% over the period of 10 years from 2007 to 2017.

iv. Average revenue per user is likely to increase from USD 55.72 in 2017 to USD 96.98 in 2023
(projected).

v. Annual e-commerce revenue growth rate of India is 51%, highest in the world.

11.Conclusion: ‘
The growth of e-commerce is led by the adoption of technology, viz. use of mobile devices such as smart
phones, tablets along wth cheap internet through 3G, 4G, etc. It has increased the consumer base.
Specialization and customization is the main feature of e-commerce industries. Almost everything can be
bought using different applications on the smart phones, making it easier for consumers to buy the desired
products or services. The mergers of startups also bring market share to various businesses.

However, it is easier said than done. In reality, there are a lot of barriers to the desired growth. Due tn lack
of infrastructure and limited reach of internet facilities to the rural areas, there is a loss of potential online
buycis. It will he helpful to back the process by Secured Payment Gateway, good infrastructure elc 1o
reach vast number of consumers across the country. e
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Abstract

This paper is attempted to make a study on the clean initiative drive of
ADARPOONAWALLA’s city clean’at Pune. It also focuses on the plans and prospectsof ADAR
POONAWALLA as City places are faces heavy problents of Garbage'sand wastages. The clean
city initiative addresses the issue by deploying state of the art machines as it is done in Western
countries, which have over the years evolved to a very sophisticated system of waste
management. The initiative has gained success with the cooperation of citizens, resident welfare
associations, NGOs, civic officials. The research for this paper is carried out by study info
various articles, literature available in various journals, books, manuscripts and websites. This
study also creates awareness on the city clean Activities carried out by ADAR
POONAWALLA&#39;s corporation. This study also brings into light the diversifications
oiganizational goal into a society-oriented goal as a boost to Swatch Bharath of Government of
India. This paper provides a clear understanding of how Corporate Social Responsibility of
ADAR POONAWALLA&#39;s City Clean drive as.a self-initiative changed the beauty of Pune
despite heavy problems of Garbages and wastages. |

Keywords: Clean City drive, Waste -Mmiégeméﬁﬂ diversification, sophisticated system,
Garbages and wastages.

1.0 Introduction:

In the Economy, Business Goal has been changed to Society ogientated goal where
corporate are even concerning the position of sustainability despite its wealth. Sustainability
without the intervention of corporate is impossible to achieve. Today it’s widely regarded as
everyone&#39;s responsibility to protect the environment and give back socially. Corporate
Social Responsibility is a practice started by companies and directed by Companies Act- 2013 to
protect the environment by undertaking activities which are favourable towards a healthy
environment. Green management is an area where companies can practice under CSR Strategics.

1.1 Objectives:

1. To bring into the light the CSR activities of ADAR POONAWALLA&&”; under city
clean drive. 3

2. To know the mission of ADAR POONAWALLA&#39;s to make Pune a clean city.
3. To know its initiative towards a green development by taking up city clean

activities.
1.2 Hypothesis:

The CSR initiative of Adar Poonawalla’s Clean City initiative Contributed towards clean of
environment led to Green Development.
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1.3 Research vMethcdology:

This paper is based on Qualitative data. The qualitative data is taken from various
articles, literature available in various journals, books, manuscripts. Data is also collected from
various websites like adharcleancity.com, moneycontrol."com, and csr.com.

1.4 Corporate Social Responsibility:

According to Lord Holmes and Richard Watts “Corporate Social Responsibility is the
continuing commitment by business to behave ethically and contribute to economic development
while improving the quality of life of the workforce and their families as well as of the local
community and society at large” in the World Business Council for Sustainable Development in
its Publication Making Business Sense. The Companies act 2013 mandates Publicly traded
companies with Rs. 100 crores in annual turnover to set aside 2% of their Profits or Rs.500 crore
annual profits for social action. Social Responsibility becomes an integral part of the wealth
creation Process if it is managed properly will enhance the competitiveness of business.
Corporate Social Responsibility is about the integration of social, environmental considerations
into decision making structures and process of business.

1.5 Green Development:

A green development approach that integrates environmental responsiveness,
benefits the surrounding environment, provides resource efficiency in the
construction, development and operations of buildings and/or communities in
ways that are not wasteful, and sensitivity to the existing culture of the
community. Green Development is a rapidly growing ficld that combines
ecological principles with advanced techholdg_y;.oﬁéfgfilir:lcluding social and

economic benefits as well. S .

1.6. Sustainable Development:

The implementation of a sustainable business model is a precondition for promoting
sustainable development via CSR. Industries should realize the concrete value in implementing a
sustainable business model that helps to adjust to the complex and increasingly changing
business environment. A corporate sustainability report, are now speaking of water at two levels
— as part of CSR initiatives for communities and as part of company operations. Sustainable
development was the first reaction too, and fights against, the enormous crisis in the natural
environment in the second half of the twentieth century; a global consensus quickly formed
around the rallying cry of sustainable development. Sustainable development represents a
passive, unconscious modification of unfettered development. It also makes it clear that since the
industrial revolution, !
modern development, with consumerism as a driving force, has been characterized by excessive
resource and energy consumption, pollution emissions, and ccological damage; after the crisis
has occurred, sustainable development tries to fix it.

1.7 A Case study on Adar Poonawalla&#39;s City clean drive:

Adar Poonawalla&#39;s clean c?{ty drive is the best example of Corporate Social
responsibility. It was in 2014, when Adar Poona Walla, CEO of Serum Institute of India saw
trash being discarded across the city and piling up. He understood that if India’s image had to be
enhanced a drastic modification would be required with good management, local government
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pxov151on an ! substantial funding. He has pledged to fund in his capacity Rs. 100 Crore for this
initiative. Thus, began Adar Poonawalla Clean City Initiative (APCCI), an environmentally
sustainable initiative, undertaken by Serum Institute of India and Mr. Adar Poonawalla as a
contribution to social responsibility. It has launched in January 2016, with an initial investment
of O 100 crore, the Adar Poonawalla Clean City Initiative is a first of its kind public-private
partnership towards efficient and scientific waste management. The Poonawalla group has
launched a noble initiative to keep the city spic-and-span and make it one of the best in the
country to live in.

Adar Poonawalla founded the clean city initiative with the sole purpose of improving the
environment and waste management in the city of Pune his home base. Adar Poonawalla’s clean
City initiative wants to make cities sustainable. There is a need for cleanliness and good
sanitation. The decentralized system will bring down the costs of garbage management and
increase efficiency. Organic food waste when disposed of unscientifically creates social,
environmental and health hazards

o When wet food waste is segregated at source, inorganic waste like plastic, metal, paper
and rags can be scientifically processed and effectively recycled

o This will ensure the minimization of the landfill and free up urban land for productive
purposes

1.8 Role of APCCI
The APCCI will focus on supporting the Pune.Municipal Corporation with
e group of street waste. Initiatives, unde[taken in this direction will include:
o Fixing of litter bins at strateglcfhlg,h trafﬁo Iocatlons across the city
e Support vehicles and mdnpower for cle'arance of litter from litter bins
e Litter picking from footpaths. TERNEY

¢ Clearing of chronic waste dumpmg spots across the city.

» Information and programs to educate citizens regarding the importance of separation of
waste and disposal using waste/litter bins

 Initiation programs in association with PMC at school, mohalla committee, housing
societies, market places amongst others.

e Providing infrastructure and related support to PMC for better and scientific management

of waste

»  Waste/litter bins every 100-200m on both sides covering commercial and busy roads in
Pune

* 30km roads covered in phase I; 300km roads over 24 months f

e Support infrastructure for clearance of bins when full. Garbage clearance: vehicles will
clear bins and deposit garbage at transfer stations located inwards
o Onsite food waste processing vehicles that will support clearance from commercial
streets and establishments by processing waste closest to the site of generation
» Zero cost (no capital cost or operational cost) to PMC, zero land requirements and zero
power requirements
APCCI has come together with PRBM to highlight the neced for the community to come together
and work towards building fitter and healthier cities. They intend to amplify this message

through the Poonawalla clean city marathon and encourage more people to opt for an active
2
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lifes yle IWith APCCV’s relentless and consistent efforts, Pune today stands as one of the cleanest
cities in the country;\ and this is just the beginning.
1.9 Deployment of ~rehicles: ’ :

The clean city initiative addresses this issue by positioning state of the art machinery as it
is done in Western countries, which have over the years evolved to a very sophisticated system
of waste management. Equipment deployed includes Glutton Vacuum Litter Picker, Trilo
Vacuum Truck, and Truck Mouni.ed Road Sweepers, which uses the best technology to pick up
and clear the waste from the streets. Vehicle mounted pothole filling machine to fill potholes in
the shortest possible time. These types of equipments are used for the first time in India. This
project began wi‘h the deployment of 12 state-of-the-art Glutton Litter Picking machines, three
Trilo Suction machines and five auto tippers in the heart of the city. Today, this initiative has
spread to the entire city with the strength of more than 100 Glutton, 33 Trilo, 28 tippers and two
truck-mounted road sweepers, cleaning over 800 km of roads every day, including more than 450
chronic garbage dumps across the city. This is done with a team of 300 personnel and NGOs
working diligently on this project.

The initiative has gained success with the cooperation of citizens, resident welfare
associations, NGOs, civic officials. To further succeed we are carrying out awareness programs
in schools, colleges and the general public on the importance of separation of waste. this
initiative in the city of Pune will inspire others to implement such activities in other cities across
the country. With the timely help and permission of. the Pune Municipal corporation is gaining
success over its endeavours. This em}i'i‘:ohme'niéil_lj: Sustainable initiative, undertaken by the
Serum Institute of India is aimed at making Pune moreliveable.

1.10 Myappcce app:
According to the project managers, this initiative is mapped with the help of an app

(myopic) specifically designed for the purpose of reporting garbage and resolving it. The app is

available on Google Play Store and Apple Play Store for citizens to download and participate in

this initiative. With the active involvement of PMC and citizens, the project has shown positive

results in approximately 40 per cent of Pune, helping the city achieve a ranking within the top 15

in the Swachh Bharat Sarvekshan. The initiative is focusing on creating awareness amongst the

student community of both, schools and colleges across Pune.

The importance of segregation is stressed to ensure Pune city is more liveable.

a) First-of-its-kind mobile food waste processing vehicle

b) Large capacity food waste separation-cum-crushing facility in Baner to process

over 300 tones per day food waste delivered by PMC into a slurry and transport it

using drip-free, odour free tankers to the processing plant in Talegaon

¢) In phase II, similar segregation-cum-crushing facility to be set up at PMC transfer

stations so that food waste doesn&#39;t travel long distances in open trucks or vehicles.

Dramatically reduce transportation and handling costs for PMC.

1.11 Waste Management Plan:
Adar Poonawalla’s Waste Management plan has been set out, which are
follows:
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a) Ii’rovid'ing infrastructure and related support to PMC for better and scientific
management of waste

b) Waste/litter bins every 100-200m on both sides covering commercial and busy
roads in Pune. ‘

¢) 30km roads covered in phase I; 300km roads over 24 months.

d) Provision of infrastructure for clearance of bins when full. Garbage clearance
vehicles will clear bins and deposit garbage at transfer stations located inwards.

e) SmartApp called APCCI App for citizens to report overflowing bins, clearance in
stipulated time.

f) Onsite food waste processing vehicles that will support clearance from
commercial streets and establishments by processing waste closest to the site of
generation

g) Zero cost (no capital cost or operational cost) to PMC, zero land requirements and
ZEero power requirements.

h) Activation and communication programmes targeted to generate citizen

awareness, participation and attitude change for responsible behaviour towards
waste management,

1.12 Analysis:

The APCCl is focussing on supporting the Pune Municipal Corporation with a collection
of road waste. Initiatives started are gaining great success. Because of Installation of litter bins at
high traffic locations crossways the city made City garbage free. Institutions are interested in is
adopted services of APCCI. Advanced! Siippo
from litter bins helpful in proper reIeage‘ and reprocessing Litter picking from footpaths also
made the roads cleaner. Clearing of chromc\;\r _tq;dﬁiagg(h;;; spots across the city and making to
reach Information and outreach programs to educate citizens regarding the importance of
segregation of waste and disposal using waste/litter bins. Activation programs tn association with
PMC at school, Mohall committee, residential societies, and market places amongst others.

les and manpower for clearance of litter

1.13 Findings and Suggestions:

a) Adar Poonawalla’s well-advanced mechanism of Garbage Disposal made segregation of
wastes easier. Still, Company needs to increase the reach of individual participation in
segregating dry and wet waste. Making them become a volunteer by applying through our
volunteer page on the company website.

b) Pune is the first city in India to adopt this movement and they are looking to other urban cities
is a very acceptable thing then trying to reach even to semi-rural, rural areas afong with the
South, West, Northern cities which are facing problems of waste, Heavy Garbages. |

¢) Use of mobile app made people aware about the need for cleanliness. It is a basic problem
which hinders the growth of society. Creating awareness among the users to users to use in
Myapce app approach gets its working,

d) The initiative has spread to the entire city with a strength of more than 100 Glutton, 33
Trilo,28 tippers and two truck-mounted road sweepers, cleaning over 800 km of roads every day,
including more than 450 chronic garbage dumps across the city. The company has taken self

initiative to clean urban areas in Pune City. The company should also take the initiative to clean
Rural areas.
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e) Cross country .parﬂtnership' in APPCI so that other corporates iakes the self-initiative in making

cities clean,

1.14 Conclusion:

As the Adar poonawalla&#39;s clean city initiative gaining success over the years. A self
initiative program miade the society to learn from it. Even Pune Municipal Corporation’s helping
hand made to look for new opportunities for Waste management. Tech-savvy machines made the
environment cleaner with the help of Personnel. Totally APCCI showing how cities can be kept
clean along with the provision of employment to people. With a fleet of the specially designed
walk along litter picking machines, mini truck mounted garbage tipper, truck mounted litter
picking machine, truck mounted vacuum assisted mechanical road sweeper and litter bins placed
at “mportant locations for collection and disposal of garbage showed how machinery can be used
to clean the cities. So as an initiative to CSR it has contributing huge benefit, cleaner, greener
environment.
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Abstract:
Capital market is the source of raising capital for all existing and newly started companies. Companies raise
capital through Initial Public offering by issuing securities in the capital market.
Company needs to collect money from shareholders in installments i.e. application, allotment, first call and final
call. Earlier it was very complicated procedure of collecting money from the shareholders and refunding them if
shares are not allotted. Recently ASBA process has been introduced in 2008 while issuing shares to the public.
T e are two methods of issuing shares to the public ie. fixed price issue and Book Building Issue. ASBA
process is made mandatory in both the types of issue from January 2016 onwards by Securities and Exchange
Board of India, the SEBIL.
This research paper attempts to explain Role of ASBA process in the Book Building issue with detail analysis of
ASBA

Keywords: ASBA Process, PO, Book Building Issue, Capital Market, SCSB’s.

1.0 Rational and Significance of study:

ASBA stands for “Application Supported by Blocked Amount.” This process was introduced in July 2008 as
an alternative payment method (optional) for IPO application process. The main purpose was to reduce the time
for TPO and refund process. Refund process is totally eliminated in ASBA process. Earlier companies were

ble to list their shares unless they refund money to the investors.

Now it is compulsory to apply for an IPO through this method by Securities and Exchange Board of India, the
SEBI from January 2016. Sub Section - V of SEBI Regulation explains the basic perceptions related to
Applications Supported by Blocked Amount (ASBA) Facility. This research paper attempts to study how ASBA

process is important in Book Building Issue.

1.1 Objectives
1. To understand the concepts of ASBA Process
2. To compare old methods of Payment and ASBA process.
3. To study the role of ASBA in Book Building Process.
4. To study the requirements for using ASBA process.
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1.2 Hypothesis el

1. ASBA process plays an important role in Book Building Issue.

1.3 Research Methodology
Data is collected from various websites like National Stock Exchange, Bombay Stock Exchange, Security and

Exchange Board of India, chittorgarh.com, rmoneyindia.com, some blogs and research Articles etc.

1.4 Review of old procedure of IPO

Before 1990s the entire IPO process was very complicated. Only one method i.e. fixed price issue was available
for investors in IPO. Investors were required to wait nearly 3 months to get intimation of allotment of shares by
post. Application money for that period was remaining locked without any interest. So overall IPO process was
very long. After 2002 Book Building process was introduced by SEBI as a price discovery method. Then SEBI
has to tighten TPO norms of completing allotment process in a week’s time. But after the SEBI introduced Book
P- ‘lding process which involves bidding process. SEBI introduced big positive shift i.e. ASBA-The Application
Supported by Blocked Amounts which was earlier mandatory only for Book Built issue. Now it is mandatory in

all public issues.

1.5 Literature Review :

1. Mittal, Sanjiv and Gupta, Naresh and Sharma, Sudesh Kumar, ASBA — The Rebirth of Stock Invest
(December 15, 2011). This research paper attempts to analyze the reasons for lackluster performance of these
two schemes i.e. Stock Invest Scheme and the ASBA.

2. Naresh Kumar Sharma, head of Research at Raghunandan Money - ASBA — Key points to remember before
applying for an IPO, April 17, 2018, This Research paper informs all details of ASBA procedure.

* ) What is ASBA

ASBA is a method of applying for shares IPO of any company. This application permits investors bank to freeze
the payment amount on your account until the allotments of shares or refunds. SCSB’s blocks the payment
amount from investors account at the time of application. These funds get blocked for any other transaction. An
investor who uses ASBA procedure in IPO is called as ‘4SBA investors’. Earlier ASBA process was only
applicable to Book Building issues which offer price range and uniform price to retail individual investors. Then
on the experimental basis SEBI had permitted ASBA process in few selected issues. But from 1% January 2016

SEBI made it mandatory in all issues.
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1.7 Definition 3=
As per definition in clause (d) of sub-Regulation (1) of Regulation 2 of the SEBI (Issue of Capital and Disclosure
Requirements) Regulations 2009, ASBA is —

“An application containing an authorization to block the application money in the Bank account for subscribing
to an IPO/FPO or Rights Issue.”’

1.8 Main Features of ASBA process

1. Alternative Mode of Payment in Issues: Under ASBA process the application money blocked in the
investor's account till completion of allotment process in the issue.

2. Bidding with multiple options: ASBA process enables investors, to apply through Self Certified Syndicate
Banks (SCSBs), Investors should have account in SCSB. It gives multiple options for bidding. Under ASBA,
investors are allowed to place only 3 bids. Investors Income Tax PAN is used for matching the bid. If investor
places additional than 3 bids then all offers will be rejected. Investors can make Multiple bids multiple
2 lications are not permitted. Multiple applications will be prohibited under ASBA.

3. SEBI circular: As per circular no. CIR/CFD/POLICY CELL/11/2015 dated November 10, 2015,Application
Supported by Blocked Amount (ASBA) facility is obligatory for all issues which are opening from 01 January,
2016 onwards.

4. Registration procedure of Self Certified Syndicate Bank (SCSB): SCSB needs to submit a one-time
undertaking as per the recommended format for registration. The signatories should sign on all the pages.
Signature is also required alongside any hand-written entries or corrections are made.

5. Undertaking: The undertaking should be executed as an Undertaking cum Indemnity on a non-judicial stamp
paper of Rs.220/- or the value prevailing in the State 7. The Undertaking should be executed before a Notary
Public.

6. SCSBs: As per list given by SEBI currently 52 banks and their branches are working as SCSBs for ASBA.?

1.9 Eligibility Criteria for ASBA Process:
Only Retail individual investors are eligible for this process. Following are the requirements:
1. Investor should be resident retail individual investor.
2. Tnvestor needs to open the Demat account with any Depository participants for e.g. CDSL or NSDL. A
valid permanent account number (PAN) is necessary for Demat account.
3. Investor must have the adequately clear credit balance in his/her savings or current account.

4. He should offer at cut-off, with the single choice as to the number of shares bid for.

1 ASBA-Key points to remember before applying for an IPO-RMoney (Apr. 17-2018)

2 https://www.bseindia.com/downloads/ipo/List%ZDof%zoscsBs MGL_170620161034.pdf
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5.
6.
7.

Investor should apply through freezing funds in a Demat Account.
Investor requires agreeing that he will not change his bid.

He must not bid under any of the reserved groups.

1.10 ASBA PROCESS

Retail investor can apply to IPO through ASBA by following two ways.

1. Online through net banking facility and

2. Physical application method.

Online Method is easy and simple process of applying through ASBA.
Figure 1.1 ASBA PROCESS

1.11 The application process of ASBA method if applying online through net-banking

1
2
)
4
5
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Source: National Stock Exchange.

. Tnvestor needs to log in to the net-banking gateway of bank.

_ Investor should select the “IPO Application” option from the menu.

IPO Online System will be generated.

Investor must fill in the mandatory information.

process as it is only for individuals.

Names of the investors must be as per the order of names on his/her depository account.

The net-banking user will be the 1st applicant.

A hold is marked on the total amount at the uppermost price offer

Subscription money will remain blocked till the finalization of allotment process.

blocked amount is released after informing to the registrar.

. ASBA IPO application is for individuals. The Corporate, HUF, Trust, etc. cannot apply through ASBA

. Application money will be deducted only after the allocation of shares. In case of non-Allotment, the
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1.12 Rejection of ASBA IPO application
The ASBA application is rejected in following stated conditions-
. The inadequate amount in the bank account
. Any difference in the application form

1

2

3. Wrong Information given by Applicant.

4. Change in name on the PAN card and in Demat holder’s account.
5

_ Same Investor makes multiple applications through ASBA or no-ASBA method.

1.13 Importance of ASBA for the retail investor?

Maximum retail investors were applying through physical application forms before the introduction of ASBA
process i.e. before January 2016. It was obligatory to submit cheques or draft along with application form. Funds
were blocked for many days till the allocation of shares. It was difficult to maintain all Checks draft. Investors
w3 supposed to wait for refund. Finally it was resulting in high opportunity cost. However, ASBA completely

eliminates this complicated process as everything is done through online process only.

1.14 Advantages of ASBA Process
The following are the main advantages of ASBA Process-
1. There is no any payment of IPO Application as just amount gets blocked in bank account for the IPO
application.
7 The account carries on earning interest on the funds blocked. The blocked fund is deducted after the
allotment and then the interest stops on the deducted part.
3. There is no any refund process as only blocked amount have to be released.
4. Application through net banking is very simple procedure. There is no any need physical documents.

5. There are no charges for applying through ASBA process.

1.15 Restrictions of ASBA Process:

There are three restrictions of ASBA

1. Investor has to apply for IPO only through assigned banks which restrict the choice of investor.
2. ASBA process can be delayed if investor doesn’t have a three-in-one trading account.

The three-in-one trading account assists linking of investor’s bank, broking and demat accounts.

3. Investor can make only five applications through ASBA process.
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1.16 Role of ASBA in Book Building Process: i

Book Building issue is a method of Public issue which offers price range to the investors. Investors are required
to bid within that price range. Offer remains open for some stipulated days and then after closing issue Final Cut
off price will be determined by the company and lead managers on the basis of bids by investors. Allotment of
shares will be done on the basis of Cut off price.

In this whole process final price is determined after the closing issue. If old is followed it gets complicated to
refund of money. In ASBA process as amount is blocked in account only till the allotment of shares. If shares are
allotted then money will be debited from investors account otherwise blocked amount will be released by
SCSB’s.

As compared with the old method ASBA process is more easy and fast. So ASBA process plays very important
role in Book Building Issue. Earlier ASBA facility was available only for Retail Individual investors. Presently
as per SEBI guidelines, from 2016 onwards it is mandatory to all three categories of investors, i.e., Retail
Investors, Qualified Institutional Buyers, and Non-Institutional Investors, to make an application through ASBA

pr-~~ess. Now it is obligatory to all Book Built issues to offer ASBA facility.

1.17 Findings:
On the basis of above analysis of procedure following are the findings:

1. ASBA process is very easy and fast as compared to old method of payment.

2. ASBA process plays very important role in Book Building issue as it becomes very complicated when old
method of payment is used. Because refund of money on rejection of application was very tedious and
time consuming process.

3. ASBA process made book building procedure more effective as it processes all applications by using
online mode.

4. As compared to old IPO process in Book Building, IPO process by using ASBA is easier.

1.18 Conclusion:

As per the above analysis with the help of comparison with old process, entire ASBA process favors Book
Building Issue. Hypothesis of this research paper is proved that ASBA process is very effective in Book Building
issue. ASBA ensures applicants’ money remains in their bank account till the allotment of shares. It helps to
boost IPO process as investors feel secured about their investment. So they invest more in IPO process as they

assure their money will be debited only after the bidding process.
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Abstract:

Adequate financial resources are required for starting new entrepreneurial activity. All
entrepreneurial ventures must have resources such as capital, talent, accounting and finance,
operations, management, equipment and facilities. Funding can come from a variety of sources
including personal savings, credit lines of entrepreneurs, family members, friends, and other
sources and capital subscription from the public by issuing shares. Capital subscription is most
important as it is directly related to stock market performance during lifetime of the company.
After settlement of business company needs to pursue sustainability programmes.

Academic researchers have conducted several meta-analyses to know the correlation
between corporate Sustainability Policies and Stock Market Performance. They found that
corporate sustainability helps to lower a business 's cost of capital and boosts a company’s
operating performance. In addition, 80% of studies showed a “positive correlation” between
sustainability and stock market performance. Environmental, social and governance (ESG)
policies have more impact on Stock price.

This research paper explains how sustainability policies help to boost share prices by
finding correlation between Corporate Sustainability Policies and Stock Market Performance.
ESG policy analysis will show the how sustainability improves share value.

Keywords: Sustainability, Sock Market Performance, ESG, Sustainability policies, Stock price

1.0 Introduction:

In recent years the term “Corporate Sustainability” is getting very popular. This term is
often used as a synonym for, other terms such as “sustainable development” and “corporate
social responsibility.” The phrase is derived from the concept of "sustainable development" and
the "triple bottom line." The Brundtland Commission's Report, Our Common Future, described
sustainable development as, "development that meets the needs of the present without
compromising the ability of future generations to meet their own needs."

Corporate sustainability is an approach aiming to create long-term stakeholder value
through the implementation of a business strategy that focuses on the ethical, social,
environmental, cultural, and economic dimensions of doing business. The strategies created are
intended to foster longevity, transparency, and proper employee development within business
organizations.

Elkington (1997) developed the concept of the Triple Bottom Line According to him it
means that business goals were inseparable from the societies and environments within which
they operate. Corporate sustainability is an alternative to the traditional growth and profit-
maximization model.

1.1 Objectives
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7. To know the relation between corporate sustainability and stock market performance.
3. To conduct case study of Tata Chemicals ltd.which is the top most of sustainable
companies to find the relation of corporate sustainability and stock market performance?

1.2 Hypothesis
1. There is a positive relationship between Corporate Sustainability and Stock market
performance.

1.3 Research Methodology
Data is collected from various websites like Tata Chemicals moneycontrol.com, NDTV
Profit,CSR box and some other reports of Tata Chemicals 1td. to know financial performance
and Stock market performance of Tata Chemicals Ltd.

1.4 Concepts of Corporate Sustainability:
There are four established concepts which contributes to Corporate sustainability. They are
discussed as follows:

1. Sustainable Development:

As per the book published by the World Commission for Environment and Development
(WCED). Sustainable development means “a process of change in which the exploitation of
resources, the direction of investments, the orientation of technological development, and
institutional change are all in harmony and enhance both current and future potential to meet
human needs and aspirations.” Sustainable development combines economics, social justice,
environmental science and management, business management, politics and law.

2) Corporate social responsibility:

Corporate social Responsibility is also called corporate conscience, corporate citizenship,
social performance, or sustainable business.It is the integration of socially beneficial programs
and practices into a corporation's business model and culture. CSR aims to increase long-term
profits for online and offline businesses by enabling them to become more efficient and attract
positive attention for their efforts.

3) Stakeholder theory

Stakeholder theory was first popularized by R. Edward Freeman in his 1984
book Strategic Management: A Stakeholder Approach (Pitman Books, Boston, Mass, 1984).
Freeman defined a stakeholder as “any group oOr individual who can affect or is affected by the
achievement of the organization’s objectives.” The basic premise of stakeholder theory is that the
stronger your relationships are with other external parties, the easier it will be to meet your
corporate business objectives; the worse your relationships, the harder it will be. Strong
relationships with stakeholders are those based on trust, respect, and cooperation.

4) Corporate Accountability

The fourth and final concept underlying corporate sustainability is corporate accountability.
Accountability is the legal or ethical responsibility to provide an account or reckoning of the
actions for which one is held responsible.
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Corporate Sustainability and Stock market Performance
India’s Top most company Tata Chemicals is selected for sustainability on the basis of
Responsible business ranking 2018 done by Indian Institute of Management (IMU)for studying
relationship between Corporate Sustainability and Stock market performance. Following are the
top 10 companies for sustainability.

Sr. No. | Name of the Company Sr.No. | Name of the Company 0
1. Tata Chemicals 6. Tata Power Company Ltd.
A Ambuja Cement 7. Bharat Petroleum Corporation
3. Infosys Ltd. 8. ITC Ltd.
4. Mahindra and Mahindra Ltd. 9. Hindustan Zinc Ltd.

| 5. Tata Motors Ltd. 10. Indian Oil Corporation |
1.6Summary of sustainability practices of Tata Chemicals

Case Study — Tata Chemicals

Tata Chemicals started their business in Mithapur, Gujarat, in western India in 1939 with
a small plant that would raise a wealth of marine chemicals from the ocean A part of the
over $100 billion Tata Group, Tata Chemicals Limited is a global company with
interestsin businesses that focus on essentials for LIFE: Living, Industry and Farm
Essentials.

Tata Chemicals operates in the sectors of consumer products, industry chemicals,
Details of thelagrosolutions and nutraceuticals

Company The company’s Basic Chemistry product range provides key ingredients to some of the
world’s largest manufacturers of glass, detergents and other industrial products.

Tata Chemicals currently is the world’s third largest producer of soda ash with
manufacturing facilities in Asia, Burope, Africa and North America. The company
through its subsidiary Rallis has a strong position in the crop protection business. The
Tata Chemicals Innovation Centre is home to world class R&D capabilities in the
emerging areas of food sciences, nanotechnology and biotechnology.

SO 9001: 2015, KOSHER CERTIFICATION, IFANCA HALAL PRODUCT
Certifications CERTIFICATE,NSF CERTIFICATE

1. Saving Energy

Tata Chemicals has implemented several schemes to save energy across its plants,
including the commissioning of a solar photo-voltaic plant

2. Save the Shark Project

Commitment to/TCL teamed up with the Wildlife Trust of India and the Gujarat State Forest Department

sustainable to launch the ‘Save the Whale Shark Campaign’ which has resulted in the rescue and
practices release of 585 whale sharks
3. Aspire

With a view to take its commitment towards social responsibility a notch higher, TCL
reaches out to the needy through its plethora of CSR initiatives, offering them
opportunities for learning and education
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Case Study — Tata Chemicals

Impact to|TCL’s Corporate Social Responsibility team won the Best Practice Award on Sustainable
business Development Goals of UN Global Compact Network India in 2017-18

For the company's business, build your image around sustainability has great potential to
add value to their products reduce risk of corporate image in case of accidents with
impacts on the environment and society.

e Consolidated Net Profit from continuing operations stood at Rs. 409 Cr, up 17 percent
o Standalone Profit from continuing operations stood at Rs.295 Cr, up 109 percent

e PE Ratios : 10.22
e EPS (Rs.)- :69.34
e Sales (Rs. Cr)- :1,013.61
Stock Market e Face Value (Rs.) :10
Performance e Net ProfitMargin (%) :50.97
e Last Dividend(%) :110

e Return on Average Equity :15.

1.7Analytical study of Tata Chemical’s 5 Years Financial Summary and stock Market
Performance: (Source:NDTV Profit)

Parameters MAR'TS | MAR'17 | MAR'16 | MAR'15 [MAR'14

@ cr) | (@cr) J@ery |@Ccr) |(@Cr)
PAT 176696 [ 69271 | 66620 | 637.97 | 436.07
Earnings  Per A
Barnings | 6936 27.19 2615|2504 |17.12
]é")"k Value (n | 44 5o 34760 | 31740 23678 |223.15 |
Interpretation:

Above table shows the financial per_foffnance of Tata Chemicals itd. For five years from 2013-14
to 2017-18 profit after tax, Earnings per share and Book value per share is increasing from last
five years. It shows overall growth in stock market performance.

1§AnalyticaTStudy of Tata Chemical’s 5 Years Financial Rati(TSo;rc_e_: NDTV P_fofiti

[Parameters MAR'TS |MAR17 |MAR'16 |MAR15 |MAR'4
@cr) |@coy |@er) |@cr) |@Cr)

ROA(%) 1310|535 [513 531 |33
ROE(%) 751 [8.18 _ |944  |1089 [7.94
ROCE(%) 2320 1039|1076  [1192  [850
Operating

JOperaing - g1q0 349 |40z 909|991
Net  Profit| 5508 [398  [442  |4630  |-3222

Growth
EPS

STt 15508 |398  |442  |4630 |-3222
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1.9 l__)etails_ of SEarg_Price at BSE as on 31% Dec. every year ( Source : NDTV Profit)

iy Year Share Price
2013 274.90
2014 434.30
2015 408.80
2016 501.60
2017 726.05
2018 760.00

Interpretation

Above table shows share price details from 2013 to 2018. It shows rise in Share price . It
is an Indicator of good share market performance.
1.10Sustainability Practices and CSR Financial Details (CSR BOX CSR in India)

Year 2016-2017 2015-2016 20142015 |
Actual CSR 15.00 Cr 13.97 Cr 10.20 Cr
Prescribed CSR | 13.92 Cr 12.34 Cr 11.66 Cr

Interpretation of CSR Details:
Above table shows CSR expenditure details of Tata chemicals 1td. For last 3 years. It shows
every year company has contributed more towards sustainability programme.
1.11Implementing Partners of Sustainability Practices
e Tata Chemicals Society for Rural Development
e Tata Chemicals Golden Jubilee Trust™
o OKHAI ;
¢ Uday Foundation
Thematic Areas :
o Fradication Hunger, Poverty, Malnutrition
Preventive Healthcare, Water and Sanitation
Education, Employability and Livelihoods Enhancement
Environmental Sustainability
Rural Development
Contribution to Central Government Fund

1.12 Highlights of IIMU Report- Responsible business Ranking 2018
e Tata group companies occupy the prime position. Of the top five companies, three are from
the Tata stable (as compared to four in the previous year).
e Ambuja Cement has moved up to the second position. Infosys, Bharat Petroleum
Corporation Ltd, Hindustan Zinc and Indian Oil Corporation Ltd joined the top ten list.
e Two public sector companies have entered the top 10 list — Bharat Petroleum Corporation
Ltd and Indian Oil Corporation Ltd.

o Like the previous years, this year too there is no foreign company in the top ten list.

1.13 Conclusion

A part of the over $100 billion Tata Group, Tata Chemicals Limited is a global company
with interests in businesses that focus on essentials for LIFE: Living, Industry and Farm
Essentials.
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Abstract:

The Indian economy is basically an agrarian economy. A large proportion of Indians are dependent on the
agricultural sector. Presently the Indian agriculture focuses on mere farming, where improvement of
production and productivity are given priority. Therefore, there should be more stress on rural development
programs. Present research project tries to frame the agro processing model. It also focuses on to check the
feasibility of the model with certain parameters. The main intention of the project is to develop social outreach
model so as to promote agripreneurship in rural area. Secondary data is collected from various sources to
understand existing model.

The outcomes of the project are expected to develop a competent agro processing model and social outreach
model. This will help in developing entrepreneurial spirit among the farmers, generating employment in rural
area, reducing poverty, discouraging migration, and in turn reducing suicides of farmers. This is with the
motive to implement the model in cost effective manner.

Key Words:

Agripreneurship Development, Social Outreach, Employment Generation, Rural Transformation.

Introduction:

Presently the Indian agriculture focuses on mere farming, where improvement of production and productivity
are given priority. Farmpreneurship is the part of Agripreneurship, and both these are essential pillars of rural
entrepreneurship. Tt also has potential to generate growth and entrepreneurial opportunities in rural areas.
Rural agripreneurs are a key figure in economic progress of a developing country like India. Rural
entrepreneurship is often considered decisive to transform a developing country into a developed one.
Therefore, there should be more stress on agricultural development programs. This will help in developing
entrepreneurial spirit among the farmers, generating employment in rural area, reducing poverty, discouraging
migration, and in turn reducing suicides of farmers.

Agriculture based industries have historically been given high priority in Indian Policy of development
programmes. The FAIDA report of the confederation of Indian Industry (CII) and Mackinsey & company
(1997) both show that there is great potential for development of food processing and other agro-industries in
India. Data from annual survey of industries show that 46 percent of factories in India are agro-industrial, and
they contribute 22 percent of the manufacturing value added and nearly 43 percent of manufacturing industry
employment. Agriculture is the single most important sector in many low-income countries, where a large
number of people depending directly or indirectly on it for their livelihoods. India being a large country,
characterized by spatially uneven economic and social development. Poverty is still a major problem,
especially in rural areas. More than 44 percent of the population has to live with less than a dollar a day, 2/3
of who are situated in rural areas.
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According to a recent article about NITI Aayog strategy for new India at 75 in 2022, Rajiv Kumar, the Vice
Chairman of NITI Aayog said "Farm loan waiver is not a solution to farm sector distress. It is not a solution
but a palliative." We support the statement and hence have made an attempt to formulate a curative model
towards the inculcation of various agripreneural practices thereby generating employment, reducing the
dependencies, promoting agriculture and its potential to contribute to Gross Domestic Product.

Formulation of Research Problem:

Since the dependency on agriculture sector is high and productivity low in India as compared to other sectors,
there is pressing need to understand the challenges, opportunities and avenues available to boost
Agripreneurship. Till recently, agriculture is treated just as an activity of land tilling and crop harvesting but
growing waste land, depleting natural resources, growing migration by rural youth to urban areas, negative
perception of the children of farmers towards farming, and emerging technologies in agriculture have
demanded redesigning of agriculture and allied activities. The Government has taken initiatives for
agricultural development and it becomes imperative to check its effective utilization by agripreneurs. These
issues have not been clarified.

Therefore it is imperative to address the above issues by developing a support system or a model which will
help farmer to understand overall opportunities and avenues available to boost Agripreneurship.

Objectives of the research:
e To develop procurement model
e To develop social outreach model

Research design:

Research is exploratory and analytical in nature. Agro processing industries are taken into consideration for
the research.

Data Collection:

Primary data are collected with the help of interview and secondary data from Government websites, Chamber
of commerce, Journals, Magazines, books and other electronic resources.

Sample Size:
Agro-processing unit owners across the state were interviewed through telephone on random basis for the
study. 10 respondents were interviewed to collect the data.

Data Analysis:

Having predetermined framework for the research, researchers have used deductive research analysis method,
where interviews are conducted to collect data.

Data Interpretation:

Researchers have analyzed and interpreted data on the basis of interviews conducted as per deductive research
analysis method. As per the collected primary data it is been observed by the researcher that there are various
schemes and policies made available by Government which are beneficial for farmers, Government also
provides trainings which can help farmers to cope up with the changing technology and trends in agriculture.
But the major drawback comes in execution at field.
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Constraints faced by farmers:

1. As small industries are capital intensive, supply of finance is a considerable problem.

2. The government policies are well made but are not practical oriented hence making it difficult for farmers
to implement them.

3. Absence of information about quality and quantity of market.

4. Absence of proper integration among the various agencies of development in the district.

5. Various marketing issues such as targeting market, demand pattern, pricing, transportation, branding and
merchandising.

Findings:

1. Government schemes are good but not properly implemented and executed at ground level.

2. Various marketing issues are involved after production.

3. Farmers are reluctant to go for class room trainings leaving their farms.

4. Various loans schemes are available but since farmers already have unpaid dues they cannot use these
available schemes.

5. There exist a gap between Government, Farmers and Technology.

Conclusion:

As per the data analysis and findings drawn, it can be concluded that there are various good schemes of the
government for the agripreneurs. These schemes are not properly implemented and executed at ground level.
The potential of agriculture sector is much higher than what it seems to be, for the reason being lack of training
and improper dissemination of information.

Suggestions:
After coming to the conclusion, rescarcher would like to suggest some feasible solution to the existing
problems in the form of following model

Model No-01; Procurement Model- Formation of Business Unit:

The farmers can decide upon what by-products do they want from their yields. Depending on the requirements
and financial loan bearing capability the farmers can either take individual loans or form co-operatives. The
individual farmers can directly purchase the machinery and start taking out extracts from their yields.
Whereas, the co-operatives can be formed in two ways, i.e. organized and un-organized methods. The
organized co-operatives can be formed by segmentation of the farmers with respect to their geographical
location, efficiency ratio (output/ land used), and economic conditions. In organized co-operatives the farmers
need to have keen interest towards setting up the agro-processing unit. Whereas, in un-organized co-
operatives, farmers located in any feasible vicinity who wish to come together for adoption of the agro
processing model where they find convenience and availability of basic resources.
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Model No-02: Social Outreach Model:

The social outreach model has been designed as a palliative for the growing discrepancies between the

farmers, the Government and the available technology.

1) Social Media: Social modes of communication shall act as the connectivity bridge in order to deliver the
correct information and the right time and to the right person. As a result of growing phase in the
technological sector, almost most geographical locations have been brought into the networking projects.
This has relatively extended the usage of mobile phones, television, and computers. Also, the traditional
methods such as newspapers and radio have adequate potential to serve the purpose.

2) Skill Development Workshops: The initiative is a major factor to enhance the farmer’s yields. The shill
development workshops can be given as assignments, practical learning for the students pursuing formal
education in agriculture branch students can work on target oriented routine. The students from non-
agriculture branch can be a part of it through various government affiliated institutions, for example,
National Service Scheme (NSS), National Cadet Corps (NCC), State and central universities or any other
non-government organisations. The impact of involving youth towards creating a zeal to get associated
with agricultural sector or to use talent for all round development and initiatives to establish think tanks.
The involvement of youth directs the agricultural sector towards better economic conditions.

3) Local Bodies: The government’s social administration setup can be actively involved as Points of contact
for providing concise information and help them tailor their agro processing models. At times, it is difficult
for farmers to approach the government offices, hence the village level authorities have also been
considered as they share a relation with the fellow villagers.
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Outcomes/Benefits of the Models:

1) Bridging the gap: The agro processing and social outreach model can be used to bring the farmers,
Government and Technology together. This shall interlink the agriculture to the industry. Since India is a
developing country it should have an integrated and coordinated plan to achieve balanced economic
growth with proper emphasize on both agriculture and industry. Thus agriculture and industrial sectors
are interlinked and interdependent and in the process of economic development they exert profound
influence on each other.

2) Tmpact on rural industry: Agro based industries are comparatively easy to setup and generate income
in rural areas with comparatively less investment, thus they are suitable for rural industrialization and they
make use of local resources and skill. Agro based industries disseminate the fruits of industrial progress
to rural areas by enlarging the flow of goods and services both ways.

3) Growth of employment: Agro-based industries promote local entrepreneurship, generate employment
and create job opportunities to lessen the burden of unemployment in rural areas. The progress in
agriculture sector not only provides food grains to the people but also brings about progress in field of
industry.
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Abstract:

English has replaced Hindi as the ‘lingua franca’ of India. It is the language of
government, higher education and commerce. It is quite interesting lo nole that India, a
multilingual nation, is the third largest English-speaking couniry after the US and UK. In India,
it is increasingly being perceived as a ‘must-know’ language. The present article aims 10
highlight how the colonial language becomes a ladder for upward social mobility and ‘a window
to the world". It also discusses the status of English in Colonial and pos-colonial India.

Keywords: Language, Culture, Transfer, Interference, Lingua-franca.

India is a country with great language diversity. A distinct influence of Sanskrit and

’ Hindi is evident in these languages. Most of the Indian languages have their own script and rich

" literature. These language groups are regional With Cultural ties fo neighboring countries. India

has been the place where various ethniétéi"dups’cémg,afqng with their languages and cultures and

settled down permanently imbibing the 'spirit’-l'bf 't'ﬁj_sf'_.,':-'land. These invasions and immigrations

contributed towards the linguistic as well:as,culturalyrichness of this country. And it is the

peoples who came in contact and not the languages. Hebrew, Sanskrit, Pali, Greek, Arabic,

_ Persian, Turkish, Portuguese and English have all been used as link languages during different
periods of Indian history. T

Kachru quotes Firth, “English as a tool of international communication, representing

in each country a particular ‘way of life’ international in the sense that English serves the

American way of life and might be called American, it serves the Indian way of life and becomes

Indian, and has recently been declared as an Indian language within the framework of the federal

constitution” (Kachru B. B., 1983, p. 6). '

" Due to the British invasion, English language was widely exposed to our country. It is
strongly believed that it made its entry when the British first came to India after the incorporation
of the East India Company in 1600, and gained roots because of the educational policies of Lord
Macaulay. Timothy J. Scrase explains the growth of English in India in the following words:
“Since the days of the British Raj, English remained the language of domination, status and
privilege in India. The hegemonic colonial project in India was to create and maintain a class of
administrative officers, clerks and compliant civil servants to carry out the task of ruling the vast
and expansive subcontinent”. The view expressed above makes it clear that English was the
language of the rulers in India, and as a colonial subject we had no other choice but to learn
English. In this way the language started gaining roots in India.
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Briti idn :
s been m::g:j]:;di::;:va:“?c spread of Buropen type of Education in India. They fef s
parliamentary papers (1852-53), that western education would enable
Indians to challenge the alien rule as was the case with America. And when th
promote the education of Indians, it was a noljt 1 i 5 n e
_ : s political necessity that made them do so.
- I\?ﬁer :haf the m_mut?s of Mac'aulay is fhe ‘si'gniﬁ‘cant move regarding status of English in
a. Macaulay's motives in spreading English in India were just to create a group of Indians
who would be the interpreters between their rulers and the ruled. According to Bailey, “in
Macaulay's thinking Indian languages would be enriched by English, so that they could become
vehicles for European scientific, historical and literary expression, The purpose of Macaulay is to
create “a class of persons, Indians in blood and color, but English in taste, in opinion, in morals
and in intellect” (Bailey, 1991, p. 138). According to Kachru, ‘the far-reaching Minute was
highly controversial because of disagreement about whether it was correct to impose an alien
language on Indians. The Orientalists expressed their disagreement in a note dated 15 February
1835, but they could not stop it from passing and had to give way” (Kachru B. B., 1983, pp. 68-
69). . \

. The report submitted by Hunter Commission in 1884 recommended grants for missionary
schools and periodic increase in educational budget. The Hunter commission could not resolve
the English — vernacular conflict. In 1902, the universities commission was formed and in 1904,
the Indian Universities Act was promulgated to improve the standard of the university system.
The Government Education policy which was based on vernacular education was passed in 1904,
which introduced English in education after the age of 13. Gradually, English spread and by
1928 was the language of administration and the pan-Indian press. English then became the
language of the elite. *Although official British rule €fided in India in 1947, the English language
has remained deeply ingrained in the elite claSS’(KaChJﬂ}lB B., 1983, p. 94).

English then gradually spread widér in'India and’ gained roots in the educational system.
In 1857 three universities at the then Bombay, Calcutta and Madras were established, The
foundation of these universities marked a new epoch in the history of Indian education. This

. resulted into the spread of schools and colleges, which ultimately resulted in the increase of more
number of Indians who achieved mastery in this language.

The Wood Abbot Report (1936-37) recommended an altemative in simplified English in
order to keep the flow of education through the medium of English, But the estrangement with
English was growing deeper and wider as the struggle for freedom gained more and more
momentum. The Government of India Act-1935 was considered to be a prelude to a proposed
Dominion status for India. On assuming office in 1937, the ministers busied themselves at once
with educational schemes. In these schemes, vernaculars were the natural media of instruction.
But at the secondary and university stages, English continued to dominate in the pre-autonomy
days. All ventures of life, all avenues of success could be opened only with the keys of English.

Since independence, English language continued to be taught in Indian schools, though in
limited schools and colleges initially. With passage of time the use of English increased resulting
in a shift of its status. Increased English language proficiency was considered instrumental in
fetching well paid job opportunities. The language, thus, got recognized as an important link
Janguage for national and international purposes. Despite the hard and sincere efforts of the

" central and the state governments, Hindi could not yet become the link language in India. In view
of the strong opposition to Hindi in the southern states, Hindi in ‘Deonagari’ script was declared
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as the official language of the Union and English also was given the status of the ‘subsidiary’

zg:t:i:i E‘;lri‘fi: ionf:::lBarli:list::eRO.fﬁt;lal Language Act 19‘61?'. English, the only language used for
R ‘Stitish Raj, us, became the subsidiary official language by 1965. It was
ecided that elt.hcr Hindi or English could be used for proceedings of the parliament.
. The All India Council for Education recommended the adoption of the Three Language
}‘f)ﬂ'ﬂl.lla (TLF) in September 1956. The endorsement for this formula came from various
directions. It was adopted by the Chief Ministers' conference. The National Policy on Education
1968 recommended the_ inclusion of the TLF which includes the study of a modern Indian
language, preferably one of the Southern languages, apart from Hindi and English in the Hindi
speaking states, and of Hindi along with the regional language and English in the non-Hindi
speaking states at the Secondary stage. The Three-Language Formula was worked out as a way
of accommodating the interests of each linguistic group.
The University Education Commission headed by S. Radhakrishnan in 1950-51 reported:
“...the English language has been one of the potent factors in the development of unity in the
country. In fact, the concept of nationality and the sentiment of nationalism are largely the gift of
English language and literature to India”. The commission further observed: *...English has
become so much a part of our national habit that a plunge into an altogether different system
seems attended with unusual risks, It appears to us, however, that the plunge is inevitable.
English cannot continue.to occupy the place of state language as in the past”. It further
recommended that: “English is studied in high schools and in the universities in order that we
may keep in touch with the living-stream of eVer-growing knowledge” (Kachru, 1983, P.19-23).
‘Many other commissions and {Efﬁgﬁ?ii'éé'.-;inq_ltffaing—thc Kunzru commission, Mudiliyar,
Kothari, V.K. Gokak, G.K. Chandramani, ‘the Ceitrs

tral -Advisory Board of Education, Inter

~ University Board, and Official Langu?_g%_-;._ggr‘r__lfi‘i‘i‘_s‘"ls‘ién?etc., also have reviewed the place of

English in Indian Education from time t'(§'tiﬁi’é‘.""AIl“th’élq'eports reflect the strong hold of English
on Indian minds and acknowledge its important role in India. '

There are many acronyms in use amongst English teaching professionals and the list
seems to be growing daily. ‘ESL’ is usually taught to immigrants to the country of the target
language or to natives of a country such as India where English is an officially recognized

- second language. Prof. V.V, Yardi gives clear distinction between a ‘foreign’ and a ‘second’
. language status as: “English as a foreign language refers to a situation where it is taught for
certain specific purposes viz... reading scientific works, translation, communication at certain
levels and for certain purpose only. English as a ‘second’ language refers to a situation where
English is used widely for purposes of administration, education and as a common link-
language”. (Yardi, 1977, P.18,19). From the view expressed above it seems evident that initially
English in India might have been used by a limited group and that too for very specific purposes.
' Its use gradually increased with the establishment of universities, schools and colleges and
because of the government policies after independence indicating a shift in its status. Prof. Yardi
further asserts: “in India until recently, English was a ‘second’ language. It is now in the process
of acquiring the status of a compulsory ‘third’ language”. (Yardi, 1977, P.19).

" Thus, this brief historical scan of the evolution of the language policy in India tells us
how the apprehension about the dominance of English (as a colonial language which signifies the
master’s language) has been naturally alleviated by the role which the language has attained. The
English language is a tie that helps bind the many segments of our society together. It is realistic
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Indian English spectrum could bgenera‘lzatlon of“ gralTlmar. The various E.nghshes along the
e ‘ u ‘ e conSIde-red various ‘mter-language& English came to be the

guage ol t E legal system, higher education, pan-regional administrative network, science and
technology, trade and commerce - either because the indigenous languages were not equipped for
thesc roles and English provided for a convenient vocabulary, or because the use of English was
considered prestigious and powerful. Kachru lists also some other reasons for the dominance of
English around the world: its propensity for acquiring new identities, its power of assimilation,
its adaptability to ‘decolonization’ as a language and its provision of a flexible medium for
literary and other types of creativity across languages and cultures”. Indians who know English
often mingle it with Indian languages in their conversations. It is also usual among Indians to
_abruptly move to speak fluent English in the middle of their conversations. English also serves as
the communicator among Indians who speak different languages (Kachru, 1987, p. 222).
Throughout India there is a belief in the informative power of English among almost all castes
and classes. English is seen not just as a useful skill, but as a symbol of a better life. It acts as a
change agent.
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Employment opportunities and Economic Growth in India
-+ ADescriptive Scrutiny

"> Miss Priyadarshini Hapse
Assistant Professor, Department of Economics
Ness Wadia College of Commerce, Pune

> time of independence has lived with the tag of a developing economy with
spread poverty and inequality. Even after making leaping progress in various
Jfew decades, the tag remains. One reason for this can be the large levels of
and underemployment. This paper explores the idea of how through self-
portunities India can make faster growth and development possible for its

Employment, Developing Economy, Economic Growth, Entrepreneurship.

: developing economy. The nature of.employment and unemployment therefore
m those of the developed; advanced economies. The unemployment in India
ogic disguised or-under employment: The key to rapid economic dcvelopment
tion of sustainable and large number of jobs at a very fast pace. In near future

largest individual con u: : glpbal demographic transition. A 2011
etary Fund Working:Paper-found  tha lsubstantlal percentage of the growth
India since the 1980._js dub * country’s "age structure and changing
he U.S. Census Bureau® pred at India will outdo China as the world’s

D|-..r

2025, with a large prtipé oM X ?1{%5&"‘ in the working age category. Over the
s the continuing demographic dividend in Indla could add about two percentage
1 to India’s per capita GDP growth. Extreme actions are needed to take care of

imum living standards including food, water and energy. This will be possible
id generation of employment

is based on secondary data from various resources. Descriptive research
writing of this paper. Descriptive research is used to describe characteristics of
phenomenon being studied. the research in question is intended to describe the

io in India:

published by the World Bank, as part of its South Asia Economic Focus series
» India’s employment rate was around 50% and this rate has increased with
dismissing the view of jobless growth. Specifically, the World Bank calculates
in growth in India resulted in 540,000 more jobs on average. The World Bank
e than 60 surveys and censuses since 2001 to document job creation in India.
tion rate is still inadequate both in terms of quality and quantity. Quality wise
mmance of agricultural labour and the extremely modest growth in regular wage
i!uch is considered a better, steadier form of employment and quantity wise
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Abstract:

In the ever changing environment a shift from agriculture to Agripreneurship is an essential pathway to
revitalize Indian agriculture and to make it more attractive and profitable venture. Agripreneurship has the
potential to contribute to the economic and social development such as employment generation, income
generation, poverty reduction and improvements in nutrition, health and overall food security in the national
economy. It also has potential to generate growth and entrepreneurial opportunities in rural areas. With this
backdrop, rural entrepreneurship is seen as a crucial measure to address rural poverty in India. The research
examines the potential of agropreneurship development in Maharashtra with the backdrop of issues and
challenges faced by existing agripreneurs.

The research proposes to understand issues and challenges faced by agripreneurs. T hrough this research it
is found that there are various government scheme to support the agripreneurs, but they face problems while
availing the schemes. Agripreneurs face problem such as marketing, supply chain, and availing government
schemes.

Key Words:

Agripreneurship Development, Poverty Reduction, Social Outreach

Introduction:

The term 'agro food processing industries' covers extensive range of activities utilizing animal, farm and
forestry based products as raw materials. There is a limited extent of processing of agro-wastes and by-
products of main agro based industries. Due this wide range of activities, there is a lot of diversity in the nature
of problems and issues relating to different agro food processing industries. It is difficult to envisage an overall
technology policy framework covering the various agro food processing industries. Any technology policy
relating to agro food processing activities apply differently in the case of different activities depending upon
the purpose of processing. Such processing is already being in the country, introduction of modern technology
in this sector is considered to be beneficial in two ways. It would improve the efficiency of processing in
terms of higher recovery of desired products. Secondly, it would create a number of potentially useful by-
products, some of which are not being fully utilized at present or not utilized in optimum way for producing
higher value added products. Although most of the technology is readily available in the country, it is not
being extensively adopted because economic incentives are often mission, or institutional arrangements for
collection, processing and marketing of the by-products may be lacking.
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Origin of research problem:

India is second largest producer of fruits and vegetables in the world, and the second highest producers of
milk with a cold storage capacity of 70,000 tonne and sixth largest producer of fish with harvesting volumes
of 5.2 million tonnes. India is fifth largest producer of eggs in the world. Investments in cold chain required
storing 20% of surplus of meat and poultry products during 10th plan required Rs 500 Crores. (Sah, Sujan, &
Kashyap, 2009). Presently the Indian agriculture focuses on mere farming, where improvement of production
and productivity are given priority. However, considering India’s potential for horticulture and animal
husbandry, if farmers, besides farming, lay emphasis on such allied activities and transform from farmers to
agripreneurs, the road to rural development can be made more efficient and sustainable.

Scope of the study:

Sustainable rural development is a complex phenomenon. A thorough knowledge of rural development
demands understanding of the political economy, sociology, economics, management, commerce and law.
Within this context, agropreneurship deals with the areas of Agricultural Business Management, Marketing
Management, Rural Development and Social Development. Agropreneurship therefore has interdisciplinary
relevance and scope as it addresses the financial, social, educational and political lives of farmers and their
families in a dynamic social and political set up.

Major existing research works reviewed:

Agripreneurship has benefits for the society in terms of employment generation, creation of new business
ventures, new jobs, innovative products and services, development of rural areas and increased wealth. Sah
et al. believe that developing entrepreneurs in agriculture will solve problems like (a) Reduction in the burden
of agriculture (b) Generation of employment opportunities for rural youth (c) Controlling migration from rural
to urban areas (d) Increase in national income () Support to industrial development in rural areas (f)
Reduction in the pressure on urban cities. (Sah, Sujan, & Kashyap, 2009).

Shoji Lal Bairwa et al. state that the agriculture sector has a large potential to contribute to the national income
while at the same time providing direct employment and income to the numerically larger and vulnerable
section of the society. Agripreneurship is not only an opportunity but also a necessity for improving the
production and profitability in agriculture and allied sector. (Shoji, Kerobim, Kushwaha, Meena, & Kumar,
2014). They also have mentioned Agropreneurship is the need of hours to make agriculture a more attractive
and profitable venture. The agriculture sector has a large potential to contribute to the national income while
at the same time providing direct employment and income to the numerically larger and vulnerable section of
the society. Agropreneurship is not only an opportunity but also a necessity for improving the production and
profitability in agriculture and allied sector.

Malaysian Government is also supporting Agropreneurship for employment generation, rural development
and poverty reduction. Mohmad Kamal states that “The government is positive in increasing the percentage
of young people to be participating in the industry. The ministry will continue various approaches to lure the
young to join the industry. In 10 years’ time, Malaysia will have more successful young agricultural
entrepreneurs in the country”.(Kamal, Development of Young Agropreneur in Malaysia).

Pankaj Vyavhare and Shilpa Bendal states that “Sustainable agriculture is an important issue in India. A
balance between People, Planet and Profit is necessary to create sustainable agriculture. Entrepreneurial
qualities are important for farmers to maintain this balance in particular situation. (Pankaj & Shilpa, 2012).
This study focuses on promotion of agro business through entreprencurship development, NABARD
assistance & SHG which helps to understand the issues & opportunities”.
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Malyadri explained that “The economic prosperity of India mainly depends upon the success of industrial as
well as agricultural sectors. Owing to the limitations of the agricultural sector in contributing adequately to
the economy, the industrial sector, which is affluent with resources, has assumed greater importance in this
regard in our country. Realizing the importance of industrial sector to economic development, our planners
have aimed at accelerating industrial development through rapid industrialization by exploitation and effective
utilization of the rich, natural and physical resources our country is endowed with.” (Malyadri, 2014)
Moreover, the planners have also realized that the roles of the people and their abilities have to play in these
stupendous endeavours are supremely important and that any negligence of the human factor would only
enfeeble the economic prosperity of the country.

Objectives of the research:
To understand Challenges faced by the Agripreneurs.

Research design:

Research is exploratory and analytical in nature. Agro processing industries are taken into consideration for
the research.

Data Collection:

Primary data are collected with the help of interview and secondary data from Government websites, Chamber
of commerce, Journals, Magazines, books and other electronic resources.

Sample Size and Method:
Agro-processing unit owners across the state were interviewed through telephone on random basis for the

study. Ten respondents were interviewed to collect the data. Random Sampling Method is used for then
research.

Data Analysis:

Having predetermined framework for the research, researcher has used deductive research analysis method,
where interviews are conducted to collect data.

~ Data Interpretation:

Researcher has analysed and interpreted data on the basis of interviews conducted as per deductive research
analysis method. The interpretation is as follows:

Overall Scenario of Agripreneurship:

Agribusiness denotes the co-operative business activities that are performed from farm to fork. This covers
the supply of agricultural inputs, the production and transformation of agricultural products and their
distribution to final consumers. Agribusiness is considered by the raw materials that are mostly perishable,
variable in quality and not regularly available. Establishment of agro-based industries is dependent on the
availability of raw material. The most convenient method to uplift the rural economy is the introduction of
Agro-produce processing units, Through which the raw material is merely processed so that it can be
preserved and transported at a cheaper cost. The outcomes of this process can be well regarded as newly
extracted products and not newly manufactured products. Since this process involves extraction of various bi-
products there is a minimal possibility of adulteration or modification in the basic nature of the crops, thereby
being able to upkeep the nutritional components.




Ve
© 2019 IJRAR March 2019, Volume 6, Issue 1 www.ijrar.org (E-ISSN 23481269, P- ISSN 2349-5138)

The constraints before agro processing units:

1. Appropriate guidance is not available to agripreneurs.

2. Adequate training for modern and sophisticated agro-industries are not available.

3. As small industries are capital intensive, supply of finance is a considerable problem.

4. The government policies are well made but are not practical oriented hence making it difficult for farmers
to implement them.

Absence of information about quality and quantity of market.

Improper decision making for choosing the appropriate channel to deliver information to the
entrepreneurs.

AR

7. Absence of proper integration among the various agencies of development in the district.
8. Various marketing issues such as targeting market, demand pattern, pricing, transportation, branding and
merchandising.

Findings:

Government schemes are good but not properly implemented and executed at ground level.

Various marketing issues are involved after production.

Farmers are reluctant to go for entrepreneurship.

Supply chain management is inadequate.

Promotional activities such as conducting intensive campaigns, identifying candidate industries and

explaining to entrepreneurs about prospects are inadequate.

6. Loans and subsidies of farming in India are NABAARD, Micro Small and Medium Enterprises (MSMEs),
and tiers of Mudra Yojana viz. SHISHU, KISHOR and TARUN.

7. Ministry of Agriculture and Farmers Welfare, Government of India has started Rural Entrepreneurship
Awareness Development Yojana (READY) for rural entrepreneurship awareness and practical experience
in real-life situation.

8. Agripreneurs are not aware about the pre and post production possessions.

Sl SRR

Conclusion:

As per the data analysis and findings drawn, it can be concluded that there are various schemes of the
government for the agripreneurs. These schemes are not properly implemented and executed at ground level.
The potential of agriculture sector is much higher than what it seems to be, for the reason being lack of training
and improper dissemination of information. Agripreneurs face problems while running the business.

Suggestions:

After coming to the conclusion, researcher would like to suggest some feasible solution to the existing

problems. These suggestion are as follows:

1. Farmers should opt for contract farming and should go for Private Label Brands.

2. Government should have proper mechanism so as to make farmer aware about the entire process of
production.

3. Government should have proper mechanism to create awareness about Agripreneurship and its related
training and development activities.
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Abstract:

In this Article we present the sustainable Branding approach of a start up in Pune, Araatrika, who are
engaged in the exploration of Eco-friendly alternatives for our everyday products. With the vision of Reuse,
Refuse, Recycle and Reduce, Araatrika has introduced Eco-stationery with their signature Products -Happy
Pencils, Happy seed Pencils or Recycled Newspaper Plantable Pencils and Happy Pens or Recycled Paper
Pens. The latter part of the article talks about the cost, benefit (Environmental and Social) analysis of the
Eco-Stationery with the classical versions of pencils and Pens, produced and circulated by potential
competitors and existing players in the stationery Products Market. With the growth of output and export

potential of Araatrika for Eco-Stationery since its inception, this article backs the argument that Sustainable
Branding is the New Normal for 21* century.

Keywords:

Sustainable Development, Sustainable Branding, Ecological footprint, choice Architecture, Framing Effect,
Eco-Stationery, Close Substitutes, Occupational Hazards, Corporate Social Responsibility.

Introduction:

The United Nations Development Programme (UNDP), in its Sustainable Development Goals (SDG)
otherwise known as Global Goals, called for a universal action plan to protect the planet and ensure that all
people enjoy peace and prosperity"’.The 17 goals includes areas like climate change, innovation, sustainable
consumption etcetera. These Goals are interconnected and the key to success on one will involve tackling
issues more commonly associated with the other.

In our analysis of Araatrika the 12 SDG, is relevant which spells — Responsible Consumption and

Production, meaning thereby it urgently requires us to reduce our ecological footprint by changing the way
we produce and consume goods and resources.

In Araatrika, the production of Happy Pencils involves the use of Recycled Newspaper thereby explicitly
eliminating the use of wood, secondly the Happy seed Pencils or the Recycled Newspaper Plantable Pencils
has seeds encapsulated at the end, when the pencil is too short to use, assorted vegetables can be grown,

similarly the Happy Pens or Recycled Paper Pens uses 70 percent less plastic as compared to the traditional
Pens, making it the most eco-friendly Pen available in the market.

The Eco-Stationery is explicitly contributing towards achieving the goal of responsible consumption and
production as envisaged by UNDP in its 12% SDG.
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So as to survive in any market your products and services should have some added value to it. The
following scgment throws light on Sustainability Branding used by Araatrika in the production and
distribution of its Eco-Stationery and how Sustainable Branding will be the New Normal for 21* century.

Objectives:

The paper aims to analyse the following objectives:

1. Cost and Social benefit associated with stationary products.

2. Cost and Environmental benefit associated with stationary products.

3. Sustainable branding approach of Araatrika in production and consumption of its Eco-stationary
products.

Hypothesis:

The sustainable branding approach incorporating cost involved and benefit associated with the products
being sold will be the new normal for 21* century.

Araatrika and Sustainable Branding:

Economic Development can’t be separated from Social and Environmental aspects. While society considers
sustainable development as a necessity, industry considers it as a compromise. Following increasing
bressure and a sense of responsibility towards Environment and Society at large, industries have started
moving towards adapting a sustainable development approach in general and sustainable branding approach
in particular.

Sustainability Branding is the process of creating and maintaining an identity of a specific product, service,
or business that reflects special added value in terms of Environmental and Social benefits®.

Corporate Social Responsibility or “CSR” is more than just a way for brands to stand out, but added values
associated with its products in terms of Environmental and Social benefits will be the driving force for
branding in the 21% Century. A Brand is only perceived as being Sustainable if it can credibly convey
sustainability benefits which are noticeable by and relevant to the consumer 3,

Brands also have the capability to tap into the Emotions of a target audience, drive actions and cultivate
change. As we are aware of the damage our lifestyles are causing to the world we’re beginning to search for
effective ways to protect our environment. It is time for the firms to move from profit maximization, and use
their influence to make an impact on the issues that really matter, like climate change, global warming and
peace and prosperity at large.

Araatrika with its Eco-Stationery is providing that alternative way to protect our environment with the help
of Responsible Production and Consumption and products which are environmentally sensible and socially
responsible.

4.1. Contribution of Araatrika to Stationery Products Market:

Since its inception, Araatrika strengthens its position in the stationery products market as evidenced by the
remarkable performances recorded in recent years with an Eco-stationery production of 2,25,000 units of
Happy Pencils, 1,50,000 units of Happy seed Pencils or Recycled Newspaper Plantable Pencils and 50,000
units of Happy Pens or Recycled Paper Pens.

Further if we look at the export side of the products manufactured by Araatrika, it shows remarkable
performance since it started exporting to various countries. The major importer of Happy Pencils, Happy
seed Pencils or Recycled Newspaper Plantable Pencils and Happy Pens or Recycled Paper Pens, is Dubai
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and Australia. The other countries importing the Eco-Stationery excluding pens are UK, Ireland (Dublin),
Germany and the USA.

If we look at the employment side, the number of employees over the years has been limited to 8 members,

with zero occupational hazards as a result of sustainable and responsible production process. The following

graphical analysis throws light on the contribution of Araatrika to the internatonal market. Out of the total-

2,25,000 units of Happy Pencils, 1,50,000 units of Happy seed Pencils or Recycled Newspaper Plantable

Pencils nearly 14.5 percentage of the total output has been exported to various countries. The following
schedule shows the country and its share.

Table No.1: Importing Country and percentage of output exported.

S.No. | Importing Countries | PERCENTAGE
1 Dubai 5%
2 Australia 5%
3 Germany 2%
4 UK 1.5%
5 USA 1%

Exports By Araatrika

W DUBAI}

H AUSTRALIA
% GERMANY
m UK

# USA

5. Negative Externalities of Stationery Industries:

The stationery products industry activities have negative external effects due to emission of various types of
waste which can pollute air, soil, water, flora and fauna in general and henceforth the Environment in
particular.

From social perspective the industrial activities involve reallocation of population (forced displacement of
population due to deforestation especially in tribal belts) furthermore community structures are weakened

and cultural identity is at risk.
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Theoretical Framework:

Sustainable Development: Foundation and Confrontation:

Sustainable development has long been considered as a comprehensive and complex concept. The most
suitable and comprehensive definition was documented in the brundtland report “our common future™ of the
World Commission on Environment and Development published in 1987 by the United Nations, which
pronounces - sustainable development is a development mode which meets the present needs, while
preserving the needs of future generation™ .

So as to meet their sustainable development targets firms undertake CSR activities. Now CSR notion is
materialized through triple bottom line concept: economic prosperity, environmental friendliness, respect
and enhancement of social cohesion.® This notion of CSR, takes into account three major dimensions of
sustainable development and proves to be comprehensive. Start-ups like Araatrika instead of engaging in
CSR are involved into responsible production and consumption which is an easy and effective way of
Sustainable Development in general and Sustainable Branding in particular.

Sustainable Development in Stationery Industry:
It is usually believed that sustainable development approach requires huge investment in technology,
experienced and skilled manpower and requires a lot of time to reap its benefits.

For the stationery products industry, sustainability relates to qualitative supply of products which are
environmentally sound, socially responsible and economically viable and which can be translated into
responsible future and healthier environment.

Explanatory Approach: Case of Araatrika:

In order to understand sustainable development in general and sustainable branding in particular for
stationery products, we have chosen to explore the case of Araatrika.

Sustainable branding in stationery products involves various challenges specific to its industry. This study
involves exploration of present state, identification of sustainable development practices, sustainability
approach (benefit — environmental & social) adopted by Araatrika.

Methodological Framework:

In this research, we chose to study the case of Pune based start-up, Araatrika who is pioneering in Eco-
stationery with its signature products- Happy Pencils, Happy seed Pencils or Recycled Newspaper
Plantable Pencils and Happy Pens or Recycled Paper Pens. Further we will also provide a schedule which
compares the cost and benefits of Eco-stationery with its close substitutes. We relied, to realise our study on
data collected during a telephonic interview with the concerned person dealing in sales.

The interview was aimed at precisely understanding: the Sustainable Development approach in general and
Sustainable Branding in particular with the help of data pertaining to output, export potential, number of
employees, environmental and social Benefits of their products etcetera . We also enriched our article with
additional data obtained from various other studies on the phenomenon in question (Sustainable Branding).

Case Study:
Presentation of Araatrika Case:
Araatrika is engaged in the production of Eco-stationery with its signature products- Happy Pencils, Happy

seed Pencils or Recycled Newspaper Plantable Pencils and Happy Pens or Recycled Paper Pens. The firm
responds to local and international demand for its Eco-Stationery products.
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With its inception. Araatrika was a turning point for the Stationery products industry. Since actively starting
the production, Araatrika has manufactured over 2,25,000 units of Happy Pencils, 1.50,000 unitsof Happy
seed Pencils or Recycled Newspaper Plantable Pencils and 50,000 units of Happy Pens or Recycled Paper
Pens. They have provided consumers with sustainable products as a choice or substitute for the traditional
ones using the concept of Choice Architecture (). Choice Architecture refers to the practice of influencing
choice by changing the manner in which options are presented to people. For example, “framing”, Framing
Effect pronounces that Choices can be presented in a way that highlights the positive or negative aspects of
the same decision, leading to changes in their relative attractiveness (/). Araatrika uses the same concept to
promote its output by using and mentioning the environmental and social benefits of its products as

compared to that of its close substitutes.

Sustainability Branding:

The following schedule compares the cost and benefit (Social, Environmental and in kind) of Eco-
Stationery with the close substitutes available in the market. The purpose of this schedule is to reflect
special added value of the products in terms of Environmental and Social benefits and credibly convey
sustainability benefits which are noticeable by and relevant to the consumer.

TABLE No. 1: Cost and Benefits (Social and Environmental)-Close Substitutes for Pencils.

S.No. Product (Pencil) Shc Benefits
Per piece Per box Social | Environmental Kind
1. Apsara Rs. 7 Rs. 70 | = | = seme Hokok
2. Faber Castle Rs. 5 Rs. 50 | === | aeee koK
3. Camlin Rs. 5 Rs. 50 —— e *okok
4, Happy Pencils Rs. 9 Rs.55 @ >> *okok
5. Happy Seed Pencils Rs.10.50 Rs. 105 @ >> ok ok

___ Denotes- null

*** Denotes- Eraser and or Pencil Sharpner.

@ Denotes- Responsible Consumption through the use of recycled paper Products.
>> Denotes- seeds for growing assorted vegetables or elimination of wood.

Table No. 2: Cost and Benefits (Social and Environmental) -Close Substitutes for Pens.

S.No. (Pe:]r;:l;l:(tint) alice Benefits
Per piece Per box Social | Environmental Kind
L. Reynolds Rs.10 Rs. 100 | s || oo S
2 Flair Rs. 10 Rs. 100 | wwmmw | = - i
3, Cello Rs. 10 Rs.100 | s | s _==
4. Rotito Rs. 10 Rs.100 S — -
5. Happy Pen Rs.10 Rs.100 @ >> =

___Denotes- null
@ Denotes- Responsible Consumption through the use of recycled paper Products.
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>> Denotes-climination of Plastic upto 70% as compared to the regular Pens and the use ot recycled paper.

Conclusion:

The future of Branding is Emotional, Responsible and Driven by the quest for a healthier Globe. In this
work we have presented and explained the sustainable Branding approach used by Araatrika and the choice
architecture used by them to push their output in the market efficiently and effectively.

With its Eco-stationery; though a little expensive as compared to its close substitutes, Araatrika is
pioneering in the social and Environmental Benefits arising out of responsible production and consumption
of its products in comparison to what is provided by any of its competitors. With its growing user base and
multi-directional reach in the domestic and overseas market, we can support our argument that Sustainable
Branding can be the New Normal for 21 century.

Brands with socially sound and environmentally responsible features will drive the markets of 21% century.
One such step in the stationery products market is taken by Araatrika with its signature Eco-stationery. The
performance of Araatrika by integrating interactions between society and environment is commendable.
Finally so as to fulfil all the goals mentioned in the SDG of United Nations Development Programme, all
the actors especially Public Sector (National & State) and population (locals & Employees) must fully
assume their responsibilities. In other words we promote the argument that self-conscious efforts, by
institutions in the private and also the government sector, to steer people’s choices in the directions that will
improve their lives. Thus Araatika is self-consciously attempting to move people in directions that will
make their lives better
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Abstract:

Indian Income Tax Act 1961 is a backbone for the Government of India to collect the Taxes. The Income
Tax plays an important role in the collection of taxes by the Government. The Income Tax Department over
the period has changed its modus operandi from manual filing to electronic filing.

The use of Information Technology by the Income Tax Department helps it to find out the loopholes in the
_Ssystem as well as to ease the filling and collection of data. Due to information technology Department( here
department means Income Tax Department) is able to share the data from other exchequers also resulted
into more stringent processing of data and analytical study of the taxing pattern, filing of returns, non-
conventional sources of tax collection and to bridge the gap between possible sources of tax evasion and
avoidance.

Key Words:
Income Tax, E-filing, Information and Technology, Taxes

Introduction:

Before use of Information Technology by the Department, it used to collect the data through manual filing
which took lot of time to process and delayed the collection of taxes which were short paid or not paid. On
the other hand there was no system to cross verify the claims made by the assesse in respect of taxes paid.
All these resulted into heavy losses of revenue.

To overcome the shortfalls in the present system and to make our taxation system at par with the
international taxation system Government has started use of information technology devices to deploy in the
tax system. For this purpose the Income Tax Department has taken various steps.

Research Objectives:

To Know the use of information technology by tax administrators

To know the impact of use of information technology by tax administrators.

To know the impact of information technology on tax payers.

To know the contribution of information technology in tax collection.

To know the implications of information technology on assessment proceedings.

AN RO o

Research Methodology:

1. Primary Data: Considering the time and money constraints the researcher decided to complete the
study on secondary data only.

2. Secondary Data: The researcher has mainly collected the secondary data from the books, research
articles and web sites of the Incp{ne Tax Department. The researcher has used simple statistical analysis
tool to analyses the data.
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Hypothesis:

1.

The use of information technology by income tax department has increased the revenue collection.

2. The use of information technology by income tax department resulted into increase in number of tax

payers.
The following are the various processes in detail and their relevance

PAN Verification and Linking with Aadhaar:

Initially there was no system to check duplicate and doubly issued PAN cards but with the development
of the system the Department has come up with registration of PAN card on the Income Tax Website as
a first step and then linking of PAN cards with the Aadhaar Card ensures that the duplicate and wrong
PAN cards get revealed or thrown out of the system. This has resulted into cancellation of Duplicate
PAN cards in lakhs and savings in the proposed transactions that may took place by using this PAN
cards and corresponding savings in tax evasion or avoidance.

Table 1: Comparative PAN Allotment Status@

Type of Taxpayer 31.12.2017 % to.Total 31.03.2018 % to.Total
Applicants Applicants
Association of Persons 9,39,255 0.26 9,95,107 0.26
Body of Individuals 56,513 0.02 60,184 0.02
Company 15,80,760 0.44 16,12,427 0.43
Firm 40,22,239 1.12 41,09,252 1.08
Government 16,762 0.00 19,596 0.01
Hindu = Undivided | 4 5 500 0.53|  19,51,204 0.51
Family
artficiali g Judicly 34,885 0.01 35,420 0.01
Persons
Local Authority 56,019 0.02 59,941 0.02
Individual 35,00,85,561 97.39 | 36,94,73,536 97.46
Trust 7,45,054 0.21 7,67,389 0.20
Total 35,94,59,248 100.00 | 37,90,84,056 100.00

@Income Tax Department PAN allotment statistics
The above table indicates that there is considerable rise in the application and allotment of PAN in a

quarter.

E-TDS Returns and Form No.26as:

TDS has become a major and important source of tax collection for the department. At present all
payments are covered by TDS provisions except few e.g. Salary, Rent, Professional Fees, Sale of
Property. The statistical data of the department indicates that approx...40% of the total tax collection is
through the TDS only. One of the important aspects of TDS is that there is collection of Tax in advance.
It ruled out deferment of taxes and Government is able to collect the taxes on time.

From Assessment Year 2005-2006 Department has made in compulsory for all the assesses covered by
the provisions of TDS to file their TDS returns electronically. This has resulted into fast assessment of
TDS returns and ease in cross verification of TDS claim. The idea is to control the fake or wrong TDS
certificates and their claim. The fake certificates resulted into huge revenue loss as there was no time
consuming process to verify the claim.
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Initially the data generated was used to analyze to check whether compliance of TDS provisions was
adhered or no. It further extended to cross verification with income and TDS credit. The E-filing
mechanism also ensures the timely payment of taxes, proper credit, timely compliance and collection of
revenue in the form of penalty and fine for non-compliance on time.

Presently Form 26 AS has become an important tool for the tax authorities to estimate and assess the
correct income of the person and correct claim of the refund. One has to cross verify the income with the
income reported in Form 26 AS before filing of the return otherwise assessment of the return will result
into issuance of notice.

Table 2: Number of Income Tax Returns filed during last five years@

Category 2013-14 |  2014-15| 2015-16 | 2016-2017 | 2017-2018
Association of Persons 101290 | 1,06,848| 147,693 | 1,62,455| 207218
Body of Individuals 4,283 4,178 5,556 5,546 6,963
Company 715013 | 7,53514| 7,80470| 8,03,962| 942,821
Firm 9.60,678 | 9,92,192 | 11,10,823 | 11,81,296 | 13,93,762
Government 10 35 75 108 238
Hindu Undivided | o 55504 | 966554 | 1042561 | 11,60,871| 12,86,075
Family

Gruficial Judical 8,654 8,786 10,384 10,889 11,440
Persons

Local authority 2,818 2,631 3,396 3,480 3,957
Individual 3.50,44,548 | 3,74,10,677 | 4,29,27,250 | 5,21,16,096 | 6,43,88,028
Trust 183,756 | 1,88,199 | 2,75837| 2,64,383 |  2,92,008
Total 3,79,76,554 | 4,04,33,614 | 4,63,04,045 | 5,57,09,086 | 6,85,32,510

@Time Series Data published by the Income Tax Department for the financial year 2000-01 to 2017-18

3. Annual Information Return:
The department is collecting information from various sources to track the financial and non- financial
transactions which resulted into tax obligations. Keeping into view the possible areas of such sources
Department has made it compulsory to Banks, Financial Institutions, Non Baking Financial Companies,
and Registrars of Land Records. In Annual Information Return these authorities are supposed to furnish
the data about the financial and non-financial transactions involving the amount specified in the law. For
example: Banks are required to report the transactions made in a single day on any account involving
amount of Rs.200000/- are more, Registrar has to report the transactions of Sale and Purchase of
properties alongwith PAN Numbers, Credit Card payments worth Rs.200000/- or more etc.
Through Annual Information Returns Department is collecting the data of Transactions and cross
verifying with the returns filed by the assesse. The cross verification leads to increase in the number of
assesse and the tax collection. Therefore the person who enters into the above mentioned transactions
has to ensure that he has reported the said transactions in his income tax return otherwise return will be
resulted into defective one. This has resulted into disclosure of all the transactions and reporting of them
in the income tax returns and payment of accurate and proper taxes by the persons.

4. E-Verification Of Returns:
At the initial stage of e-filing process, assesses are supposed to send ITR-V acknowledgement through
speed post or ordinary post to Centralized Processing Cell, Bengaluru. This resulted into half digitization
and Department has observed that Persons are failed to comply with this part most of the time. With the
introduction of Digital Signature and Aadhaar Linking department has come up with e-verification of
filed return through Digital Signature or Aadhaar One Time Password or through Net Banking Facility.
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The Assesses are finding it user friendly and are opting for this option very regularly. On the other hand
department also find it very useful as it result into fast processing of filed returns.

S. E-assessment and E-Compliance:

This is the new feature introduced by the department with a view to reduce human interactions in the
income tax proceedings. The purpose is to provide a facility to the assesses to comply with the law
without visiting the Income Tax Office. This has resulted into savings in time and cost of compliance of

the law with speed and accuracy.

With the collection of mail ids and contact numbers Department find it easy to communicate the
assesses in short span of time resulting in non-repudiation, fast delivery, authentic and valid delivery of
notices and intimations. This initiative records fast and speedy hassle free assessment of income tax
returns and grant of refund or collection of taxes. Paperless assessment has made it easy for persons to
comply with the law and get rid of from future consequences.

Table 3:Cost of Collection (Rs.in Crores) @

Financial Total Total Cost of
Year Collections Expenditure Collection
2000-01 68305 929 1.36%
2001-02 69198 933 1.35%
2002-03 83088 984 1.18%
2003-04 105088 1050 1.00%
2004-05 132771 1138 0.86%
2005-06 165216 1194 0.72%
2006-07 230181 1349 0.59%
2007-08 314330 1687 0.54%
2008-09 333818 2248 0.67%
2009-10 378063 2726 0.72%
2010-11 445995 2698 0.60%
2011-12 493987 2976 0.60%
2012-13 558989 3283 0.59%
2013-14 638596 3641 0.57%
2014-15 695792 4101 0.59%
2015-16 741945 4593 0.61%
2016-17 849713 5578 0.66%
2017-18* 1002741 6087 0.61%

@ Time Series Data published by the Income Tax Department for the financial year 2000-01 to 2017-
18. * The figures of 2017-18 are provisional.

Conclusion:

The information technology has brought tremendous changes in the tax collection, data collection and
assessment process at departmental level which can be witnessed from the above discussion and statistical

data.

With the use of information technology tools Department has brought so many new assesses in the tax
bracket result into hefty rise in direct tax collection.
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On the other hand tax collection cost has been cut down by more than 50% in last 18 years on account of
use of information and technology. This also indicates that there is less recruitment of the staff in Income
Tax Department; one cannot overlook this aspect also.

The change which was bought by the Information and Technology in the Tax Administration has really
gained a momentum and ease in compliance of the law. The day will not be too far that every financial
transaction will be automatically reported to the income tax department without knowledge of the person
entering into transaction.
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SEMIOTICS IN DESTINATION BRANDING BY
SELECTED INDIAN STATES: AN OVERVIEW

Dr. Mariam Noronha
Assistant Professor, Ness Wadia College of Commerce, Pune
Abstract:
This paper presents an overview of semiotics in destination branding of selected Indian states. Semiotics
corresponds to visible signs which, in this context may be used to attract the attention of tourists and influence

their destination choices. Logos and slogans are an integral part of branding, re-branding and marketing of

products and services. Following the launch of the Incredible India campaign, many Indian states were
encouraged to individually develop their own regional images and logos that could merge with yet stand oul
within the mother brand - Incredible India. This paper specifically focuses on the use of logos, slogans,
colours and imagery in the destination branding efforts of selected Indian stutes.

Keywords:

Semiotics, Logos, Slogans, Destination Branding, Incredible India, Symbolism, Representation

Introduction:

The Incredible India campaign launched in 2002 helped to position India as a preferred destination for
discerning travelers. The logo with an exclamation mark for “I’ became instrumental in and central to various
campaigns launched to promote tourism in India ever since. We experienced a 16% increase in tourist traffic
in the first year of the campaign. Following the launch of the Incredible India campaign, many Indian states
were encouraged to individually develop their own regional images and logos that could merge with yet stand
out within the mother brand-Incredible India.

This paper presents an overview of the use of logos, slogans, colours and imagery by selected Indian states in
their efforts to build and consolidate their respective brands. It specifically focuses on and analyses these
aspects of semiotics in the destination branding efforts of selected Indian states.

Concepts/Terminology:

Semiotics

Semiotics corresponds to visible signs and as such includes all signs, symbols, imagery, pictures and colours
used for communication. The use of visible signs for communication has been in existence since the beginning
of time and has been evolving with mankind and technological advancements. Logos and slogans are an
integral part of branding, re-branding and marketing of various products and services. Their use in destination
branding and tourism marketing is widespread. While branding a place is different from branding a product
or a service, the core principle remains the same-establishing a distinct identity and influencing consumer

decisions.

Semiotics, also called semiology, is the study and the science of signs (Berger 2014; Tresidder and Hirst 2012;
Chandler 2007; Oswald 2012). Various definitions of the term exist. An alternative definition, “semiotics is
concerned with everything that can be taken as a sign” (Eco 1976, p7 in Chandler no date). Mick’s definition
emphasizes the need for context; signs are understood and simply represented by “anything that stands for
something (its object), to somebody (interpreter), in some respect (its context)” (Mick 1986, p198). Semiotics
can also be defined as “the study of signs and systems of representation” (Tresidder and Hirst 2012, p153).
Some authors like Chandler and Echtner have taken semiotics beyond signs and symbols. Therefore,
everything represented by words, language, images, actions or objects arc considered as signs (Chandler 2007,
Echtner 1999).
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While it is said that semiotics is about signs and what they represent and stand for some authors very rightly
have gone on to say that signs are meaningless unless we give them meaning. Nevertheless, these have no
intrinsic meaning (Chandler 2007) unless we endow them with one; once this occurs, they become signs. In
addition, their interpretation is also contingent on the perceptions of the observer: this may differ from one
person to another, depending on a broad range of factors including culture, market segmentation or lifestyle
(Tresidder and Hirst 2012).

Destination Branding

Blain, Levy and Ritchie define destination branding as the “marketing activities that (1) support the creation
of a name, symbol, logo, word mark or other graphic that readily identifies and differentiates a destination;
that (2) consistently convey the expectation of a memorable travel experience that is uniquely associated with
the destination; that (3) serve to consolidate and reinforce the emotional connection between the visitor and
the destination; and that (4) reduce consumer search costs and perceived risk. Collectively, these activities
serve to create a destination image that positively influences consumer destination choice” (Blain, Levy and
Ritchie 2005, p337).

In case of destination branding, the concept of the visitor experience (identified as a critical tourism concept
by Ryan [2002]) requires incorporation into the process of branding (L. Berry 2000; Pine and Gilmore 1999).
Research has demonstrated that although visitors purchase individual tourism services, the entire visitor
experience is what is effectively being bought (Otto and Ritchie 1996).

To create a memorable brand, one needs to deliver quality and satisfaction; branding is much more than
developing logos. Further, branding a destination is different from branding products and services.
Destination branding differs from branding a product or service because a destination is the sum total of
components (landscape, flora, fauna, architecture/buildings/landmarks, people attributes, festivals,
spirituality, etc) and experiences. A destination is felt and experienced in ways that differ from the
consumption of products and services.

Objectives:

This paper has been written with the following objectives in mind:

To present an overview of the use of semiotics in the branding of selected Indian states as tourist destinations
through logos and symbolism.

To collect information about the use of Logos, Slogans, Colours and Imagery in the destination branding
efforts of selected Indian states.

To explore where and how these are linked with the mother brand-Incredible India.

To draw conclusions in this regard.

Methodology:
This paper is based on secondary data collected from sources like books, journals, reports, publications and
the internet.

Data Collection and Selected Sample: -

Preliminary research on logos, slogans, websites and posters of various state tourism development
corporations in India was carried out. Thereafter, 10 states were selected so as to give adequate representation
North, South, East and Western parts of India. Parameters considered for selection of states include visual
appeal of logos and symbols, recall value, visibility in print, outdoor, television and online media and cohesion
with the theme of the Incredible India campaign. Logos, poster and print advertising of selected state tourism
campaigns and website content were reviewed. Due to high volume of data the research focused on only the
most recent information, more specifically since 2016 till date,
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Observations and Analysis:
Logos: The logo is the most recognizable part of a brand. Findings of empirical studies suggest that a
destination logo is an important element of the destination identity and should match the destinations thcy

represent.
State Logo Type of | Symbolism/Representation
Logo
West Bengal | Bengal Word Range of colorful travel experiences
Mark
Gujarat Profile of Lion and | Pictorial | Asiatic lions of Gir and rich textile tradition
traditional  textile
block printing style
design
Karnataka Karnataka Word Mountainous terrain
Mark
Kerala Kerala Word Typography and illustration. Landscape clements and
Mark name.
Madhya Tiger Emblem | Represents the Tiger. State is known as the Land of the
Pradesh Tiger with 5 tiger reserves Kanha, Pench, Bandhavgarh,
Panna and Satpura
Maharashtra | Devnagari  script | Letter Celebrates the soul of the state and signifies a range of
“M” Mark travel experiences
Odisha Sun, sand, waves | Pictorial | Sun, coastline and wildlife
and a patch of green
Punjab Colourful turban Pictorial | Traditional head gear worn in the state and a
colorful/vibrant travel experience
Rajasthan Two birds and two | Pictorial | Essence of the desert. Two birds in flight represent
camels (Face of a eyebrows and two camels facing in opposite directions
man) stand for the trademark bushy moustaches sported by
men from the desert state.
Uttarakhand | Stylized “U” Letter Free rising forms represent the Himalayan peaks that dot
mark the state

Table 1.1: Logos, Types of Logos and Symbolism
Source: Sampled data

Observations: 4 states have pictorial logos, 3 have word marks, 2 have letter marks and only 1 has an emblem
logo. Each state tourism logo indicates unique characteristics of the destination it represent.

Conclusions: One can conclude that logos are an important part of state tourism advertising campaigns. They
serve to reinforce and remind target audiences while highlighting the uniquencss of each destination. Each
state has its own vision as to how it wants to be perceived due to which each has opted for a different type of
logo. Though majority states have pictorial logos, it cannot be said that any one type of logo is more popular
or effective than the other as each has been crafted with a particular end in mind.
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Colors in Logos: Colors help to build brand identity, add visual appeal, convey meaning and establish deeper
psychological connections with target audiences.

State Colors Symbolism
West Bengal | Multicolored Range of colorful travel experiences
Gujarat Saffron Yellow and Brown Colors of the Asiatic Lion and traditional block prints
Karnataka Red Excitement
Kerala A Fresh/Vibrant Green | Greenery, beaches, houseboats and backwaters
interspersed with blue, red and
orange
Madhya Reddish brown Tiger and architecture
Pradesh
Maharashtra | Orange Warmth and Enthusiasm
Odisha Yellow and Blue with a touch of | Yellow represents the Sun, Blye- coastline, Green-
Green wildlife
Punjab Multicolored Colorful experiences
Rajasthan Black and White Stark like the descrt -
Uttarakhand | Blue, Green and Saffron Blue stands for water and snow clad mduntains, Green
for wildlife and Saffron for the religious importance of
the state

Table 1.2: Colors in Logos and Symbolism

Source: Sampled data

Observations: It is observed that colors lend personality to the logo. The logos come across as stark, sleek,
playtul, youthful or relaxed, depending on the colors used. Colors help to communicate the essence of the
travel experience or the unique features of the destination. The type of logo dictates color choices. For
example, the crystalline, mathematical and colorful look of the logo of West Bengal communicates the idea
of'a rainbow of travel experiences. The simple black and white of the Rajasthan tourism logo is minimalistic
and it has charm and impact due to that. It is the only logo that has used negative space to its advantage.
Maharashtra, Karnataka and Madhya Pradesh have used one colour in their logos.

Conclusion: The presence as well as the absence of colour can make a big difference to the impact of a logo.

Slogans: Slogans are catchy lines, words or groups of words and phrases which when associated with a brand
or product convey a message. They can also indicate core brand values.

State Slogan Association/Méssage

West Bengal | Experience Bengal Delicious sweetmeats of the state a
The Sweetest Part of
India

Gujarat Khushboo Gujarat Ki | Distinct, Aromatic, Earthy travel expericnce

Karnataka One State. Many | Promise of many worlds within the state
Worlds.

Kerala God’s Own Country | Divine beauty of the state

Madhya The Heart of | Highlights the location of the state

Pradesh Incredible India

Mabharashtra Maharashtra Unlimited travel ex-periences
Unlimited

Odisha Scenic. Serene. | Spiritual importance of Odisha, home to the Konark Sun Temple,
Sublime. a UNESCO World Heritage Site

IURAR1AGP040 | International Jaurnal of Research and Analytical Reviews (IJRAR) www.ijiar or | 219



124

© 2019 IJRAR March 2019, Volume 6, Issue 1 www.ijrar.org (E-ISSN 23481269, P- ISSN 2349-5128)

The Soul of
Incredible India

Punjab India Begins Here Geographical location as a North Indian state and ideal

destination to begin a journey into India

Rajasthan Jaane Kya Dikh Jaye | Promise to surprise travelers

Uttarakhand Uttarakhand =~ Simply | Serenity and sanctity of the statc known for its scenic beauty and
Heaven religious importance |

Table 1.3: Slogans of Stale Tourism Campaigns and Symbolism
Source: Sampled data

Observations: All 10 states have unique and impactful slogans to support their branding efforts. They are
used repetitively across print and poster advertisements as well as respective state tourism websites. Only 2
states have slogans in Hindi while the rest have slogans in English.

Conclusions: One can conclude that each of the slogans being used by these 10 states reflects the message of
the type of experience or unique feature/s of the state. The slogans complement the state tourism logos. West
Bengal, Madhya Pradesh, Odisha and Punjab have managed to tie their slogan to the Incredible India
campaigns in a clever and creative manner. A slogan in English helps to reach international travelers. With
an increasing number of tourists carrying out online research, the website is a good platform to showcase
travel experiences on offer. The use of logos, together with slogans (not independent of each other) is a good
strategy that can enhance impact, recognition and recall by travelers.

Imagery in Poster and Print Advertising Campaigns:

Observation: It is observed that print and poster advertisements are a significant part of destination branding
by the states surveyed. States like Karnataka and Rajasthan tourism have done an exceptionally good job
with themes for their print and poster advertisements. For example the Jaane Kya Dikh Jaaye print and poster
advertisements show off beat locations and capture the beauty of the landscape while highlighting the
personalized and surprising travel experiences in the form of people attributes as characters in the
narrative/story. In 2017, Karnataka celebrated the “Year of the Wild”. The recurrent theme along its print
and poster advertisements highlighted the fauna of the state and its myriad travel experiences for all sorts of
adventures.  Such a move helps in focusing on certain aspects of the travel experiences which the state has
to offer. It also helps to achieve certain distinct objectives like the Kerala tourism advertisements “Yalla
Kerala” which aimed at reviving the state’s tourism post the 2018 floods and the poster advertisement for the
third edition of the Kochi Muzeris Biennale which is the biggest contemporary art show in South Asia. Both
advertisements won 2 prestigious gold awards of the Pacific Asia Travel Association (PATA).

Conclusion: One can conclude that all the state tourism campaigns surveyed have used impactful imagery in
print and poster advertisements. They have presented Nature, landscapes, wildlife,
buildings/landmarks/architecture, festivals and people in vivid and colorful images. The repetitive use of
logos and slogans in the imagery has served to remind audiences, facilitate recall, reinforce message and
consolidate destination branding efforts by the states.

Website Imagery:

Observation: It is observed that all the states selected have dedicated websites to promote tourism. Further,
the images used on the websites have a good mix of nature, landscapes, architecture/buildings, spirituality,
culture and tradition. More than half the imagery on the websites surveyed comprised recurrent themes of
Nature/landscape, architecture/buildings, landmarks, flora and fauna. People attributes were seen only in
case of Rajasthan, Punjab, Uttarakhand and Kerala. Rajasthan and Karnataka also showcased luxury train
travel options which are uniquely applicable to them.
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Conclusion:

One can conclude that today, people increasingly go online to seek information before they travel. A website
is necessary to establish online visibility and provide information. The use of people attributes in imagery has
not been adequately explored by the state tourism websites. Establishing a “connect” with travelers is an
objective that can be better achieved by incorporating people attributes on the website. For example a picture
of people enjoying a festival or praying at a temple is much more effective than a picture of festive decorations
or image of a standalone temple or deity. Audiences will find an image of people enjoying river rafting more
interesting than that of gushing waters of a river without any people in the frame. While Rajasthan and Kerala
have successfully employed people attributes in website imagery, Punjab and Uttarakhand have pictures of
ministers on their website, something which is neither informative nor necessary from a traveler’s perspective
and will not serve to influence destination choices.

Finally, one can conclude that the Incredible India campaign has encouraged many Indian states to produce
some stellar destination brands. Marketing the country as a preferred tourist destination is not something that
can be achieved in isolation. Well planned and executed campaigns by Indian states are necessary to highlight
the unique experiences they offer. The development of logos, associated slogans/taglines, use of colour and
websites, though significant, are only a part of the comprehensive process of destination branding. The correct
use of semiotics such as these helps to adequately describe destinations and the experiences they offer, thereby
augmenting destination branding efforts.
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www.wbtourismgov.in

www uttarakhandtourism.gov.in
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“A good Bank is not only the financial heart of the community, but also has an obligation of helping in every
muanner to improve the economic conditions of the common people”.

-Late Sri Ammembal Subba Rao Pai

(Founder, Canara Bunk)

ABSTRACT

Corporate Social Responsibility (CSR) is an umbrella term embracing theories and practices relating to how
business manages its relationship with society. The concept of CSR is not simple to deline: various concepts
and themes overlap this term. The concepts of corporate citizenship, sustainable business. environmental
responsibility, social and environmental accountability, business cthics and corporate accountability are all

very much linked with CSR. The term CSR itself came into common use in the carly 1970s. The last decade
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ol the twenticth century witnessed a shift in focus [rom charity and traditional philanthropy towards a more
dircet engagement of business in mainstream development, and concern lor disadvantaged groups in society.
i [ndia, there is a growing realization that business cannot succeed in isolation and social progress is
necessary for sustainable growth. An ideal CSR practice has both‘ cthical and philosophical dimensions.
particularly in India where there is a wide gap between sections of people. in terms ol income and standards as
well as socio-economic status. India has the world’s richest tradition of corporate social responsibility.
Though the term CSR is comparatively new, the concept itsell dates back to over a hundred years. CSR in
India has evolved through different phases, like community engagement. socially responsible production and

socially responsible employee relations.

In practice. the banking sector is also not out of the arca of business world because it has direct or indirect
relationship with the government, non-government, business sectors and the society. In recent years an
attempt has been initiated to ensure socially responsible behavior ol banking scctor in a more organized
manner. The CSR in Indian Banking Sector is aimed towards addressing the financial inclusion. providing
(inancial services to the unbanked or untapped areas of the country, the socio-cconomic development of the
country by focusing on the activities like, poverty eradication, health and medical care. rural arce
development, sell employment training and financial literacy trainings. infrastructure development, education,
and environmental Protection ete. RBI also insisted upon taking measures for sustainable development of
cconomy through realizing the dire necessity of CSR. The major thrust areas for CSR practice in Indian banks
are common in public sector and private sector banks. These arcas include children weltare. community
wellare. education. environment, healthcare, poverty eradication. rural development. vocational Lraining.

women's empowerment. protection to girl child and employment.

In this article. researcher had taken the review of CSR activities undertaken by public sector banks and private

sector banks in India and concluding remarks on it. T

Keywords: - Corporate Social Responsibility, CSR, Public sector banks, Private scctor banks.

INTRODUCTION

Corporate Social Responsibility (CSR) is called corporate conscience. corporate citizenship or sustainable
responsible business. Responsible Business is a form ol corporate self-regulation integrated into a business
model. CSR policy functions as a self-regulatory mechanism whereby a business monitors and ensures its
active compliance with the spirit of the law, ethical standards and international norms, With some models. a

firm's implementation of CSR goes beyond compliance and: eiigages i "actions that appear to further some
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social good. beyond the interests of the firm and that which is required by law.” CSR aims to embrace
responsibility for corporate actions and to encourage a positive impact on the environment and stakeholders
mcluding consumers, employees, investors, communities, and others. Corporate social responsibility may also
be referred to as corporate citizenship and can involve incurring short-term costs that do not provide an

immediate financial benefit to the company, but instead prormote positive social and cnvironmental change.

I'he concept of corporate social responsibility is not new in the banking sector. but nowadays, it becomes

highly topical since the crisis has significantly highlighted the nced for integration o' moral principles in the

banking business. Knowledge of business practice indicates the fact that the acceptance of moral principles in
business is not integrated into management decisions of companies, It also cannot be accepted that scll-

reoulatory instruments of companies such as CSR will be: elfective. The existing experience with the

implementation of CSR and ethical principles in the banking scctor leads to the opinion that the social
responsibility of banks and ethics in banking sector are perceived as an appropriate marketing tool for public
communication and are not integrated into policies of individual commercial banks. Lxperience with the crisis

demonstrated that there is a lack of moral principles of managers” decisions.

OBJECTIVES

« To understand the meaning of Corporate Social Responsibility (CSR).

« To review the major arcas where CSR activities are undertaken by public sector banks and private

commercial banks in India.

DEFINITIONS

)
{

“Corporate Social Responsibility is the continuing commitment by jbusiness to behave ethically and

contribute to cconomic development while improving the quality of life of the workforce and their families as

well as ol the local community and socicty at large.”

“Corporate social responsibility, also called corporate conscicnee, corporate citizenship or responsible

business is a form of corporate sell-regulation integrated into a business model. CSR policy functions as a

self=regulatory mechanism whereby a business monitors and ensures its active compliance with the spirit of

the law, cthical standards and national or nternational norms,”
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DISCUSSION

< PUBLIC SECTOR BANKS:-

STATE BANK OF INDIA (SBD):- SBI Foundation has been ‘incorporated to bring all the CSR

activities of State Bank Group under one umbrella 'a'ndfcon‘tl_'ti:blfu!-t:ihg in the cflorts made by the State
Bank Group in supporting and uplifting the underprivileged sectiong ol socicty. The focus areas ol S13I
Foundation are Education, Healthcare and Sanitation, Rural development. Women Empowerment and
Care for Elderly Citizens and Environment and Sustainability. SBIF works in collaboration with
reputed NGO partners to provide equitable development opportunities to people living in the poorest
arcas of the country. The SBIF implementing partners work in some of the most difficult and
cconomically backward areas.  Till now, SBIF has impacted the lives of more than 4 lakhs
beneficiaries through all its programs and aims to continue improving the socio-cconomic well-being
ol the society, particularly of the less fortunate and under-privileged members and enable them to live
up to the potential that they all possess.

SBI Foundation developed robust operating systems and processes, governance practices, project

selection and management processes and strategizing the way forward to clfectively undertake high-

impact making CSR projects across rural and urban India to improve the socio-cconomic well-being of

the underprivileged.

SBI Foundation undertook key steps to establish a strong foundation for the organization.

BANK OF BARODA (BOB):- Bank has a long legacy and tradition ol contributing actively to the

social and economic development of the communities in which it operates through various
development activities in the realm of education, health, human avelfare and other social activitics,
Bank of Baroda always transcends {rom business interest and reachies out to weaker section ol socicty.
with a view to make a meaningtul difference to them.

'
W

[n order to promote self employment on sustained scalg to, the gm}c\‘mpl()yul rural youth by providing
them training and hand holding support, bank has: sct up 49 Baroda Swarojgar Vikash Sansthan
(Baroda-R-SETI) in seven states. Up to 30.09.2016 Bar({da RSETI; have trained 283171 youth out of
which 44999 are SC, 70808 ST, 30519 minorities and 75855 ‘,arq;other backward communities.

Bank has also established 51 Financial Literacy and Credit Counseling Centers (I'1.CC) in the name of

‘SAARTHI” in nince states (o provide the financial counseling scrvices, financial literacy and

IF 3
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awareness of banking services in rural and urban arcas. Since inception 660353 persons have been

benelited from the services of FLCCs.

» INDUSTRIAL DEVELOPMENT BANK OF INDIA (IDBI):- IDBI has come forward to join hands

with Smile Foundation“in social development initiatives. The bank has contributed 14 Personal
computers to Smile Foundation which have been utilized in_four different Projects being implemented

through as many partners in Dethi and NCR.

o IDBI Ladakh Project:- *Adoption of Taru village Lfidal(h';fis airceently completed projeet (April
2011 March 2016) that involved collaborative intervention by IDBI Bank with Tata Institute of
Social Sciences (TISS) and Ladakh Autonomous Hill Development Council (LAHDC). to rebuild the
lives and livelihood of a tiny hamlet named Taru in Leh, Ladakh. which was ravaged by a flash-{lood
in 2010, and its transformation into a “Model Village™, based ona unique community participation and
ownership model. through a set of pre-determined program activities. involving strengthening off
community mechanisms and capacity building. among other initiatives. Recognizing the need of
sustainable livelihood options against a backdrop of poverty. the project includes strengthening of
income sources through value addition, marketing support, insurance, cte.. counseling to farmers on
cash crops and capacity building of local populace and panchayat leaders, The project as envisaged
cncouraged direct participation from the affected community and instills in them a sense of

responsibility and ownership of the assets (soft/ hard) created during the entire tenure of the project

such as footbridges, water reservoirs, irrigation canals, ete. The village is expected to serve as a model

for emulation in similar geographical terrains.

o IDBI-NEDFi Project: - North Eastern Development Finance Corporation (NEDIi) was promoted by
erstwhile IDBI and has been engaged in various developmental and promotional activities in the north

cast region since its inception. IDBI collaborated with NEDET to build a Common Facility Centre for

Bagurumba Weaving Development Trust (a socially backward tribal group ol women) to facilitate
production of handloom products and a few other activities in Chatra village. Nalbari district. Assam.

The project has empowered the women by providing. them a sustainable livelihood and rural

entreprencurship skills. In addition, the project has helped in social integration ol the women and their

familics.
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% PRIVATE SECTOR BANKS:- Yy

~ INDUSTRIAL CREDIT AND INVESTMENT CORPORATION OF INDIA (ICICI):- Bank has

started various Skill Development Programs such as:

:mpowering Underprivileged Indians by imparting Vocational Skills:- [CICI believes that skill training
can contribute significantly towards the growth of our nation. Driven by this belicl. the ICICI Foundation runs
various skill development initiatives exclusively for the underprivileged people across the country. These

programmes provide trainees with relevant vocational skills to enable' them earn sustainable livelihoods.

s ICICT Academy for Skills (IAS):- The Academy offers industry=relevant and job-oriented vocational training
to youth from Underprivileged sections of the society. The Academy has trained over 1. 05,000 candidates
through its 24 centers free-of-cost and empowered them to build a better future for the nation and themselves.

o Rural Sell Employment Training Institute (RSETIs):- As part of a national programme initiated by the
Ministry of Rural Development (MoRD), ICICI has set up :RSETTs in Udaipur and Jodhpur. This programme
locuses on providing free vocational training in locally-relevant skills that empower villagers to be sell-reliant.

I'he initiative also promotes entrepreneurship and development ol micro-enterprises by providing loans.

~ AXIS BANK: - Axis Bank Foundation (ABF) is the CSR arm of Axis Bank. It was formed in 2006

with the aim of giving focus and structure to Bank’s corporate social responsibility and corporate
citizenship agenda. Axis Bank Foundation (ABF) aspires tb, contribute in the arcas of cducation and
healtheare. It has set up various programmes which provide educational support. in order to meet these
poals. Balwadis- the Foundation has identified the need to locus on early childhood programs for 2 - 6
vear olds. As part of our initiatives to support education. we help develop learning places for young

children living in large urban slum clusters so that it creates a strong Foundation and inculcates social

and cultural awarceness in them, s I

The Foundation’s mandate is to enhance economiciinclusion (or those living on the fringes ol poverty.
These include communities heavily dependent on na!'wr‘al‘ resources and hand skills for their livelihoods
and youth who are unable to find employmenf;‘ i'c-'é]ﬁcéial‘lly‘ ithe' disabled. Foundation works in
partnership with NGOs to design and deliver its programs: The programs are based on a [ramework

that compriscs of; e

[} Needs of the communities,

2) Build and strengthen the capacity of the communitics to work towards their development goals.
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3) Leverage Government programs, s
4y linkages with Financial Institutions and markets. The programs outcomes arc also aligned to
achieve some of the Sustainable Development Goals (SGDs) set by United Nations in 2015 - Goal
| - No Poverty. Goal 2 - Zero Hunger, Goal — 4 Quality LEducation, Goal 5 -Gender Liquality, Goal

10 -Reduced Inequalitics and Goal 13 - Climate Action.

The Foundation is a strong advocate of people’s institution as a means (or long term sustainability

and supported programs are strategically and financially designed accordance.

» HOUSING DEVELOPMENT FINANCE CORPORATION (HDFC):- has been working with

NGOs for providing non formal vocational and technical education programs as well as skill up
gradation courses to enable sustainable employment and Income gencration for cconomically weaker

sections,

s /ero Investment [nnovation for Education Initiative (ZITED):- It is an action-oriented initiative that
aims to improve the education system at zero or minimal cost. With TIDIC Bank Parivartan as its
principal sponsor, ZIIET is the world’s largest people-driven grassroots innovation movement.
Rupantar. a multi-dimensional programme under the initiative provides a platform for the government.

corporate, NGOs and teachers to come together for the sole purposc of improving the quality of

cducation in government schools. Uttar Pradesh is the first state to implement this program. The

program has successlully improved the quality of education in government schools across 75 districts
ol the state and is currently being implemented in 1| other states and 1 union territory in the country.
Z1E] aspires to continue to transform the education systc'm.iﬁ llrwdia [or gencrations to come.

« Promotion of Education: - HDFC Bank Parivartan's education programmes focus on teacher training.

scholarships, carcer guidance and infrastructure support. Through this programme. bank aims to

enhance the quality of learning across the nation.

« llealthcare and Hygiene: - Scarcity of potable water in many parts ot India has Icad to spread of water

borne discases as well as fatal cases. Through this initiative bank provides safe drinking water and
hygienic sanitation facilities. Bank’s focus is on both schools as well as the community. Community
led sanitation campaigns, promoting hygienic conditions through appropriate waslewater disposals and
providing safe drinking water are at the heart of thié‘fDW)ﬁlﬁlﬂiﬂC. Bank realized that “Clean Water” is

an cllective instrument to reduce poverty.

[JRAR19J3383 | International Journal of Research and Analytical Reviews (IJRAR) www.ijrar.org ] 38




A Mt IRV VIR ST AW Wy Y RIMIED U' IDOWUT WY WY WY IJ'U"VII‘:’ AWl="T0 W W Ry T Loy | 7 I B T T IUUJ’ \l_’,é
¢ Skills Development & Enhancement: - For millions 01 Indldna de\m a living may be a distant
drecam. To ensure that their dreams of a better life matel la|I7C banl\ focuscs on equipping people with

skills that can help them generate a steady income and contributc’ to a thriving cconomy.

e Financial Literacy and Inclusion: - Bank believes that llnanudl awareness is the first step towards
financial inclusion. Through their educational camps, HDEFC aim:to impart essential knowledge about
savings, investments, and access to organized sources of finance. Bank’s efforts to bring about this

cconomic upliftment have benefited millions across the nation.

CONCLUSION

Most of the banks use CSR practices as a marketing tool and many have taken efforts towards CSR in a

tange

“events. cte. Very (ew banks have
a clearly defined CSR philosophy. Mostly banks implement C@R in an ad-hoc manner. unconnected with their
business process and do not state how much they spend on CSR activities. I'urther voluntary actions are
required to be taken by the financial bodies to ensure the socio-environmental {casibility of projects to be
(inanced. Financial [nstitutions can do a lot to assist efforts for social rcshonsibility and achieve sustainability:.
Banks must also provide appropriate training to its employees on environmental and social risks in lending to

cosure that climate change is taken into account in corporate banking decisions.
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Abstract

This paper mainly deals with the role of international Institutions and Developed
Countries in the development of Third World Countries. The study examines whether these
Institutions and Countries have really changed the Socio-Economic status of the Third world
Countries through the Millennium Development Goals. The present study is based on secondary
data. Despite that developing countries are poor in standard of living, high poverty level, serious
dependence on industrialized nations, high birth rate, low rate of employment, poor of accessing
clean water, food, health, education and even though Third World Countries are marginalized in
power sharing, decision making, designing policies and projects in these institutions (particularly
World Bank and International Monetary Fund), these are tools used by developed countries to
exploit resources of the Third World Countries to protect interest of the West (mainly European
Countries). There is no one developed countries in the world, which are helping the Third World
Countries without any hidden agenda. So study argues that it is time for Developing countries to
come together and have their own development agenda and institutions to develop their own
countries. :

Keywords:
Developed Countries, Third World Countries, Socio-Economic, Developing countries,
World Bank and International Monetary Fund, European Countries

Introduction
The economics of development refers to the problems of the economic development of
underdeveloped countries. After the Second World War that economists started devoting their
attention towards analyzing the problems of underdeveloped countries and formulating theories
and models of development and growth (M. L. Jhingan, 2016). the desire on the part of new
leader in these countries to promote rapid economic development coupled with the realization on
the part of the developed nations that ‘Poverty anywhere is a threat to prosperity everywhere’ has
aroused further interest but the interest of the developed nations in removing widespread poverty
of the developing countries has not been aroused by any humanitarian motive. The vniversality
of scarcity is what makes economic analysis relevant to all nations, regardless of their level of
material well-being or ruling political ideology (Karl E. Case, Ray C. Fair, 2012). The World
Bank, IMF and UNs MDGs always claimed they were assisting the developing countries in
terms of development, surviving in economic and financial crisis and in various other ways, their
presence was often questioned. They were criticized by practicing bad governance,
marginalizing the developing world, biased policies, providing hurting and painful technical and
finflncial assistance and protesting interest of the west (Griffith-Jones 2002, Stiglitz 2006). The
Mesent paper is classified into 8 sections which include Abstract, Introduction, Objectives,
"Method, Third World Countries, World Bank, IMF, UNMDGs and Conclusion.
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Abstract:

Financial inclusion is a step taken to include and bring the under privileged, unreached and weaker sections of
the society, which are currently outside the sphere of the formal financial system, into the system. It also means
to provide the financial services and products to all the sections of the society in general und the vulnerable
sections, in particular, at an affordable cost and on a timely basis. Globally various steps have been taken to
strengthen and further the process of financial inclusion. According to the IMF, India being a priority country
having 20.6% of the world’s financially excluded population, the need for financial inclusion becomes a primary
concern. RBI has been taking various initiatives in this front and one such initiative is the Financial Inclusion
Plan (FIP) of banks. In 2010, the R.B.I advised all public and private sector banks to submit a Board approved
3 year Financial Inclusion Plan (FIP) starting in April 2010. Banks were advised (o formulate FIPs compatible
with their business strategy and comparative advantage and to make FIPs a vital part of their corporate plans.
This paper focuses on the progress of the FIPs of banks (public and private sector) from 2010 to 2018. It ulso
highlights the extent of financial exclusion and thus the need for financial inclusion in India.

Key Words:

Financial inclusion, exclusion, Financial Inclusion Plan (FIP).

Introduction:

Financial inclusion means connecting people to the banking system and making them the recipients ol the benefits
delivered by it. Financial Inclusion is defined as the process of ensuring access to financial scrvices and timcely
and adequate credit where needed by vulnerable groups, such as weaker sections at an affordable cost trom
Mainstream Financial Institution. The focus is only on the mainstream financial institutions because it is only
these institutions which have the capacity to provide full services and meet the requirements of Savings, Credit,
Remittance, Insurance, Pension and Payments transactions.

Review of Literature:

The researcher has come across a few books, speeches and newspaper articles that have focused on the similar
area of interest under study. Some of them include S.S.Mudra’s lecture on ‘Financial Inclusion: Basics and
beyond’ published in RBI Bulletin July 2015 wherein he indicated the relation between financial inclusion,
financial literacy and consumer protection. Deepali Pant Joshi in her speech titled ‘Financial Inclusion’ published
in RBI Bulletin November 2013 spoke about the various initiatives taken by banks for financial inclusion

including bank nationalisation and branch expansion and she also gave a snapshot of the Financial Inclusion Plan
of the banks from 2010-2013.
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Objectives:
I To study the extent of financial exclusion and thus the need for financial inclusion in India.

2. To study the progress of the Financial Inclusion Plan of all banks including Regional Rural Banks from 2010-

2018 with the help of 6 selected determinants.

Research Methodology:

This study is based on secondary data. The data has been accumulated from the Reserve Bank of India website,
RBI bulletin, Reference books and newspapers. For simplification of the topic concerned, various tables and
graphs have been utilised. Quantitative and qualitative data has been drawn from authentic and relevant sources.
The researcher has used quantitative and qualitative data to evaluate the experiment of financial inclusion. The
progress of the FIPs of the banks during the period 2010-2018 has been analysed through quantitative data with
the help of 6 selected determinants. i.e Banking outlets in villages- branches, Basic Savings Bank Deposit A/c
(BSBDAs) through Branches, BSBDAs through BCs, Kisan Credit Cards {KCCs} (Nos.), General Credit Cards
{GCCs}(Nos.) and ICT A/cs-BC transactions (Nos.).

Scope:
| The study is purely based on secondary data.
2. Many institutions in India are working towards furthering financial inclusion in the country but this research

paper is related to study, only the work and the progress made by the banks ( public and private sector banks)
in financial inclusion.

Analysis of the study:
A. Extent of Financial Exclusion:
I. IMF Financial Access Survey:

Anhievmg Universal Finaneial Access by 2020

(T oninassnsnom

Bripanes 2 2%

hMorocon 0 7%
(r Snca ) B

Clhnna = Indwn

o=

L Focus = o of the world's firancially rciudos
st Countries ™ w2 24D 11 RLii]]

Bowces: Globat Findex 2014, IMF Financial Access Sutvey W EWRGO_Finance | SFinAccosai0

Figure 1 Percentage of Financial Exclusion in Each Focus Country

Explanation of the figure:

The Universal Financial Access 2020 initiative is focusing on 25 countries which constitute 73% of the
financially excluded population in the world. India and China have the highest proportion of unbanked people
residing in the respective countries. Together they account for 32% of them. Out of the 73% of the world’s
financially excluded population, 20.6% ef them are found in India.
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2

National Sample Survey Organisation 59th Round Survey Results:

Access to Formal and Informal Sources of Credit-
By Rural Housholds

——Formal Sources == Informal Sources
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Figure 2. Access to Formal and Informal Sources of Credit
Source: RBI Website

Explanation of the figure:

IL

II.

MI.

IV.

Formal sources of credit include credit from Scheduled Commercial Banks (including Regional Rural Banks)
and credit from Co-operative Society and banks. Informal sources of credit include credit from agricultural
and professional money lenders or sahukars.

From the above graph we understand that during 1951-1961 rural households relied heavily on informal
sources of credit and a very few took the benefit of formal sources. In 1971 we can see a drastic change,
wherein the number of rural households using informal sources dropped to 36.9% from 60.8% in 1961, which
is a substantially large fall. A positive change was seen in the pattern of households using formal sources, as
these increased from 9.5% in 1961 to 22.3% in 1971.

The period up to 1981 saw a rise up to 56.6% in terms ot households using formal sources and a decline to
almost 16.9% in 1981 in the informal sources usage.

Thereafter the formal sources usage hovered around 47.6% to 51.8% from the period 1991-2002. The
informal sources in 1991 fell to its all-time low of 15.7% and thereafter again rose to 29.6% in the year 2002,

. In 2002 the rural households made a progress towards approaching the formal sources of credit, in terms of

51.8% resorting to them and nearly 29.6% resorting to informal sources.

. The results of the All India Debt and Investment Survey, NSSO 59" Round Survey reveal that there is

acute financial exclusion in the Central, Eastern and North-Eastern regions of India where 64% farmer
households are financially excluded.

Government of India Population Census, 2011

Availing of Banking Services

B Census 2001 B Census2012

67.8

(PerCent)

Rural Urban Total

Figure 3 Availing of Banking Services
Source: Department of Financial Services, GOI
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Explanation of the figure:

I In2001 30.1% of the rural households availed banking services while in 2011 this figure rose to 54.4%. Thus,
we can sce a rise of almost 80.73 %.

II. In 2001, 49.5% of the urban households approached the banks while in 2011 this figure reached to
67.8%.Thus; we can see a rise of almost 36.96%.

[T1. When we see the combined figure of rural as well as urban households availing banking services in 2001 and
2011, we find that the number has increased from 35.5% to 58.7%, i.e. a rise of almost 65.35%.

Thus from 2001 to 2011, the rise in the percentage of population availing banking services has been greater in
terms of the rural population as compared to urban counterparts.

B. Financial Inclusion Plan (FIP)
Financial Inclusion Plan-Progress of all banks including RRBs:

| Year Year Year Year Year Year Year Year Year
Parameters Ended Ended Ended Ended ended Ended ended ended ended
| March March March March March March March March March
l_ | — ) 2010 2011 | 2012 2013 2014 2015 | 2016 2017 2018**
Banking outlets in
villages%branches | 33,378 | 34,811 37,471 40,837 | 46,126 | 49,571 51,830 | 50,860 50,805
Basic Savings Bank
Deposit A/cs through
branches.(No. in 60.19 73.13 81.2 100.8 126 210.3 238 254 247
millions)
Basic Savings Bank
Deposit A/cs through 13.27 31.63 57.2 81.27 116.9 187.8 231 280 289
BCs.(No. in millions) _
IEFIGIEd! G 2431 | 2711 | 3024 | 3379 | 399 | 425 47 46 46
(No.in millions) 8 )
General Credit
Cards(No. in millions) _ __I.39 1.7 2.11 3.63 7.4 9.2 11 13 12
ICT A/cs -BC
transactions(No. in 26.52 84.16 155.87 250.46 328 477 827 1,159 1,489
millions) | I
Figure 4: FIP-Progress (**Provisional)

Source: Data gathered from the RBI website

Explanation:

I The banking outlets in the villages show a gradual increase from nearly 33,378 in 2010 to 49,000+ in the year

2015. This is a positive note to be made. It further increased to 50,860 in the year 2017; however there was a

reduction in 55 such outlets in the year 2018.

BSBDAs opened through branches were around 60 million in the year 2010 and this figure rose to 247 million

in the year 2018, showing a rise by almost 310%.

3. The number of BSBDAs was 13.27 million in the year 2010 and 289 million in 2018. This show an increase
by 2077%. There was a major increase in the number of A/Cs from 2014 to 2015 by nearly 50%.

4. The number of KCCs issued in 2010 was 24.31 million and in 2018was 46 million. We find there has been
an 89.22% increase from 2010 to 2018. There was a constant increase by 3 million in KCCS from 2010 to
2016 and it decreased by | million and thereafter remained constant during 2017 and 2018.

5. The numbers of GCCs issued in 2010 were 1.39 million and 12 million in 2018. Thus there has been an
increase by 763.31%

6. There has been a phenomenal increase in the number of ICT A/Cs BC transactions over this span of 9 years.
We find that there has been a 5614.63 % increase from 2010 to 2018 in this parameter and that there was a
very high jump in the number of transactions from 2015 to 2016 by nearly 73.5%.

39}
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Evaluation of the Select 6 Parameters of the Financial Inclusion Plan of the Banks from 2010 to 2018 at A
Glance:

The information in figure 4 depicts that there has been an increasing trend in the various products and services
offered by the banks under the Financial Inclusion Plan over the period 2010 to 2018. The banking outlets in the
villages have performed reasonably well. BSBDAs have increased significantly through the medium ol the
branches as well as the BCs. The performance of the BCs in helping open the savings bank accounts has been
phenomenal over the 9 year span. KCCs have performed better as compared to the GCCs in terms of issuance.
Lastly, the ICT A/cs based transactions carried out through the BCs have shown a remarkable and noteworthy
increase.

Suggestions and Recommendations:

1. The extent of financial exclusion in India as compared to the rest of the countries is extremely high.
Therefore, the RBI, Banks and the Government must constantly focus on increasing the level of
financial inclusion in the country through awareness programmes.

2. Rural counter parts should be encouraged to use the formal sources of credit which fall under the purview of
the RBI and the Government of India. The Informal sources of finance should be discouraged or they should
be brought under the Banking Law to safeguard the rural persons from being cheated and exploited
The RBI should impart basic knowledge to the countrymen about the basics of banking and explain the
basic ditference between the bankers and the money lenders.

3. BSBDAs through the branches and BCs have increased. However, transactions should take place within these
accounts by encouraging and educating the rural counterparts about the importance of keeping the
money with the banks rather than at home, which is idle cash. Banks are advised on offering an in built
overdraft facility in the BSBDAs in event of emergencies. If the banks are ot the opinion to grant the overdraft
facility in case of urgencies, then the banks must have an emergency inspection squad that will do a quick
enquiry and find out whether the emergency is a genuine one.

4. GCCs should be encouraged by the banks as these cards are issued for entreprencurial endeavours.
Today India is moving towards Skill Development & job creation programmes. The issuance of these cards
will encourage the entrepreneurs to undertake their ventures. Successful endeavours would have positive
impact on the economy in terms of employment, income and standard of living.

Conclusion:

Inclusive growth can take place, when the reach of banking is broad and deep. One such way is through the
Financial Inclusion Plans of the banks which aim to reach out to the most excluded sections of the society with
financial services and products. The FIPs of the banks have shown a notable progress from 2010 to 2018.
However, we need to strive hard until complete inclusivity becomes a reality.
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Abstract:

India has been known for its coffee all across the globe. The popularity in terms of demand Jor India’s
coffee is quite seen in more than 45 nations. The cultivation of Arabica and Robusta varieties of coffee is
Jound in India. These account Jor a major share in the exports from India. The major exporters of coffee
Srom India include CCL Products India Lid, Emil Traders Pvt Lut., Tata Coffee Ltd, Allanasons Private
Limited, Coffee Day Global Limited. Mudremane Coffee Curers etc. In this paper we have highlighted the
overview of export of coffee from India since 2009 and have analvzed the exporter wise export of coffee for
the period January 01, 2019 to January 31, 2019.

Keywords:
Coffee, exporter, Arabica, Robusta, India

Introduction:

The production and export of coffee has an impact on the economic front of the exporter country as it opens
new gates for inflow of funds from the different countries importing the same. India is definitely a
beneficiary in this respect as it is the third-largest producer and exporter of coffee from Asia; it is also the 6
largest producer of coffee in the world and is furthermore the 5% largest exporter of coffee all across the
globe, This justifies the significance and standing of Coffee in our country and in the international market
In this paper we have discussed the overview of exports of coffee from India by countries in Metric tonnes
since 2009 and have also analyzed the exporter wise export of coffee from India during I'Y 2016 10 FY
2018 and during January 2019,

Objectives:

1. To study the overview of the export of coffee from India since 2009

2. To analyze the exporter wise export of coffee from India during 2016-2018

3. To analyze the exporter wise export of coffee from India during January 2019.

Research Methodology:

Secondary data has been utilized for the purpose of this study. The data has been acquired from the website
of the Coffee Board, Government of India, Ministry of Commerce & Industry and India Brand Equity
Foundation. The researcher has made use of detailed tables to present the data which has later been
analyzed. Qualitative data has been mainly used to study the overview of export of the types of coffee from
India by countries and Quantitative data has been used for comparative study and the progress of exports
during January 2019. This has been done with the help of different parameters namely the quantity in tonnes
of the different types of coffee beans exported and exporter wise export of coffee from India.

Scope:
1. Secondary data is the main source of this study.
2. India exports various products however this study is limited only to the export of Coftee,
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Analysis of the Study:

1.

Types of Coffee in India:

Arabica and Robusta are the two important varieties of coffee which are most commonly consumed all
over the world.

Arabica coflee has a mild flavor and well-adjusted aroma. It is also sharp and sweet in taste. As
compared to Robusta it has half the amount of caffeine. Its period of harvest is between November to
January. It is gown in regions ranging from 600 to 2000 meters. It requires a pleasant, moisture rich and

subtropical weather condition for its growth. The soil has to be nutrient rich in order to be in line with
the international standards.

Robusta coffee has double level of caffeine as compared to Arabica coffee. It has a strong taste. It is
possible to grow the same on lower altitudes as well. It is harvested during December to F ebruary.

Overview Of Exports Of Coffee From India By Countries In Metric Tonnes

India has a rich history of coffee and its exports. Currently India exports to more than 45 countries all
across the globe. Ttaly and Germany are the major importers of coffee from India. Approximately 30%
of the coffee exported from India reaches to these two countries. During 2009-2010 India exported
196002 MT of coffee to more than 45 countries. The export of Coffee from India in the subsequent
years is as follows:

Exports of Coffee from India by Countries in Metric Tonnes

Year Export In Metric Tonnes ;Zz:?;se Rl /
2009-2010 | 196002 A

2010-2011 | 299778 103776.00

2011-2012 | 333222 33444.00 i
2012-2013 | 299288 -33934.00

2013-2014 | 299879 591.00

20142015 | 274991 -24888.00

2015-2016 | 310015 : 35024.00

20162017 | 343933 33918.00

2017-2018 | 395014 51081.00

Figure No 1: Exports of Coffee from India by Countries in MT tonnes
Source: Data gathered from the Coffee Board of India

Explanation of figure no 1:

l.

w

When we observe the data of 2009-2010 and of 2010-2011 we find that there has been an increase of
103776 Metric tonnes of export of coffee from India.

In 2011-2012 we find that the increase in the export of coffee has been of 33444 Metric tones. We find
the ycarly increase in 2010-201 | was more favourable as compared to the yearly increase of 2011-2012.
In 2012-2013 we observe that the export of cotfee showed a decline from 333222 Metric tonnes (2011-
2012) to 299288 Metric tonnes in 2012-2013.

Thereafter in 2013-2014 the exports of coffee rose by 591 Metric tones.

In the year 2014-2015 the export of coffee fell by 24888 Metric tones.

From 2015 to 2018 we observe that the export of coffee from India in Metric tones has show a positive
sign where the exports have risen by 35024 MT in 2015-2016, thereafter by 33918 Metric tones in 2016-
2017 and by 51081 Metric tones in 2017-2018.
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Observations:

e During the time frame 2009-2018, we find that export of coffee from India has shown an increase in the
years 2010-2011, 2011-2012, 2013-2014, 2015-2016, 2016-2017 and 2017-2018.

e On the other hand the years 2012-2013 and 2014-2015 experienced a decline in the number of exports of
coffee. Out of these two years, the decline was greater in the year 2012-2013

e The maximum yearly increase was recorded in the year 2010-2011 and the minimum yearly
increase was recorded in the year 2013-2014.

3. Exporter Wise Export Of Coffee From India DEring 2016-2018

Exporter Wise Export Of Coffee From India During 2016-2018

Dominant Exporters B

Quantity In Metric Tonnes

Name Of Exporter M/S FY 2016-2017 FY 2017-2018 | Change

CCL Products India Ltd 35594.8 43365.3 7705
Allanasons Private Limited 34310.8 282355 ) -6075.3

NKG India Coffee Private Limited 27764.9 274225 -342.4

S.L.N Coffee Pvt. Ltd 26105.3 10861.9 -15243.4

Tata Coffee Ltd 25660.4 219892 -3671.2 |
Ned Commodities India Pvt. Ltd 24720.6 31661.9 69413 |
OLAM Agro India Private Limited 19333.5 I _.25504_1.0 B _ 6170.5 |
Nestle India Limited 13833.7 12213.4 -1620.3
Coffee Day Global Limited 13796.0 25367.1 | 1IS7L

Emil Traders Pvt. Ltd 12948.6 14739.0 | 17904

Figure No 2: Exporter Wise Export Of Coffee from India during 2016-2018
Source: Market Research and Intelligence Unit Coffee Board

Explanation of figure no 3:

1) The above table shows the quantity of exports made by the difterent exporters during FY 2016-2017 and
2017-2018. It also shows the change /variation in the exports made during the two financial years.

2) CCL Products India Ltd has been the major exporter ot Coftee trom India during 2016 -2018. Theii
exports rose from 35594.8 tonnes to 43365.3 tonnes showing an increase by 7770.5 metric tonnes.

3) Allanasons Private Limited showed a decline in their exports by 6075 metric tonnes followed by NKG
India Coffee Private Limited showing a minor decline in their exports by 342 metric tonnes and S.L.N.
Coffee Pvt. Ltd recording a decline by 15243 metric tonnes and Tata Coffee Ltd reporting a decline by
3671.2 tonnes from FY 2016-2017 to 2017-2018.

4) Ned Commodities India Pvt Ltd and Olam Agro India Private Limited have shown an increase in their
exports by 6941.3 and 6170.5 respectively during 2016-2017 and 2017-2018.

5) Nestle India Limited has shown a decline in their exports by 1620.3 metric tonnes from 2016-2017 to
2017-2018.

6) Coffee Day Global Limited has perfomed well showing an increase by 11571.1 metric tonnes in their
export figures.

7) Emil Traders Pvt Ltd has also shown a positive sign by displaying an increase by 1790.4 metric tonnes
in their exports.
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Observations:

L

CCL Products India Ltd has been the dominant exporter of coffee from India during FY 2016-2017 as
well FY 2017-2018.

The second dominant exporter during FY 2016-2017 and during FY 2017-2018 has been Allanasons
Private Limited has been and Ned Commodities India Pvt Ltd respectively.

With regard to the best positive change in terms of numbers we have COFFEE Day Global Limited

which has shown a maximum increase by 11571.1 metric tonnes

4. Exporter Wise Export Of Coffee From India During 01/01/2019-31/01/2019

l Coftfee Board : Bangalore

Exporter Wise Export Of Coffee During 01/01/2019 To 30/01/2019
[ Provisional And Based On Export Permits ]
Name of Exporter M/S Arabica | Robusta [ Instant Roasted Total Pe'rcentage %
(In (In (Gbe) (Gbe) (In With Total
| Tons) Tons) (In Tons) (In Tons) Tons) Exports
Cecl Products India Ltd 0 0 3790.22 0 3790.22 | 18.17
Emil Traders Pvt Ltd. 0 30012 |0 0 3001.2 | 14.39
| Tata Coffee Ltd 250 7 1727.26 0 1984.26 | 9.51
Allanasons Private Limited | 1101.2 [ 709.8 0 9.52 1820.48 | 8.73
Coffee Day Global Limited | 916.4 816.06 |0 0 1732.46 | 8.3
Vi Her i
idya - Herbs  Private | o ) | 6038 |0 0 384 |0.18
Limited
Eltzd Commodities India Pvt 402.9 10963 |0 0 402.9 193
Mudremane Coffee Curers | 293.8 1036.2 |0 0 1330 6.38
)| A India Privat
(Lt;‘m gro India Private | ;)4 8658 |0 0 10682 |5.12
Nestle India Limited 0 0 853.827 0 853.827 | 4.09
Others 1845.4 | 4312.05 | 2979.52 14.221 4839.1 (232
Total 5050.4 | 6436.06 | 9350.83 23.741 20861.1 | 100

FIGURE NO 3: Analysis of the exporter wise export of coffee during January
Source: Coffee Board of India.
Explanation of the figure no 3:

1. Out of all the coffee exporters in India, we find that the share CCL Products Ltd is maximum standing at

9

18.17%, followed by Emil traderspvt Itd whose share stands at 14.39%.

The third position is taken by TATA Coffee Ltd. with a share of 9.51%. AllanasonsPrivate Limited and
Coftee Day Global Limited have an average share of 8.52 %.

Mudremane Coffee Curers and Olam Agro India Private Ltd have shares
respectively

of 6.38% and 5.12 %

4. Nestle India Limited and Ned Commodities India Pvt Ltdhave shares 4.09 % and 1.93% respectively.

. Out of the total exports 76.80 % was done by these top 10 export companies and remaining 23.20 %

exports belong to all other exporters.

In the total coffee exports, if we compare product wise or bean wise classification of export we will find
that maximum export of Instant (Gbe-Green bean equivalent) has taken place accounting for 44.82%,
which is followed by Robusta accounting for 30.85%. The export of Arabica stood at 24.21% and that of
Roasted (Gbe) at 0.11%.
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Conclusion:

Coffee is an ever demanding commodity in the international market and India plays a key role in tulfilling
this demand. The exports of coffee from India have shown a positive trend over the last 9 years. There are
various private players dominating the export of coffee from India to other countries which have also
contributed to this positive trend.

Bibliography:

Websites:

* www.indiacoffee.org

* www.thecoffeeguide.org

®  WWwWw.ncausa.org

*  www.teacoffeespiceofindia.com
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