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ABSTRACT

Hon. Narendra Modi launched on the 25" September 2014, the “Make in India” campaign to
give a push for facilitating investment, foster innovation, enhance skill development, put in
place proper infrastructure for the growth of manufacturing industries. It also aimed at
protecting intellectual property rights. The Government of India took initiative and
announced a scheme titled, “Make in India” with an objective to make and encourage
companies to develop, manufacture and assemble products made in India and incentivize
dedicated investments into the manufacturing sector. The Make in India is built on the four
pillars namely: foster innovation, enhance skill development, protect intellectual property &
build best in class manufacturing infrastructure.

The government of India has initiated several steps to give a boost for the development of
industries, fostering innovation, skill development. During the period 2015 to 2020 the
response and the achievement of the scheme are quite phenomenal. However, since 2020
because of the Corona-19 virus pandemic and its continued attack has adversely affected the
Make in India movement and the skill development. No doubt, India has a large pool of talent
and with the government all out support will result in the targeted industrial development as
well as improvement in the service industries as such. So far solving the availability of the
skilled labour force the government has kept it in focus and the industries also have well
responded to the Govt.’s initiative by starting their own Skill Development Courses from out
of CSR funds and this will enable them to have inhouse developed skilled labour of their own
requirement,

Keywords: Make in India, Skill Development, Development of Entreprencurs, Creation of
Employment Opportunities, National Skill Development Corporation



PAPER

There were discussions for several years to give a boost to manufacturing in India and
to make it a Global Manufacturing Hub. Hon. Narendra Modi launched on the 25" September
2014, the “Make in India” campaign to give a push for facilitating investment, foster
innovation, enhance skill development, and put in place proper infrastructure for the growth
of manufacturing industries. It also aimed at protecting intellectual property rights. The
Government of India took initiative and announced a scheme titled, “Make in India” with an
objective to make and encourage companies to develop, manufacture and assemble products
made in India and incentivize dedicated investments into the manufacturing sector. The Make
in India is built on the four pillars namely: foster innovation, enhance skill development,
protect intellectual property & build best in class manufacturing infrastructure.

For the speedy development of industry, the prime need is modern and facilitating
infrastructure, development of smart cities and state of art facilities with high speed
communication and integrated logistic arrangements. It is also essential to identify the skill
requirement and develop the workforce to meet the requirements of the industry.

While launching the campaign of Make in India the Government has identified 25
sectors in the manufacturing, infrastructure and service activities and detailed information is
being shared through interactive web-portal and professionally developed brochures. With a
view to attracting the Foreign Direct Investment the Government of India opened up several
sub sectors like construction, railway infrastructure and defense production

When we look back and take stock of the outcome of the Make in India initiative, we
find that it has certainly helped in achieving ease of doing business and enhanced skill
development. It has created an environment which is conducive for the growth of the
identified manufacturing sectors. One more aspect is that this scheme has given birth to
forging partnership between government and industry.

The Government of India has taken several initiatives to support the Make in India
movement. It has recently launched the National Single Window System for securing all the
regulatory approvals and services, so as to ensure that there is no delay dallying at any stage
This will certainly make further making the ease of doing business. In the year 2014 India’s
rank was 142 which has drastically improved to 63 out of 190 countries, in 2019. This is
undoubtedly a great achievement. The government is not complacent and is still putting to
further improve this situation. The objective of focusing ease of doing business is to motivate

the entrepreneurs to take advantage of this environment and start their new ventures,
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Table: FDI inflows since commencement of Make in India

Sr. No. Year FDI (in US § billion)
1 2014-15 45.15
2 20105-16 55.56
3 2016-17 60.22
4 2017-18 60.97
5 2018-19 62.00
6 2019-20 (P) 74.39

(P): Data is Provisional. Subject to reconciliation with RBI
Source: Information given by the Minister of State in the Ministry of
Commerce and Industry, in a written reply in the Lok Sabha on the 4% August 2021
From the above table it can be seen that there is a faster growth of the FDI in India
which is helpful to the Govt. to further improve the infrastructure facilities for the
manufacturing and the services sector.
It will be appropriate to have a look at the performance of the certain key industrial

sectors under the Make in India initiative.

Sr. Sub-Sector Performance

No.

1 Automobile | The top players have inaugurated manufacturing units namely:
and L. ISUZU motors in Sri City Andhra Pradesh
Automobile | 2. Tata Motors & Fiat jointly have opened up in
Components Ranjangaon, Pune

3. Suzuki Motors in Ahmedabad

4. Mercedes Benz In Chakan

Rise in Automobile production is 2.60 percent

Exports have increased by 1.91 percent.

Automobile Components export has increased by 22 percent

2 Construction | 1. 1.7 million houses have been constructed under Pradhan Mantri
Awas Yojana (Gramin) houses

2. The construction sector is the industry which stands 2nd in line
in terms of providing employment, after agriculture. A whopping
35 million people have been employed

3 Electronic Around 38 mobile manufacturing units have been set up which
Systems have created employment of about 38300

Under Digital Saksharta Abhiyan (DISHA)around 99.56 lakh
candidates have been enrolled for training

In 2017 this industry witnesses a remarkable jump of 27% where
in the total volume reached 1.57 Lakh Crore from 1.43 Lakh Crore
in 20164

4 Defense Various products manufactured in India like HAL Tejas Light
combat aircraft by sourcing 95% of the resources required locally
Defense equipment amounting to INR 2059.18 Crore have been
exported to 28 countries in FY 2015-16




Similarly, the other sectors like IT, BPM, Food Processing, Electrical machinery,

Solar power generation, etc. have shown progress in the positive direction.

Time and again the government of India is inviting the world industrial leaders to

come to India which promises a fair system and the best it can offer. Hon. The Prime

Minister during his visits to the developed world is meeting the prominent industrial leaders

and interacting with them to understand their expectations from the Government and also

explaining to them what India can offer. These meetings are getting very good responses as a

result of which several MNCs are being seen on India's industrial canvas.

According to the press note of year end review up to December 2021, Ministry of Commerce

and Industry:'
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Economy started showing sign of recovery from Covid with GDP growth rebounding
t0 20.1% in Q1 and 8.4% in Q2 of current FY

Several high frequency indicators like E-way bills, rail freight, port traffic, GST
collections and power consumption demonstrated a V-shaped recovery

Revival of Industrial Production as indicated in trends of IIP and ICI

Index of Industrial Production surges by 20% during April-October, 2021 compared
to contraction of -17.3% during same period last year; Mining, Manufacturing, and
Electricity sectors record double digit growth over significant declines during the
period

Production Linked Incentive schemes to make India ‘Atmanirbhar’ and enhance
India’s Manufacturing capabilities

FDI policy further liberalized, - FDI limit raised from 49% to 74% in Insurance sector
& up to 100% in PNG & Telecom sectors under automatic route

India registered highest ever annual FDI inflow of $ 81.97 billion in 2020-21

Launch of PM Gati Shakti, a National Master Plan for Infrastructure Development
Start-ups created around 2 lakh jobs in 2021, the highest in four years

Launch of National Single Window System (NSWS) - a one-stop for regulatory
approvals

It will be worthwhile to take note of the impact of Covid-19 pandemic that has

witnessed prolonged lockdowns and the various restrictions that have been imposed to arrest

Available on https://pib.gov.in/PressReleaselframePage.aspx ?PRID=1786148
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this pandemic. The Indian economy has witnessed a sharp contraction of 24.4 per cent in Q1
and 7.3 per cent in Q2 of FY 2020-21. Industrial sector performance during 2020-21 declined
considerably, by -8.4%,

The government of India has constituted an Investment Clearance Cell for
speedy approvals of investment proposals.
Skill Development:

Even before the scheme of Make in India was launched the central government had
established National Skill Development Corporation of India (NSDC) in the year 2008. The
Government of India through the Ministry of Skill Development & Entrepreneurship
(MSDE) holds 49% of the share capital of NSDC, while the private sector has the balance
51% of the share capital. NSDC’s objective is to promote skill development by catalyzing
creation of large, quality and for-profit vocational institutions. It also provides funding to
build scalable and profitable vocational training initiatives. It has developed short term
courses for various trades and it also holds exams and awards certificates to the successful
candidates. This certification enables the holder to secure a job or to start his own enterprise.

Although the NSDC was established in 2008, the real development and achievements
started when the NDA government launched the Make in India and also focused its attention
on the skill development to supplement the skilled and efficient labour force. The government
of India also covered this training aspect under the Corporate Social Responsibility and as a
result several industrial organizations have started their own training programs which fulfill
their inhouse requirement as well as the participants are also allowed to start their own
economic activity. The focus on skill development has certainly improved the skills of the
youths as now even the Industrial Training Centers of the Government are now flooded with
the admissions which in the good old days were starving of admissions.

Skill development has also one more aspect and that is to improve the youth’s
employability. The Indian industries were facing a severe shortage of skilled graduates and at
the same time there were several graduates who were unemployed. This was mainly because
of the mis-match between the industry's expectation of skill and the pass outs from the
academic institutions. This has been realized by the University Grants Commission and the
AICTE which have now asked the academic institutions to have close interaction with the
industries and for awarding the professional degrees the students should complete an
internship of one semester. This will enable youths not only the academic education but also

some minimum work experience which will increase their employability. Detailed guidelines



have been issued by the UGC and in times to come the rapport between the academic
institutions and the industries will improve and the deficiency of mis-matching will be
overcome.

For the past two years the world at large has been gripped over the Corona-19
pandemic and because of the clamping of compulsory lockdown the economy has received a
severe blow. India is also not an exception to it. As the time is passing the new variants of
Corona -19 are surfacing and creating havoc. By the time this paper is being concluded the
world over there is a spread of Omicron variant which is fast spreading and the governments
had to clamp at least partial lockdown once again. This will certainly have a severe impact on
industrial development. Unemployment is going to increase. GDP will also adversely affect.
The government had to accord top priority to provide healthcare facilities. The government
has to step up its healthcare expenditure. Unemployment will increase.

India is an ocean of talent. There is one TV program named “Shark Tank India " on
Sony TV Channel wherein mostly first-generation entrepreneurs who have developed some
innovative product and need capital come before the identified investors and present their
products. Most of the new entrepreneurs are well qualified, have invented a new product or
service and they present their products / service to the prominent investors. These investors
on the spot give their decision of participating in equity in case of viable proposals.
Entrepreneurs whose proposals are unviable they also get the investors point of view to
enable them to improvise their proposals. This program proves that India has got a talent and
they can invent several products and services for mankind. These new Make in India
ventures will be providing job opportunities to several youths thereby helping the government
to control the unemployment situation.

Conclusion:

The Make in India movement along with the Skill Development program launched by
the Government of India are certainly welcomed by the industries and the youths. The
government has initiated several steps to support the industries both domestic as well as
MNCs of foreign origin as it will improve the unemployment situation in the country.
However, the program has received a strong blow because of the Corona-19 pandemic which
has continued for the past two and a half years and there are no signs of improvement in the
near future. By the time this paper is being concluded the third wave has forced the
government to clamp partial lockdown which will again hamper the smooth functioning of

the industries. The government is trying its best but the task is very huge and expensive. Let



us hope that things will improve in the near future and the objectives set out under the Make

in India and Skill Development are achieved in times to come.
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A STUDY OF SOCIAL RESPONSIBILITIES AND ETHICS
FOR BUSINESS: WITH REFERENCE TO SOME MNC’S.

Mr. Mangesh Manik Mundhe
Assistant Professor,
Ness Wadia College of Commerce, Pune,

Abstract : -

Whenever we take something from others il is our responsibility to compensale them in
any form. This applies to companies and organizations in owr socieny loo. When company' uses
resources from sociefy, they should give different services in retun. For this purpose,
government made compulsion to organization through Corporate Social Responsibility
program. There are waditional and modern view of social responsibility. Law also provided
many provisions regarding corporate social responsibility which are helpful to society mainly
Many large business organizations are following policies of corporaie soc ial responsibility
While following implemeniation of social responsibility, organizations have to follon code of
conduct, specific behavior, values and principles. This concept is called as ethics of business.
For protecting stakeholders, safeguarding customers interest cthics are needed.

Introduction: -

. Ethics mcans the study of what is right and wrong in human bchavior. Ethics for
business also a part of business. Its control business activities. From this view corporate
social responsibilitics born. This concept born in 19507s in the USA There are social
problems like poverty, unemployment, increased poltution and fall in dollars prices.
Many groups from socicty demanding for Corporate Social Responsibilities. In India
Corporate Social Responsibility Concept has been introduced by the Companies Act.
2013. CSR pives beneits to Local developments such like road constructions, cleaning
in local area of company. It also boosts 1o cducation development. Sports and research.
In directly its assist to Country’s Government in growth of countries various tactors.
Company gets benefits in Tax; government give subsidies to such company. CSR
creates a brand of Company in Workers, sharcholders. customers and socicty 10o. In
brief CSR is nccessary for country growth and development all point ol view like

economically. cducational, rescarch, basic development ol infrastructure.
Review of Literature : -

Companies do not perform in isolation from the community around them. Mostly basic
facilities to conduct business depend on conditions and operational area of business. Improving
living conditions, providing proper compensation and resettlement are  the  primary
responsibilities of the corporates. But while implementing the projects indilference of
corporate towards local people can create social problems. So modemn principles should be
followed to create balance between corporation and socicty. Social responsibility can be donc
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towards different interest groups in the society. Social responsibility for the industrialization
of tribal areas of eastern India is done for NALCO. Corporate social responsibility is also
emerging in India. Corporate social responsibility is also a way for better corporate governance.
For each country opportunities and challenges for social responsibility are different because of
various backgrounds. For Indian context CSR activities are driven by the developmental needs
of the Indian communities (Sudhansu and Rajan).

Busincss cthics concept arosc in 1960s as companics became more awarc of a rising
consumer-based sociely that showed concerns regarding the environment, social causes and
corporate responsibilitics, Behaving cthically in business is widely regarded as good business
practices. Business ethics has its features and principles which shows how they are important
for all stakcholders which includc employecs, sharcholders, government and socicty. Now a
days ethics has been an important part of economic environment in the twentieth century.
Business cthics plays vital role at workplace. This enables management to treat all employees
as equal and think from their perspective as well, (osou.in). Most of the business houses in
India likc Reliance group, Adani group. Tata group, Mahindra group, Bajaj group arc providing
much attention towards need and importance of Social Responsibility.

Objectives of paper : -

This paper throws light on following objectives

To discuss the social responsibilitics of business.

To study Traditional and Modern View of Social Responsibility.

To study business ethics and its need.
To analyze social Responsibilities toward different Interest Groups.

Dok —

To understand provisions regarding Social Responsibility and Ethics in The Company
Act, 2013.
6. To study the policy adopted by different Multinational Corporations in India.

Key words: -

8 Social responsibility, Business, Ethics, society, sharcholder, stakcholders, Retiance
Group, Bajaj Group, Adani group.

Meaning & Importance of social responsibilities:

Corporate social responsibility (CSR) is a self-regulating business model that helps a
company be socially accountable to itsell, its stakeholders, and the public. By practicing
corporate social responsibility. also called corporate citizenship. companies can be conscious
of the kind of impact they are having on all aspects of society. including economic, social, and
environmental.

Because of CSR strategies many people attract towards various companies. CSR
strategies of company shows organizations is treat all people, including employees well.
Better CSR efforts help foster more positive work environment. 11" social responsibility
concept taken seriously can win consumers and also develop platform for market and
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attraction of their audience. Many consumers are willing for paying more for product it the
organization focuses on environment sustainability.

Concept of Social Responsibility : -

Business uses many resources [rom the socicly and make their outputs. Different
classes are there in society and these classes hopes something in return from businesses. Due
to this business and society form interrelation between them. So. this scenario gave rise 10
concept of Social Responsibility. Corporate social responsibility says that there are important
social role companies have in different parts of the society which are direetly or indirectly
affccted by company.

Main areas for social responsibility are employment generation, health. education.
poverty eradication. Government also supports and encourage these activities and encourage
businesses to do CSR. Companies are also happy to contribute toward social responsibility
because they get large tax benefits. When companies make contribution towards social
responsibility through health, education society gets improved and ultimately corporate will
get better worktorce as employces.

Traditional Vs Modern view of social responsibilitics :

Certain cconomic and legal responsibilitics. The organization does what it's obligated
to do and nothing more. This idea reflects the classical view of social responsibility, which says
that management’s only social responsibility is to maximize profits.

In traditional social responsibility. business owners help poor and backward people
from the profits made by them. The scope of operation is at lower (Micro) or individual level,
Traditional view includes philanthropic concept which has giving tendency. This type evolved
in ancient India. Goals included in traditional social responsibility were tangible. Mostly due
to tangibility the were narrowly defined.

Modern view of responsibility corporations and organizations commit that they will
work with ethics and welfare of the socicty be taken into consideration for better developments
in the socicty. The scope for operation here is macro level (whole cconomy). Along with
philanthropy ethical. economic, and legal concepts are included. After the World War 11
support of large organization for the development was felt needed. Because of this need social
responsibility from corporate side comes into the picture. Tangible and intangible both types
of goals are included in this type of social responsibility. As intangible goals are also included
in modern view modern view become broadly defined.

Business Ethics :

The term ethics come from word ethos which refers to character or customs or accepled
behavior. Ethics include principles, values and belief which define right and wrong decisions.
Ethics is set of principle of human conduct that governs behavior of individuals and
organizations. Business ethics refers to standards for morally right or wrong conduct in
business. Business ethics are established to increase and development ol honesty among their
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employees and gain trust from stakeholders like government, suppliers. customers, creditors.
investors and society. It includes applied ethics or professional ethics which checks moral or
ethical problems and ethical principles,

Need of Ethics in business :

1. Restricting business malpractices: - business owners may use malpractices hke black
marketing, artificial high pricing, selling duplicate. illegal, harmful products. Business ethics
helps to avoid these malpractices.

2. Safeguarding customers confidence: - Customer’s right may not be protected by business
owners. So, ethics of business when followed, the confidence about products increases in
buyers.

3. Protecting Stakeholders: - along with customers different stakeholders are also important
for any business. The survival of business is not possible without these stakeholders. For the
purposc of protection of these people cthics arc important.

4. Developing good relation: - for proper relations between business and society ethics are
needed. Ethics used results in profits and ultimately in cconomic growth of country.

Social Responsibility Towards Different Interest Groups : -

Important interest group for social responsibility includes shareholders or owners,
workers, consumers, government and community.

l. Shareholders or Owners Group: - Business organizations must provide their
shareholders regular, correct and fair information about books of accounts, their future
growth and plans. Investor’s interest must be safeguarded.

2. Worker’s Group: - different opportunities to the workers create social responsibility.

Businesses should try to give right conditions for working. Proper behavior fair wages
for workers are also part of social responsibility.

3. Consumer’s Group: - right quality. better quantity with reasonable prices o
consumers is responsibility of business organizations. Providing correct information,
hazardous consequences, feedback, queries of consumers and making them satisfy are
included in social responsibility for consumers.

4. Government and Community: - Following the norms given by government s
responsibility ol corporations. Different laws, paying taxes honestly are nmportant for
every business. Cleaning ol waste water releascd in water reservolr, [ilterig smoke
released in air, reducing all types of pollution. arranging awareness campaigns in
society, developing programs for reducing poverty, improve education are done for
community by corporations under Social Responsibility.

Provisions regarding social responsibilities and cthics in Company Act, 2014 :

1i: India's new Companies Act 2013 (Companies Act) has introduced the provision [or

Corporate Social Responsibility (CSR). The concept of CSR rests on the ideology of

give and take. Companies take resources in the form of raw materials. human
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resources cte. from the society. By performing the task of CSR activities, the
companies are giving something back to the society.

2. Ministry of Corporate Affairs has notified Section 135 and Schedule VII of the
Companies Act as well as the provisions of the Companies (Corporate Social
Responsibility Policy) Rules, 2014 (CRS Rules) which has come into effect from |
April 2014 and certain amendment in May 20106.

3; Scction 135 of the Companics Act 2013 provides the threshold limit for applicability
of the CSR 1o a Company:

(a) nct worth of the company o be Rs 500 crore or more; or

(b) turnover of the company to be Rs 1000 ¢rore or more: or

(¢) net protit of the company to be Rs § crore or more. Further as per the
CSR Rules, the provisions of CSR are not only applicable to Indian companies, but
also applicablc to branch and project offices ol a foreign company in India.

4, CSR Committee and Policy: Every qualifying company requires spending of at leas
294 of its average net profit (Profit before taxes) for the immediately preceding 3
financial years on CSR activities in India. Further. the qualifying company will be
required to constitute a committee (CSR Committee) of the Board of Directors (Board)
consisting of 3 or more directors. The CSR Committee shall formulate and
recommend to the Board, a policy which shall indicate the activities to be undertaken
(CSR Policy); recommend the amount of cxpenditure to be incurred on the activities
referred and monitor the CSR Policy ol the company. The Board shall take into
account the recommendations made by the CSR Committee and approve the CSR
Policy of thec company

5. Activities under CSR: The activities (in arcas or subject. specitied in Schedule VI
that can be done by the company to achicve its CSR obligations include: Schedule Vil
of Companics Act 2013

(1) eradicating hunger, poverty and malnutrition. promoting health care
including preventive health care and sanitation including contribution to the ‘Swachh
Bharat Kosh’ set up by the Central Government for the promotion of sanitation and
making available safe drinking water:

(i1) promoting education, including special education and employment
cnhancing vocation skills specially among children, women, clderly. and the
differently able and livelihood enhancement projects;

(i) promoting gender equality. cmipowering women. setting up homes
and hostels for women and orphans; setting up old age homes, day care centers and
such other facilities for senior citizens and measures for reducing inequalities laced
by socially and cconomically backward groups:

(iv) ensuring cnvironmenta! sustainability.  ccological  balance.
protection of flora and Fauna. animal welfare, Argo forestry. consen ation ol natural
resources and maintaining quality of soil, air and water including contribution to the
‘Clean Ganga fund’ set up by the Central Government for rejuvenation of river Ganga
J (v) protection of national heritage, alt and culture including restoration
of buildings and sites of historical importance and works ol art; sctting up public
libraries; promotion and development of traditional arts and handicralts:

(vi) measurcs for the benelit of armed forees veterans, war widows and

____________________—-———-—________________.—
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their dependents: (vii) training to promote rural sports, nationally recognized sports,
Paralympics sports and Olympic sports;

(vii) contribution to the Prime Minister's National Rehef Fund or
any other fund set up by the Central Government for socio-ecconomic development
and relief and welfare of the Scheduled Castes. the Scheduled Tribes. other backward
classes, minorities and women; (ix) contributions or funds provided to technology
incubators located within academic institutions which arc approved by the Central
Government; (x) rural development projects:

(xi) Slum arca development.

Policy of general MNC: -

A. Tata Motors: - They spend 334 crore in Covid-19 for extending support to those in need.
education masses for containment and protection. They provide 1.00.000 masks, 250 Hospital
Bed. E-lcarning support at BMC schools under a partnership based on its *More from Less for
More’ by reaching 14,000 students, 550 teachers. 191 schools, Rs. 125 cost per student.

2. Ambani group: Mission Anna Seva was conducted by Reliance Industries which assured
daily wager, police personnel, migrant laborers. More than Rs. 5.5 crore meals distributed till
date to over 27+ beneficiaries through 1.000 beds COVID care facility sctup in Jamnagar. 875
beds managed by RFH (Reliance Foundation Hospital) in Mumbai.

3. Adani Group: Cost frec quality cducation to morc than 2.100 students annually. Over
1,00,000 children through 600 government schools and balwadis. The government of Gujrat
approved Adani Foundation's proposal to adopt Government Primary Schools in the Mundra
taluka in Gujrat cover seven villages.

Gyanodaya 1s an online education initiative by Adani Foundation, helping students
from rural areas to learn more efficiently in Jharkhand’s Godda district.

Gujarat Adani Institute of Medical Sciences (GAIMS) is Tirst Public-Private-
Partnership between Government of Gujarat and Adani Fducation and Rescarch. G. K.
General Hospital (GKGH) is the attached teaching hospital which is Multi-Specialty Modern
Teaching District Hospital in Kutch district, which include 750+ beds and 14+ operation
theaters.

4. Mahindra and Mahindra: - Project Nanhi Kali is flagship project which impacted
4.50,000 girls from country through 6.001 academic support centers. in 9 states. This project
provides 360-degree support (0 girls from Class | 10 10.

Through Mahindra Pride School with 100% placement record, the 9 schools in Punc,
Patna, Chandigarh, Srinagar, Iyderabad. Varanasi and Three in Chennai. trained and placed
6.045 students in 2019-2020. Till 2021 39,280 youths tramed through this program.

5. Bajaj Auto: - Bajaj Education Initiative (BEI) and E-learning Project. This BET is mix
of private and government schools in Pimpri Chinchwad arca of Pune. The E-learning project
has reached more than 1,550 schools covering Maharashira and Rajasthan. Bajaj Auto and
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YCMH Hospital operating the ART center in YCMH hospital which supports more than 5,000
patients currently.

Impacts on Indian F.conomy:

l. Due to program of social responsibility there was development of industrialization in
the tribal area of India. Government is also supporting for activities like this which
helps for improvement of these backward arcas.

[ )

Better corporate governance is applied in the business which improves the
responsibility of business organization towards social responsibility. Due 1o
provisions of company act it is now compulsory for corporate to contribute towards
corporate social responsibility.

3. As part of social responsibility good education. better health facilities provided.
developments in backward areas youths get betler opportunities for employment and
ultimatcly this helps to improve the standard of living of people in backward arcas.

4, Social responsibility increases empowerment of rural women through the small types
of credit and small organizational programs. Credit access for landless farmers,
agricultural workers and oral lessees are given through Joint Liability Group and
Rythu Mitra Sanghas.

5. Due to some ground level problems and unavailability of resources it is difficult for
the government to fulfill daily requirements and essentials of society like cleanliness.
traffic jams, vaccinations and hospitals. Compulsion of social responsibility by
government helps to solve these problems in the surroundings of company.

6. Many corporates spend money on social responsibility as part ol their business and
not as compulsion. This responsibility 1s now the part of strategic planning of
businesses which improve the creditability towards socicety.

7, Along with education and health. Corporate Social Responsibility includes sports,
clectricity, and contribution towards ditferent government funds. Large contributions
done by corporate can be used for social development. emergency crises like
pandcmic in the socicty.

8. Due the CSR policies quality of air, soil. walter in the arca ol business is improved.

Also, the ccosystems in surrounding are also improving., When the surroundings are

better business can be done effectively and efficiently. So Social Responsibility

ultimatcly helps the busincess itself.

Conclusions: -

l. Corporate Social Responsibility is smaller concept which part of corporate Governance.
Poverty reduction and sustainable development is not possible by government alone.
2 The people who are making the policies for the privale scctor are more focusing on for
achieving the objectives of fulfilting which are not fulfilled by Government.
3 The CSR can be used as contribution made towards the sustainable development by the
organizations. These developments can be sustained for generations and generations.
l. When companies earn certain amount of profit they have to contribute compulsorily
for the purpose of social responsibility. For this special provision is also made in The
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Company Act, 2013’. Companies are responsible tor shareholders and stakeholder as
they are also contributing towards the company.

2, CSR is widely occupied for various developments like education, health. poverty
eradication. So, through social responsibility companies are creating space for
increasing the relationship of socicty and business. This relationship works at regional.
national and local level with appropriate and proper language.

3. When company works from social responsibility view then indirectly, they create
better image in mind of people in the society. Because when people saw the program
donc by companics’ diffcrent image of company is get ereated which helps to improve
the sales of company.

4. The aspects of Social Responsibility are developed in such a way that it covers all
essentials of society, reduces pressure on government, and also develop the behavior
pattern of business which ultimately increascs the sales.
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Abstract :

Presented research paper focus on impacl of E-Marketing on Indian Society. Focal point of
the research paper is 1o find scope of E-Marketing in India. Reliance Jio mude revolution i
telecom sector which stimulated Indian Market 10 develop E-Marketing. Rate of smart users
increased in India. Indian Consumer hehavior also responding towards this type of marketing.
Various sectors in India are influenced by E-Marketing such as wansport, hospitality,
education, consumer goods, lifestvles, health etc. Government has been launched and
implemented such schemes, subsidies which will provide boost (0 Indian E-Market.

Key Words - E-Marketing, Internet, Business and Services, Indian Society

Introduction :

With the rapid development of mobile technologies in the last decade. there are many
benefits offered to both businesses and individuals. Use ol Internet increasing in Indian
people’s life. The amount of time that Indian internet users devote to surfing the Net continues
{o increase. The internet has become essential for communication, information, and
entertainment in Indian people of all ages, incomes. education levels and occupations, such that
it represents an ordinary, typical tool ol everyday lile. Among the BRICS nation, India has
been the fastest growing market adding over 18 million internet users and the shoppers and
compete in today’s competitive market. A complete view of cvery customer is needed to
dcliver personalized scrvice. build customer loyalty and increasc revenuc. Examples of web
marketing include contextual ads on search engine resulls pages, banner ads, blogs, rich media
ads, social network advertising, online classified advertising etc.

Literature Review :

E- Muarketing is virtual electronic place where consumers can make commercial
transactions at their convenicnee by reducing cost and physical stress. Digitalization of
consumer transactions using electronic media like websites, email, Wi-Fi technologies,
Different ways for marketing business online includes scarch engine optimization, social
media, Online advertising. afliliate marketing, websites and so on. Evolution of E marketing 1s
another concept which is uscd by socicty dircetly and indireetly. £ marketing turned from
computers to smart phones and Ipads for better convenience. As the cra changed dynamically
new trends were emerged to satisty the needs of various customers. For making internet
marketing successful strategies are used. 6 Cs of E Marketing includes Cosl reduction,
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capability, competitive advantage, communications improvement. control, consumers service
improvement which will help for better internet marketing (Basics of E-Marketing. Vachhani
and Bhayani). E commerce includes E marketing concepl. From Indian e commerce
perspective, it will reach at USS$ 99 billion by 2024, As comparing with 2019 this is increased
by 27 % of CAGR (Compounding Annual Growth Rate). Online penetration of retail is
expected to reach 10.7 % by 2024 which is 4.7 % in 2019. Huge investments made by foreign
players in Indian marketing are giving boost for [: Marketing. Along with - marketing ancillary
services are also getting markets. Personalized developed for specilic customers, assisted
marketing, low subscription for E- Marketing these services arc making this market attractive
for every customer. Differentiating product categories. special geographic focuses, digital
marketing, fund raising capabilities all these things are making concept of E Marketing even
broader. All government initiatives, increasing awareness, investments are some of the drivers
which are promoting E Marketing directly or indirectly. There are some factors which are
working as growth drivers for k& Marketing includes growth of logistics and warchouse, internet
content availability in local language, mobile marketing, increased advertisement, consumer
spending, payments modernization (India Brand Equity Foundation, I¥ Commeree.)
Concept of E-marketing :

“A virtual electronic place (Market) where consumers accomplish commercial
transactions at their convenience by minimizing several costs and physical stress ™. Through
different online activities customer’s relation with business is maintained. These activities
improve ideas, products and services which ultimately provide the satisfaction to customer and
business also.

OBJECTIVES OF THE STUDY :

1. To study impact of e-marketing on Indian Socicty.
2. To find why e-marketing is necessary in India.
3. To study Indian customer purchase behavior changes.

Research Methodology :

This study focuses on the impact of E-Marketing on Indian Socicty. Changing behavior
of marketing from traditional to modern perspective 1s analyzed. The analytical research
mcthodology has vital importancce in this rescarch study. Presented study uscs international
journals for authentication of information. Related research puapers emphasis on recent
developments in strategies of marketing. Arrangement ol paper follows logical sequence for
easy understanding E marketing for common reader. Gos crnment websites are considered for
collection of data so that exact figures can be figure out. For the purpose ol conceptual study
concepts are studied from authorized books.

Benefits of E-Marketing :

E markcting is very cost ctticient and cost cffectiveness. Because of this type of
marketing, we as a marketer can control the cost of product which help in increase the profit

margin. When the products are marketed through clectronic medium, barricr of physical shop
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casily dismissed. This result into saving of rent, electricity and labor charges. Through e
marketing, time from customer’s point of view easily saved they don’t have to go anywhere
for buying products. Another benefit of E marketing is about space. In today’s crowded world
it is very difficult to manage large space for busincss. But E marketing doesn’t require space
for selling its products, just small space which facilitate storage of products is also accepted
from seller’s point of view. Though there are no physical shops in the concept of E Marketing.
order is placed in such way that each small detail is analyzed by buyer. The ordering process
is done thorough smartphones, personal computer, laptops etc. so it become very interactive
mode. New technologies and its implementations play vital role in administration and selling
and distribution process of E marketing.

Impact of e-marketing on Indian Society

The impact of Internet penctration on not just the consumer behavior and lifestyle, but
also on the way busincss will be conducted in India by 2020. Duc to Phenomenally
increasing accessibility of Internet Via mobile phones coupled with availability of
Technologics like Radio Frequency Identification (RFID), Augmented Reality and
Cloud Computing, Mobile phones will become the prospective unique identifier of an
individual in both rcal and Digital world and would bring about convergence of both
the worlds.

Indian telco market share by wireless subscrlbers in 2019 (%)

Vedafone idua,
ZR.B90

BENL, 10280

Reliance Jlo, MTRL, O 290

140

Rallancs Cam
0o

AsofDec M, 2019
Source: Telecom Regulatory Autherity of India'e Feb 28 repont

Diagram No. 01

Role of Reliance Jio in E-Marketing in India,

e Reliance Jio launched such a scheme which made an evolutionary change in the Internet
world of India.
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Initially Jio offcred free internet to its customers.
Because of above point internet user inereased tremendously.

This was biggest turnaround for E Marketing in India.

Let us see the use of Internet and Consumer behavior:

As of August 2020, the number ol internet connections in India significantly increased
to ~760 million, driven by the ‘Digital India” programme. Oul of the total internet
connections, ~61% connections were in urban areas, of which 97% connections were
wireless.

Internel penetration in rural India is expected to grow at a rate of 45% by 2021
compared to the current rate of 22%.

Number of active internet users in the country is the second-highest globally and is also
one of the largest data consumers globally. It has the highest data usage per Smartphone
at an average ol 10.40 GB per month.

According to Bain & Company report. India’s soctal commerce gross merchandise
value (GMV) stood at ~US$ 2 billion in 2020. By 2025, it is expected to reach US$ 20
billion, with a potentially monumental jump to USS 70 billion by 2030, owing to high
mobile usage

Internat connectlons In India (in million)

| 700.0
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Diagram No. 02

Aspects Impacted by E-Marketing.

l.

Transport services:

Now days these services are under developing in India. But growth of this service is emerging

very rapidly. Let’s see some examples.

Ola & Uber

Uber and its competitors have several distinct advantages over traditional taxis,
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Instead of chasing down a taxi ona street—or calling and waiting half an hour for a car

service—e-hail app users are able to hail a car from any location and have it arrive within

minutes.

Becausc the passenger's credit card is linked to the ¢-hail account, no cash changes hands. Upon
arrival at the destination, the driver brings the ride to a halt and the passenger can simply walk
out of the car. A receipt is sent via email.

2. Health:
Doctors are also giving their services through INTERNET. Domestic Doctors are
taking help of foreign doctors to perform Complex surgeries In India. In some cases
patients take online appointments of doctor and doctor counsel to the patient through
video conference.

3. Education:
Internet is deep ocean o Knowledge. Internct is becoming emerging source [or teaching
and learning both. Due to ease and convenience L learning s getting popularity by
teachers and students in India.
Example. Byjus academy, Unacadamy, While hat Jr.

4, Lifestyle and Groceery :
Flipcart , Amazon, Snapdeal & Others: These are some examples of famous brands

of E-Marketing in India. Due to these platforms Indian sociely gol new opportunities
for marketing purpose. Consumer gets more varieties groceries, Home appliances,
fashionable lifestyles, foot wares at one platform. These platforms decreased delivery
time, prices of both buyer and seller simultaneously.

5. Vegetable Vendors:
Vegetable vendors are also using k- marketing strategy. They purchase such types of
Paid apps for scll vegetables and fruits. They advertise through this app and customers
place purchase order and get home delivery casily.
Examples - Big Basket

6. Food delivery Services:
E marketing provides fabulous services of food delivery effectively. Due to these online
systems, time required for reaching food in the hands of consumers also decreased. This
E Marketing helps Hotel owners, Food delivery company and consumers. Various types
of foods are available at single platform.
Here are some Examples —
Zomato, Swiggy. Food Panda

7. Fitness and Health: Pcople arc now awarce of health and fitness (Physical and Mcntal).
Because of E marketing Physical and Yoga training is possible at the ease of individual.
Examples :- Zumba. Aerobics, dances, Mediation.
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Analysis of Online and Oftline Retail in India.

Online retall out of total retail in Indla (2020F) Online retall out of total retall In India (2030F)

8 Offine Retail = Online Relall wOHline Retail = Online Retail

Diagram No. 03

1. 1% diagram shows that in 2020, online market is 5 % out of total Indian market.
2. 2" diagram shows that in 2030, it will increase up to 8 % of total Indian market.

GOVERNMENT INCREASING INVESTMENT
INITIATIVES AWARENESS e India is the land of
e As the awareness of occasions and
e Government  initiatives using  internet  is Increasing FDI inflow,
like Digital India s increasing, more and domestic  investment,
constantly introducing more  people  are and support from key
people to online modes of getting  drawn to industrial  players is
commerce. Ecommerce. helping the growth of
e Favorable FDI policy is e  Whether it's sellers, E-commercee
attracting kcy playcrs. buycrs,  uscrs - or
e The Government  has investors, more and
proposed “National E- mor¢  pcople  arc
commerce Policy” and has adapting to the use
set up a lawful agenda on doing commerce
cross-border data  flow online

where no data will be

shared with a foreign

Government agency

without prior

authorization from the

Indian Government

3. Above diagrams shows that Indian Market has big Opportunity for £ Market.
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Growth drivers for E-Marketing
Government Policy Towards E Marketing :

e In India, 100% FDI! is permitted in the B2B E-commerce.

e As per the new guidelines on FDI in E-commercee. 100% FDI under automatic route is
permitted in the marketplace model of Ecommcree.

e Heavy investment made by the Government of India in rolling out fiber network for
5G will help boost E-commerce in India.

Conclusion and Findings :

[. In Indian market there is more scope for k- Marketing,

2 Reliance Jio stimulated Indian E-Marketing by providing cheap internet services.
Because of these opportunities for E-Marketer increased tremendously.

3. Internct users and Smartphone users increasing in India. The proliferation of mobile
devices combined with internet access via affordable broadband solutions and mobile
data is a key factor driving the tremendous growth in India’s E-commerce sector.
Smartphone users in India are expected to reach at 983 million by 2023.

4. Government imitative with subsidy. As the government’s schemes—such as Production
Related Incentive (PLI) progress to impact the overall clectronic manufacturing
ccosystem.

5. Government is positive for Foreign Direct Investment in E-Marketing.

Suggestions :

1. Government should try to use E-Marketed products in their offices to boost E-
Marketing.

2 Portion of retail markcters is large in India so subsidics should be provided to these
retailers.

3. Awarencss of this typc of marketing be popularized in rural and backward arcas.

4. E-Marketer must provide strong cyber protection for avoid cybercrimes.

S Different tax concessions and relicfs should be given to Foreign Dircct Investors (F11.
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1. An Overview of National Education Policy (NEP 2019)

Dr. Girija Shankar
I/C Principal, Ness Wadia College of Commerce, Punel.

The best part of NEP is the recognition and analogy to the Mobius strip-‘Knowledge

represents the sum what is created by all previous generations, to which the present generation
adds its own.’

The NEP 2019 envisages a new vision and architecture for higher education with
large, well-resourced, vibrant multidisciplinary institutions namely —

Type 1 - Research Universities(equal focus on research and teaching)

Type II - Teaching Universities (primary focus on teaching and significant focus on
research)

Type III - Autonomous degree - granting colleges —(exclusive focuson teaching).

Liberal undergraduate education with 3 year and 4 yearBachelorsProgram and with
an exit option; flexible Masters degree programs - this is towards an imaginative and broad-
based curriculum. Multiple intelligence is the need of the day eg. Doctors with ethical
background;lawyers with sociology background.Specialization with a multidisciplinary
approach amounts to consolidation of Higher Education.

The focus is on learuer, learning and learning outcome.The policy envisions an engaging
and effective pedagogywhere students are to be assessed not only on academic aspects but
also on broad capacities and dispositions. An integrated curriculum will become the order
of the day which will include language, scientific tempo, ethical learning, aesthetics, current
affairs, digital technology. The distinction between curricular, co-curricular and
extracurricular will be blurred. It promotes diversity and respects and accepts diversity.
The Colonial system looked at standardization, the NEP 2019 focuses on local learning —
local flavor and local talent to be emphasized. All kinds of learning- from potato farming in
village schools to global retailing — is to be encouraged. Primary responsibility is to the
nearest student and teacher and not the farthest.

The most important factor for the success of Higher Educational Institutions (HEIS)
is the quality and engagement of its faculty — ad-hoc and contractual appointments to be
replaced with appropriately designed tenure system in all institutions. The primacy of teacher
in the world of technology to be recognized. Recruitment to be based on academic expertise,
teaching capacities and dispositions for public service. Faculty is to be empowered to pursue
research with academic freedom.

NEP-2019 sees independent self-governed HEIs with capable and ethical leadership
as a driver of educational change.

The Policy aims at integrating Professional Education into Higher Education —
professional education must not happen in the isolation of specialty. Preparation of
professionals must involve education in ethics, importance of public purpose, an education
in the discipline and an education for practice. Institutions offering either professional or
general education must organically evolve into institutions offering both.

Ness Wadia College of Commerce, Pune-01. 1
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4. A Study of different aspect and reasons behind
“Brain Drain”

Ms. Sakshi Waingankar
{

Ness Wadia College of Commerce, Pune-1. |
Ms. Mansi Gaur

Ness Wadia College of Commerce, Pune-1.

Abstract
Just as Industrial sector or agriculture sector plays important role in Indian economy. &
£ the oldest universities:

we cannot ignore the contribution of education sector. India has one O
in the world i.e. Nalanda University. But with so enrich history and presence of IIMs and_
IITs; we are still struggling to keep our young generation from going to foreign universities:
for Master’s degree. we still constantly see that our students want to go to foreign universities
to do higher studies instead wanting to apply for best and top notch universities in our
country which is considered to be hub of quality education. 1

If we see our Indian constitution, it also speaks about “Right to Education” in Article S
d our education policy =

45. Also National Policy on education (NPE) - 1968 has frame

considering each and every class of our society. There is a continuous review panel for

NPE and recent introduction to RTE has made education easier for lower income class. 3
But the question here is; if Government is sO pro-active in making education policy *

and with starting of more TIMs and IITs; why are we losing our young generation to foreign

universities.
Countries like Ireland, Canada, Australia, and UK keep on attracting our students.

In this paper we are studying about history of education and recent development in

the education policies. We are also trying to find the factors that are the main reasons for
Indian students to opt for foreign university over Indian university.
Keywords: - Nalanda University, NPE, RTE, Indian Universities, Foreign Universities.

OBJECTIVES OF THE STUDY
1] To study the reasons for Indian students opting for foreign university.
2] To understand what are the after-effects of students going for foreign universities

3] To study the various step to control outfall of Indian students towards Foreign

universities.

RESEARCH METHODOLGY:-

The research paper is based on secondary data. The secondary data has been collected
from internet, reference books and e-newspaper.

INTRODUCTION

While there is a growing emphasis on making education system more practical and

skill based, there is no denial that a vast number of talented or high potential youth is

jes over Indian Universities to pursue their higher education. The

choosing foreign universit
question arises, where do we lack? The young Indian’s who can have inordinate contribution
20

Ness Wadia College of Commerce, Pune-01.
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5. Choice based credit System for undergraduate
students in SPPU Problems and challenges

£ Dr. Asha Jadhav
ul _ Ness Wadia College of Commerce, Pune-1
I3 Abstract

Rit In 2015 UGC introduced choice-based credit system. This system was introduced to

- bring in flexibility in higher education, to permit global mobility to students and to enable
'{_1 - them to pursue subjects of choice. SPPU introduced CBC system for EY.B.COM. students
3 in June 2019. Aim was to create educational structure of international grade which allows
i free mobility of students, selection of courses as per choice and uniform grading system. In
_ the conventional method of teaching the focus was on teaching and teachers but in CBC
* system it is the student who are in focus. This system allows students to choose subjects
~ according to their own interest and aptitude. One of the important feature is introduction of
g Umf.o%*m grading system 1nstee_td of conventional numeric score and marks. It promotes
e ';poblllty of students from one institution to another. In CBC system teaching learning is
. continuous process.
e A : _There are certain difficulties in implementing choice-based credit system. First issue
©  islarge no. of students. Ideal ratio of teacher students in foreign university is 1:30 whereas
" inPune university affiliated college it is 1:120 students. Large number of students created
" strain on limited no. of teachers and infrastructural facilities of colleges. Continuous
" evaluation keeps teachers engaged in setting question papers, in conducting presentation
~ and evaluating home assignment. Declaration of results every six months has created strain
on teaching and non-teaching staff. Students are continuously engaged in written examination
_presentation and assignments. They do not get time for attending job-oriented courses
. Mobility of student among different institutions is not possible. Policy of government
* regarding ban on teachers recruitment and reducing grant to educational institution has
f; ereated many problems before educational institutions in implementing CBC system. In
" ghis research paper an attempt has been made to highlight problems involved in implementing
. CBC system in SPPU affiliated colleges
ek Keywords: -Choice Based Credit System, Benefits, Problems faced by teachers,
" students and Management.
Objectives
1.To study benefits of CBC system
4 2. To study problems involved in implementation of CBC s system for undergraduate
. students in SPPU
£ 3. To suggest steps to be taken by university to reduce difficulties involved in
N - smplementation.
- Introduction
In 2015 UGC the premier policy framing and funding agency for universities and
mmstitutions of higher learning introduced Choice Based Credit system. India has adopted

=
o

~ Ness Wadia College of Commerce, Pune-01. 23
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10. Choice Based Credit System (CBCS) : Role,
Importance and Implementation

Mr. Siddharth Sonawane
Assistant Professor

Abstract:

The idea of need-based learning culture is slowly accepted in our university system.
The old notion of ‘everyone should learn everything’ is gradually on decline. The time have
changed. The main drivers of change in our educational system are changed socio-economic
scenario, reformed system, advent of new technology and growing aspiration of learners.

Today the educational system has changed itself in many ways. The availability of
new subjects of learning, various in abilities of learners, growing importance of expertise
1specialized learning all have reformed our prevailing learning system.

Another important change that needs to be addressed is new and changed approach
towards education. The new generation of learners is desirous to learn what is useful,
applicable and gainful. Unless the education delivers what the learners desire it cannot
become meaningful and purposive.

Furthermore, the service providers, employers and society expect education to develop
skilled, employable and creative youths. With the conventional system of learning in vogue
this expectation of the stakeholder cannot be rightly fulfilled.

The emergence of choice-based credit system is a solution to this problem. It will
help the learners to select topics of interest, choice and ability. This approach thus brings a
radical change in the expectation, approach and mode of learning. It gives more autonomy
to the learners.

Therefore,in order to include a right spirit of learning, improve understanding, retain
interest and promote a positive learning culture, choice-based credit system is the most
appropriate mode of learning.

Keywords: 1. Choice based credit system 2. Learning culture 3. Focussed learning
Introduction

The concept of learning is very important in our life no one can escape from the
whole concept of learning. If he or she is a living in a civilize society learning is an essential
aspect of life right from childhood of a human. Learning doesn’t mean only going school or
college and gets some degree and certificate. It means acquiring knowledge acquiring skills
and acquiring abilities to work in effective manner and make a meaningful life in a given
social system.

From this point of view learning helps in many ways to every person. It not only helps
in building ideas and developing certain values but also helps acquisition of knowledge, as
well as certain skills and abilities. Without learning no person can really become a useful
element of any society, and therefore learning has been consider as basic aspect of modern
civic life. '

In this paper the author has made an attempt to understand the role and importance
of learning and how learning can be made more meaningful in a given society. Therefore the
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Abstract

According to the National Crime bureau report of 2015 38.5% Farmers committed
suicide due to indebtedness 19.5% due to agriculture 11.7% due to family problems. Report
further stated that 45.2% small farmers and 27.% marginal farmers committed suicide.
Agriculture has become burden on farmers because of poverty. Farmers committed suicide
due to low prices of agriculture product absence of adequate debt. low agriculture
productivity repeated crop failure, lack of irrigation facility and problems in marketing
agriculture products. Public sector has played an important role in agriculture from setting
up guiding policies and services such as fertilizers. extension and marketing. In 1960 APMC
system was established. APMC markets suffered from many limitations. It restricted farmers
from entering other markets, Traders formed group and prices were not disclosed (o the
farmers. There were no facilities for storage and processing The government of India In
2003 came up with Model Agriculture Produce and Live stock Marketing Act . The new
Model Act was introduced to end up monopoly of APMC markets by allowing more private

players to set up more markets which can create competition 1o government operated
APMC markets.

The ministry of Agriculture Department of Agriculture Cooperation and Farmers
Welfare identified 7 essential areas of Market reforms. Establishment of private marke!
Yards managed by a person other than Market committee .Establishment of farmers market
by a person other than Market committee, Direct wholesale purchases by processors, xporters
at the farm gate, Provision for contract farming Unified single licensing for trade transaction
in more than one market, Provision for e-trading and single point levy.

In an expanding and diversifying economy like India. private sector can mobilise
additional investment in infrasiructure and R& D. Private sector can offer their services
through agriculture value chain. conducting Research, introducing improved technology,
provision of credit through self-help group creating infrastructure for seeds, flertilisers,
pesticides transportation marke! information and crop insurance. Public sector has limitations
in the implementation of its policies. Private sector enterprises are not much interested
because in agriculture sector there are low returns, production depends upon weather. red
tapism and bureaucratic nature ol government machinery. There are many schemes of the
government which indicates intension of government 1o move towards public private
partnership. It is necessary to create awareness through publicity, Giving subsidies and
giving tax concessions, giving loan at reduced rate of interest etc. These measures can
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Abstract:

Online education is flexible and has greater impact since it helps in providing education
in different languages, aims at unlimited participation and is open for all and also there are
variety of courses available. Some online education are free while some are paid. However,
online education is cheaper and many can access it 24x7 anytime, anywhere. It has broken
the location barriers, minimizes societal inequalities by providing equal access. Digital India
Initiative, New Education Policy has contributed a lot in technologically aided quality
education to all. Also, widespread use of computers, smart phones, internet and globalization
have widened the scope for online education an e-learning spread all across the globe.
“Online education” is the Present and Future. It rightly indicates Education for All.

Key words: Online education, e-learning, distance education, MOOC, SPOC, OER,
Knowledge Capital.

Introduction:

Technology is transforming jobs and skills faster than organizations or people can
adapt. So the education system shall also provide “Human Capital” the so called “Knowledge
Capital” which shall meet the requirements of industry and global standards. Thus, if the
traditional education system when assisted with online education system shall help to
some extent in achieving the target of providing quality skilled human capital to the
employment market. Online education encompasses a tremendous number of topics, subject
areas, disciplines and degree programs. Online education courses are powerful learning
tool and is far away from traditional styles of training. The world has now become like an
Open University. Online education has brought about a major educational revolution.

Objectives of research:

i. To understand the meaning and forms of online education.

ii. To analyze the impact of spread of online education formats.

iii. To understand the opportunities in various online education forms.
iv. To find out solutions to cope up with the challenges.

Research methodology:

This research paper is conceptual and exploratory in nature. In order to meet such
objectives secondary method is adopted. The study is basically exploratory in nature and
depends on secondary data sources sourced from various articles and web sources.
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Abstract:

Government always plays a very important role in fostering entrepreneurship. This is
- akey government priority now as employment opportunities are scarce and entrepreneurship
- not only creates additional jobs but also reduces government burden. Government agencies
promote entrepreneurship through various schemes which have been launched to accomplish
* this goal. Entrepreneurs within the system are always looking for opportunities that can
. give them an advantage. Local Government is one of those systems. As one of the key
~ players in the ecosystem of entrepreneurship, government enact legislation that makes it
. challenging or necessary for entrepreneurs to succeed. We hope that understanding the
B schemes that exist in India will help young entrepreneurs understand the external forces
. that exist to either promote or hinder their business goals. This research paper focuses on
" Indian government schemes promoting entrepreneurship in India.

, Key Words: - Government Schemes, Start-ups, Entrepreneurship, Goal,
5 Opportunities, Advantages, Agencies.

Introduction

The Indian government has been optimistic about improving India’s entrepreneurial
L ecosystem. Indian government has launched multifarious schemes to accelerate growth in
. the entrepreneurial community.India is moving gradually into the ecosystem of
' entrepreneurship. The Government has therefore set up a whole ministry dedicated to
| supporting new enterprises, and has also Jaunched a variety of schemes and initiatives to
.~ strengthen and encourage entrepreneurship. In India these schemes and programs encourage
- start-ups. The Indian Government has initiated over 50 start-up projects to further improve
the start-up mission in India. These are the numerous steps that the government has taken
' to improve India’s start-up community by providing these schemes for the benefit of start-
" ups. In the present research paper researcher has reviewed the various schemes initiated by
the Indian government. This work has demonstrated efforts by the Indian government to
* promote entrepreneurship in the nation. There are more than 50 Indian government schemes
' for the development of Entrepreneurship and the boosting of new start-ups out of which
' the researcher studies only 14 schemes as per the availability of information.
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ABSTRACT:-

Education is a very important element in the development of any country. Hence
most of the countries are taking consistent steps towards the development of the education
system in the country. India is also not an exception for it. Hence Indian government has
framed the National Education Policy 2019.

Corporate Social Responsibility (CSR) is one of the ways to fulfill the emerging need
of education in society. Most of the banks are doing their CSR by selecting Education as a
Prominent CSR Activity as their Social obligation.

KEY WORDS: - NEP, Education,Banks, CSR,

INTRODUCTION:-

The National Policy on Education was framed in 1986 and modified in 1992. Since
then several changes have taken place that calls for a revision of the Policy. The Government
of India brought a National Education Policy 2019 to meet the population’s requirement
with regards to quality education, innovation and research, in intention to make India a
superpower by equipping its students with the necessary skills and knowledge and to eliminate
the shortage of manpower in science, technology, academics and industry.

Education is a pre- requisite for the overall development of the country. Keeping this
view in mind, most of the banks in India giving priority to the education sector for their
CSR. Various banks in India are awarding scholarship and fellowship to meritorious students,
helping development of infrastructural facilities, providing essential educational equipment
etc. are some of the aspects included in the CSR programs of the banks.

OBJECTIVES

- To understand the provisions of National Education Policy 2019.

- To understand the meaning and provisions of Corporate Social Responsibility (CSR).
- Toreview the CSR activities of various banks specially undertaken on the education.
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17. Role Of Private / Autonomous Institutions /
Universities

Ms Poonam Amit Ghodekar
Ness Wadia College of Commerce, Pune-1.

ABSTRACT

Privatization of education in India introduced new policies and programs (o increase
employment, oulcome and income opportunities and achieve overall development at National
and International level. It has brought about a rapid change in the educational scenario of
India. Privatization encourages the individual and society t0 establish school, colleges and
private universities to meet the growing demand for education. As aresult, private educational
{nstitutions are growing day by day throughout the country. This paper focuses on the role
of private and autonomous universities in the growth and improvement of quality education.

INTRODUCTION:

Privatization this term comes into the frame when the sector previously was handled
by the government body, but when it is made open for the private individuals or agencies.
This normally happens when the demand in that sector is growing fast thus it becomes
difficult for the government body to handle it and run with the same effectiveness.

Privatization always brings great and positive change in any sector wherever it is implemented.
Education is the prime and a very important aspect of any nation. As it helps in
building a nation as a whole in all context.
Thus Vivekananda also said “A nation is advanced in proportion (0 education and
intelligence spread among the masses.”

Education one of the same sector which is growing with great speed and that also at
all levels of it eg: elementary, secondary and higher education. Thus there was great need of
privatization. The privatization policy was initiated in the year 1991 by the LPG Policy
(Liberalization, Privatization and Globalization). As we are currently working with higher

education we will see and talk about the scenario of privatization in the higher education
sector more than elementary and secondary sector.

HISTORY OF AUTONOMOUS UNIVERSITIES:

The privatization was initiated in the year 1991 due to several reasons. They arc as
follows:

1. Change in policy:

Education is a prime component in the growth n development of the nation, thus it
was the duty of the government {0 provide a quality of education.The government on its
own cannot take care of providing quality education to the masses. However, the
constitutional provisions make the government responsible for providing elementary
education. Thus the RTI policy introduced the Free and compulsory education till primary,
more focus was given to the elementary education by the government. Hense the need and
scope of privatization in higher education increased.

-

e ———
e
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18. “A Critical Analysis of Impact of Budget 2020 on

personal taxation of salary Earners Income”

Dr. Rajesh Dattatraya Raut _
Ness Wadia College of Commerce, Pune-1. '

Background of the Study :-

Every year Finance Minister of India used present budget in the Parliament to propo S
the Direct and Indirect Proposals in advance so that tax payers can make the financial
planning pertaining to next financial year well in advance to minimize the tax burden by
availing maximum deductions and exemptions. In the past budgets so far presented and

passed in the parliament we have observed that there was no option as such provided to the
' tax payer to opt for taxing system as per his choice.

This year the budget has two unique proposals for the Tax payer, one in which there
is a sacrifice of the deductions, exemptions with lower tax rate structure and the second is
the existing higher tax rate structure with deductions and exemptions. Now this has created
chaos and dilemma in the mind of tax payers what to do? Which Option is the best? What
are the pros and cons of this budget? How to choose the option? How to file the return?

The budget seems to be very simple prima facie but has long lasting effect on the
present income tax act as well as it is moving towards the Direct Tax Code. There are so
many hidden provisions in the budget which are mind breaking.

This paper is trying to make a critical analysis of the budget and will try to focus on
the areas which are going to be definitely changed as far as income tax act is concerned.

Key Words:- Budget, Income Tax Act, Deductions, Exemptions, Income Tax Return
etc.

Objectives of the study:-

1. To know who is eligible for new tax regime.

1. To know the new tax regime.

2. To find out the number of Individual Tax Payers at present in India.

3. To find out the impact of choice based taxation system on tax payers.

4. To find out whether the scheme is good or bad from tax payer’s point of view.
5. To assess the impact of scheme on investment habits and quantum.

6. To find out the class of tax payers who are going to benefited out of the scheme.
7. To understand the procedural aspects of scheme.

Research Methodology:

The study is based on secondary data only collected through the Articles published in
News Papers, Publications, Budget Publications, internet, books etc.
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Abstract:

Retail investor seeks opportunity to invest his hard-earned money into safest financial
assets. Investor can come to his decision by comparing large cap, mid cap and small cap
shares and can find a better investment opportunity. This comparative study is going to help
retail investor in selection of right group of shares by comparing data given in the table.

Keywords: Large cap, Mid cap, Small cap, Rate of Return, Sales Growth, price
return, PE Ratio, Retail Investor, Market capitalisation.

Introduction: The market capitalisation of any publicly listed company decides its’s
market value. Market capitalisation is derived by market price of per share multiplied by
number of outstanding shares by company. Obviously if company is having higher-share
price its market capitalisation is more where as if company’s share price is low then market
capitalisation will be less. Outstanding shares of a company does not fluctuate frequently
but the share price fluctuate all the time. If investor invest at the low price of the share, he
can purchase more quantity with the amount he has kept for investment.

Security and Exchange Board of India define large cap, mid cap and small cap funds
on 6" October 2017 for Equity Mutual Funds Scheme. The objective of Security and
Exchange Board of India is to achieve uniformity in investment objective of mutual funds
schemes. As per SEBI top 100 companies in terms of market capitalisation qualify as large
cap, companies from 101 to 250" position are classified as mid cap shares and companies
from 251* and onwards are classified as small cap shares.

Generally, retail investors invest their money in Bank Fix Deposits, Debentures, Pension
funds and savings schemes because they are more concern about the safety of their money.

Objective: The main objective of writing this paper is to find future investment
opportunity amongst Large cap, Mid cap and Small cap shares for retail investor.

Assumptions:
i) This research paper is written by considering the mind sets of retail investor.

ii) Researcher is assuming that retail investor preferred safety over the risk. In other
words, they prefer safety of their money rather than expecting high returns.

iii) Retail investor not only prefer safety of his money invested along with that he
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Abstract:-

Forensic Accounting is the branch of accounting which focuses on investigation of
business and financial crimes, in simple words forensic accounting focuses on continuous
investigation of financial records to determine if money laundering, fraud, or other crime
occurs. Forensic Accounting includes, the integration of accounting, Auditing and
investigative skills to find out skilled white collar crime.It provides an accounting analysis
which is suitable to the court as basis for debate, discussion, and ultimately dispute resolution.
This accounting is not only helps with gathering evidences of business crimes but can also
be used in detecting, identifying and solving financial crimes. Financial crimes include
bribery within government offices, money laundering and fraud within business organizations,
purposefully recording wrong accounting entries in financial books, professional negligence
etc. this accounting can be used to assess the work of professionals including accountant
themselves. Organizations can use forensic accounting to find our anomalies among their
staff and with third parties they are working with. For example, a company can ask forensic
accountant to check an employee’s purchasing records to see if all is purchases were for
business use or if he diverted some for his personal use.

Initially, forensic accounting were used by government agencies like The Central
Intelligence Agency-(CIA), The Federal Bureau of Investigation (FBI) and The Internal
Revenue Service, (IRS), to uncover leading frauds. Later on they became financial
investigators and detectives employed by management of business organizations to
investigate and uncover misappropriated assets, and fraudulent financial reporting.
Dynamism of forensic accounting can help developing countries in economic transformation,
and quick development of economy. It can help in the continual enhancement of the
comprehensive national strength. Regular Practice of forensic Accounting, Auditing and
Investigation skills in financial services in developing countries will create transparency in
financial transactions and further it will become best practices and it will play vital role in
the economic development. This exploratory research paper discusses role and state of
affair of the issues pertaining to forensic accounting, as Regular practices in India and its
emerging role for economic development. The paper is based on secondary data collected
from various sources.

Key Words: - Forensic Accounting, Investigation skills, Forensic auditors,
transparency
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ABSTRACT

The development of any nation depends on the quality of the Human Resources and
the quality human resources can be developed through quality education. According one
report that appeared in the newspaper recently that out of the total professionall y qualified
human resources hardly 38 per cent of the products can fulfil their requirement of the
industries. This is mainly because of the fact that there is a mismatch between the industries
requirement and the turn out of the product by the universities. Since 1992 onwards significant
changes have taken place in our country, society economy, and the world at large. It is in
this context that the education sector needs to gear itself towards the demands of the 21st
Century and the needs of the people and the country. Quality, innovation and research will
be the pillars on which India will become a knowledge super power. Clearly, a new Education
Policy is needed.Therefore, the ministry appointed a Committee under the Chairmanship
ofDr. K Kasturirangan Space scientist, and a team of nine-members. This committee has
submitted its report and the said Draft New Education Policy has been put upon the public
domain and experts’ comments /suggestions have been solicited.

The New Education Policy is likely to be announced after incorporating duly
considering the suggestions of academicians and business communities. It is hoped that the
New Education Policy when implemented will prove to be successful to meet the
requirements of the 21* Century.

Keywords: Higher Education,New Education Policy, quality education, skill
development, vocational education.

1. INTRODUCTION

The development of any nation depends on the quality of the Human Resources and
the quality human resources can be developed through quality education. Today what we
see that there are number of high educational institutes including the institutes conducting
professional courses and they are turning out their products (graduates and post graduates)
in various disciplines and despite this the modern industries are not able to get the human
resources that they require. According one report that appeared in the newspaper recently
that out of the total professionally qualified human resources hardly 38 per cent of the
products can fulfil their requirement of the industries. This is mainly because of the fact that
there is a mismatch between the industries requirement and the turn out of the product by
the universities. This is one of the reasons for increasing unemployment in the country
which is recording newer hei ghts year after year. Therefore, for quite some time the education
policy of the government of India has been under severe criticism. Although this issue has
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Abstract: -

Indian Education System is one of the most significant factors devote to the economic
development of the country. Commerce education is considered one of the most popular
career preferences in India. It is the heart of the business,trade and industry.

(Heart is a very good fertilizer; anything we plant —love, hate, fear, revenge, jealousy. ..
surely grows and bears fruit. We have to decide, what to harvest)A system of business and
commerce education should equip the student with knowledge of theory, communication
skills, analytical skills, Confidence, ability, capacity to work for long hours, dynamism etc
which he should apply in performing and practicing arts, and getting knowledge from
experience. We stress on training in applied business science is a part of social responsibility
of business. Business and Commerce education should be oriented to the practical
problematic micro and macro situation. This orientation would enable a commerce graduate
to meet several challenging situations in managerial decision making. Commerce graduate
must absorb the fundamentals of language, logic, simple mathematics and business which
create the power to think logically and present the problem in a clear language. It is important
to adopt an integrated approach which assumes that management of business and commerce
should not be increasingly divided. We must create a super industrial education system for
this we must search for our objectives, methods in the future so that the students opting for
it will find a place for themselves in the job market.

In this paper we will study about importance of Commerce education, its Challenges
and for improvement in it steps to be taken.

Keywords:- Indian Education System, Commerce Education, Challenges in
Commerce Education, Improvement for it, etc.

Originate Demand and Progression in Commerce Education in India

Introduction :- Commerce in India is consider as one of the most popular career
option in education system. Commerce Education charter new routes to service the
aspirations of the nation. To meet the current need of the business society, this is the right
time to think about education structure and commerce education. It is very important to
develop tomorrow’s leaders, managers and professionals. The school of commerce must
play a vital role in shaping our future dynamic managers with emerging trends of commerce
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Abstract:

Today’s educators have to rethink higher education for a world that’s being overturned
by technology. By harnessing emerging technologies, universities can reach beyond campus
walls to empower diverse learners at national and global scale. It begins with embracing
stackable, online learning, which provides flexibility and affordability that increases the
access to university curriculum and allows students to engage in smaller chunks of learning
before committing to larger degree programs Or purse them parallelly with a degree program.
Technology-powered formats like mobile or tablet friendly experiences meet the learner
where they are, enabling more seamless transitions for those entering a neEw learning
environment or picking up where they left off. By embracing technglogy in its many forms,
universities will be able to offer life-changing access t0 millions more globally. In India,
faculty shortages are impeding the impact of top institutions. Digitally-powered ecosystems
could seamlessly connect content experts from academic field or the industry to deliver
custom learning programs for students anywhere in the world. Universities would be able
to leverage the best minds in the industry or open the doors to online faculty exchanges
between institutions. Universities are being called on to serve more diverse learners on a
massive scale and technology will be the easiest and most affordable possible link through
this change, revolutionizing what we know as higher education. This paper is an attempt to
understand how online education impacts the education system and the opportunities that
lie ahead.

keywords: Online education, MOOCs, education, Technology.

. Introduction

India is the third largest market for online education in the world. Evenina world of
tried and tested traditional Higher education systems and curricula, the most successful
institutions are the ones who adapt to the changing times, as well as to the expectations of
students, parents and the society. If online education is here to stay, then what are its
implications for traditional learning? Instead of focusing on pros and cons, the conversation
we should be having today is to foster and bolster online education to make our education
systems more conducive to learning which is also emphasised in the National Education
Policy 2019. Online courses call for a greater amount motivation and self-discipline thana
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Abstract- This research study aims to Analyze the success factors of Micro and
the case of Arada sub city with a
special emphasison both service and industry sectors. General objective of the study
is to analyze the success factors of Micro and Small enterprises and the specific
objectives of the study is to assess success factors that affect the performance of
Micro and small enterprises, assess the socio economic characteristics of Micro and
Small enterprises owners/operators and recommend possible solution to alleviate

sake of achieving the objectives
of this study, questionnaires were analyzed by using the Statistical Package for
Social Science version 20. The results of the data were presented in descriptive and
in quantitative forms. The information gleaned through questionnaire from a sample
of 70 operators of Micro and small enterprises. The respondents were selected

using stratified sampling technique. The independent variables for the study are
access to market, working

s to network; while, the dependent

environment, ease of regulation and acces
l_’“’”{ﬂble is success of Micro and Small business ente
indicates that the major success factor that affect micro and small enterpnses are

ease of regulation and working environment others are like access to finance, access
key recommendation are made to

the government bodies such as they should provide effective and efficient services to
creating sustainableworking

M SES by giving regular information about their offices, AR e
environment and Strengthening the source of finance of gausmmeﬂf-g_-‘:njs_“g erm
at different level, to operators of micro and small enterprises. MSEs should J¢
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31. English 1n India before
Independence

Manisha Kale & Dipak Waya]

(hange may no"t occur in one day. it is an ever going process, Today i
i English is the lmwge of knowledge, power and fame. 1t i
eresting 10 know how foreign 13{18“35‘3 b_“omes_ thle language of pride,
|h0w English in India becomes lnd.:an 'Eﬂgllsh. Inc_ha I§ essentially having
ameOSiw culture. Its strength lies in its pluralistic structure. [t h
, history. The language has its roots in its history. India has always
bec;l a multiracial, multinational, multi-ethnic and multilingual country,
The prcscn'l. article seeks to :mal)'sc the status of alien I:nglish |
n India before independence.
Language could be seen as a product of a situation. What
g multihngual commumity or what variely of a given an
monolingual community s used in a situation depends upon who speaks
o whom, why, where, when and how . India had been home
great empires. The Indian sub-contirent has endused MANY Congquesty
roughout its istory. India always becomes the place of ateaction for
the foreigners since the period before Cheist Tndia has been the place
where various ethmic groups came slong with thair fanguages and
tures and settled down permanentiy inbibing the spiris of this land.
These invasions and mmigrations contributed towards the binguistic as
Well as cultural richness of this country. And 1t is the peoples who came
I contact and not the languages. Hebrew, Sanskrit Greek, Arabic,
Persian, Turkish, Portuguese and English have all been used as link
nguages during different periods of Indian history. In the Buddhist
§°n1inmzce, after the reign of Ashoka the Great, Pali and Prakrit became
ok languages in most parts of India. According to Nayar, ‘certainly the
T;::“: the longlest-.lasting effect was the Aryan invasion whick; bmf:,;
‘\Pahhpzem with it. Sanskrit, Saur.asem P'raknt, and the'n .aurz;
(84 served as languages of interregional communication from
Mes until the Muslim invasions in north India in the 13 century’
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(Nayar, 1969, p. §3). In the reign of Moghul emperor Akbar Pergiap Wag
used as the official language. English replaced Persian as the 0fficia|
language in 1837.

Choudhary states that “Armenians were the first Christian natjo ,
come to India” (Chaudhary, 2009, p. 237) After the Greeks, they were
the second European nation to come to India. Instead of spreading thej;
language, which they used “among themselves” (p. 240), they became
“the first teachers of English in India” (p.242). Armenian, Portuguese,
Dutch and French languages came in contact with Indian languages,

In 1498, Vasco da Gama came ashore at Calicut, and restored a link
between Europe and the East. The introduction of English to India came
primarily with British colonization in 1757. English was used in India
and elsewhere in the colonies as a tool of power to cultivate a group of
people who identify with the cultural and other norms of the political
elite. History of English in India can be seen as a “fascinating story of
power and existence, of invasion and absorption, and of authority and
subversion” (Krishnaswamy & Krishnaswamy, 2006, p. V).

According to Kachru, there have been three phases in the introduction
of English in India. The first one of them, the missionary phase, the
second phase is the demand of English from local people and the third
phase is the government policy by EIC. The English Christian
missionaries came to India and they built schools at primary level for
Indians in which the language of instruction was local language. Later on
the missionaries built high schools with English as the language of
instruction which obliged the Indians who wanted to study to have a
good knowledge of English. Agnihotri pointed out that, “the desire to
create strong base for English in India was initially motivated by a
missionary zeal to ‘improve’ the manners and customs of natives so that
they could come out of the darkness of ignorance and superstitions”
(Agnihotri, 1997, p. 21). Since the early 1600s, the English language has
had a toehold on the Indian subcontinent, when the East India Company
established settlements in Chennai, Kolkata, and Mumbai. ‘The
document establishing the British contact with the Indian subcontinent
was the Charter of December 31, 1600, granted by Queen Elizabeth 1. It
granted a monopoly on trade with India and the East to some merchants
of London - the East India Company (EIC) was formed’ (Kachru B. B-

1982, p. 353). It was through the Charter Act of 1813 that a state system




‘{’U'-ﬂ“on was officially introduced in the Indian histoe \
ol & 4 many schools and colleges under their contral
dation of the English system of education in India W
“ It m Hawkins, Thomas Roe, Robert Clive, Wagren Hasting, Hene
l,anHﬂﬂd Col W H Sleeman and H T Colebrook et learnt native
4ngUARES in India and encouraged Indians to read and
nguages 85 W ell as in English.

1n 1818, the British Empire became the Rritish Empire of India
nstead of the British Empire in India. The diplomatic settlemen:
mained in force until 1947. The British Colonial government played 4
rale in indigenizing English as well as by limiting the amount of English
education in order to maintain a linguistic distance between the rulers
and those being ruled. The EIC established Culcutta Madrassa (1781)
e Asiatic Society of Bengal (1784), the Banaras Sanskrit College
(1791), and the Culcutta Sanskrit College (1824). A letter of Raja
Rammohan Roy addressed to Lord Amherst (1773-1857) from the year
1823 is often presented as evidence of local demand for English
opposing the creation of Sanskrit college in Culcutta. He instead
demanded a college for education in European sciences in the medium of
the English language. Roy embraced European leaming, and in his
opinion, English provided Indians with ‘the key to all knowledge -- ali
the really useful knowledge which the world contains’ (Bailey, 1991, p.
136). The British East India Company first initiated English-medium
instruction in private schools in 1823. The British rulers began building
*heir universities in India from 1857. English became the first language
in Indian education. Chaudhary wrote, ‘after Bentinck’s orders in 1835
committing all the funds for instruction in European sciences and English
Inerature through the medium of the English language, education in the
Indian languages languished” (Chaudhary, 2009, p. 359).

The Minutes of Macaulay

A blueprint for India's educational policy was laid down in Lord
Macaulay's Minute, Macaulay wrote his minutes on 2" February 1833
Which is widely blamed or acclaimed as the foundation of the future
education policies of India, On March 7, 1835, Lord William Bentinck
flso accepteq Macaulay‘s recommendations and sanctioned it omcial.ly
Macamay had written it, as a Member of the Council of India, in reaction
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to the policy of education being followed in India at his time 1, %3
Fnglish was made the conrt language and a Government Resolutiqy,
1844 threw high posts open to Indians. English was and is d(‘['imtuly
distinctively a powerful language used by those in power. It is the , Irest,
best and fastest way to achieve the much coveted social mability ip
India. The Minutes had not a single idea that was “invented" Mhe
Minutes only present a set of ideas, not essentially and exclusively
related to either the content or the medium of education.

According to Bailey, “in Macaulay's thinking Indian languages we, 4
be enriched by English, so that they could become vehicles for European
scientific. historical and literary expression. The purpose of Macaulay is
to create “a class of persons, Indians in blood and color, but English i,
taste, 1n opinion, in morals and in intellect” (Bailey, 1991, p. 138), pyj;
claim was neither unique nor uncharacteristic of his times. Macaulay
asserted that the British must try to create a class of Indians who would
act as interpreters between their countrymen and their white masters.
Macaulay’s Minutes of 1835 emphasized that “In India, English is the
tanguage spoken by the ruling class. It is spoken by the higher class of
natives at the seats of government...We have to educate a people who
cannot at present be educated by means of their mother-tongue” (Bailey,
1991, p. 139). According to Kachru, ‘the far-reaching Minute was highly
controversial because of disagreement about whether it was correct to
impose an alien language on Indians. The Orientalists expressed their
disagreement in a note dated 15 February 1835, but they could not stop it
from passing and had to give way” (Kachru B. B., 1983, pp. 68-69).

“Macaulay justified the imposition of British power on the country by
simply arguing that although this policy in India might seem
controversial and strange sometimes, it can be s0, for the Empire is itself
the strangest of all political anomalies, ..that we should govern a territory
ten thousand miles from us, a territory larger and more populous than
France, Spain, Italy and Germany put together...a territory inhabited by
men differing from us in race, colour, language, manners, morals,
religion; these are prodigies to which the world has seen nothing similar.
Reason is confounded...General rules are useless where the whole is one
vast exception, The Company is anomaly, but it is part of a system where
everything is anomaly. It is strangest of al] governments; but it 1%
designed for the strangest of a Empires” (Bailey, 1991, p. 137).

f|r
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'acﬂulﬂy’s aim of cree‘}t‘ing‘ ?l:‘it]t?rtTlfj!iary‘Claﬁ.‘; W%]S‘ fulfilled. Today
_rophe© / Cmﬂc!?: tl‘UCj vcsp‘eua !y regar mg future of English fanguage
s P‘“ world. English functions 1n the Indian socio-cultural context to
1{1L - poles relevant and appropriate to the social, educational and
pcrtt::istmﬁv - network of India. Kachru quotes E. M. Forster in A
odm * to Indi ndia likes gods. And Englishmen like posing as gods’
Passﬂgru B. B., 19864, p- 3)- The English language was part of the DO;e
wer. Indians accepted it, toO. “
The speakers of different languages speak more than one language
the social, geographical and political realities. The language
dified to regulate the use of such diversity of languages.
‘empowers a Janguage and its speakers. It is the regulation
that controls the use of language(s) in general and specific domains in the
society. The systematic coding of the written law is the contribution of
British in India. It was intended for the convenience of the western
model of governance.
After MaCaulay, Lord Dalhousie took up the reins of the educational
project in India. One of the major events during Dalhousie’s period was
Wood’s Dispatch of 1854. Wood’s Dispatch reasserted the demand made
by natives for English education. At the same time, it also expressed the
imperialistic objectives behind educating the Indians saying that, “we
have moreover, always looked upon the encouragement of education

peculiarly important, because calculated not only 0 produce 2 higher

degree of intellectual fitness, but to raise the moral character t0 those

who partake of its advantages and so to supply you with servants to
whose probity you may with increased confidence commit offices of
trust.... and at the same time, SECUre to us a large and more certain
supply of many articles necessary for our manufacturers and extensively
consumed by all classes of our population as well as an almost
inexhaustible demand for the produce of British labor” (Ghosh, 1993. P-
4). Wood’s Dispatch did not replace native languag i '
educational instruction. .

The report submitted by Hunter Commission in 1884 recommepded
grants for missionary schools and periodic increase in educational
3:3@‘3’ The Hunter commission could not resot

nacular conflict. In 1902, the universities commIsst
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in 1904, the Indian Universities Act was promulgated to in?PrO\'e the
standard, of the university system. The Government Ec-iucauon Policy
which was based on vernacular education was passed in 1904_~ Which
introduced English in education after the age 0‘_‘ H G‘radua[_l_\-_ English
spread and by 1928 was the language of admlnlfitratlon.andt the pap.
Indian press. English then became the language of U’"{ clite. Although
official British rule ended in India in 1947, the English language has
remained deeply ingraincd in the elite class’ (Kachru B. B, .! 983, p. 94).
The English language has always been the part of lﬂdla's- languags
policy before independence and cven after too. Kachru mentions “foyr
basic areas in which the power of English manitests itself: linguistic,
literary, attitudinal and pedagogical. Linguistic contro| is reflected, for
example, in the codification of a language, the attitudes toward linguistic
innovation and lexicographical rescarch. The literary aspect refers to the
ethnocentric attitude toward literary creativity ir the Outer Circle, The
attitudinal aspect is involved in issucs conceming the identities of
individuals and speech communities” (Kahcru, 1986¢, pp. 132-133),
English now plays the role of a second language and 15 used to CXpress
the Indian way of life. Although English was an alien language in India,
it has blended itself with the cultural and soc¢jal complex of the
subcontinent over the years. Thus it has become Indianized through a
long process of acculturation. In order 1o CXpress certain culture-bound
meanings, several IE expressions have 10 be used which from the point
of view of the native Speaker of the language, are deviant. It may,
however, be noted that the more culture-bound IE becomes, the more
distant it is from the native varieties. But day by day it flourishes with s
own distinct features.
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BHARATRATNA DR. BHIMRAO AMBEDKAR’S ECONOMIC
THOUGHTS ON AGRICULTURE SECTOR

Dr. Manohar Kacharu Sanap
Associate Professor of Commerce, Ness Wadia College of Commerce, Pune-41 1001

Keywords: Ideology, land reforms, land holding, collective farming, agriculture
development elc.

Introduction:

Bharat Ratna Dr. Bhimrao Ambedkar was the great architect of the constitution of
India. He was one of the great personalities, who made dynamic changes in the society.
He was also a custodian of social justice and a champion of socialism and state
planning Thought. Bharatratna Dr. Bhimrao Abmbedkar analyzed various social and
political problems the thoughts were based on economic dimension. He published three
books "The Problem of Rupee", provincial decentralization of imperial finance in
British India and East India company administration economic policy. Bharatratna Dr.
Bhimrao Ambedkar studied economic issues like land reforms, small holding and their
remedies, problem of Indian currency, provincial finance and planning.

In the current scenario of globalization, the agriculture growth rate is not also only
stagnant but it also indicates continuous declining trends. The government has
concentrated only on the technical problems and thus ignored institutional. The
subdivision, land reform and size distribution of ownership holding is the main obstacle
in development of agriculture sector.

This calls a deep study to accelerate the growth rate of agriculture sector. So India
needs to make appropriate change in this agricultural plan. While land reform. Such
plan one might find Bharatratna Dr. Bhimrao Ambedkar thoughts on agriculture. This
paper analyses Bharat Ratna Dr. Bhimrao Ambedkar thoughts on agriculture and
current situation in India. The importance of his thoughts is that they are still applicable
to India. The productivity of Indian agriculture sector is very low compared to many
developed countries and there is need to take measures on the basis of Bharatratna Dr.
Bhimrao Ambedkar economic thoughts.

Objectives of the Paper:

The present study is done with following objectives:

1) To study the relevance of agriculture thoughts of Bharat Ratna Dr. Bhimrao
Ambedkar.

2) To compare Bharat Ratna Dr. Bhimrao Ambedkar thoughts with current Indian
agricultural sector.

Methodology:
The research paper is an attempt of exploratory research, based on the secondary data
sourced from journal, magazines, articles, internet and books. Looking into

Ness Wadia College of Commerce, Pune 21
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DR. AMBEDKAR’S THOUGHTS ON EDUCATION: A SURE WA.!' :
TO BECOME A SUPERPOWER &

Dr. Ravindra Mhasade
Associate Professor, Ness Wadia College of Commerce, Pune

Introduction

The greatness of any country depends not merely on its military power, nuclear power
or financial power, but its knowledge power, which ultimately leads a nation towards
becoming a superpower. We Indians always see a dream of becoming a superpower
and nothing is wrong it. However, there are certain guestions which need to be
answered. First, is our dream based on the ground reality? One of the quick answers to
this question is that India has the world’s largest youth population. Undoubtedly, the

youth of any country is its asset, but only the large number does not help the nation to
become a superpower. The world®'s history shows that a nation becomes a superpower
due to its knowledge power and it helps the nation to gain other powers inevitably.

As per the recent National Employability Survey. nearly 47% graduates in India are
unemployable. Only 18% engineering graduates are employable. At present, we are
living in the world of contradictions. After the independence, the literacy rate has
grown exponentially from 12% (1947 figure) to 74.04% (2011 figure). However, we
are not able to yield the fruits of our educated population fully. For this sorry state of
educational affairs, we either blame our education system or Lord Macaulay’s minutes.
Whether the minutes are entirely responsible for the degradation of our education
system has been a debatable issue. For the sake of argument, even if it is accepted that
the minutes are responsible for the degradation, then the question is ‘Who is holding us
back from throwing out those minutes into a dustbin?” Now, we are a sovereign nation
and can take our own decisions. We can frame our own educational policies, but the
record of the past 70 years shows that we are still in a confused state of mind as far as
our national education policy is concerned. And therefore, with no other option, we
cling to Lord Macaulay’s minutes.

Now, the question is “What can be done to come out of this educational chaos, and
here, Man of the Millennium, Bharatratna Dr. Babasaheb Ambedkar ushers us a way to
devise our educational policies with a clear vision. Unfortunately, like other thoughts of
Babasaheb his thoughts on education are also ignored, but the time has come 10
understand and implement his thoughts meticulously. Firstly, in order to come out of
the educational bedlam, it is necessary to understand and define the term education.
The term is defined by a number of academicians across the globe, but we need the
definition which will be appropriate to the Indian context. Dr. Ambedkar has taken
inspiration from his Guru Mahatma Jyotiba Phule who has given a comprehensive
definition of the term. Phule says: “Without education, wisdom was lost; without
wisdom morals were lost; without morals development was lost; without development
wealth was lost: without wealth the Shudras were ruined; so much has happened
through lack of education.” (The Farmers’ Whipcord) This definition was further given
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DR. B. R. AMBEDKAR’S CONTRIBUTION TO ERADICATE
INEQUALITY FROM INDIAN SOCIETY
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Vice Principal and Head Dept. of Business Asstiatant Professor
Law Ness Wadia College of Commerce, Pune

Ness Wadia College Of Commerce, Pune

Keywords.
Justice, constitution, women empowerment, democracy, equality, social activist, law
and legislation, rights, caste, depressed classes.

Introduction:

An architect of the Indian Constitution, Dr. B.R. Ambedkar to our Nation, was a great
national leader of the twentieth century. He is known as an intellectual, scholar,
statesman, activist, economist, social reformer. He has contributed to the nation
building through various ways. He led a number of movements to emancipate the
downtrodden masses and to secure human rights to millions of depressed classes. One
can see his indelible imprint through his immense contribution in framing the modern
Constitution of India. He struggled ceaselessly for achieving social justice and equality.
He tried to imbibe democratic values in the Indian society through his work throughout
his life.

Equality before law:-Dr. Ambedkar believes in bringing all the citizens socially on the
same platform on the priority basis. In this regard the appropriate provisions were made
in the Indian constitution. According to Article 14 of the constitution the State shall not
deny to any person equality before the law or the equal protection of the laws within
theterritory of India. Article 15 provides for prohibition of discrimination on grounds of
religion, race, caste, sex or place of birth, Article 16 talks about equality of opportunity
in matters of public employment and Articlel7 prohibits any form of untouchability.
These provisions have become the firm foundation for the Indian society to sustain
with its heterogeneous character. Dr. Ambedkar worked and fought for these principles
throughout his life in various ways.

AmbedKkar’s role as a lawyer in upholding equality:

Two socially significant court cases helped establish Dr, Babasaheb Ambedkar as an
eminent lawyer. Though untouchability was one of the major hurdles for Babasaheb to
practice law, but with his immense power to fight for justice and his courageous nature
could not stop him from conducting socially sensitive cases in the court of law.

Veteran leaders and activists from Pune, Keshavrao Jedhe and Dinkarrao Jawalkar, had
to face a court trial in 1926 for a book, 'Deshache Dushman' (Enemies of the country),
written by Jawalkar. Jedhe was the publisher. The book attacked Bal Gangadhar Tilak
and Vishnushashtri Chiplunkar for their approach towards non-Brahmin communities.
A potlice case was lodged and the entire Pune city went against Jedhe and Jawalkar.
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Dr. BABASAHEB AMBEDKAR AND WOMEN EMPOWERMENT

Prof. Dr.Vrishali Randhir Prof. Sheetal Randhir

INTRODUCTION:

DR. B. R. Ambedkar is well-known personality in the world, who is real national hero
in the field of women empowerment. Empowerment is a process of change by which
individuals or groups gain power and ability to take control over their lives. It involves
access to resources, resulting into increased participation in decision-making and
bargaining power and increased control over benefits, resources and own life, increased
self-confidence, self-esteem and self-respect, increased well being. It means
‘empowerment’ is a multi-fold concept that includes economic, social & political
empowerment,
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One of the important missions of Dr. B.R. Ambedkar life was the reform of Hindu
society in general and the amelioration of the lot of his untouchable brethren in
particular, which he rightly treated as two ends of an interactive continuum. As a
missionary he found himself pitched against tradition which would refuse to get
modernized, in spite of all the fight that Dr. B. R, Ambedkar gave. And yet he would
not mind go down fighting. In sum Dr. B.R. Ambedkar was at his best, his very
natural-self, as a fighter and this is brought out in good measure in his historic battle for
the Hindu Code Bill in the Provisional Parliament, which is being presented here as a
case study to provide overview of Dr. B.R. Ambedkar in his crusade to reform and
rejuvenate Hindu Society.

The Hindu Code Bill was the most controversial Bill considered by the Provisional
Parliament. Twice it was brought to the House and both the times no progress could be
made on the bill. Ultimately with the mounting opposition within and outside the
congress I and also with the resignations of Dr. Ambedkar who had been the dynamic
force behind the bill, it was finally dropped. Thus, the attempts of the government to
passes a bill which was designed to bring radical changes in the Hindu society could
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Introduction:

Until October 2016 the India was faced with sizable volume of high denomination
currency notes which gave rise to various evils such as easy conversion of black money,
funding for the Naxalite movement, circulation of counterfeit currency, and terrorists
activities. For a pretty long time the Indian government was seized with this problem. Even in
the Indira Gandhi’s regime this problem was strongly felt. The following data will throw
light on the volume of high denomination notes in circulation.

Bank Notes in circulation position as on 31% March every year

Denomination Volume Value
(million pieces) (Rs. Billion)
Mar-14 Mar-15 Mar-16 Mar-14 Mar-15 Mar-16
500 11405 13128 15707 5702 8564 7854
(14.7) (15.7) (17.4)
1000 5081 5612 6326 5081 5612 6326
(8.6) (8.7) (7,0) (39.6) (39.3) (38.6)
Total volume 77330 83579 90266 12829 14289 16415
of currency

Source: RBI Annual Report 2016
Note: Figures in parentheses represent the percentage share in total

In a landmark move on the 8" November 2016, the Indian government under the
leadership of Hon. Narendraji Modi- the Prime Minister of India, took a decision of
demonetizing high denomination notes of Rs.1000 and Rs.500. The decision surprised one
and all as it was kept secret to avoid scope for the adjustment for the unscrupulous elements.
The prime minister in his nationwide broadcast at 9 p.m. announced this decision and asked
the country men to deposit the demonetized currency in the nationalized banks and credit it to
their account. He also announced that a new currency note of Rs.2000 and Rs.500 will be
exchanged through the nationalized banks. The whole nation was shocked to hear this and
next few months almost every day some new announcements were on the air to adjust to the
situation and to ease out the suffering of the country men. The government was fully aware of
the fact that this decision will have adverse effect on its economy and it will be stalled for
some time.



The government admitted that the economic development will for some time roll back
because it had expected that it’s decision of demonetization will take at least 6 months’ time
to get back to the normalcy. There was shortage of new currency notes and the government
had to announce several concessions and adjustments. The government of India gave a slogan
of commencing cash less era. Several new mobile applications like PayTM,. Point of Sale
(POS) machine for swiping the debit cards, Bhim app etc. In order to have quick settlement,
these machines and applications were widely used and even the vegetable vendors started
using it. The educated computer savvy population started using internet banking and
participating in the government drive to have cashless economy. In this crucial period the
banking sector was working under heavy pressure of work. Hats off to the bank employees!
The world over the decision of demonetization was held by the institutions like IMF and the
World Bank and everybody appreciated the bold decision of the Indian government.

Although the opposition parties are questioning the decision as according to them had
failed to unearth the black money. However, almost the entire high denomination notes were
deposited in the bank counting of which is still in on in the Reserve Bank of India. However,
this move has certainly some advantages to the government. There are lakhs of bank accounts
wherein this money which was idle with the countrymen came to the mainstream. Major part
of it was in a way unaccounted in the sense tax revenue was evaded by these account holders.
This resulted in sizably increasing the number of tax payers’ base. Voluntary disclosure
scheme which was announced by the government immediately prior to the demonetization
decision has also received overwhelming response. Currently the Income tax department is
attending to the gigantic task of scrutinizing the bank accounts in which suddenly heavy cash
has been deposited. This will also add to the tax collection of the Govt.

Income Tax authorities have come out with the information that there are over 60
lakhs bank accounts in which more than Rs.2 lakhs have been deposited (which amounts
roughly over Rs. 1.20 lakh crores) during the period 9" Nov. 2016 to 31% December 2016, so
also there are credits of Rs.80000 crores and there are altogether new deposit accounts
wherein over Rs.1.20 lakh crores of rupees are deposited. The IT dept. suspects that these
credits will bring about Rs.3 to 4 lakh crores in the form of unaccounted money which is
termed as black money. Of course it will take time to book these depositors as the scrutiny of
these is a long term phenomenon.

Somehow the common man has expressed its faith in the government initiatives
knowing fully well that in the long run these measures will certainly have positive impact on
the country’s economy and that he will have relief.

This move was criticised by the opposition parties as well as some economists. At this
time the government of India was expecting that the economic development will get set back
of about 0.5 % while eminent economists like Dr. Manmohan Singh estimated the set back of
1.5%. The economy which had just started reviving had a severe setback than originally
estimated. All sectors of the economy agriculture, manufacturing, service industry,
construction industry etc. had come to stand still and now only it is started slowly improving.

This demonetization along with the govt. of India’s another landmark decision of
introduction of Goods and Services Tax totally disturbed the entire business atmosphere in
the country. There was no certainty as to what shape these move will take and in this situation
no new investment was forth coming. The worst hit is the building construction industry.
Several projects were halted which had thrown several construction labour out of



employment. Similar effect was also there on other industries which had to resort to retrench
or give lay off to their employees. Obviously there was no new employment generation.

Against this backdrop various international credit rating agencies and the international
banking organizations like Moody, HSBC, IMF, Word Bank, and the India’s Central Banking
institution the Reserve Bank of India gave their estimates about the India’s rate of economic
development. The All India Consumer Price Index increased substantially. This had its
adverse impact on the price line. Prices sour high. Added to this situation on the agricultural
front was discouraging. There was uneven monsoon resulting in failure of crops on a large
cultivated area. The above named international agencies original estimates and the revised
estimates of the economic development rates for the financial year 2017-18 are as under:

Name of the organization Original Estimate | Revised rate %
rate%

Asian Development Bank 7.0 6.7
Feech 6.9 6.7
Moody’s 7.1 6.7
HSBC 7.1 6.5
IMF 7.2 6.7
World Bank 7.2 7.0
OECD 7.3 6.7
Reserve Bank 6.7 6.7
Economic Survey of Gol. 6.75t0 7.5 ---

Ref. PTI news Loksatta (Arth Satta) dated 14" December 2017.

While giving the above revised estimates the organizations have also kept in view that
the likely hike in oil prices during 2018, providing sizable funds to the public sector banks to
improve their balance sheet by getting rid of the heavy non-performing assets. Barring few
states there was good monsoon which has raised the hopes of agriculture production. Thanks
to good monsoon, the agricultural sector posted a huge jump in growth as it expanded by
4.9% during 2016-17 compared to dismal growth of 0.7% in the previous year.

Now after completion of one year’s time after the demonetization the business activity
has been gearing up. The industrial production during the last 2 quarters has showed
increasing trend.

India’s economic growth slowed to 6.1% in the fourth quarter ending March 2017,
compared with 7.1% in the previous quarter, as the government’s note ban decision slowed
activity in cash-dependent sectors. Government data showed the gross domestic product grew
7.1% in the full financial year 2016-17, slower than 8% recorded in the previous year.

According to the Central Finance Minister the following are the estimates of GDP in
the coming year. (Ref. Economic Survey 2016-17) The Survey forecasts a growth rate of 6.75
to 7.5 per cent for FY18, as compared to the expected growth rate of 6.5 per cent in FY17.

GDP Growth:

3 GDP growth expected to be between 6.75 and 7.50 per cent in 2017-18.
X Real GDP growth expected at 6.5 per cent in 2016-17

X GVA growth at basic prices 7.0 per cent in 2016-17
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Companies in Indian are optimistic that the country's economic growth will gain
traction during the third quarter this fiscal, says a report. The CII Business Confidence index
(BCI) has climbed up to the level of 59.7 during October-December 2017 compared to 58.3
in the previous quarter, reflecting an improvement in perception regarding overall economic
conditions amidst indications of a normalisation in business situation post the recent
disruptions like GST.

While presenting the 5thBi Monthly Credit Policy The Reserve Bank today retained
economic growth projection for 2017-18 at 6.7 per cent saying that the risks are evenly
balanced.

Conclusion

Now from the various press releases from the government it is observed that slowly
the economy is coming on the right track. The direct collection has recorded substantial
increase. It will continue to be so in times to come because of the result of the Income tax
department’s efforts to book the bank account holders wherein heavy cash was deposited.
GST collection is also getting streamlined. The initial xroubles upon introduction of this new
tax are now gradually reducing. The government is also responsive to the genuine demands
of the business community and is taking periodical reviews and carrying out modifications to
the Tax laws, giving relief to the business community. The World Bank also expects the
Indian economy to grow at 7.2% in FY18 and gradually gather pace to touch 7.7% by FY20,
a year later than Moody’s projection.

Let us see how the govt. performs in times to come.
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